














PRECIPITATED CHALK 


ACID OR ALKALINE— 
THAT’S THE QUESTION! 


Are you manufacturing anti-acid tablets or 
other pharmaceuticals in which Precipitated 
Calcium Carbonate is part of your formula? 
You may find in SNOW TOP Precipitated 
Chalk a means of improving your product be- 
cause of its: 












Uniformity Physical Character 
Color Freedom from Grit 
Purity Absorptive Properties 
Cleanliness Binding Power 


Send for sample today of U. S. P. quality SNOW TOP Precipitated Chalk. 





Specification Ranges for Snow Top 




































Rattle Flow 2-hour Final Packing Density 
Grade *F."*# se? " cc cc cc ce g/cc lbs/ft® 
Super Light 30-45 40-60 90-58 70-50 0.300-.400 18.7-25.0 
Light 23-26 27-32 50-40 40-35 0.475-.550 29.6-34.3 
0 » Medium 17-23 19-27 40-25 35-24 0.550-.675 34.3-42.1 
; Heavy 15-17 15-19 25-20 24-19 0.675-.800 42.1-49.9 
Extra Heavy 11-15 11-15 20-15 19-15 0.800-.950 49.9-59.3 
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ALUMINUM, 


DEFENSE, 
AND YOU 
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WE INTERRUPT our regular messages to report what’s what with 
aluminum. 


AT THE MOMENT delivery for civilian use must make way for 
defense. Everybody knows the reason. Defense requires and is 
using more aluminum per month than peacetime America ever 
consumed. 


NEVERTHELESS, we intend that no one shall have to forego the 
things aluminum can do best one minute longer than we can help. 


THERE IS NO SHORTAGE of bauxite, nor of anything else, except 
time. And Father Time is being given the race of his life. 


WE ARE MOVING, for example, 35,000 yards of earth a day at 
Alcoa, Tenn., to get 50 acres under a single roof by September. It 
will require 193 carloads of roofing felt. Some of the operations in 
that plant will start even before the walls are up. That’s an annual 
rolling capacity for 120 million pounds of high strength alloy sheet 
coming along fast. 


LAST MARCH WE STUCK the first shovel in a cow pasture near 
Vancouver, Wash. In September a 30 million pound plant was 
delivering metal. It has been doubled, already. A third 30 million 
pound unit starts delivering in April; a fourth in May; a fifth in 
June. From cow pasture to 150 million pounds annual capacity in 
15 months. 


A SIDELIGHT: To make that 150 million pounds of aluminum, we 
first have to build factories to make 120 million pounds of carbon 
electrodes. We have to obtain the equipment (transformers, recti- 
fiers, and the like) to feed 162,500 kw. of electricity into the reduc- 
tion furnaces. This is a generating capacity equal to that of the state 
of Delaware plus twice that of Mississippi. 


WHAT OF TOTAL PRODUCTION? In addition to Vancouver, 
further installations are being made at other of our plants, so that 
in less than a year their total capacity will be more than double 
that of 1939, when 327 million pounds were produced. 


IN THE VERY MIDST of this demand we have lowered the price 
of aluminum ingot 15%. We state, without reservation, our hope 
that the price can be still further reduced. 


DEFENSE APPLICATIONS use aluminum for exactly the same reasons 
you do. Defense priorities on aluminum simply say that there are 
some fundamental things that aluminum does supremely well. It 
will do them still better as important lessons in production, fabri- 
cation, and application are learned from every additional pound 
being produced and used. 


YOU, SIR, have been using aluminum collapsible tubes, foil, and 
closures. It is awkward for you to have to substitute some other 
material temporarily. We want you to know that we intend to 
make that hardship as short-lived as possible. Your aluminum is 
on the way. It is a promise. 


ALUMINUM COMPANY OF AMERICA 
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pays you big rewards. Hold her loyalty with products 


of Uniform Quality and... 





SHE’LL demand your brand, despite enticing prices of competitors — 
and she'll go to a dozen stores, if necessary, to get it. 

SHE’LL boast that your cosmetics “do things” to her—pamper her 
skin, make her look lovelier! 

SHE'LL defend you against her bridge club, brag about you at parties, 
stick up for you against her husband’s jibes. 

SHE’LL buy your products consistently — but only as long as she’s sure 
of them. Don’t ever fail her! Keep your products always the 
same in purity, texture, and color, and she’s yours for a long, 
long time. 

You can insure absolute uniformity in a major basic ingredient by 

always insisting upon Standard White Oils. The completeness of the 

Standard Oil line means economy and convenience. Wide distribution 

facilities insure quick availability. 


Call your nearest Standard Oil (Indiana) office for any information 
regarding prices or specifications. You can always be certain of the 
personal cooperation of an experienced representative. 


U. S. P. OILS 


Stanolind Liquid Paraffin Heavy Merusol White Mineral Oil 
Superla White Mineral Oils 
Saybolt Viscosities ranging from 85 to 345 seconds at 100° F. 


TECHNICAL OILS 


Superla White Rose Oil Eureka White Oil Extra White Rose Oil 
White Rose Oil Premier White Oil Acme White Oil 
Saybolt Viscosities ranging from 50 to 100 seconds at 100° F. 


PETROLATUMS 
Stanolene (the premium white petro- Stanolind Petrolatum Golden Topaz 
latum) Stanolind Petrolatum Topaz 
Stanolind Petrolatum Snow White Stanolind Petrolatum Amber 


Stanolind Petrolatum Lily White Stanolind Petrolatum Red Veterinary 
Stanolind Petrolatum Cream White Stanolind Petrolatum Dark 


Also Deodorized Base Oils for Insecticide Manufacture 


WHITE OILS ... STANDARD OIL COMPANY (INDIANA) 


910 SOUTH MICHIGAN AVENUE. CHICAGO, ILLINOIS 
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FINAL ACCOUNTING OF NATIONAL DRUGGISTS® SURVEY TO DETERMINE 
NATION WIDE ESSENTIAL OIL BRAND PREFERENCE GIVES FIRST CHOICE 
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A great record .. made possible by 
the great cooperation 
of the Member Houses of the D.S.C. 


To the 74% of the D.S.C. Members who sell MM &R 
Essential Oils, and, to the 54% who stock the MM&R 
line exclusively this great record stands as justifica- 
tion of their faith in the M M & R brand of 
Essential Oils, Balsams, and kindred products. 

To D.S.C. Members, to the host of other 
drug wholesalers, to the hundreds 

of drug and cosmetic manu- 

facturers who use MM & R y 
products, M M & R pledges 

continued devotion to the high standards of qual- 
ity we have maintained for almost half a century. 
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THERE'S A NEW 


TEGACID 


FOR DEODORANT CREAMS 


In addition to our REGULAR TEGACID, we have 
developed a SPECIAL TEGACID for greaseless 
deodorant and anti-perspirant creams. For this 
purpose, its emulsifying power, color and odor are 
just as good; and the price is 25% lower! 


To make a modern deodorant cream use our 


SPECIAL TEGACID as the emulsifier. 


Samples upon request. 





A SPECIAL 


TEGACID 


FOR DEODORANT 









Th. Goldschmidt Corporation 


153 WAVERLY PLACE, NEW YORK 


80 Boylston St., Boston 325 W. Huron St., Chicago : 372 Bay St., Toronto 
432 Marietta St., N. W., Atlanta 2260 E. 15th St., Los Angeles 4910 W. Pine Blvd., St. Louis 
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DIVISION OF UNITED STATES RUBBER COMPANY 
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The counter is the crucial point for 
every cosmetic manufacturer. It is the spot where 
the customer buys your products in good faith. 

But, will you keep her good will if,—a lipstick she buys is marred or messy; 
a face powder box carelessly assembled; a face cream jar unevenly filled; or a 
lotion shows precipitation? 

Such things can and often do happen, with the result that future sales are 
lost. This is why great care should be exercised in the selection of your manu 
facturing source for cosmetic specialties. The name ALLIED is your guarantee 
that the products you purchase are worthy of bearing your firm’s name; and 
worthy of your customers confidence. The name ALLIED means that every 


item released has undergone a most rigid inspection by highly trained ALLIED 


inspectors whose skill is characterized by their precise observations of finished 


products rather than by the number of products passed. Buy ALLIED! Be 


sure! Protect customers! Protect future profits! 


LIPSTICKS APLI »« ROUGE SUPREME « FACE POWDER APLI « MASCARA APLI . EYE SHADOW APLI 
OTHER ALLIED SPECIALTIES: TALCUM POWDERS « DUSTING POWDERS « FACE POWDERS « PERFUMES 
TOILET WATERS + SACHETS « MANICURE PREPARATIONS « CREAMS « LOTIONS « DEODORANTS 
DENTIFRICES - BATH SALTS « SHAVING PREPARATIONS «SKIN TONICS « HAIR AND SCALP PREPARATIUNS 


ALL I1E wwe O DUCTS, 
30 ROCKEFELLER PLAZA, N.Y. C. 


MAKERS OF THE WORLD'S FINEST COSMETICS AND TOILETRIES 
PLANT AND LABORATORIES: SUFFERN, NEW YORK 
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Hydrated Aluminas in the C-700 series are 
extremely fine, soft and smooth to the touch. 
They’re the kind of powders that should 
serve well in cosmetics and pharmaceuticals 
where you need an inert, neutral, white base. 

C-700 Aluminas have a calculated size 
of less than 3,000 mesh. They feel like tale. 

The Aluminas comprising the C-700 


series offer interesting chemical and phys- 





ical properties. Some mix and disperse 


readily in oils. Others may be used in 
water suspension. 

For samples or further information on 
C-700 Aluminas, as well as_ gelatinous 
Alumina, write ALUMINUM COMPANY 
OF AMERICA (Sales Agent for Aluminum 
Ore Company) 1964 Gulf Building, Pitts- 


burgh, Pennsylvania. 





ALORCO 





ALUMINUM ORE COMPANY 
ALUMINUM AND FLUORINE COMPOUNDS 


OG NL AC. re a a 
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1 Fuaskon Ay lps 


for product-promotion! 








UP ! UP! go sales of molded 
e Plaskon for the improve- 
ment of products of infinite variety—tops 
for bottles and packages of all kinds—con- 
tainers for cosmetics and drugs—adver- 
tising and display signs—and many other 
sales-making applications in the drug 
merchandising field. 


Plaskon, the world’s largest-selling urea- 
formaldehyde plastic, offers exceptional 
advantages. It is made in a range of colors 
that only nature can rival—colors that 
never fade. Plaskon is solid molded color 
—will not chip, rust, corrode or tarnish. 
It is odorless, tasteless, inert—resists the 
effects of water, oils and organic solvents. 
Plaskon is light in weight. Its surface is 
hard, smooth and easy to keep clean. 


If it is your responsibility to increase sales 
and profits through product improve- 
ment, investigate Plaskon and its possi- 
bilities. To help you do this, Plaskon offers 
an advisory service that is based upon long 
experience in the field of plastics. Write 
Plaskon Company, Incorporated, 
2110 Sylvan Avenue, Toledo, Ohio. 


Oi 


TRADE MARK REGISTERED 


MOLDED COLOR 





w 
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One of the 
FIRST LINES OF DEFENSE 


is the MAINTENANCE OF HEALTH 






The HEALTH of our ARMY, our 
NAVY and our CITIZENS is as 
important to the national welfare as 
arms and ammunition. 

N. Y.Q. is doing its part by pro- 
ducing drug and chemical materials 
...Not just up to standard quality... 
but above standard. Research is 
being carried on constantly to assure 
highest quality and to control 
manufacture from raw materials into 
finished substances. 














MANUFACTURERS OF 






Bismuth Subcarbonate 



















Bismuth Subgallate 


Bismuth Subnitrate 
and other Bismuth Salts 


Brucine Alkaloid 

Brucine Sulfate 

All Salts of Cinchona 
Alkaloids 

Codeine Sulfate 

Iodine Resublimed 

Iodoform 

Menthol-Y 


Potassium Iodide 
(Cryst.-Gran.-Powd.) 


Quinine Sulfate 

and other Quinine Salts 
Strychnine Alkaloid 
Strychnine Sulfate 
Thymol Iodide 














% 


THE NEW YORK QUIN| Nimexarlay ICAL WORKS 


GENERAL OFFICES 
99-117 North Eleventh Street, New York, Borough of Brooklyn 


ST. LOUIS DEPOT, 915 MARKET STREET, ST. LOUIS, MO 
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| =n Schimmel synthetics are 
no hasty development put out 
e / [? under the stress of emergency. 
pecta lies 
The Schimmel laboratories have 
always specialized in synthetics 
and were the first to synthesize 


many an important oil. 


| We can offer sure assistance to 
the unfortunate manufacturer who 
is faced with the necessity of 
finding a substitute for products 


he never expected to do without. 


Should your problem be the re- 
placement of a floral oil, aromatic | 
base, or essential oil, communicate 


with us. 








SCHIMMEL & Co, Inc. 
601 West 26th Street 
NEW YORK, NEW YORK 


| CHICAGO + CINCINNATI - CLEVELAND » LOS ANGELES | 
| MINNEAPOLIS : NEW ORLEANS : ST. LOUIS 
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HEYDEN CHEMICAER 
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AF. 
50 UNION SQUARE 
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NEW YORK 


Chicago Branch: 180 N. Wacker Drive 
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EHYDE U.- S. P. 


» 40% by volume 


.P.X. 
pARAFORMALDEHY DE U.S 
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Large Granules 
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Factories: Garfield, N. J. — Fords, N. J. 
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Story of some white crystals 


in a test tube 


Or How a Packaging Problem Was Solved 


ie YEARS beer drinkers had cher- 
ished a hope. 

“Tt would be swell,’’ they said, “‘if 
we could get rid of smelly empties. .. 
if we could have beer at home or to 
take on a picnic and not have to 
bother with deposits. But best of all— 
what a break if there were nothing to 
lug back to the store!”’ 


Cow A ¥ 









The answer was to put beer in cans, 
which to us, American Can Company, 
seemed like a possibility. 

The crux of our problem, however, 
was to find an ideal can-lining, so that 
the taste and character of the beer 
would remain unchanged. 

So back in 1933 we went to work. 











1 < TKEORATORY 
} Py : 
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LAB | , >. 
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We made many experiments in our 
laboratories. Nine hundred and forty- 
one to be exact. And the nine hun- 
dred and forty-second experiment 
hit it on the nose. 

To look at, Experiment No. 942 
was nothing more than some white 
crystals in a test tube. But a can- 
lining made of these crystals had a 
remarkable property. For the taste 
and character of beer from a can with 
this new lining were unchanged! 
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Beer, in other words, had been suc- 
cessfully packaged for the first time. 
It now came in a clean, single-service 
container. Here was the birth of the 
beer can. 






GREAT MOMENT IN PACKAGING 


And now we had to have these 
white crystals, called ‘‘vinyl resin,” 
not by the test tube but by the ton. 
And was this good news to a certain 
chemical company! For the vinyl 
resin we needed was something they’d 
never made in such large quantities 
before. But as an ideal lining for beer 
cans it was a sleeper in their line 
come to life. 


cy 


VP! yp! 
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So, down to the little town of 
South Charleston, West Virginia, 
they went and invested money in a 





new addition to one of their plants. 
More people went back to work. 
Retail business took a jump. Taxes 
came down. 
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Now this is a story we’re mighty 
proud of. For to us it seems a pretty 
good example of the way in which 
most American business operates. 
The public wants or needs something. 
And the publie gets it. As a result, 
new and more jobs are created. 


FOR YOUR INTERES® 





We also believe that the story of 
vinyl resin is a good example of the 
way we solve packaging problems. 


Facilities Available at 





American Can For Solving 
Packaging Problems 


@ 5 laboratories employing 134 
people with college training, aca- 
demic, or professional degrees in 
the pure, natural, or engineering 
sciences. 

@ 13 points from which customers’ 
machinery is serviced ... 6 points 
at which customers’ machinery is 
built. 

© 67 plants located strategically in 
the U. S., Canada, and Hawaii. 

e A factory-trained sales staff who 
are specialists in many different 
types of industry. 

e An executive personnel backed 
by a financial strength that is in 
itself a tangible business asset. 


AMERICAN 
CAN COMPANY 


230 Park Avenue, New York, N.Y. 
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CAAVENDER 
wail Ohi Lace, > 


Traditional symbol 
of charming wholesomeness .. . 
LAVENDER SYNTHETIC 
by FLORASYNTH is an amaz- 
ingly faithful interpretation of 
the true lavender in every charac- 
teristic . . . It imparts its distinc- 
tively charming wholesomeness and 
excellence to the choicest perfumes 
and toilet waters . . 


orasynle \serrsnonirs INC. ate 


CHICAGO + DALLAS © DENVER * NEW ORLEANS * LOS ANGELES * SAN FRANCISCO « SEATTLE 
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Not only was the plastic wax 


liner first introduced by Crown. 
Today the Crown Plastic Liner re- 
mains unchallenged in its field. 
@ No other wax liner can compare 
with Crown’s in the quality of the wax or the sturdiness 
of the coating. No other wax liner can match it in seal- 
ing efficiency. It is unexcelled for pickles, olives, mustard 
and similar hard-to-keep products. Yet for this extra qual- 
ity and dependability you pay no extra price! @ The Crown 
Plastic Liner is another of the sealing improvements 
Crown brought you first. We invite you to compare it 
with any other on the market. Write for samples 
and prices. They’ll be sent to you promptly. 


CROWN CORK AND SEAL COMPANY 
BALTIMORE, MARYLAND 


World’s Largest Makers of Closures 
for Glass Containers 












7 Closure lmprovements brought you FIRST 


SLIP RUBBER RING PLASTIC LINER OROLAC LINER SHORT FRICTION COVER 
CAP 





2€P HOOK THREAD 





VPO CAP VENT CAP 
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NDOLINE 


Not a substitute 
for INDOL but a 


product superior 


in 
LASTING QUALITY 
SWEETNESS and 
PERFUME VALUE 


Please Write for Free Sample 


Norda 


ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


NEW YORK OFFICE 
601 WEST 26TH STREET 


CHICAGO: 325 W. HURON STREET ST. PAUL: O54 ©. 474 STREET 
LOS ANGELES: 2800 E. 11TH STREET HAVANA, CUBA: SAN LAZARO #671 
ST. LOUIS: 1123 WASHINGTON AVE. CANADA: 119 ADELAIDE ST., W. TORONTO 
FRANCE: PLACE VENDOME, 8, PARIS 135 COMMISSIONERS ST., WEST, MONTREAL 


ENGLAND: 17 CREECHURCH LANE, LEADENHALL ST., LONDON, E. C. 3 
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WITH 


MENTHYL 
SALICYLATE 
MERCK 


In the manufacture of your suntan prepara- 
tions, it will pay you to use a reliable sun-screen 
filter. Upon this important ingredient depends the 
safety and efficiency of your product — and 
steady repeat purchases by satisfied customers. 





MERCK & CO. Inc. 
New York ° Philadelphia * St. Louis 
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MENTHYL SALICYLATE MERCK 


effectively obscures better than 95% of the ultra violet 
rays between 2900-3100 Angstrom units (considered to 
be rays that burn and blister). You can depend upon it 
for building a ‘‘name call’’ for your product. 


Also available for use in the manufacture of suntan 
and sunburn preparations are many other materials 
under the Merck label. Some may be used as essential 
parts of products recommended for relief of sunburn, 
others may be used in preparations that completely 
“block out’ the sun’s rays for effective prevention of 
burning and tanning. 

Merck & Co. Inc. has been a pioneer in the promo- 
tion of specialized materials for protection against the 
sun. We gladly offer our services in the successful 
incorporation of these products in your suntan and 
sunburn preparations. 


WRITE FOR QUOTATIONS AND SAMPLES 





A l. anufacturing Ch emtsts 


In Canada: Merck & Co. Ltd., Montreal and Toronto 
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PROFESSIONS AND INDUSTRY SINCE 


« JA7Zg * 


RAHWAY, N. J. 

















DEPENDABLE! 


The manufacture of Pfizer Ascorbic Acid results from independent 
research, combined with engineering skill and operating efficiency, 
Our proven process and ample supply of raw materials insure 


uninterrupted production a 





ASCORBIC ACID 
CO | 
HO-C | 
T O 
HO-C | 
H~C 
HO-C-H 
CH,OH 








Molecular Weight—176.06 











Ascorbie Acid (1-Ascorbic Acid) is recognized as being Vitamin C. 
The U.S.P. and International Units of Vitamin C are defined as 
0.05 mg. of ascorbic acid; 1 gram of ascorbic acid is therefore equal 


to 20,000 U.S.P. or International Units. 


Manufacturing Chemists 





CHAS. PFIZER & CO., IRE. 


81 Maiden Lane, New York, New York ° 444 West Grand Ave., Chicago, Illinois 
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AESTHETICS IN COSMETIC 
PRODUCTION 


Time was, when indiscriminate compounding of questionable 

recipes constituted the basis of the only cosmetics avail- 
able, with unskilled hands experimentally brewing the potions 
into being. 


To: the manufacture of cosmetics embraces the highest 
of technical skill of chemists especially trained in this 
exacting and important work. 


WE ARE PROUD Of our superbly trained technicians, each one 

a recognized authority in a particular phase of the science 
of cosmetics. We are proud of our unique research facilities, of 
our ability to provide individualized cosmetics designed espe- 
cially for you, to meet your particular needs or problems. We 
know we have something entirely different, something gen- 
uinely new, to offer in services to you and in the results we 
obtain for you. 


Lana YOU SELECT Our organization as the manufacturer of 

your cosmetics you do more than merely solve your pro- 
duction problems, for we know that modern cosmetic manu- 
facture embraces more than the trained Chemist, however vital 
a part he may play in the accomplishment of quality and 
novelty. Thus, aesthetic considerations are not neglected by us 
in our scheme of evolution, but are adequately taken care of by 
specialists in Line and Art and Color-trained experts who give 
to our organization the final complement to provide your prod- 
uct with those extra accents of good taste and style so vital 
today in the competitive field of cosmetics. 


M2{Y WE PRESENT you with a more complete picture of this 
comprehensive service which we offer you? 


Evans Chemicals Limited Evans Chemetics, Inc. 
Boreham Wood 33 West 46th Street, New York 
Herts, England Telephone Bryant 9-6805 


(Cosmetic Manufacturers with Unique Research Facilities) 
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AROMATIC CHEMICALS -: ESTERS 





LINALYL ACEp, 


TERPENELESS OILS 
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Your best source of supply 


for all Essential Oils and 


Aromatics. 


STANDARD SYNTHETICS, Inc. 


119 West 25th Street a New York, N. Y. 
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BRIDGEPORT 


LIPSTICK CONTAINERS 


Bridgeport manufactures all types of lipstick containers. In addition to 
the high grade swivel and automatic type containers, Bridgeport pro- 
duces superior slide-type cases for the popular-priced field designed 


to meet the special requirements of particular lipstick manufacturers. 


COMPACT CASES 


Bridgeport compact cases and vanities are outstanding for style and 
craftsmanship. Vanities of any type and design may be produced to 


specification to harmonize with any cosmetic line or color scheme. 


THE BRIDGEPORT METAL GOODS MFG. CO. 


Established 1909 
BRIDGEPORT ’PHONE: BRIDGEPORT 3-3125 CONNECTICUT 


VANITY CASES @ ROUGE CASES @ PASTE ROUGE CONTAINERS @ LIPSTICK HOLDERS (ALL TYPES) @ POWDER 
BOX COVERS @ EYEBROW PENCIL HOLDERS @ BOTTLE CAPS @ JAR CAPS @ METAL NOVELTIES TO ORDER 
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LIPSTICKS COMPACTS: peSwser 
CREAM ROUGES EYE SHADOWS 
EYEBROW PENCILS WATERPROOF MASCARAS 
CREAMS LOTIONS 
TOILET WATERS FACE POWDERS 

ALL OMEN pocrincin a checked te aupes 





with the Pure Food, Drug and Cosmetic Act. 


The NEW Five-Color Puff, avail- 
able in all standard sizes, adds 
to the attractiveness of your box 


and the appeal of your product. 
Patent Nos. 1,813,518; 2,221,120. 


Ask today for your free sample of the new Five- 
Color Puff, wholly machine made—yet having 
the appearance of a hand made product. Your 
request will involve no obligation whatever. 











OXZYN SALES COMPANY 


New Jersey Office: 1 Pleasant Ave., Clifton Canadian Office: 144 Front St., W., Toronto 
Phone Passaic 2-6900 


WHOLESALE Crs Lend 


DISTRIBUTORS OF 3 














MANUFACTURED BY 
OXZYN COMPANY 
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Synileur 


REG. U. S. PAT. OFF. 





JASMOL - A 


Possesses the natural fragrance of Jasmine 
Blossoms. An excellent substitute for natural 
Jasmine Absolute. Adapted for all purposes 
for which Jasmine Absolute is employed. 


Pounds . . $28.00 
Ounces... . $1.95 


MADE IN U.S.A. 


SYNFLEUR SCIENTIFIC LABORATORIES, INC. 
MONTICELLO, NEW YORK, U.S.A. 


New York Atlanta Detroit Chicago 
Mexico, D. F. Buenos Aires Rio de Janeiro Havana 
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* BRANCH OFFICES 
AND AGENTS 


NEW YORK - CHICAGO 

SAN FRANCISCO - PHILADELPHIA 
ST. LOUIS 

MONTREAL, CANADA 

HAVANA, CUBA 

SANTIAGO, CUBA 

MEXICO CITY, MEXICO 

SAN SALVADOR, EL SALVADOR 

SAN JOSE, COSTA RICA 

PANAMA, PANAMA 

CALI, COLOMBIA 

BOGOTA, COLOMBIA 

MEDELLIN, COLOMBIA 

BUCARAMANGA, COLOMBIA 

GUAYAQUIL, ECUADOR 

LIMA, PERU 

SANTIAGO, CHILE 

BUENOS AIRES ARGENTINA 

SAO PAULOJABRAZIL 

PERNAMBUCO, BRAZIL 

CARACAS, VENEZUELA 

MARACAIBO, VENEZUELA 


ESSENTIAL{OILS - AROMATICS 
FLAVORING; MATERIALS 
COLORS 














SJ 


GEORGE LUEDERS & CO. 


Established 1885 
427 WASHINGTON STREET, NEW YORK, N. Y. 
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BOTTLES A¥c these 
at practically SIOCK PRICES 








Here are six bottles of artistic and 
distinctive design which you can buy at 
practically STOCK prices. Although the 
actual bottles are not carried in stock, the 
moulds are already available and your 
order can be produced without involving 
any ‘‘special mould”’ cost. 

In addition to these 6 designs,a number 
of other highly individual bottles are avail- 
able on the same basis. Our representative 
will be glad to show you samples and quote 
on your requirements. 


SWINDELL BROS., BALTIMORE, MD. 


200 FIFTH AVENUE, NEW YORK 
ROBERTO ORTIZ—HAVANA, CUBA 


 \ al 














Patented in 
U.S. A., Canada, 
Great Britain and 
other countries. 
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4 scientifically designed bulb, 
with extra heavy spring 

cushion flange, unexcelled 
for effecting leakproof clo- 





Non-rolling extra depth 

Bakelite cap, non-swel_ing 
Amekine synthetic rubber 
part. without strong odor. 
Saftee ball glass. 


2 Double shell metal cap; 
special thin flange! rubber 
part; special bent glass. 


3 Regular or acid resisting 
@P plasticcap: regular rubber 
part in various colors: semi- 
blunt glass. 


A Single shell metal cap: 


clut-h rubber part; tooled 
blunt glass. 


> Fancy colored beetle cap: 
©? midget rubber part; reg- 
ular straight glass. 


A special feature of the NEW 
PERFECTION line is this 


sure, easy opening and clos- 
ing. 


made them the Choice 
of America’s Most Dis- 
criminating Users 


Once upon a time, the jack-of-all-trades must have 
been the most useful citizen. Here and there, in 
isolated places, he still is. But by and large, the ex- 
perience of the ages has proved that the specialist 
can produce the most and the best, in the shortest 
time, of any given article. 

Not long ago, dropper parts and outfits were just a 
**side line’’ of glass manufacture, and everybody 
made them. But the trend, here as elsewhere, has 
been strongly towards the specialist, as is evidenced 
by the success of the NEW PERFECTION line. 
NEW PERFECTION parts are designed by specialists, 
made by specialists, and inspected by specialists. 
Because the Pennsylvania Glass Products Co. have 
made the production of dropper parts and bottles 
their first and foremost concern, they have never 
been satisfied to offer “something just as good,”’ but 
each and every part which goes into a complete 
dropper outfit is engineered to serve its purpose to 
the utmost satisfaction of the ultimate user. 

And because the buyers and users of these goods have 
been so quick to recognize their merit, NEW PER- 
FECTION has easily become America’s leading line 
of quality dropping parts. A perfectly functioning 
dropper with your product, acts as a healthy sales 
stimulant. We offer the widest choice of sizes, 
styles, colors and materials. Write for samples, sug- 
gestions and prices. 


PENNSYLVANIA GLASS PRODUCTS CO. 


418-20 N. CRAIG ST. 


PITTSBURGH, PA., U.S. A. 


(Not affiliated with any other glass concern) 
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SYNTHESIZED 











ESSENTIAL 
OILS 























GERANIUM"B” 


SYNTHETIC 





$4.00 per Ib. 


An excellent substitute 
for Oil Geranium Bour- 
bon — imparts the true 
effect of the natural oil. 


























BERGAMOL 


YLANG 


SYNTHETIC 











$3.00 per Ib. 


A perfect complement 
or a complete substi- 
tute for the natural Ber- 
gamot — perhaps the 
closest yet developed. 





$3.75 per Ib. 


Delicacy and Fidelity 
of odor to natural Oil 
Ylang Ylang. Send for 
a sample and be con- 
vinced. 








LAVENDER 


SYNTHETIC 


CANANGA 


SYNTHETIC 








$3.25 per lb. 


Produced from a chemically 
treated natural oil closely 
resembling the natural 


Lavender. 


$2.00 per Ib. 


ural oil. 


An excellent substitute [for 
the natural oil—use alone or 
in conjunction with the nat- 


With the cost of natural essential oils on many items at very high prices and with certain essential 
oils entirely unobtainable from their sources, due to the present world conditions, we suggest that 
you examine Dreyer Synthesized essential oils. Besides those listed above we have a complete line 
and we suggest that you contact us for quotations and samples on any particular type in which you 


are interested. 


PRDREYERINC 


119 WEST 19th STREET 


NEW YORK, i 
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DURLIN 


An International Name in NATL ENAMEL 


URAGUAY 


CANADA FRENCH MOROCCO 






MEXICO VENEZUELA 





NEW YORK PENNSYLVANIA 







MASSACHUSETTS 





MICHIGAN 





COLUMBIA WASHINGTON CONNECTICUT CH/NA 











PORTUGAL 
CUBA 
MISSOURI ALABAMA 
ARGENTINA ILLINOIS TEXAS SWEDEN 










CALIFORNIA INDIANA 








IOWA GEORGIA 
HAITI PANAMA 


AUSTRALIA NEW ZEALAND 





EGYPT 


Producers of The Most Talked About Nail Enamels 


THE DURLIN CORPORATION 


11 WEST 42nd ST. Cable “DURLIN, New York“ NEW YORK, N. Y. 
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FAIR TRADE TROUBLE 


price maintenance is up against a real stiff fight. The Federal 

Government has apparently decided that it is not a proper 
policy and every effort will be made to repeal the Miller-Tydings 
Act and thereby strike a body blow at operation under the 
State Fair Trade Acts. And even though the Miller-Tydings 
Act might not be repealed now or much later, the Federal Gov- 
ernment is apparently going to do everything it can to hamper 
those who seek to operate effectively under the Fair Trade Acts 
and the Miller-Tydings Act. 


DECISION in a Federal District Court, if sustained by the 

higher Federal Courts, will invalidate the present contracts 
issued under the Fair Trade Acts of seventeen States including 
the original fair trade State of California, and such important 
States as New York, New Jersey, Pennsylvania, Ilinois, Massa- 
chusetts, and Michigan. Even in some of the forty -four States 
with Fair Trade Acts attempts are being made to repeal these 
acts or to amend them so that they would not be as effective as 
they now are. 


T# signs that price maintenance by legislation is up against a 

real battle are multiplying daily and no one can say with 
certainty that the present state of affairs is not doomed to go 
out of existence within a comparatively short space of time. 
While the proponents of price maintenance have been busy try- 
ing to defend the legislation by reports and other things, the 
opponents have made real headway in important places and this 
is what seems to count. Experience has shown that operation 
under the Fair Trade Acts is not as simple as it seems, and for 
continued successful operation under these laws, some strength- 
ening amendments would be desirable. However, from present 
conditions it seems as though amendments that might be made 
would be in the other direction. 


uT proponents of the legislation should fight hard if they 

expect to keep this legislation. For as soon as they relax in 
their enthusiasm the opponents are going to make further gains 
and eventually they might kill price maintenance altogether. 
Perhaps the best defense of the legislation is a strong offense. 
Perhaps the proponents of price maintenance should start a 
battle for strengthening amendments to the Fair Trade Acts 
and the Miller-Tydings Act. 
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SURVEY OF BRITISH DRUG 


By DENYS VAL BAKER, Managing Editor, Shelf Appeal, London 


iB igwe a recent Limitation of Supplies Order, 
British manufacturers of cosmetics, toilet goods 
and drugs (other than essentials) have had to cut home 
production by 75 per cent. 

That one sentence is as good a summing up of the 
position over here as anything else. Gone are the days 
of careless competition, of sweeping sales programmes, 
of expanding production schemes. Production is con- 
trolled, distribution is controlled, and, thus, even sales 
are controlled. Economy—reductions and restrictions 
is the keynote of all production other than that of 
war weapons and associated products. Even in the case 
of such living essentials as foodstuffs (and, of course, 
certain drugs) production is still strictly controlled and 
kept to a minimum level. 

Since the war started, and especially now, in the 
opening of 1941, when the many restrictions are at last 
being felt, druggist and cosmetic firms in Britain have 
had to discard many of their former marketing prin- 
ciples. No longer is it a fight with your competitor, so 
much as a fight to keep alive. There are no sales in- 
creases to be fought for and achieved: sales are static, 
and so greatly reduced that most firms—certainly all 
firms in the drug and cosmetic trade—can dispose of 
their monthly “quota” with ease. The great problem is 
rather how to produce and sell on a 
basis of one-quarter of previous pro- 
duction and sales, and still keep 
going. How to keep up advertising 
so that goodwill will not be lost, 
how to retain as large a sales staff as 
possible so that retailer goodwill 
will not be lost, how not to lose all 
the technical advantages developed 
during the more progressive days of 
peace—how to do all these things 
and still keep out of the bankruptcy 
court. If that view may have been 
slightly exaggerated in pre-blitz 
days, it can hardly be so today, and 
it will become only too true in the 
next few months, when more and 
more small firms—particularly those 
of a purely luxury nature, marketing 
cosmetic and_ toiletry lines—will 
either have to go out of business or 
turn over to war work, where 
possible. 

The only alternative is export. 
Manufacturers who are rigorously 
subdued on home production are 
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nevertheless assailed from all sides to develop their ex- 
port trade as much as possible. Moreover, those same 
raw materials of which they are deprived for home pro- 
duction now become plentiful. The British Govern- 
ment has at last realized that while, for example, lip- 
sticks may be regarded as something of a luxury for the 
home market in wartime, they are excellent material 
for export, financially, and certainly strategically, more 
suitable for selling overseas than the heavy machinery 
and engineering products on which British exporting 
has always hitherto concentrated, but which are now so 
desperately needed at home. 

Consequently, for export purposes, the British cos- 
metic trade is being given every facility, and through 
special organizations such as the Perfumery and Toilet 
Preparations Export Group, overseas selling drives are 
being made. Unfortunately, progress in the export field 
is bound to be slow, and also limited. Firms such as 
Yardley’s, Pond’s, S. Maw, Sons and Sons, Griffith 
Hughes Proprietary, etc., already have a large export 
business, but they complain that, far from increasing 


At the left is shown an all-plastic lip- 
stick holder used by Palmolive in England 
to solve the problem resulting from the 
use of metals for more serious purposes. 


Above is shown the special type of pack- 
aging used for shipping tooth paste. This 
is necessitated by the fact that collapsible 
tubes are now shipped naked, the 
shortage of paper causing individual 
cartons to be discontinued. 
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it, a reduction is more likely, so long as they are de- 
prived of a reasonable sort of home trade, from the 
profits of which they can meet the cost of developing 
overseas sales. If that applies to the large firms, with 
their special resources, it applies even more, obviously, 
to the many smaller firms who are now entering the ex- 


Ar the right are pottery cosmetic 
sontainers made by Wedgwood. 
These jars, developed because of 
he shortage of glass, have tight- 
‘ting screw closures. 


low at the right is shown the 
atilemesh collapsible tube along- 
sde the tin tube formerly used. 





port field for the first time. 
With a home tradereduced to 
25 per cent. of its potentiali- 
ties, they are hardly able to 
undertake the considerable 
expense of building up trade 
in completely new markets. 

It is not surprising, there- 
fore, that—so far—British 
exports of cosmetics and 
toiletries have been disap- 
pointing. An example of 
what might be achieved is certainly provided by the 
chemical industry which (with the advantage of a 
largely unrestricted home trade) had the distinction of 
showing the largest increase of any export group of 
British manufacturers during 1940. Exports of chem- 
icals, drugs, dyes and colors reached a total of £27,- 
700,000, an increase of £4,800,000 over 1939, and of 
£5,600,000 over 1938, the last pre-war comparison. 

So much for export, which I have referred to briefly 
as it is now the only field open for normal trading, in the 
sense of striving after increased sales and more business. 
In the home market it is a question of merely “carrying 
on,’ a constant searching for alternative or substitute 
materials, for more economic methods of marketing and 
packaging. Here the drug and cosmetic industries are 
among those most vitally affected—naturally enough, 


















Ww AND COSMETICS IN WAR 


since they depend on such a wide variety of the sort of 
raw materials which become controlled in wartime. 

You will already have read, in the December issue of 
Tue Druc AnD Cosmetic INpustry, of an examination 
of the drug resources of Great Britain, carried out by the 
Medical Research Council. As a result of this examina- 
tion, a list of imported drugs was drawn up, together 
with suggestions of home-produced drugs which could 
be substituted for them. Early in February the Minis- 
try of Health announced that a Defence Regulation 
would shortly be issued on the question of importing 
drugs. The Chemist and Druggist subsequently clarified 
the position by stating that they were informed, from 
an authoritative source, that “‘no ban, either on the use, 
sale or importation of drugs is at present contemplated 
... the Defence Regulation will serve as the authority 
for the issue of orders from time to time, the general 
effect of which will be to permit the pharmacist, but 
not compel him to substitute for products indicated in 
Orders, recommended alternatives which will also be 
specified.” 

To date there have not been any glaring shortages of 
materials, owing to the presence of large stocks which 
are only now being exhausted. However, the supply 
position will become more serious from now on—such 
materials as benzoic acid (B.P.), caffeine, cream of tar- 
tar, guaiacol, hexamine, tartaric acid (B.P. crystals) 
and theobromine, to quote but a few, are already very 
scarce. As it becomes more acute, this shortage will 
affect makers of proprietary medicines in particular— 
and, incidentally, quite a number of American drug 
firms who have hitherto built up big sales over here. 
One example of the latter instance is Alka-Seltzer, im- 
ports of which have already been stopped, and there 
must be several other similar cases. 

The sort of shortages which have so far had the most 
immediate effect in the drug and cosmetic trades are 
not so much shortages of product ingredients, as of 
packaging materials. Ever since the proprietary side of 
these trades became predominant, the question of pack- 
aging has assumed greater and greater importance, and 
today—as no doubt in America—it is probably true to 
say that the use of the correct (hygienic) and most 
attractive (selling) package is a matter which demands 
at least as much attention as the production of the 





actual material. 

Britain’s wartime packaging trend is summed up in a 
decree by the Ministry of Supply that packs designed 
for display—to catch the customer’s eye and open his or 
her purse—as opposed to packs designed solely for the 
protection of their contents, will have to go (or words to 
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that effect). In order to enforce that decree, the Minis- 
try control supplies of nearly all types of packaging 
materials, and since the war started nineteen months 
ago, they have severely cut supplies of many materials, 
or even banned them altogether. The. paper shortage 
has been the worst blow, for many manufacturers de- 
prived of other forms of wrapping (tinfoil, aluminium, 
etc.), could have packaged in paper or board as an 
emergency measure. Instead they have been forced to 
experiment in new fields—with some interesting results 
which I will deal with later. 

Considering the drug and cosmetic trade specifically, 
it would seem that they have been affected most by the 
shortage of glass, a virtual ban on the use of tin, and the 
general paper shortage where it directly affects such 
materials as waxed containers, sprayed paper, small 
board containers, etc. Take the case of glass, first. 
There is sufficient shortage of glass to necessitate some 
regulation of bottle sizes. Thus, efforts are being made 
to get drug manufacturers to adopt uniform sized 
bottles (in practice, most of them are already doing so). 
This effort will probably be unnecessary, in any case, 
since more and more bottle makers are informing pros- 
pective clients that they can supply them with as many 
bottles as they want, but that they will have to accept 
more or less stock types of bottles. 

This glass shortage, and the consequent trend to 
stock sizes, is not proving a serious disadvantage in 
practice. The use of intelligent labeling is succeeding in 
giving many uninteresting bottles that little “twist” 
which makes them stand out. More and more manu- 
facturers are realizing the futility of merely bemoaning 
the shortages of the type of packs they want, and 
adopting the more practical course of making the best 
of a bad job. There is the case of S. Maw, Sons and Co., 
Ltd., one of the biggest chemists’ suppliers in this coun- 
try, who have just taken the momentous step of launch- 
ing their first big range of proprietary drugs (hitherto 
they supplied unbranded products direct to chemists, 
who added their own names and addresses). For a 
range of about thirteen different products Maw’s have 
used entirely stock bottles—pleasant but entirely un- 
distinguished—and yet, by the use of brightly colored 
and sensibly typographed labels they have given the 
range an attractive family likeness, thus emphasizing 
the uniformity of the bottles and yet giving them 
character. 

Of glass jars, there appears to be a more pronounced 
shortage, and here one of the solutions is proving to be 
the development of a alternative type of package— 
pottery, or ceramic jars. Josiah Wedgwood and Sons, 
Ltd., the famous Stoke pottery concern, in conjunction 
with Consultants, Ltd., industrial designers, have 
evolved a new range of pots accurately threaded to take 





screw-fitting metal or plastic closures. Hitherto, the 
difficulty of closure has been a main drawback to the 
use of pottery for containers, but Wedgwood’s new 
range overcomes this drawback, and the fact that they 
are able to offer the pots at roughly the same price as 
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opal glass jars is another important point in these days 
of economy. The new jars can be made with straight 
or taper sides, a number of stock shapes being available, 
while individual designs can be produced where neces- 
sary. Even within the range of stock shapes, a con- 
siderable degree of individuality is attainable in closures 
and surface decoration. Such decoration can be applied 
over or under the glaze, in any one of several techniques; 
the usual method of inexpensive pottery decoration by 
transfer is cheaper than printing and attaching paper 
labels. Some beautiful effects can be obtained—where 
expenditure can be slightly greater—by the restrained 
use of gold or silver decorations. 

Both this range, and a range of ceramic bottles pro- 
duced by Wedgwood’s and Consultants, have appealed 
immediately to several firms of toilet and cosmetic 
goods manufacturers. Ointments, creams, lotions, face 
powders, iodine, perfume, and similar products are 
already being tried out in this new type of pack. Other 
pottery firms, such as Doulton’s, are also now marketing 
pottery containers for face creams, and so on. 

Apart from pottery, stoneware jars are also being ex- 
perimented with, particularly as supplies are plentiful, 
but it is to the young and fruitful field of plastics that 
many manufacturers are turning more and more. The 
difficulty of obtaining steel for mould-making is pre- 
venting any great individuality of designs, but a fairly 
wide range of attractive moulds already exists. To 
quote but one example of how plastics is replacing even 
glass, there is a moulded plastic container produced by 
Universal Metal Products which is now being used to 
pack brilliantine. 

Plastics are, of course, being experimented with as 
substitutes for materials other than glass. Many firms 
whose product requires a rigid pack, who previously 
used aluminium or tinplate, are now using moulded 
containers of resinous plastics. Moulded bottle-caps 
are also now taking the place of metal caps, especially 
of aluminum caps. -In the cosmetic field, a most 
interesting development has been the invention of an 
all-plastic lipstick holder, by Case Development Co., 
Ltd. This holder consists of four parts—a small inner 
cup, a tube with a knurled base, up and down which the 
cup travels, an outer sleeve and a_push-fitting lid. 
Material used in the holder is a wood-filled urea, for 
which the claim is made that, alone among plastics, it 
‘an remain in contact with cosmetics without any 
swelling or other undesirable result. Palmolive lipsticks 
are now being supplied in this type of holder. 

The tin shortage—or rather the tin restrictions 
(there is no shortage, but it is required for more urgent 
war purposes)—has affected a number of cosmetic and 
toilet goods makers. So far supplies of collapsible tin 
tubes, of the type used for tooth pastes, appear to be 
lasting out, and Colgate-Palmolive-Peet, to take one 





example, say they have supplies for a long time ahead. 
At the same time, the need for evolving a substitute 
material is apparent. One such material, a tube made of 
open mesh textile material, coated with transparent 
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covering which takes color printing, has been intro- 
duced by Patent Collapsible Tube Co., Ltd., and is now 
being used for the famous Field Day olive oil shave. 
Although suffering from lack of rigidity, the material 
appears to be quite satisfactory as a container. 

A number of products which were previously sold in 
tins are now being supplied in cardboard boxes, where 
cardboard is obtainable, or in transparent film wrap- 
ping. A recent example is the appearance of Dentabs, 
tablet product of D. W. Gibbs, in Pliofilm sealed 
wrappings. British Cellophane are extremely busy 
supplying film wrappings for food, as a protective cover- 
ing against poison gas, among other things . . . they are 
also reporting a considerable amount of business 
wrapping field dressings and other surgical and drug 
products, which were previously wrapped in paper, 
board, or even tins and metal. 

It is in ouler packing, however, that the restrictions 
have been applied more stringently. Thus, some prod- 
ucts which it has been the custom to sell packed with 
six or seven materials, now only have one, or two cover- 
ings. The average cosmetic pack now sells wrapped 
only in paper, or perhaps in a thin cardboard box minus 
its film wrapping, its corrugated collar, its tissue paper, 
its corrugated packing, its printed wrapper, its gummed 
tape, its seal and its film overwrap. Tooth paste tubes 
have been shorn of their outer cartons; bottles are sold 
without their boxes; shaving soaps are sold without 
some of their filmy wrappings—while soap itself, in 
many instances, is sold ‘“‘in the nude.”’ 

As for packing in bulk, there is a natural tendency 
towards fewer but larger cases. Fibre board and other 
types of board cases are being supplied in much larger 
sizes, and goods are being supplied to retailers in much 
bigger quantities, although less frequently. This bulk 
packing is much more economical—especially since the 
packs themselves take up less space, bereft as they are 
of much of their outer coatings—but it is not entirely 
practical in the case of such products as tubes of face 
cream, tubes of jelly, and tooth paste tubes, or in fact, 
any collapsible tubes. In the case of glass or other 
breakable packs, they can still be protected by an outer 
covering, but collapsible tubes can not be so protected, 
under the regulations. This problem has been success- 
fully solved, however, by W. O. Cleland, Ltd., a big 
carton firm, who have evolved a container constructed 
with interior cardboard shelves which hold tubes at the 
two strongest points—the solid neck and the folding 
base. In addition the base portion is so supported that 
any shock at either end of the box tends to turn the tube 
rather than crush it. The body of the tube, which is so 
susceptible to disfiguration by pressure, does not touch 
any part of the container. The container is made of 
light board, but the inner nest need only be of moderate 
caliper—and from the convenience point of view is the 


fact that the container can be made of as many layers 





as required. 
The general shortage of large containers naturally 
points to their re-use, and even fibre-board containers 
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once regarded as not worth returning are now desig- 
nated returnable by many large users. Nearly every 
industry now has its container collection schemes—the 
most notable example probably being that of the 
cigarette industry, which set up eighteen depots to 
cover the country and ran a van service calling at deal- 
ers within a certain district. However, in the toilet 
goods industry, there is a typical case in the instance of 
Thomas Hedley and Co., Ltd., the big soap concern, 
whose scheme involves two separate but parallel 
systems of collection. 

The first system is for the dealer himself to save outer 
cases, to make them up in bundles of not less than 
twelve, and not more than 30 (folded flat) and then to 
hand the bundles to any carrier. Hedley’s supply the 
dealer with a special label, already carrying their name 
and address, and he is asked to fill in his own name and 
address. On receipt of the cases, Hedley’s credit the 
dealer on his invoice at the rate of 2d. per case, pro- 
vided the cases are in good, usable condition when 
received. 

The second system is for Hedley’s own salesmen to 
collect cases from dealers on whom they call, paying at 
the time of the call 2d. in cash for each undamaged case 
collected. The salesmen despatch these cases to Hed- 
ley’s by goods train, making them up into bundles of 
anything from 12 to 30 cases. Hedley’s report: “A 
Disadvantage of the first system appears to be that 
comparatively few dealers take the trouble to return 
outer cases, even when credited at the rate of 2d. each. 
The danger of the second system, however, is that it 
tends to detract from the salesmen’s selling time. We 
considered the idea of charging the customer for the 
cases on the invoice and refunding this amount by the 
issue of a credit note when the cases were returned to us. 
We came to the conclusion, however, that this would 
lead to a good deal more trouble than the results would 
justify.” 

A disadvantage for firms whose outers are of a non- 
collapsible type is that railway companies and carriers 
will not accept empty, uncollapsed cases. Sometimes it 
is possible to overcome this objection by returning in- 
dividual packs as well as outers. Macleans, one of the 
big group of Beecham proprietary medicine companies, 
ask retailers to return their empty Lucozade bottles in 
complete cases, for an allowance of 1s. 6d. per dozen, 
provided the bottles are undamaged and uncontami- 
nated. Although Macleans are satisfied that the majority 
of consumers are co-operating freely, they point out 
that their allowance makes it possible for the retailer 
to pay a penny for each bottle returned to him. Cer- 
tainly some such recompense for the consumer appears 
to be essential to the success of any scheme intended to 


bring containers right back from the farthest end of the 
distributive channel—the consumer—to the manu- 
facturer. 

I have dealt with packaging problems and develop- 
ments at some length, but it is possible to be more con- 
Since there is no 
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cise about their associate, display. 








longer the same incentive to create sales, owing to there 

being limits on the amounts of goods to be sold, it is 
only natural that the display value of products is per- 
haps not quite so keenly considered. In any case, ply- 
wood is practically unobtainable, as indeed, is any form 
of wood or metal. Counter and window displays, there- 
fore, have tended to become smaller (a tendency 
hastened by the “blitzkreig’’ trend, towards the replace- 
ment of large windows by hoardings, containing small 
inset panel windows). Here cosmetic and toilet firms 
have not suffered so much as many other types of mak- 
ers, since their products are adaptable to small displays. 
Moreover, the fact that most cosmetics or toilet goods 
are, inevitably, sold in a fairly attractive pack, gives a 
good start to any display. 

Plastics—and particularly plaster, with its dignified 
effects—are finding increased use for display purposes, 
as is the old favorite, crepe paper, which can be used 
again and again, with care. Perhaps the outstanding 
feature of the shortage of display materials has been its 
fillip to the display men’s ingenuity. Thus, some really 
intriguing displays are often to be seen in London’s 
West End which, on close examination, are found to be 
made up of the oddest scraps of material. In the gen- 
eral construction of chemists’ and druggists’ displays, 
and displays by the big stores, simplicity appears to be 
the keynote—put over well, simplicity scores as much, 
if not more than elaboration, and also compromises with 
the actual shortage of materials. 

Having described, in as much detail as possible, the 
wartime marketing “‘set-up,”’ I should just like to men- 
tion a few of the actual selling trends. For all the re- 
strictions, there have, of course, been a certain number 
of new products, and the drug, cosmetic and toiletry 
trades are responsible for a high proportion. Nearly 
every one of them has achieved a tie-up of one sort or 
another with the war. 

A. R. P. has been the most natural tie-up, offering 
opportunities for novelty and other types of new prod- 
ucts. Most of the A. R. P. business has inevitably con- 
centrated on production of various accessories for air- 
raid shelters—cushions, camp beds, torches, chairs, 
blankets, thermos flasks, and so on—but the drug and 
toilet industries have shown initiative. Bob Martin, 
Ltd., leading dog condition powder makers, have intro- 
duced an A. R. P. range of fit and hysteria powders 
“recommended as a sedative for all cats and dogs in air 
raids.” Optrex, Ltd., and a number of other firms, were 
quick to bring out their own brand ear plugs, when the 
big “blitzkreig” first started. The Optrex one sells 
under the title, Aurax Ear Protector, presented in a 
colored paper bag, at 1s. per pair. Splendor, Ltd., who 
issued ear plugs, also offered a rubber mouthgag, for 
clenching between the teeth to prevent shock from 
blast. On the drug side there have been innumerable 
tie-ups with A. R. P.—especially among makers of 
various sedatives, and of the tonic wines, such as Win- 
carnis, Hall’s and Emu. 

In the cosmetic field the most direct association with 
war conditions has been the appearance of special com- 
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posite packs, such as a pouch type of make-up bag for 
women in the services, produced by Alfred Dunhill, 
Ltd. (something on the lines of a man’s tobacco pouch), 
and filled with Dorothy Gray beauty preparations. 
Grossmith’s are marketing, in a similar vein, a com- 
posite pack of shaving brush, shaving soap and a tin of 
brilliantine, for the use of men in the Services. It has 
been designed particularly for posting to men stationed 
abroad, and contains no breakable material for 
wrapping. 

Lipsticks are selling well—most of their advertisers 
stressing the angle that in wartime, more than ever, 
women should look their best—but shortage of ma- 
terials, such as metal for holders, are causing difficulties. 
Yardley’s way of tackling this problem has been to 
boost their refill lipsticks, asking consumers to retain 
their present metal lipstick holder. These refills are 
given added display value by being supplied in special 
transparent cylindrical containers. Henry C. Miner, 
Ltd., have shown considerable enterprise by bringing 
out a liquid lipstick, Lipid, contained in a bottle with a 
patent applicator-stopper which enables the lipstick to 
be applied without awkwardness. Incidentally, Miner’s 
are also responsible for Liquid Stockings, a special 
make-up which, when applied to the legs, gives the 
appearance of stockings—not such a crazy idea when it 
is remembered that production of silk stockings, for 
the home market, has now been stopped completely. 
Miner’s even sell, with the make-up, a Seam-Stik, a 
type of pencil which is used to sketch in a false seam 
down the back of the leg, completing the stocking 
illusion. Another firm, Cyclax, Ltd., have brought out 
a 5s. 6d. stockingless cream, but Miner’s seem to have 
taken the lead by making their product available with 
a small size for the 6d. stores. 

There have been a number of non-war-tie-up prod- 
ucts among them some outstanding packs. Grossmith’s 
most notable wartime achievement has probably been 
the introduction of a new Gothic type of bottle for their 
Old Cottage lavender. To protect its contents against 
sunlight it is made of green glass, and with the soft color 
of this an ivory-colored plastic closure harmonizes well. 
Dorothy Gray are marketing Cream Concentrate in a 
beautiful bone china jar, with a dove modelled on the 
lid, and the body fluted, Cussons, Ltd., have brought 
out a new range of quality toilet soaps, interesting 
feature of which is that small foil labels are used, placed 
on the centre of the cakes of soap themselves, thus 
saving paper on wrappings. W. J. Rendell, famous for 
their wide range of contraceptives, etc., have had the 
courage to bring out three new products—Santron 
germicidal solution, Mensinole tablets for pain-relief, 
Silatex sanitary towels. Another firm of sanitary towel 
makers, St. Andrew Mills, Ltd., is now marketing them 
wrapped only in a band of printed paper, instead of the 
former carton. 

The patent medicine field has been more notable for 
the adaptability of its sales appeals, rather than for new 


(Continued on page 407) 
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ANTACIDS AND THE E-T.C. 


| iceman and distributors of antacid prepa- 
rations should be careful of the claims made in 
the advertising of their preparations. The Federal Trade 
Commission has its own opinion regarding the proper 
claims that can properly be made for antacids. The 
Commission does not deny that these preparations 
afford relief in cases of upset stomach, but they are of 
the opinion that the action that takes place is quite 
different than has generally been claimed. The follow- 
ing is the expressed opinion of the Commission regarding 
these products and their action. This opinion was for- 
mulated before Dr. James J. Durrett became medical 
adviser to the Commission, but it is understood that 
Dr. Durrett concurs in this opinion. 

“The theory that hyperacidity is the cause of gastric 
distress is not tenable. Hyperacidity is nothing more 
than a symptom itself, associated with other symptoms 
such as heart burn, sour eructations, gas, poor appetite, 
etc., all of which indicate some organic or neurogenic 
disturbance of the stomach and intestinal tract. 

“Neither the layman nor the physician can determine 
the presence of hyperacidity from the symptoms of gas- 
tric distress. This is because the same symptoms are 
found whether the gastric juice is anacid, hypoacid, 
normally acid, or hyperacid. Only by an actual analysis 
of the gastric juice can the degree of acidity be de- 
termined. 

“Antacid preparations usually afford prompt relief 
from the symptoms of gastric distress by relaxing the 
pylorus and other stomach muscles, dissolving excess 
mucus, terminating peptic digestion, emptying the 
stomach contents into the duodenum, etc., but not by 
the neutralization of excess acid. This is because relief is 
experienced in conditions of hypoacidity and in cases 
where there is no acid at all in the gastric juice, etc. 

“Tt is understood how the simplicity of the neutraliza- 
tion theory appeals to the public mind, but because this 
theory is an untrue picture of the manner in which 
antacid preparations relieve gastric distress there is no 
doubt but the various claims when followed by the 
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The official F.T.C. opinion regarding 
antacids admits that they work to relieve 
stomach distress, but not for the reasons 
generally stated. Therefore, claims for 
antacids should be made in accordance 


with the opinion given here. 


expression ‘when due to hyperacidity’ are not only false 
but in many instances deny a person suffering from 
gastric distress the relief and benefits which may be 
accomplished by the administration of alkalies. The 
popular appraisal of the efficacy of antacid preparations, 
because of the relief experienced in self diagnosed condi- 
tions of gastric distress, tends to convince the layman 
that he had hyperacidity or other conditions such as 
ulcer, and was cured because relief was supposedly 
obtained from the neutralization of acid. Thus antacid 
products are recommended from one person to another 
without knowledge of dangers lurking in their indis- 
criminate use, such as alkalosis, the destruction of 
Vitamin B when taken into the stomach, and the 
transformation of iron into insoluble products, ‘to say 
nothing of the dangers resulting from the self treatment 
of supposed hyperacidity which may in fact be ulcer or 
cancer. 

“(a) The neutralization of gastric hyperacidity does 
not mean rendering the gastric juice neutral. It means 
reducing hyperacidity to a condition of normal acidity. 
This requires an analysis of the gastric juice to deter- 
mine its quantity and degree of acidity before the 
proper amount of alkali necessary to produce normal 
acidity can be calculated. 

“The administration of fixed quantities of alkali, such 
as this product, would constitute a hit-or-miss method, 
which would bring about neutralization of hyperacidity 
only in extremely rare instances. 

“Reduction of gastric acidity, however, would take 
place promptly, as soon as the product dissolves in the 
gastric juice. 

“(b) The product will not bring relief from an “‘acid 
stomach,” as the stomach is normally acid and causes 
no distress. It will usually afford relief from gastric 
pains, indigestion, and ‘heartburn,’ but not through 
neutralization of hyperacidity, if present. 

“(c) The product will ordinarily relieve the symp- 
toms of indigestion erroneously called ‘acid indigestion.’ 

(Continued on page 416) 
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NAIL ENAMEL 


By PETER VAUTIN 


ee 1935 with a total nail enamel market of $5,665,000 
at wholesale, one company bestrode the field like 
a colossus with well over $3,500,000 of the total. In 
1940, despite the fact that more and more women had 
undoubtedly used more and more enamel during the in- 
tervening years, the dollar volume was about $6,500,000, 
with at least three companies dividing the lion’s share 
of the business and seeking new ways to increase the per 
capita consumption of 34 cents. Although the dollar 
volume gain of about $1,000,000 in five years is nothing 
to be sneezed at, it fails utterly to reflect the real strides 
which were made in this field. A better measure of the 
increase is found in unit sales which reveal that close to 
90,000,000 bottles of nail enamel were sold in 1940, as 
compared with about 70,000,000 in 1935. It must be 
admitted that an average increase of close to 4,000,000 
bottles a year is doing pretty well in a market whose 
total potential is measured by the 38,100,000 women in 
this country between the ages of 15 and 54. 

That dollar volume has not kept pace with unit sales 
is due to three factors, all of which add up to the same 
thing—lower unit sale price. In the first place, the $1 
nail enamel is a thing of the past except for isolated 
cases of swank, and the higher-priced market is estab- 
lished on the 60-cent unit level. In the second place, 
the in-between market, that which existed for a 35-cent 
enamel, no longer exists as a marketing influence. In 
the third place, the 10-cent 
getting an estimated 70 per cent. of the total unit sale 
of enamels, has persistently added to its already over- 
whelming total so that in 1940 it accounted for the even 
larger share of about 86,000,000 units. 

During the last five years two new factors have 
entered the picture to contribute substantially to the 
expanding nail polish market which now holds a posi- 
tion nearly equal to that of lipstick and rouge. The 
technical progress which was made in the physical 
characteristics of the lacquer specifically formulated for 
nail enamel has given America world control of the 
business. And nail enamel became a fashion product, 
stimulating new business continually by the introduc- 
tion of new shades, matching costumes and matching 
personal coloring. This introduction of fashion to the 
nail enamel business has had a profound influence on 
sales and on the relative position of various brands; and 
nowhere has this influence worked with greater force 
than in the syndicate store, as will be shown later. 

Today several hundred companies are packaging nail 
enamel under their own brand name but the number of 


enamel which in 1935 was 
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companies doing substantial business is surprisingly 
limited considering the total volume of the nail enamel 
business and the rapid growth in the use of nail enamel 
over the past several years. Even more surprising is the 
record of well-known names in the industry, the rapidity 
with which some have grown, others faded and still 
others changed their whole system of distribution. One 
company, relatively unknown a few years ago, does an 
estimated 70 per cent. of the department store business 
today. In the syndicate store field, a two-year-old is 
pushing the leader of twenty years, doing about 25 per 
cent. to his 40 per cent. of the total business in 10- 
cent packages. 

The market for nail enamel is still growing and, as 
has been indicated, no other country approaches the 
United States in per capita consumption and in its wide- 
spread use among different geographical and income 
groups. Social environment is the most important 
factor in defining the nail enamel market. As a con- 
sequence, metropolitan style centers maintain the high- 
est per capita consumption (68 per cent.), greatest 
frequency of use and willingness to accept new shades. 
Each of these factors of consumption diminishes down 
through smaller cities and towns to the farm where only 
24 per cent. use nail enamel. 

The individual social environment within the city 
determines consumption by classes of women. That 
income is not a major factor here is shown by the great 
sales of syndicate stores. But what does count here is 
the social contact of the individual. While a little over 
70 per cent. of housewives in the middle income group 
will use nail polish 56 per cent. of the time, over 80 per 
cent. of the women occupied in business use nail polish 
72 per cent. of the time. 

The age group is a decisive factor in determining the 
market for nail enamel, as it is for all make-up. In a 
sense, the age group is part and parcel of the social 
environment. We would, therefore, expect the age group 
of 17 to 24 years of age, comprising girls just preceding 
and following marriage, to be at the peak of social 
activity and therefore the largest per capita users of 
nail enamel, the most frequent users and the most sus- 
ceptible to new shades. This is in fact the case. Exam- 
ination of many surveys and questionnaires to sales- 
girls show that there is a slight drop in the use of nail 
enamel from this group to older ages, reaching an aver- 
age consumption of fifteen per cent. less nail enamel in 
the groups of forty-five years and over. 

Averages of this sort are of course subject to many 
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qualifications. Socially inclined women and _ business 
women may and probably do continue frequent use. 
But the fact remains that over the broad average of the 
country, the young group contributes the greatest per 
capita consumption of nail enamel, and the greatest 
stimulation to new shades related to custom. Older 
women show an increasing inclination to select shades 
which they feel are in harmony with their own personal 
coloring. 
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Nail enamel reaches the consumer 
chiefly through department stores, 
syndicate stores, drug stores and 
beauty parlors, and the greatest of 
these is the syndicate store. This 
does not mean that the syndicate 
store is q.e.d. the most desirable out- 
let for the packager to seek. The 
department store is a far more im- 
portant outlet than its volume of 


$1,500,000 would suggest. Here is 


found the style inspiration which is 


so important in motivating the en- 
tire industry. It is here that the 
prestige brands and those of the 
treatment fashion-make-up lines 
are sold. New shades, new costume 
color tie-ups are mainly introduced 
here and serve the purpose of con- 
tinued stimulation and interest in 
make-up, as well as making obsolete 
the shades of last season. This con- 
stantly renewed inspiration works 
down through the entire industry 
and there is little question but that 
this inspiration is a potent factor in 
contributing to the increasing total 
of sales volume in other types of outlets. 

In spite of the multitude of difficulties and the in- 
creasing cost of operating through the department 
store, it still remains the one retail outlet capable of 
delivering substantial volume with substantial profit; it 
offers the greatest market security for the packager with 
merchandising ability; it is to a major extent the one 
outlet capable of further developing this business 
through sets and through greater participation in the 
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gift market which accounts for forty per cent. of the 
higher priced cosmetic business. 

The drug store is an intermediate outlet between the 
department store and the syndicate. Four thousand of 
these stores, together with approximately 800 of the 
A stores in the drug chains, take their inspiration and 
their cosmetic merchandising formula from the depart- 
ment store. As might be expected, they merchandise 
the 60-cent enamels. Because they carry the prestige 
lines of perfumes and cosmetics, give adequate display, 
employ trained salesgirls, and have a suitable location 
for discriminating traffic, they are rightfully grouped 
for purposes of selective distribution, with the depart- 
ment store. The balance of the retail drug store field— 
50,000 stores—carry primarily the polishes of the syndi- 
cate field. 

The syndicate store is the reason for the great volume 
in nail enamel. It has made nail enamel a staple, a 
commodity available to all income groups. Taking in- 
spiration from style leaders, the dominant factors here 
have translated the impulse for expanding sales which 
arises from the fashion tie-up to the ten cent package. 





Buyers of nail enamel in syndicate stores are definitely 
style conscious. They are more predominantly from the 
young group than the buyers in department stores but 
they are not confined to any social or income classifica- 
tion. They are truly a cross section of America. This 
style consciousness of so many syndicate store custom- 
ers, well aware of what is happening on Fifth Avenue, 
explains why new shades appear so quickly in syndicate 
stores after they are announced in a style center depart- 
ment store; why the syndicates accept so eagerly and 
give preference to a brand whose prestige and reputa- 
tion have previously been established in the department 
store. That is why the statement has been made above 
that the turnover and stimulation to sales in the syndi- 
rate is predicated toasubstantial extent on the creative 
fashion stimulation in nail enamel and make up emanat- 
ing continually from the department store field. 

The beauty parlor is not a successful retail package 
outlet. Many thousands of dollars have been spent and 
are being spent to prove the contrary. But the figures 
still show that the ~etail business of the beauty parlor in 
cosmetics as a whole and nail polish in particular is a 
very small fraction of the total. The reason seems ob- 
vious. These stores do not have the traffic; more than 
that, the retail sale is antagonistic to the whole purpose 
and profit of the beauty parlor whose business is service 
and application. 

In bulk polish for application they do a substantial 
business, exceeding a million dollars at wholesale. It is 
interesting to note that the greater part of this applica- 
tion is with a specific brand of which the customer is not 
only aware but upon which she often insists. In other 
words, application is strongly subject to consumer 
acceptance of a specific brand. This brand conscious- 
ness of the beauty parlor client laid a basis for the re- 
markable success of the leading polish in the depart- 
ment store field today. 
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In cities of 50,000 and over approximately 16 per cent. 
of the women using nail enamel patronize beauty shops 
regularly, an additional 18 per cent. are infrequent 
clients. It appears clearly evident from investigations 
that women in the age group under twenty-four years 
are less frequent clients of the salon; that those in the 
young married group from 24 to 34 are the chief patrons, 
with a slight decline and preference for home applica- 
tions after this age. These variations are the obvious 
results of economic and social periods in a woman’s life. 

While the manicure set has been offered to the public 
for many years, it is only in the last few years that nail 
enamel packagers have become active contenders in the 
gift market with sets containing their polish as the key 
item. The value of the gift set to the industry is 
apparent. The great gift holidays account for a sub- 
stantial part of the business in perfume and the higher 
priced cosmetics—for some lines running as high as 60 
per cent. In these peak sales seasons, nail enamel has 
not been to any noticeable extent among those present. 
Only four companies have made any constructive effort 
toward the type of creative packaging with gift appeal 
which would gain display space during these active re- 
tail seasons, when competition from every branch of the 
trade with gift packages of great beauty and ingenuity 
scramble for space on the counter and within sight of 
the store customers. 

In the set field it seems evident that the nail polish 
has taken the play from implements as the primary 
appeal. While some sets are selling in volume because 
of the great beauty of the ensemble in an appealing 
package, or as a novelty appeal, salesgirls report that 
many customers are only interested in a set containing 
a nail polish of a brand which they prefer. It would 
seem from investigation here that the success of the 
manicure set, as with other cosmetics, is predicated as 
much on the year round preference for the brand of the 
key item as it is on the ingenuity and eye appeal of the 
package. The instruments in the set, so far as brand 
acceptance go, seem to take a minor and in many cases 
a neglected position. This would seem to indicate, as 
realization of the value of the set for increased business 
during peak retail seasons grows, that implement sales 
as separate items will decrease. 

In conclusion, it may be interesting to list the follow- 
ing observations: In spite of its enormous and consist- 





ent growth, nail enamel can not in any sense be listed 
Make-up 


items, of which nail enamel is a major partner, are today 


as reaching the market saturation point. 


the fastest growing part of the cosmetic industry. We 
have not by any means broken down the traditional 
reluctance to make-up among many women in smaller 
cities, among more conservative families everywhere. 
An enormous market exists among present users who 
are not full time users. 

Chemical and physical qualities of nail enamel have 
improved considerably during the last several years. 
Specialized research in the formulation of a lacquer 
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suitable for application on the human nail has de- 
veloped a non-injurious coating, that is sufficiently 
flexible to allow for flexing of the nails, is hard enough 
to resist abrasion, is water resistant for emersion in 
soapsuds, etc., with no loss of color, gloss or appearance, 
that dries quickly without blushing, and that flows 
smoothly and evenly when applied. Color matching to 
secure fine shade variations with uniformity under any 
one color name is now a fine art. 

There is no reason to expect that this technical 
advance will stop. Many characteristics of the human 
nail, individual variations that affect the application 
and wearing qualities of any polish, or that cause crack- 
ing and splitting nails, may be compensated for by new 
research in polish. 

The packaging of nail enamel has been conservative 
and has shown little inspiration. Bottles and cartons 
have been more or less all of a kind. But there are signs 
that this era is passing to the great advantage of the 
nail enamel field. Last year one comparative newcomer 
in the syndicate store field came within good shooting 
distance of the old established leader in a phenomenal 
rise in volume, largely through the original and striking 
character of the bottle in which his brand is packaged. 
And last year in the department store field, a newcomer 
made his bow with surprising success and momentum, 
where again the bottle was striking and original in its 
eye appeal. While it is difficult to assign to the package 
its exact share, it seems sensible to assume that in so 
competitive a field, this one striking difference from the 
rest of the nail polishes on display, played a major part. 
Women buy nail enamel for color, ease of application, 
and wearing qualities, but these being even, the package 
may be decisive. 

Up to date the nail enamel business has been a 
specialized one. Treatment houses and general cosmetic 
companies have made no inroads in this field, so that 
the total volume of nail enamel sold outside these 
packagers specializing in this field, is insignificant. 
Although essentially a part of the make-up group, and 
in many ways because of its flexibility in adapting the 
fashion color of the season, a leader here, nail enamel is 
not included successfully in any of the make-up lines. 

In addition, the brand history in nail enamel is a 
record of quick successes, quick losses and quick shifts 
in the character of the distribution and the business. It 
lacks even that precarious degree of stability held by 
the rest of the industry. This, be it noticed, for a prod- 
uct that ranks with cologne and lipstick as the fastest 
growing products of the industry. 

Whatever the reason for these conditions so peculiar 
to this one product of the industry, there are many 
indications that the character of the business is chang- 
ing and that these changes may bring a maturity to the 
field which will stabilize it and further advance the 
market. 
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(Continued from page 402) 


products. The war has been seized upon by many 
firms (or possibly, rather, by their advertising agents) 
as a marketing asset, and national and provincial ad- 
vertising, such as there is, abound with such phrases as 
‘whenever you go into the chilly night air, or in the air 
raid shelter, slip a Peps into your mouth. . . killing in- 
fection, fumes, etc.’”-—while the laxative and stomach 
remedy firms are able to build up fine stories out of the 
upheaval affect of war work, and so on. The topical 
“awareness” of these manufacturers is illustrated by a 
current advertisement ““Why worry if you can’t get 
fruit—‘‘(there is now a fruit shortage)”—take Eno’s 
Fruit Salt...”. Apart from actual patent medicines, 
it is interesting to note that makers of patent dietary 
products have come very much to the fore (un- 
hampered, generally, by restrictions). Special brand 
breads, vegetarian foods, substitute butters, “ersatz” 
teas and coffees, are among some of these. However, 
undoubtedly the biggest “noise” has been made by the 
makers of various types of vitamin tablets. The 
British public is, of necessity, learning more and more 
of the value of vitamins, having it drummed into them 
daily by the Ministry of Food, and a number of firms 
have rushed to cash in. Viterals, “not a drug but an 
essential supplement to your daily food; Oxoid Vita- 
mins A. and D. “for rapid adaptation of vision in semi- 
darkness; Supavite capsules, which contain “not 
merely one vitamin but six, as well as iron, calcium and 
phosphorus; and Vitasac baby food, a scientific prepa- 
ration of vitamins and essential food elements; these 
are just a few of the preparations now marketed. 

Two important questions which your editor has 
asked me to answer are: 1. Was there much Christmas 
gift buying in cosmetics and perfumes, or has the busi- 
ness become one simply of supplying staples; and 2. Is 
there any change or trend noticeable in types of outlets 
or do the department stores, drug stores, and syndicate 
stores continue as the three chief outlets in about the 
same proportion? Well, in Christmas, 1939, when the 
war was still something of an entertainment, gift-buy- 





ing went on almost as in any peacetime year: but in 
Christmas 1940 the contrast was amazing. Gift-buying 
was replaced by utility-buying—by which I mean that 
the spirit of Christmas was preserved by presents, but 
the spirit of the times was exemplified by the giving of 
purely useful things. It is doubtful if a single cosmetic 
or perfumery firm produced a special Christmas gift 
pack. A great many were able to offer ordinary packs 
as gift packs, or to revise some of the previous Christ- 
mas packs, but these did not sell much, in any case. 

The answer to the second question is that there has 
been very little change. In general, as a result of the 
war, there has been a return, by the consumer, to the 


individual shopkeeper, and to that extent I should say 
(Continued on page 416) 
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INSECT BITES AND 


STINGS 


By M. A. LESSER 


ii 1s only within comparatively recent years that the 
role played by insects in the transmission of disease 
became known. Now it is recognized that the rat flea 
transmits bubonic plague, that mosquitoes spread 
malaria and yellow fever, that certain ticks cause 
paralysis in children and may transmit Rocky Moun- 
tain spotted fever, tularemia and Colorado tick fever, 
that the louse serves as an intermediate host for the 
transmission of typhus fever, relapsing fever and 
trench fever, that the bite of certain spiders may cause 
agonized death and that the sting of the bee has some- 
times proven fatal. 

While the systemic diseases caused by the bites of 
these insects are beyond the scope of this article, there 
are certain phases of insect bite or sting treatment that 
may often help to prevent dangerous consequences or at 
least alleviate the unpleasant symptoms. 

In the majority of cases, however, insect bites are 
merely annoying or irritating. Their danger lies in the 
possibilities of secondary infection resulting from the 
scratching and rubbing incident to the attempts to 
allay the often intense itching or even pain. Obviously 
the best way to prevent such infections as well as other 
harmful sequlae is to relieve the bite or sting by the use 
of a suitable preparation or by the employment of cor- 
rect measures. 

Quite a variety of formulas for making bite and sting 
preparations for general use is available in the litera- 
ture. In many cases, however, particularized measures 
based on the effects produced by a specific insect are re- 
quired. With the exception of wasp stings which require 
an acid preparation, most insect injuries are treated 
with alkaline lotions or similar alkaline products. The 
employment of such substances, especially am- 
monia, is based on the idea that, as in the case of the ant 
which secretes formic acid, the effects of a bite or sting 
are due to an acid irritant. Hence the employment of 
alkalis which are assumed to give relief by neutralizing 
the acid and by acting as a counter-irritant. On this 
premise, such products have attained an established 
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position in insect bite therapy and have proven remark- 
ably effective in many instances. 

With many insects, however, the poison or venom in- 
jected during a sting or bite is not a simple acid but a 
complex organic substance against which there is no 
known antidote. Under these circumstances, the em- 
ployment of general preparations does afford some 
measure of relief. In some cases more specialized 
methods have been worked out. 

Usually, prompt treatment of an insect bite with solu- 
tion of ammonia, aromatic spirits of ammonia, a strong 
solution of sodium bicarbonate or lime water will give 
relief. Obviously, these simple remedies can readily be 
improved by the employment of various substances that 
will sooth the itching, alleviate the pain and prevent 
infection. The itching may be counteracted by anti- 
inflammatory agents such as camphor, menthol, alcohol, 
certain phenols and volatile oils. Pain may be relieved 
by drugs which act as local anesthetics. An antiseptic 
compatible with the other ingredients, will act as a 
prophylactic against wound infection. Of course, some 
agents combine all of these effects to some degree. 

One simple preparation,’ the effectiveness of which 
was checked on a small scale during last summer in 
Connecticut and upper New York, consists of: 


Menthol. . 
Alcohol... .. 


8 grains 
6 drams 
2 drams 


A drop of this liquid on the bitten or stung part, re- 
peated occasionally if necessary, acts as an insect bite 
anodyne. 

Other preparations based upon ammonia are readily 
available, as in the following bite lotion:? 


DC 9 i on eee eae eee Oe eae en ee ee 1 
JSST RM te ere gy cats eee anaes rah Deere eC Yee Peay a 4 
DAC Ce Pee tN POTN IO ee ee ee 60 
Ammonia (10% solution) to make....................-. 100 


However, ammonia can be dispensed with entirely 
and another alkali used instead. The British formula,’ 
given below, is recommended for general use, except, of 
course, for wasp stings: 
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Products for treatment of insect bites and 
stings are now coming into their market 
peak. Only sound products can be offered 
in today’s market, and this article will 
tell what is right. 


Codie GaP RORRTE® 6.55 soca cre Seen Sern ca ew eee 3.00 
PST RMNEN AN. o0 or ied re 52) Sa ccd Soa in logs Wy vay ely 0.75 
NCR TCRTOMRAER NER 02209 feed, Jes ds setae a ng ay 3.00 
I OE EEE a Be TIES PRAISES OE Fiat or .. 40.00 
HOLS COMNOMO?. 255 55 clo ee ey ks ... 100.00 


That alkalis are not essential in all types of bite lo- 
tions is evidenced by the fact that several methods for 
making such products, employing other active agents, 
are readily available. A case in point is Goodman’s” 
formula for a bite lotion containing: 


HERE TIAN N SS 652 Spates oo eal Se RE RES FE l 
Wem Aes 2 2 cco. hata a cea ee erat 4 
GINO CE ING 0 0. acne oh ene eS Sie eae + beet Jeep tear 6 
[TYE aa a ee ae i Ree ns aN A Ronee Or 24 

100 


Water, to make........... 


From the viewpoint of convenience and cosmetic 
elegance, ointments and creams are often preferred to 
liquids and lotions. These should not present any 
marked difficulties in formulation, and when properly 
prepared and used ought to be quite effective for treat- 
ing insect bites and stings. One typical insect bite 
cream can be made, according to Chilson,* from: 


VETTEL ASTOR 0 ane Ae Ore ure Acar a 90.0 percent. 


RIAA HEE P0620 i o% 2 gions AO tah en ot ae RE 6.0 a 
STC Ci ec eh eee ene re SNR ERG Te 7 3.0 = 
1.0 - 


ROM PEMMNTOVAN  o5:4 02.5.9 SAC eens 

The superficial, yet almost intolerable itching caused 
by insect bites that are not relieved by the general 
preparations may often be made to respond to cam- 
phorated chloral (N.F.), applied locally. These two 
solids, used in equal parts, when triturated together 
form a liquid which is usually well tolerated and yields 
welcome relief. In instances where the skin is par- 
ticularly sensitive, or where a large quantity of the oily 
mixture is to be employed, the preparation may be 
diluted with a bland oil. 

,ainful swellings from insect bites may often be re- 
duced by the immediate application of a strong (20-30 
per cent.) aqueous solution of magnesium sulfate.’ If 
severe swelling follows a bite or if systemic symptoms 
appear, a physician should be consulted. 
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As might be expected, the most popular specific 
remedies are those advocated for treating mosquito 
bites. However, many of these mosquito bite prepara- 
tions are quite similar to, and may often be used in 
place of the general type of insect bite product. Of 
course, general preparations are applicable to mosquito 
bites. In most persons, the bite of the common mos- 
quito causes an itching wheal, which in more susceptible 
individuals is followed in about six hours by the appear- 
ance of large, painful vesicles, with the surrounding 
tissue becoming edematous. Of course, the bite of an 
infected yellow-fever mosquito or a malaria mosquito is 
something else again, but the treatment of such bites 
or their sequelae are beyond the scope of this article. 

Herms,® is of the opinion that bites of the common 
mosquito, while perhaps never serious in themselves, 
may lead to blood poisoning through scratching with 
the fingernails in the attempt to relieve the often intense 
irritation. To relieve this irritation any one of several 
agents may be applied; among these are ammonia, 
glycerine, alcohol, or iodine. Herms cites the view of 
Howard who strongly advocated moist soap as a mos- 
quito bite remedy. 

In the U.S. D. A. bulletin on mosquitoes published in 
1923, Howard’ stated that, “The most satisfactory 
remedy known to the writer, from his personal ex- 
perience, has been moist soap. Wet the end of a piece of 
ordinary toilet soap and rub it gently on the puncture, 
and the irritation will soon pass away.” That this 
remedy is still a good one is well evidenced by the fact 
that othér more recent authoritative sources in this 
country” ® and abroad! recommend it. As a matter of 
fact, Goodman suggests that mosquito bite sticks be 
made by melting hard soap and recasting it in stick 
form. He mentions that such items, put up in lipstick 
containers, have been popular abroad. Incidently, this 
soap treatment is also effective for irritating fly bites. 

Other simple mosquito bite applications to allay irri- 
tation are a one per cent. alcoholic solution of menthol, 
or a five per cent. aqueous phenol solution. Hydrogen 
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peroxide solution is also useful. These are also effective 
against fly bites.’ 

The resemblance between mosquito preparations and 
general-use insect bite lotions is shown by the following 
formula” for a product intended to stop the itch due to 
mosquito bites: 


_ EOS TNG Festi cee pee a ae ea a eae ene en ey eee 2 
OE REA 1 ee ee nT ee an, 80 
Stronger ammonia water, to make...................... 100 


Though other, perhaps more rounded, but not neces- 
sarily more effective formulas for mosquito bite oint- 
ments and creams are available, the following simple 
preparation’ is probably as useful as any: 


Boroncidomiment USP... ..6 2.65 6s dba osuiiwee ea ees 95 
MINE Foe Ea Ae Nope nist a TR Na be cn A gly al e 5 
Bee and wasp stings often present a more difficult 


problem inasmuch as the sting is often left in the wound. 
The method of removing the sting in both cases is the 
same, but since the bee venom is acid in reaction, while 
that of the wasp is alkaline, different types of agents will 
be needed to alleviate the pain. 

When removing a bee or wasp sting, pressure must be 
avoided so as to prevent diffusion of the venom into the 
surrounding tissues. For this reason, one should not 
attempt to remove an imbedded sting with forceps or 
with the fingers, but rather it should be removed by 
lifting out with a knife edge or similar instrument so as 
to avoid squeezing any more poison into the puncture. 

With some people, a bee sting may cause only swell- 
ing, redness and pain, but with other, more susceptible 
persons, severe constitutional symptoms, including 
weakness, nausea and collapse have followed bee stings. 
Reports of death following even a single sting have 
appeared in the medical literature. 

Since there is no specific antidote for the complex 
organic substance that forms the bee venom, general 
relief measures must be used. Hot applications are con- 
sidered to be of the greatest value, particularly when 
the pain of the sting is very severe. An application of 
ammonia is often recommended, to be dabbed on, not 
rubbed in. Or, when ammonia is not available, gently 
rubbing with moist soap may be helpful.’ A sting in a 
delicate organ such as the eye, ear or mouth, undue 
swelling, or systemic reactions require medical attention. 

For centuries belief in the beneficial effects of bee 
stings has led to their use in the treatment of rheuma- 
tism. During recent years, however, bee venom prepa- 
rations have begun to assume an important place in 
therapy. These products have been employed to relieve 
such conditions as muscular rheumatism, sciatica, lum- 
bago, neuritis and other painful conditions, and when 
used cautiously have proven very effective in many 
cases. Bee venom ointments, which, when applied ex- 
ternally, produce the desired effects, have also been 
made available.’° 

The effects of a wasp sting are very much the same as 
those induced by a bee sting. However, since the poison 
of a wasp is alkaline, acid preparations are indicated to 
neutralize the poison. Preparations for treating wasp 
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stings should contain citric or acetic acid. Therefore, as 
emergency measures, vinegar or lemon juice may be 
used as relief agents. The local use of iodine is also 
effective. It has been said that the poison from a wasp 
diminishes the coagulability of the blood, and for this 
reason, the administration of 20 grain doses of calcium 
lactate has been advocated following a wasp sting.* 

The bites of ants have been known to cause symp- 
toms similar to those of bees and wasps. However, the 
irritating substance of the ant bite is formic acid, and 
weak solutions of ammonia may be applied to neutralize 
the acid. Other alkaline solutions, such as sodium bi- 
‘arbonate and potassium carbonate, may also be 
employed. 

Flea bites can be dangerous as well as irritating. The 
irritation of a flea bite can often be soothed by applying 
a weak (1:20) phenol solution or by the use of an oint- 
ment such as the following British preparation:' 


ASNMG TIA CEC ANEROUEY 5.516.500: asin: lok ee tse NOS Ck 10 gr. 
SOlabramiOn COAWEAR ..5.5-4/<.47s-c0eca tered wee) otovraaie sraueane 1 dr. 


Bargin OUslMO Mt tO) v5.6 e5.6s0 case obo area Ope enero 

In the main, spiders are comparatively harmless and 
of the hundreds of species found in this country, the 
black widow spider is said to be the only one apt to pro- 
duce severe systemic reactions.'' Formerly thought to 
be very limited in its distribution, the black widow 
spider has now been found in almost every part of this 
country and in some parts of Canada. Since the bite is 
not always accompanied by an injection of the poison, 
many persons escape local or general symptoms. When, 
however, poison is injected, the bite may go unnoticed 
for hours until, in some individuals, large vesicles appear 
at the bite site and the tissue about it becomes very 
swollen. Pain in the arms and legs, as well as generalized 
tenderness and rigidity of the abdomen may be present. 
Severe abdominal pain, with nausea and vomiting also 
occur. Death has been reported following bites of this 
spider. 

Immediate treatment of such spider bites by the 
method employed in snake bite, which involves sacrifice 
of the poisoned tissue, has been suggested. However, a 
publication of the American Medical Association" ad- 
vises that, “Local treatment should be confined to a 
simple antiseptic application, as the scarification and 
cauterization or suction useful in other kinds of venous 
bites seem to have no effect on the systemic develop- 
ment of arachnidism and only increase the danger of 
local infection.” 

Intravenous injections of calcium gluconate or other 
calcium salt, usually relieves the acute pain. Mag- 
nesium sulfate has also been used, but the calcium 
preparations have been more effective. Other measures 
such as hot baths or hot applications, spinal puncture 
and the administration of convalescent or immune 
animal serum have also been employed. Sedatives are 
sometimes useful, but even large doses often fail to 
bring relief from pain. Certain symptoms may persist 
for weeks or months following a bite. These, however, 
require special medical attention which includes mas- 
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sage and stimulation of the affected muscles, mild seda- 
tion and reassurance of the patient regarding recovery. 

Certain insects are characterized by the fact that 
they imbed their heads in the skin of their victims. 
These include ticks, sand fleas, and the larvae of certain 
mites. Of these, the ticks are undoubtedly the most 
dangerous. Ticks are dangerous on two basic counts, 
first because of the chemotoxic reaction invoked by the 
venom introduced by their bites, and second, by the 
possibility of introducing a specific organism for which 
the tick is an intermediary host. Tick bites can cause 
paralysis in children, and may transmit Rocky Moun- 
tain spotted fever, tularemia and Colorado tick fever.® 

Prevention of dangerous tick bites is most important, 
and the medical press’” has warned, “Don’t wait for the 
doctor to remove a tick. The important thing is to get 
the tick off as soon as possible.” The removal of the 
Rocky Mountain wood tick is easily accomplished by a 
gentle pull. However, ticks should not be forcibly re- 
moved, since the biting parts may be broken off in the 
skin, causing pain and possible local inflammation. It is 
important not to leave any part of the tick’s organs in 
the tissues. Removal of ticks is probably best achieved 
by applying benzene or kerosene, followed by passing a 
needle into the skin opening and sweeping it around to 
remove the head, or by bathing with liberal applications 
of soap for half an hour. Covering the tick with oil 
asphyxiates the insect and forces it to let go. Other 
measures that work in the same way are turpentine and 
other essential oils, and moist tobacco. An application 
of mild tincture of iodine will prevent secondary 
infection. 

Perhaps more drastic, but undoubtedly more certain 
is the antiseptic treatment advocated by the article 
previously cited:’? “Any one can disinfect the bite and 
surrounding tissues by inserting into the exact spot 
where the tick was attached a round toothpick that has 
been dipped in iodine and drilling it in slightly.” 

The same article warns that ticks should be handled 
with great care to prevent the contraction of tick-borne 
diseases. 

To allay the itching that often follows a bite, the fol- 
lowing modified boric acid ointment has been 


suggested :® 

MURALI 05 28 ie iy Sede at ON A Re is ta 0.06 Gm. 
LTC ae See ee ee Re need Ws eee 5) ile 
Boric acid: omtment:........ 666.0000 ccccbecsaunecs 30.00 ‘ 


This ointment is also useful for the after treatment of 
bites from other head-imbedding insects. 

The tropical chigger (“chigre’’) or sand flea produces 
swollen itchy patches. Treatment consists essentially of 
removing the insect, using a needle or a scalpel, if 
necessary, and applying tincture of iodine to prevent 
secondary infection. 

In this country the term, chigger or “jigger’’, refers 
to the larval forms of various species of mites, com- 
monly known as harvest mites. These attach them- 
selves to the skin by means of their mouth parts, in 
much the same way as ticks do. Apparently they feed 





on epidermal tissues liquefied by a secretion which they 
themselves inject into the skin. When fully engorged 
they drop off. An intense itching follows and reaches 
its maximum on the second or third day. Scratching 
may be followed by secondary infection and if the 
lesions are numerous, fever, headache, and nervous up- 
set may result. The intense pruritis may lead to loss of 
sleep and digestive disturbances. American chiggers are 
not known to transmit any disease, though in the 
Orient they are carriers of Japanese river fever. 

According to an article in the “Public Health Re- 
ports,”'® if there has been a known exposure, the skin 
should be examined for the presence of the small, red, 
oval larvae which can rapidly be killed by applying 
kerosene or 95 per cent. alcohol. As soon as possible 
after exposure, a thick soap lather should be applied to 
the affected parts and allowed to remain ten minutes or 
more before bathing. Even though the larvae may have 
been killed soon after attachment, usually enough 
secretion has been introduced to cause the characteristic 
intense itching. Since there is no specific remedy for 
this, the itching may be relieved, temporarily at least, 
by ammonia, strong salt solution or a calomel-phenol 
lotion. Collodion with metaphen is advocated to re- 
lieve the itch and to prevent infection. 

It is hardly necessary to go into a consideration of 
the itch mite which causes scabies or the various body 
lice, since these have already been discussed in an 


article in this publication."* 
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CONSERVE CASCARA SUPPLY 


The gradual exhaustion of the known sources of sup- 
ply of cascara segrada bark has resulted in a relatively 
heavy concentration of attention upon the production 
of this medicinal ingredient in British Columbia, where 
it grows wild. 

Because of the present wasteful methods of harvest- 
ing the bark, the supply would be depleted almost com- 
pletely within less than twelve years, unless conserva- 
tion steps are taken. 

Government and private agricultural and botanical 
experts have already held a meeting to establish the 
necessary regulations to effect this conservation. Dur- 
ing 1939 and 1940 the market was practically sold out. 
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STORING E 


Ld 


WwW few exceptions, essential oils keep quite well 
if they are in well-purified condition and are stored 
under proper conditions. Conditions of storage and use 
are extremely important, however, and complaints con- 
cerning instability of oils have often been traced back to 
bad stock-room conditions. 

Since most essential oils consist of mixtures of more 
or less volatile components, more or less sensitive to 
various types of chemical change, precautions must be 
taken to avoid unfavorable changes in the oils. 

Evaporation is an occasional source of loss in storing 
oils. Leaky or insecurely stoppered containers will re- 
sult in loss. This loss does not consist, however, merely 
of evaporation of the whole oil; since the oil is a complex 
mixture, some components will naturally evaporate 
more quickly than others. As a result, the residual oil 
will undergo definite changes in composition and may 
change its odor characteristics quite radically. In- 
cidentally, loss by evaporation should be guarded 
against when oils are being used, because of this pos- 
sible change in odor value. The perfume material 
should not be allowed to stand in open vessels for any 
length of time before being added to the batch, and the 
cream temperature should be low before perfumes are 
added. 

Oxidation is probably the most common type of 
chemical change taking place in essential oils. The alde- 
hydes, which are important constituents of many per- 
fume and flavoring oils, are very sensitive to air, being 
easily oxidized. Oxidation usually produces the cor- 
responding acid which are either odorless or have an 
odor quite different from that of the original aldehyde. 
Terpenes, especially those characterized as unsaturated, 
are also quite sensitive to the action of air, and may 
produce discoloration of the oil and even cause the odor 
to deteriorate. Unsaturated acids present in some oils 
may act in the same way. 

Resinification is another type of chemical reaction 
that tends tospoiloils. This phenomenon does not depend 
solely on the presence of air, since it may be caused by 
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ENTIAL OILS 


By JOSEPH KALISH 


traces of impurities present in badly purified oils from 
doubtful sources. Light may also be active in promot- 
ing resinification. 

The presence of minute traces of impurities is a very 
important factor in the acceleration of chemical re- 
actions. Traces of metals are especially active in pro- 
moting oxidations; many reactions will not start except 
in the presence of traces of moisture; ordinary dust may 
start a chain of reactions. As an example affecting 
essential oils, the citral content of lemongrass oil is re- 
duced much more rapidly in a wet than in a dry oil. 

A small rise in temperature will usually cause a sub- 
stantial increase in the speed of the reaction, and is to 
be considered as a factor in storing sensitive chemicals. 

From these general observations, we may draw cer- 
tain conclusions regarding the best method of storing 
essential oils. 

The oil should be as pure and dry as possible, with 
suspended particles of any kind removed by careful 
filtration. Not only must the oil be clean when first 
stored, it must also be kept clean during use. Dust, 
cork particles, and all other foreign substances must be 
kept out of the bottles. 

To avoid evaporation, bottles must be tightly 
stoppered with a clean, new cork or other type of 
closure. If a cork must first be removed with a cork- 
screw, it should not be used again, but should be re- 
placed by a new one. 

Oxidation is retarded by the use of a tight stopper and 
by keeping the bottle as full as possible to minimize the 
volume of air over the liquid. If oil is to be taken from 
bottles at intervals, it may be advisable to add clean 
glass marbles to the bottle to raise the liquid level and 
cut down the air space. If oil is received in drums and 
then taken as needed from the drums, the last half of 
the oil may be subject to considerable action from air 
over the liquid. With oils known to be sensitive it will 
be advisable to transfer the essential oil from the drum 
to several bottles, completely filled, using only one at 
the time. 
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During the present period of shortages 
and heavy stocks for the future, it is im- 
portant that available supplies of products 
be properly protected. We call attention 
to the best methods of preventing de- 
terioration of stocks of essential oils. 


Oils may often be kept in perfect condition in clean, 
inert metallic drums, transfer to bottles being recom- 
mended only to avoid oxidation caused by the large air 
space present in half-filled drums. 

To be on the safe side, oils should be protected from 
the action of light by being kept in amber bottles. 
Direct sunlight is especially active, and bottles should 
not be exposed to its action for even short periods of 
time. 

The temperature of storage should be uniform, 
neither too high nor too low. High temperatures will 
initiate or accelerate deterioration of the oil, while low 
temperatures may result in precipitation of some of the 
important constituents. Temperatures between 60 and 
65° F. are generally most satisfactory. 

The use of antioxidants and retarders in essential oils 
has not apparently been extensively investigated, but a 
few observations may be noted. The use of from five to 
ten per cent. of anhydrous alcohol added to some essen- 
tial oils or aromatics has been recommended for preser- 
vation. A small amount of phenolphthalein added to 
citronellal acts as an effective retarder, reducing oxida- 
tion toa minimum. In the same way, traces of hydro- 
cyanic acid present in natural oil of bitter almonds 
definitely retard the oxidation of the benzaldehyde. We 
have seen no references to the use of hydroquinone, 
pyrogallol, and similar organic antioxidants in essential 
oils, but we believe that research might prove them to 
be very useful in some of the more easily oxidized 
products. 

The following tabulation and grouping was kindly 
supplied by Mr. Hilbert of Fritzsche Brothers, Inc. and 
his cooperation and that of the company in this matter 
is greatly appreciated. 

The storage of essential oils is a very important factor 
in the preservation of their quality. The oils fall into 
various groups and their stability may be measured by 
the ease with which they undergo oxidation, polymeriza- 
tion, decomposition and interaction. These detrimental 
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factors affecting the oils can be greatly minimized by 
correct storage. 
Group I 

The citrus oils (Orange, Lemon, Lime, etc.) are very 
prone to oxidation because of their high terpene content. 
The terpenes in general are unsaturated hydrocarbons 
and readily absorb oxygen from the air. This oxidation 
is catalyzed by light, metals such as iron or tin, and 
heat. It is best that this type of oil be kept in well 
filled containers, preferably amber glass, securely closed 
and away from light and excessive heat. 

Certain other oils fall in this group because of their 
high terpene content. They are Abies Alba Oils, Pinus 
Sylvestris Oil, Pinus Pumilio Oil, Juniper Berry Oil, 
Turpentine Oil, ete. 

Group II 

The oils which contain large amounts of aldehydes 
and in some cases ketones are readily polymerized. This, 
of course, is a normal chemical reaction undergone by 
these two functional groups. Some of the oils which 
fall in this group are: Almond Bitter, Cassia, Cumin, 
Cherry Laurel, Spearmint, etc. 

These oils are also subject to oxidation with the cor- 
responding acid being formed. The method of storage 
is the same as for the citrus oil but with special emphasis 
on the glass container. 

Group ITT 

This group will be constituted by those oils which 
contain large amounts of alcohols. Included in the 
group may be Bois de Rose Oil, Cedarwood Oil, Citro- 
nella Oil, Coriander Oil, Geranium Oil, Peppermint Oil, 
Vetiver Oil and many others. 

These oils are fairly stable since the terpene alcohols 
are not easily oxidized by exposure to air. Therefore the 
oils of this group may be safely stored in metal contain- 
ers but the same precautions should be taken concerning 
light and heat. 

It might be well to mention here that some oils, 
although not seriously affected chemically, may be 

(Continued on page 419) 
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LAVENDER CULTIVATION 


iow relationship of essential oils, spices, drugs and 
specialty crops to the chemurgy and defense pro- 
gram is very important. Foreign countries have given 
us our chief supply of certain essential crops, and under 
the present war conditions the supply has greatly 
diminished and in some cases completely cut off. Now 
is the time, in the opinion of those interested in the 
establishment of a domestic industry for such crops, to 
consider cultivation in the light of a defense project 
and conditions to be expected in the future. 

Lavender flowers are indicated as a good place to 
start such a development in view of the economics in- 
volved and the comparative simplicity with which 
these flowers can be cultivated in this country. 

Lavandula vera D.C. belongs to the family of 
Labiatae. It grows wild on dry, sunny elevated loca- 
tions in France, Italy, Spain, and North Africa. Thus 
far the center of lavender cultivation has been in the 
Alpine region and southern Russia. Before the war 
France produced more than a quarter of a million 
pounds of lavender oil 

Lavender bushes are small perennials with woody, 
sinuous stems, straight, curled leaves, and small 
bluish flowers. With good care, the life of a lavender 
plantation is about 15 years. Flowers appear in the 
middle of June and last a month. 

An ideal location for lavender is near water. The 
best altitude is found to be between 200 and 600 feet 
above sea level. The eastern seacoast and Gulf states 
as well as those states bordering the Mississippi River 
as far north as Illinois are suitable. The location must 
be dry, open, sunny, and protected from cold winds. It 
is an advantage if the land slopes south or southwest. 

Lavender is of fairly easy culture in almost any friable 
garden soil, preferably that which is light, sandy or 
gravelly. The soil must be thoroughly weeded, rich in 
humus, limy, well-drained and well-plowed in the fall. 
A too-rich loam should be avoided, as over-nourishment 
tends to produce excessive leaf growth. Only the 
flowers are of commercial value, although all parts of 
the plant yield scent. 
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If the soil is poor in lime it can be added to the pro- 
portion of 2,000 pounds per acre. An unfertile soil 
should be completely fertilized with: 

nitrogenous fertilizer up to 160 pounds per acre 

potassium “ma *“ ar 

phosphorous “2 “ oe 
(in form of bone powder, etc.) 
Later if the plantation gives a yearly crop, it is neces- 
sary to add fertilizer once every three years either under 
the bushes or in the rows. A _ too-rich fertilization 
affects the quality of oil. 

The soil must be prepared two to three months before 
planting. It should be plowed fairly deep (14-16 
inches) then harrowed at once, or, if the soil is too hard, 
then after the first rain. 

Prior to fall planting, it is best to plant an annual 
legume or corn. After this crop is harvested, the soil is 
harrowed deeply. Prior to spring planting, the ground 
is plowed the previous fall (6 inches). Just before sow- 
ing in the spring, the soil is replowed and reharrowed 
(3-4 inches). The land should be cleaned in the fall of 
weeds, and the ashes or fertilizer scattered. Too much 
rich humus is not recommended. 

Lavender may be grown from the seed but it is 
usually propagated by cuttings, or small branches with 
a root or heel pulled off the larger plants. The cuttings 
are placed in free, sandy soil banked up during August 
and September, and set out the following spring. This 
is the least expensive method. If propagation is by seed 
then it is necessary to use a greenhouse. 

Propagation by cuttings is possible because the laven- 
der stems form roots very easily when they are placed 
in the soil. Strong, branchy roots are about six inches 
long. The best cuttings are obtained from a plant in 
which the period of rest is established. According to 
the climate, this period varies considerably from Sep- 
tember to December. The cuttings are obtained by 
pulling the small branches in a quick movement. They 
are evened to a length of four to six inches. These 
should be young and will require a certain amount of 
watering in dry weather until they take root. The cut- 
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Present world conditions force us seri- 
ously to consider domestic production of 
many natural products imported during 
normal times. Facts concerning cultiva- 
tion of lavender are presented with a view 
to a probable domestic supply in the 


future. 


tings may be planted in the greenhouse the same as 
seeds, with the difference that the packing material 
may be cooler than manure. This may be sawdust or a 
mixture of bark and leaves. The care of the greenhouse 
in the fall includes ventilating and watering. With 
optimum conditions, the cuttings will take root fairly 
fast and in the spring they can be planted in a nursery 
similar to that for seedlings. If they are sufficiently 
strengthened during the winter, cuttings can be planted 
directly in the open ground. 

A series of recent experiments showed excellent re- 
sults by setting lavender cuttings directly. In fact, the 
experimenters believe that in the future it will be the 
only method used. This will save the labor expense 
of several transplantings. 

A two or three-year old mother bush, with adequate 
care, can produce by the fall 20 to 40 young plants with 
well-developed system of roots. The young sprigs or 
sprouts are planted in the open ground. The old bush 
is again banked up and produces new sprouts the next 
year. 

The best time for setting out lavender is in the fall 
(September to October) or in the spring (March or 
April) while the plants are still in the state of rest. The 
fall planting is more convenient because the fall is 
longer than the spring, and the small bushes planted in 
the fall have time to grow new roots, and losses are not 
as high as the spring losses of 20 per cent. It is ad- 
visable to keep the plants from flowering the first year 
in order that the strength may go into lateral shoots, 
thus making a bushy growth. After the third year the 
bushes become straggly. They can be pruned in 
March, care being taken that the young plants are 
ready to follow in order to replace the exhausted 
bushes. 

This planting must be effected carefully. Before 
planting, the directions are indicated by lines and the 
young plants are placed at the intersections. Late in 
the spring the young plants should be set out in rows 
running north and south, one foot apart, plants spaced 
two feet between. The crop nutritional area for laven- 
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der must be 20 x 40 inches and for soils especially rich 
in humus, 30 x 40 inches. In order to plant a lavender 
bush it is necessary to prepare an opening in the ground 
and by holding the bush in the air to place roots in the 
hole with the aid of a stick help to free the soil so as 
not to damage the new plant. In the ground the plants 
must be placed much deeper than in the greenhouse, 
especially in the fall as the freeze will push lavender up 
and also because of the strong winds. Before planting, 
very long roots are cut, the plant is immersed in a 
dilute kaolin solution so that during transportation the 
roots will not be damaged by rain and wind. If the 
transplanting is effected in a dry soil or in dry weather, 
the plants are watered. In spring plantings and in the 
absence of rain, irrigation must be repeated. 

If the seed method of propagation is used, care 
should be taken to eradicate the closely related specie 
Lavandula spica, otherwise the oil produced will be of a 
lower quality. Use only fresh, whole seeds. The plant- 
ing can be in seed beds or in the greenhouse. Satis- 
factory results are obtained by sowing late in the fall 
directly in the open ground. The rows are prepared in 
the usual manner, the ground is plowed and a sufficient 
amount of humus added. The distance between rows 
is six inches. The small seeds are sown half an inch 
deep. 

In the spring the sprouts appear. If the spring is dry, 
irrigation is necessary, especially in the first period, 
from appearance of sprouts until the first pair of leaves. 
One half pound of seed per acre is required for a fall 
planting. If the seeds are sown in the spring they should 
be previously stratified at 3° C. and then soaked. 

In climates where greenhouses must be used, the 
seeds are previously soaked at room temperature. Four 
or five days later the swollen seeds are transplanted in a 
regular greenhouse. In the latter, the seeds can be 
sown in rows or broadcast. 

If the lavender is to be transplanted after a period in 
the greenhouse sow in close rows. The sprouts usually 
appear after eight or ten days. The seedlings must be 
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planted in rows which are two feet apart. About two 
pounds of good seed will produce 100,000 plants. 

The year of planting, care consists of rendering the 
soil friable, weeding, and if dryness necessitates, irri- 
gation. A dangerous weed is Cuscuta which should be 
eradicated. 

With good care lavender bushes develop so fast in the 
first year that there is already an incomplete crop of 
flowers the second year. The third year there is a 
normal crop. To harvest, a combine adjusted to a 
height of 12-16 inches is used. Harvest time is in July 
or early August. Plants are harvested one week later 
if used for distillation or extraction of oils than if used 
for the crude market. The blooms must be fully de- 
veloped as at this time they contain the maximum 
esters in the oil. Very cold weather prevents develop- 
ment of esters, among which the most important is 
lynalcol acetate. Rain decreases the quantity and 
quality of oil. Harvesting should be completed within 
a week. That is, of course, providing the weather is hot 
and dry and there is no wind. Best harvesting time is 
in the middle of the day. There should be no dew on 
the blooms. The fresh flowers for extraction of essen- 
tial oil must be used immediately. Fermentation must 
be avoided since this would mean a smaller yield and 
poorer quality of oil. 

For the crude market, the flowers are stripped from 
the top and dried. The collected flowers are laid in the 
drying house and protected from sun scorch. The dry- 
ing period should not be too long as it produces an oil 
of lower quality. 

The flowers contain 1-3 per cent. essential oil. Ap- 
proximately 2,000 to 3,000 pounds of flowers are col- 
lected from an acre. The yield of oil varies from 20 to 
40 pounds per acre. 

The lavender plant is excellent for mellification. The 
dried flowers are used as sachets. The oil is employed in 
the insectifuges, 


ceramics, liquors, lacquer and in medicine. 


manufacture of perfumes, soap, 

In the Seagram Research Laboratories, analyses 
were run on lavender flowers (domestic from Verhalen 
Nursery Company, Scottsville, Texas). The results 
compared favorably with the standard English lavender 
from the Mitcham district, especially in fragrance. 
Twice as much essential oil was present in the domestic 
sample, actual figures being 4.1 per cent. to 2.1 per cent. 
The Refractive Index was identical at n? 20°/20° C. 
Other physical and chemical data were comparable. 
These results show the definite possibilities of obtain- 
ing a satisfactory lavender oil comparable to the 
imported. 

Abstracted from ‘‘A Big Field of Small Items: Essential Oils, 
Spices, Drugs, and Specialties” Presented by Dr. Paul Kolachov, 
Director of Research and Development Joseph E. Seagram & 


Sons, Inc., Louisville, at the Seventh Annual Chemurgic Con- 
ference, Chicago, March 27, 1941. 
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Antacids and the F.T.C. 


(Continued from page 403) 


“(d) The product will ordinarily relieve the pain, 
distress and discomfort from the gas formed during 
food fermentation in the stomach, provided sufficient 
gas is formed. Food fermentation, per se, gives no pain. 
Fermentation generally takes place in a pypoacid con- 
dition or anacid condition of the gastric juice where 
there is an impairment of function. 

“(e) The product will usually relieve the pain, dis- 
tress or discomfort of indigestion which may be caused 
by over-eating or poor choice of foods and hurried eat- 
ing, nervous strain, overwork, anger, fear, accidents or 
other important events when normal function is 
impaired. 

“While the foregoing are often contributory factors, 
they are not considered to be etiological factors. Many 
persons who habitually eat hurriedly, over-eat, etc., do 
not experience the slightest gastric distress. 

“(f) The product will not protect irritated parts of 
the ‘stomach membranes’ in any manner whatsoever. 
When pain, discomfort, soreness, and tenderness result 
from ‘irritated parts of the stomach membranes,’ which 
is disputed by many as irritation of the stomach mem- 
branes usually gives a sensation of warmth, such symp- 
toms of gastric distress would ordinarily be relieved by 
the product. 

“NOTE: In the foregoing the word ‘relief’ has been 
used in the palliative sense.” 





British Drugs and Cosmetics 

(Continued from page 407) 
that the private chemist (or druggist as you would call 
him) has benefited. The war has brought out the value 
and warmth of personal attention and contact, and this 
undoubtedly strengthens the position of the independ- 
ent retailer. Another point is that chemists appear to 
be making many more preparations of their own— 
indeed, I believe the Government supports this policy, 
as it enables some of the factory man-power of the big 
proprietary concerns to be utilized on essential war 
production. 

Finally, on this subject, and as a matter of trade 
interest, I might mention that efforts are being made to 
get the Government, through the Ministry of Health, 
to devote a big national campaign to stressing the posi- 
tion and qualifications of the private pharmacist, and 
suggesting preference to pharmacists who are members 
of the Pharmaceutical Society of Great Britain and of 
the National Pharmaceutical Union. The Society too, is 
considering a publicity campaign on these lines, and in 
many towns—Bath is one example—retail chemists are 
co-operating to take space in local papers for prestige 
advertising. 
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Ethical Preparation: “The information provided 
in the reports under section 505(b) (1) which were a 
part of your application, showed that this drug was 
safe only if used by or on the prescription of a physician. 
It is, therefore, the opinion of this Administration that 
it is necessary for the outside label of the package to 
clearly indicate this fact as set forth in the cautionary 
statement referred to above. In our previous letter, it 
was our intention to indicate that any labeling informa- 
tion or other statements that might serve as an induce- 
ment to unsupervised use of this product, would be in 
contravention of the conditions under which this 
application was permitted to become effective. If the 
fact that this drug is administered by injection is, with 
the prescribed cautionary statement, sufficient to re- 
move the possibility of unsupervised self-medication, 
we shall be glad to look upon your request to include 
directions for use as part of the labeling, sympathetic- 
ally. This is, of course, without prejudice to defeat your 
application of the provisions of subsections (e) and (f) 
under section 505, should unsupervised use result.” 
No Dosage Allowed: “It is noted that the labels 
which accompanied your letter of November 11 still 
bear the statement ‘Caution: To be used only by or on 
the prescription of a veterinarian’ and also specific 
directions for use. As was pointed out in our letter of 
October 31 the inclusion of specific dose recommenda- 
tions on the labels may readily lead to the use of the 
drug without adequate supervision and thus defeat 
the purpose of the caution statement. As was suggested 
in that letter, you should delete from the label of this 
preparation the specific recommendations as to dose. 
If you feel that veterinarians are not fully familiar with 
the administration of sodium nicotinate you may wish 
to consider the preparation of printed material to be 
distributed apart from your package and directly to 
veterinarians which will set forth detailed information 
with respect to dosage and methods of administration 
of your nicotinate solution. In case you decide to make 
such information available to veterinarians you may 
place on your label a specific reference to it in connec- 


tion with the caution statement.” 
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Here we present more answers by the 
Food and Drug Administration to 


questions of manufacturers. 


Bile Salts: ““We have your letter of December 3, 
stating that you will not be in position to complete your 
new drug application for the preparation ‘Bile Salts 
Tablets’ until you have obtained certain information 
from the manufacturer of the active ingredient. With 
this communication you submitted a proposed label for 
the preparation. As was pointed out in our letter of 
October 25, it appears that the declaration of the active 
ingredient of this preparation as ‘Bile Salts’ may not 
be appropriate. If the active ingredient of your prepa- 
ration is in fact extract of ox bile or is a partially puri- 
fied dried bile, it should be declared on your label by 
the appropriate common name. It appears that the prin- 
cipal physiological effect of this preparation will be that 
of a laxative. You should, therefore, consider placing on 
the label an appropriate warning against continued or 
frequently repeated use because of the danger of creat- 
ing dependence upon laxatives and a warning against 
the use of the preparation in case of nausea, vomiting, 
abdominal pain, or appendicitis.” 

Bile Description: “The letter clearly states that 
the material consists of a mixture of various bile salts 
obtained from whole bile ‘containing the varying 
amounts of inert contaminating agents.’ From this 
statement it is obvious that the designation of the 
material as ‘partially purified bile salts’ is inaccurate. 
As was stated in our letter of October 29, it appears that 
the active ingredient of your preparation could properly 
be designated as ‘partially purified dried bile.” 

Ethical Preparation: “With this application you 
have submitted copies of a label carrying the statement, 
‘CAUTION: To be used only by or under the direct 
supervision of a physician,’ and copies of a circular. 
Since the label carries the statement, ‘Literature re- 
garding the use of this drug will be supplied to the 
physician,’ it is assumed that the circular is intended 
for distribution directly to physicians apart from the 
package of the drug. This is an appropriate procedure 
in connection with the distribution of Sulfathiazole 
Tablets. However, the statement on the label referring 
to the printed material available to physicians should 
definitely suggest to the physician that he familiarize 


- himself with the information regarding dosage, indica- 


tions, contraindications, etc., which is contained in this 
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printed material prior to undertaking the administra- 
tion of the drug.” 

Sulfapyridine in Gonorrhea: “The circular 
labeling which you propose for this preparation refers 
to the use of Sulfapyridine in acute gonorrhea. Label- 
ing which refers to the use of Sulfapyridine in the treat- 
ment of gonorrhea and providing detailed dose sched- 
ules suitable for such treatment would undoubtedly 
encourage improper, unsupervised, unsafe use of the 
drug and it may become the duty of the Administrator, 
in conformity with section 505(d) of the Act, to deny 
the effectiveness of such an application. During the 
time that your new drug application for Sulfapyridine 
Tablets has been under consideration this Administra- 
tion has given extensive study to drugs bearing on their 
labels the statement ‘Caution: To be used only by or 
on the prescription of a physician.’ It has been con- 
cluded that no other part of the labeling should in any 
way contribute to use of a drug so labeled except in con- 
formity with this restricted use. Therefore the circular 
labeling which you propose for Sulfapyridine should be 
entirely omitted or drastically modified to omit all 
references to dose, dose schedules, therapeutic indica- 
tions and such warning statements as may contribute in 
any way to unsupervised, unsafe use of the drug. Since 
exact information with respect to dose, dose schedules, 
therapeutic indications and those other measures which 
should be taken by the physician to insure safe use of 
Sulfapyridine are not always readily available to 
physicians, it should be made generally available to 
them by the manufacturer through printed matter such 
as your proposed circular labeling, to be distributed 
apart from the package. The physician should be 
apprized of this fact by a statement on the label which 
directs attention to the availability of the information 
and suggests that he acquaint himself fully with it be- 
fore undertaking to administer the drug. The state- 
ment in the circular ‘***and other infections’ is un- 
warranted and should be deleted. Under toxic effects 
you refer to the nausea and vomiting bringing about a 
loss of fluid and salts. Immediately thereafter you 
should also refer to the loss of sulfapyridine and the un- 
certainty which this loss brings about with respect to 
the actual amount of the drug consumed. The state- 
ment “The use of nicotinic acid (50 mg. by mouth with 
each dose of sulfapyridine) reduces the tendency to 
nausea and vomiting, as well as to other mild untoward 
effects, such as depression, headache, and dizziness’ in 
a claim which it is realized has been made by some in- 
vestigators but this claim has not been substantiated 
by the results of investigations by some ‘other equally 
competent investigators. The statement as proposed 
may therefore mislead. No objection will be offered if 
you wish to advocate the administration of nicotinic 
acid with sulfapyridine but the claims of benefit which 
are made for such administration should be limited to 
those which have been generally accepted as true by 
competent investigators. Under liver damage appears 
the following: ‘***Evidence of mild degrees of liver 
impairment has been reported***’ Death has been re- 
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ported resulting from liver damage from sulfapyridine 
and this paragraph should be appropriately modified 
so as to accurately reflect the degree of danger which 
may be encountered as a result of liver damage. Also in 
the circular appears the following: ‘Other toxic effects 
include drug rashes and drug fever. These symptoms 
do not necessitate discontinuance of the drug’ and here 
also an appropriate modification should be made. These 
rashes and fevers frequently require cessation of the 
drug. In your summary statement after liver damage 
should appear a reference to rashes and fever and the 
reference to rashes and fevers under the less important 
toxic effects should be omitted.” 

“Tt is noted that this printed material intended for 
distribution to physicians contains no discussion of the 
concentrations of sulfathiazole in the blood which have 
been found to be therapeutically effective and at the 
same time safe. Also the printed material contains no 
description of the methods to be used in determining 
the sulfathiazole content of the blood. Because of the 
close relationship which adequate blood concentrations 
of sulfathiazole bear to the safety and efficacy of that 
drug it appears necessary that you include in your 
printed material addressed to physicians an appro- 
priate discussion of the concentrations which have been 
found to be effective and a detailed description of an 
appropriate method for the determination of free and 
total sulfapyridine in the blood and urine.” 

“With this application you have submitted copies of 
your proposed label and copies of a leaflet intended to 
accompany each package of the drug. Sulfathiazole is a 
drug which has been shown to be safe only when used 
under the immediate supervision of a qualified medical 
practitioner. The use of labeling for such a drug which 
provides information with respect to indications, dos- 
age, etc., may readily lead to the indiscriminate dis- 
tribution of the drug for use without adequate super- 
vision. It appears, therefore, that you should omit 
from the labeling of this drug the package insert and in 
place of such insert prepare printed material to be dis- 
tributed directly to physicians apart from your pack- 
age. This printed material to be distributed directly to 
physicians may be similar in context to the proposed 
package insert which you have submitted. In place of 
the statement “Caution: To be used only by or under 
the direct supervision of a physician’ you should place 
on your label the exact statement set forth in quotation 
marks in paragraph (b) (2) of the regulation under sec- 
tion 502 (f) of the Act. The reference to the enclosed 
circular which now appears on your label should be re- 
placed by an appropriate reference to the printed ma- 
terial to be distributed directly to physicians.” 

“We have your letter of February 21 submitting a re- 
vised formula and copies of a proposed label for your 
preparation “Tablets Liver and fron with Vitamins B,, 
B, and Nicotinic Acid.’ This material completes your 
application under section 505 of the Federal Food, 
Drug, and Cosmetic Act with respect to the preparation 
and the application was filed with the Administrator on 
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February 24. Fresh liver and various preparations of 
liver have attained considerable renown because of their 
usefulness in the treatment of pernicious anemia. 
Therefore, in order that the various references to liver 
in the name and on the proposed label for this prepara- 
tion may not mislead, it appears necessary that your 
labeling bear a clear and unambiguous statement that 
this preparation is not intended for the treatment of 
pernicious anemia. It does not appear that the state- 
ment ‘For use in hypochromic anemia’ which appears on 
your proposed label is sufficient to provide the necessary 
information.” 

“Since that time it has been reported to this Adminis- 
tration that the use of phenothiazine in various species 
of animals under practical conditions has in some cases 
resulted in injury to and even death of the animals. In 
order to bring the labeling of your phenothiazine prepa- 
ration into conformity with the requirements of section 
502(f) (2) of the Federal Food, Drug, and Cosmetic 
Act it will be necessary to have the labeling carry ade- 
quate warnings in conformity with the advice given by 
the Bureau of Animal Industry in the enclosed press 
release. Your attention is particularly invited to the 
observations made in the slip attached to page 1, as 
well as the second paragraph on page 1, the second and 
fourth paragraphs on page 4, and the paragraph be- 
ginning at the bottom of page 5 and continuing on 
page 6. In the opinion of the Food and Drug Adminis- 
tration the various comments made in this press release 
would necessitate a warning statement which will in 
effect declare that occasional individual sensitiveness to 
phenothiazine has been reported and that sick, feverish 
and physically weak animals, especially horses, should 
not be treated with this product unless under the 
advice of a veterinarian.” 

“According to your application each cubic centimeter 
of this preparation will contain 0.5 milligram of ribo- 
flavin. This proportion materially exceeds the solubility 
of riboflavin in water, and it will be necessary for you to 
describe in detail the means adopted to retain this pro- 
portion of riboflavin in solution in your preparation. 
You should also provide convincing evidence that the 
procedure adopted to accomplish this does not result in 
any change in the chemical or physiological properties 
of riboflavin. It is essential under section 505(b) (4) of 
the Act that this information be made a part of your 
application. Under this section you should also provide 
a detailed description of the controls used to insure the 
sterility of your finished preparation. Under section 
505(b) (5) you should provide a sample of the finished 
preparation. This sample need not be completely 
labeled but should be identified with your new drug 
application. * * *The name ‘B Complex Parenteral—’ 
which you propose for this preparation is unwarranted 
in that it implies that the preparation contains all of the 
known factors of the vitamin B complex, whereas, in 
fact, it contains only four of these factors. With your 
application you have submitted copies of proposed 
labels and copies of a leaflet to be enclosed in the pack- 
age. This leaflet contains directions for the use of the 
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preparation. Since the labeling of the drug carries 
directions for use, it is not necessary to take advantage 
of the exemption set up in paragraph (b) (2) of the regu- 
lation under section 502(f) of the Act. You should, 
therefore, delete from your leaflet the statement, 
‘Caution: To be used only by or on the prescription of a 
physician.’ No objection will be offered to the retention 
on your label of the statement, ‘Caution: To be used 
the order of, a 


intramuscularly only by, or on 


9 


physician.’ 





Storage of Essential Oils 


(Continued from page 413) 


detrimentally altered in color due to exposure to light, 
air, or heat. It is therefore wise to be cautious even 
with the more stable groups. 

Group IV 

This group is composed of the fixed oils such as Sweet 
Almond, Peach Kernel, Croton, etc. The abundant 
fatty acids present in these oils make them very readily 
oxidable. The resulting damage is commonly known 
as rancidity. Storage in metal containers is permissible 
but absolute exclusion of air is very important. 

Group V 

This group will include those oils which contain large 
amounts of phenols, phenol ethers or oxides. Some of 
the oils included might be Bay, Cajeput, Clove, 
Eucalyptus, Sassafras, Origanum, Marjoram, Thyme, 
ete. 

These oils, like those in the alcohol group, are fairly 
stable and may be stored in a similar manner. This 
group, however, seems more readily affected by color 
change, especially the last three oils mentioned. The 
light factor must therefore be carefully considered. 
Group VI 

This group includes those oils which contain large 
amounts of esters. The only real danger here is the de- 
composition of the ester into acid and alcohol creating 
an undesirable pungency due to the odor of the acid. 
This group includes the oils of Lavender, Linaloe, 
Bergamot, Wintergreen, etc. Ordinary storage methods 
will prevent this slow process of breakdown. 

Group VII 

This is a miscellaneous group and under it several 
oils may be considered. 

Mustard Oil, upon exposure to light or air, readily 
decomposes and deposits sulfur. 

Certain oils improve with age probably because of 
interreaction between the various functional groupings 
contained in the oil. Classed in this category might be 
Rose Oil, Patchouly Oil, Vetiver Oil, Ylang Ylang Oil, 
ete: 

In general, oils containing large amounts of terpenes, 
aldehydes, fatty acids and certain ketones are {very 
sensitive. Those containing large amounts of alcohols, 
phenols, phenol ethers, oxides and certain ketones are 
fairly stable. Those containing large amounts of esters 
are very stable and often improve with age. 
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FIRST sales come through admiration-stirring Package 
design, with a sense of product fitness that hits hard on sight! 
* SO..put your product in a container styled to command 
that first sale .. a “NATIONAL” achievement covering all 
practical and display essentials. x Naturally such container 
designing provides the high identification value and ideal 


utility that make Repeat sales a matter of course..and profits! 


NATIONAL CAN CORPORATION 


EXECUTIVE OFFICES e 110 EAST 42nd STREET - NEW YORK CITY 
Sales Offices and Plants e NEW YORK CITY «+ BALTIMORE + MASPETH,N.Y. » CHICAGO + BOSTON « DETROIT « HAMILTON. OHIO 
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MERCHANDISING NEWS > 
and 


PACKAGING NOTES 


HE COSMETIC TREND: Making “Neatness”’ 

the key note of their sales appeal department, drug 
and specialty stores are getting ready for what is gen- 
erally expected to be one of the best cosmetic summer 
seasons on record. Neatness fits all customers, old and 
young, and it ropes in for summer selling a much 
wider range of cosmetic articles than those generally 
covered by the description “summer items.” As buyers 
feel fairly sure of their market they are doing more 
planning ahead this year than usual. Utilities, many 
selling with a hot weather appeal, will be pushed more 
heavily. Gift specialties and combination sets, ranging 
from $1.00 to $3.00, find a great deal of attention and 
will come back upon the counters later in the summer 
after Mothers’ and Fathers’ Day in week-end gift pro- 
motions. Travel and outdoor promotions will be put on 
at a more ambitious scale than during past years and 
there seems to be a tendency to cash in on them in pre- 
season sales. 

Prices do not change very much although some up- 
ward modification may be necessary later on, but buyers 
generally are inclined to give the better and higher 
priced product a chance. Fashion trends seem to be well 
settled even in the higher priced specialties. The usual 
pre-season trends, stemming from the Southern Winter 
resort season, seem to be completely absent this year. 
Whatever new will come upon the counters late in fall 
in the form of trial balloons for the winter will be strictly 
made in America as there won’t be any returning 
American tourists to bring in European novelties this 
year. . 

While fashion trends have avoided heretofore the 
“military” there is no denying that many cosmetics are 
bought at home for the soldiers in camp. Mostly 
affected are dentifrices, soaps, shaving utilities and foot 
aids. Articles, especially designed and packaged for 
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army men, are in the market and already selling in good 
quantity as they did during the last war. Manufactur- 
ers are also studying the possible effect which the in- 
creasing concentration of the nations’ industrial efforts 
will exert upon packaging practices. 


ACKAGING SHOW: In place of the Best Pack- 

ages of 1940 which would ordinarily have been pro- 
duced in connection with the Eleventh Annual Packag- 
ing Exposition which was held at the Hotel Stevens, 
Chicago, April 1-4, the show this year offered Packages 
of the Future. This series of packages was designed by 
members of the Society of Designers for Industry and 
the two proposed for the drug and cosmetic industry 
are shown nearby. 

Clarence P. Hornung designed the combination per- 
fume and powder container, designed to sell two items 
in one sale. Perfume bottle nestles snugly into top of 
paper powder box, and is removed easily by lifting. 
Clear transparent tapered container capped with paper 
and foil cone at top, carries smart lines of bottle through- 
out. Prismatic sides pick up light reflections and there- 
by enhance effect of a rich setting. 

Bond Morgan designed the pocket and purse medi- 
cine bottle, a mobile, convenient, leak and spill proof 
bottle for those who have to take their medicine on the 
run. Plastic case with screw cap and clip; reservoir of 
transparent, non-breakable, plastic and treated rubber. 
The reservoir has graduated dosage markings. Manu- 
facturer’s name on clip, small pasted label on reservoir. 

These designs as well as the others in the series pro- 
posed for other industries were on display at the expo- 
sition, during which the usual full conference program 
was held. Among the speakers were: Alvin E. Dodd, 
president of the American Management Association, 
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TUBE BUYERS: check up ALL DRESSED UP AND 


E ° Ww Gi SOMEWHERE TO GO! 
on the Many Extra Services We Give Tig ophagnnning Delo ase ve: 
land tube buyers reads likea who's 
who of drugdom! Most recent 
The exclusive metal toughening ‘Sheffield Process’’ which addition is ARMAND ... famed 
produces stronger tubes is only one of the many advantages »smetician of Des Moines. Both 










we offer. Vitally important to you, also, are the PLUS serv- = ae oa 
ices developed through 88 years’ experience, and the 1nd manufactured by our 
resources of this largest independent manufacturer of col- master cratt 1. Here's wishing 
lapsible tubes in the world! Chemical product analysis to a oe ete ace pm 
determine correct metals or interior coatings, expert de- tribution and sales. t—S~S 


sign service; brilliant decorations; fine clay coated cartons; 
full range of styles, sizes and openings; filling and closing 
equipment; quick deliveries; better uniform quality at no 
higher cost... these are some of the things available to 
make New Fngland Service the most complete and effi- 
cient in the history of the tube industry. Tell us, now, 
how we can best serve you! 


NEW ENGLAND COLLAPSIBLE TUBE CQO. 


3132 SO. CANAL STREET, CHICAGO e NEWLONDON, CONN. e W. K. SHEFFIELD, 500 FIFTH AVENUE, NEW YORK 
N. CAY MATTHIEU, 1448 WABASH AVE., DETROIT, MICH. e THE WILCO CO., 7016 McKINLEY AVE., LOS ANGELES, CAL. 
EXPORT DIVISION: 116 NASSAU STREET, NEW YORK, U.S.A. 
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which sponsors this annual event; Clinton K. Royce, 
Carson, Pirie, Scott & Co.; Fred C. Hecht, Sears Roe- 
buck & Co., “Informative Labeling;’ E. A. Throck- 
morton, Container Corp., “Economics of Packaging;” 
Dr. R. W. Pilcher, American Can Co.; B. F. Connor, 
Colt’s; H. H. Leonard, Consolidated Packaging Ma- 
chinery Co.; G. T. Henderson, Hinde & Dauch; Warren 
Emley, U. S. Department of Commerce, “‘Moisture- 
Proof Containers; W. L. Stensgaard, Chicago, ‘‘Display 
in Packaging; Alex Pisciotta, Bureau of Weights and 
Measures, New York, “Standardization of Packaged 
Goods.” 

The semi-annual dinner meeting of Packaging In- 
stitute, Inc., was held on April Ist, at the Stevens 
Hotel on the opening day of the exposition. The com- 
mittee on arrangements was headed by E. A. Throck- 
morton, Container Corp., and included H. Kirke 





Becker, Peters Machinery Co., R. D. Frick, Campana 
Corp. and Henry F. Woulfe, The Pepsodent Co. 

Announcement was also made by the Institute of the 
appointment of the following committees and their 
personnel: Liaison Committee, which is co-operating 
with governmental agencies and representing the 
institute on packaging problems: chairman, George 
R. Webber, manager, Package Development Bureau, 
Standard Brands, Inc., Ned Drucker, Schenley Dis- 
tilleries, Inc., Stanley L. King, Monsanto Chemical 
Co.; K. T. Krantz, Colgate-Palmolive-Peet Co.: John 
A. McConnell, Eli Lilly & Co.; and Carl E. Schaeffer, 
Stokes & Smith Co. 

Membership Committee: chairman, A. Vernon 
Shannon, Westfield River Paper Co.; W. Van Alan 
Clark, Allied Products, Inc.; Frank B. Fairbanks, 
Horix Manufacturing Co.; Stanley L. King, Monsanto 
Chemical Co.; Howard A. Sumner, Norwich Pharmacal 
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Co.; E. A. Throckmorton, Container Corp.; and L. P. 
Weiner, Hiram Walker & Sons, Inc. 

C. H. Lambelet, president, New Jersey Machine 
Corp., is president of the Institute, which has head- 
quarters at 342 Madison Avenue, New York. 


IQUID CHIN STRAP: Delettrez, “Liquid Chin 

Strap,” a preparation which comes in a bottle and 
is stroked on with the fingertips, appears to be quite a 
contribution to the frankly “forty-ish” woman, whose 
throat and neck line is no longer as firm as she would 
like it. It isn’t so much because of the preparation itself 
that it is a boon to these women, because there have 
been others of the same type presented before. Delettrez 
has hit upon a brand new, and very interesting sales 
approach for this product. It is not presented merely 
as a preparation which will take the place of the well 
known chin strap and give the throat and neck a “‘lift,” 
but it is sold as an important part of makeup for the 
older woman, because when it is stroked on the chin, 
the throat and neck, it becomes invisible and it doesn’t 
have to be removed. In other words, Liquid Chin Strap is 
quite as easy to apply as make-up, and it doesn’t have 
to be removed before powdering. This is the point that 
makes it really interesting because that tightening effect 
and up-lifted feeling need not be temporary and in the 
privacy of one’s boudoir, but may be carried around all 
day, secretly, under one’s powder. The preparation 
comes in two sizes, 2 ounces for $3, and 41% ounces for 
$5.00. 


RYSTALLIZATION OF AN IDEA: To bring 
together manufacturers and merchants who de- 
pend on the flow of creative ideas in their production . . . 
and designers whose talents are proven in many fields 
.to pool the resources of varied tastes and ex- 
periences and thus contribute to modern merchandising, 
Marjorie Castle presents a designers gallery at 36 East 
57 St., New York. Josephine von Miklos, whose work is 
well known to readers of DruG anp Cosmetic IN- 
pusTRY, is one of the designers thus represented by 
Miss Castle in this unique service. Consultations are 


by appointment only. 
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ARON TO HARLOT TO COURT: Some very 

fine points of law involving the use of perfume by 
harlots and the subsequent effect, if any, upon con- 
sumers and potential consumers in other fields, are at 
issue in a suit brought by Caron Corp. in the N. Y. 
State Supreme Court against R.K.O. Caron claims 
that in one scene of “Primrose Path” one “immoral” 
character made a gift of Fleurs de Rocaille to another 
character of the same type and that this was a breach 
of an agreement by which the producers had promised 
not to display the perfume in scenes which might re- 
flect dishonor upon the product. 

Justice Aron Steuer denied Caron’s request for an 
injunction restraining the showing of “Primrose Path”’ 
unless the objectionable scene was deleted with the 
observation that: 

“The germ of the complaint is that the characters 
involved were professionally immoral. The surround- 
ings, it is claimed, were more suitable to the characters 
than to the perfume. 

“It is no disparagement of an article offered for sale 
to the public and available to anyone who will pay the 
price to say that in one instance it was bought by a 
harlot or that such a one considered it an appropriate 
gift to a similar character.” 


OUR WAY: One thing you have probably taken for 

granted all these years is the fact that Grove’s 
Bromo Quinine is the best seller in the cold tablet field. 
But what may have escaped your notice completely is 
the fact that the No. 2 spot is held by Four Way cold 
tablets, marketed by Beaumont Co., a Grove sub- 
sidiary. 

In 1937, according to a story in the March 15 issue of 
“Tide,” Grove decided that the market for cold reme- 
dies was big enough to support another product. Ac- 
cordingly the company brought out the Four Way 
tablets and, to keep them non-competitive with the 
Quinine, launched them in a different price bracket. 
Bromo Quinine retails at 35c for a bottle of 20 pills; 
Four Way sells at 15c for 12. 

Since it hit the market, Four Way has reached a 
volume now running at nearly 5,000,000 boxes a year, 
is in second place among cold tablets and has cut only 
slightly into Bromo Quinine’s volume. Actually, the 
latter have dipped only 5% during Four Way’s climb. 
But the company is now well entrenched in the new, 
low-priced market. 


E-SEALING CAP: The Magneseal Co., Chicago, 

is presenting a new type of re-sealing bottle cap 

that has attracted the attention of bottlers of products 

to be dispensed at intervals. It is described as simple, 

convenient and a positive re-sealing closure at low cost, 

which “should be of particular interest to drugs and 

toiletries containing alcohol or other volatile chemicals 

because the re-seal is positive and it will hold pressure 
far beyond normal requirements.” 
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DD WAR STORIES: We’ve collected two stories 
this month which have to do with cosmetics and 
the war. The first is from the N. Y. Post of March 28 
which says that “Our man who investigates the horrors 
of war reported from Hollywood today that it’s up to 
the gentlemen to decide whether they want war or 
blondes. They can’t have both, he said, because the war 
may cause a shortage of peroxide, and there aren’t 
enough natural blondes to go around. 

“And that isn’t all. It turns out that almost every 
beauty aid used by women is essential in making the 
tools of war, a not surprising fact, our man reports. 

“For instance, the stuff that makes fingernail polish 
red is being used now to make explosives. Permanent 
wave solutions contain sodium and potassium, essential 
in the manufacture of gunpowder. 

“And the lipstick itself involves the use of bromine 
and chlorine, chemicals used to make poison gas. 

**Nitro-cellulose is used to make nail polish, but it 
also makes an excellent coating for airplane wings. 

“In a way this may all be for the best. If the women 
of the world have to choose between Hitler and their 
beauty, it looks like an early peace.” 

The second story appeared in the N. Y. Times under 
a Vichy date line of March 10, and reads. “With stocks 
of all sorts of commodities approaching exhaustion, 
there are periodical rushes on the shops. 

“The latest rush has been for beauty products. 
Beauty parlors, perfumeries, department stores and 
barber shops have had long line-ups waiting outside. 
The report had gone round that owing to the shortage 
of fats, lipsticks and cosmetics were to go on the for- 
bidden lists. 

“The government has had to appeal to women to be 
reasonable. It is pointed out that beauty products are 
perishable and that those who keep them too long will 
find that they are worthless. One woman is reported to 
have bought enough beauty products to last, if they 
would keep, for forty years.” 


UBSTITUTE FOR STOCKINGS: Cosmetic people 

certainly are always on their toes when it comes to 
seeking new markets. An interesting case in point is 
that of Cyclax, Miner’s, and others who have taken ad- 
vantage of the silk stocking scarcity in England, to 
advertise liquid make-up for the legs. “‘Pour yourself a 
pair of stockings,’ a Miner’s ad reads. The same idea, 
of course, is good in this country for the hot weather 
months. Elizabeth Arden was probably among the first 
to present leg make-up. The reaction to this was rather 
mild and probably restricted to the younger sét and 
some of the athletic minded women. However, in the 
bomb torn countries where there is a shortage of silk, it 
may take momentum. At best, it would appear to be 
good only as a summer item for the very simple reason 
that a stocking, no matter how sheer, is still a protection 
in cold weather (it’s always difficult to convince a man 
of that!). 
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50 
1938 1939 1940 1941 


Sales of toilet articles and drug sundries by department stores 
in'fthe New York Federal Reserve District were 4 per cent. 
greater in February 1941 than in the same month of 1940. This 
corresponds to unadjusted index numbers of 101.1 for February 
1941, 117.5 for January 1941, and 97.2 for February 1940. 


RICHMOND FEDERAL RESERVE DISTRICT 


Department Store Sales of 
|||] TOILET GOODS & DRUGS ||| 
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1938 1939 1940 1941 

Sales of toilet articles and preparations by department stores 
in the Richmond Federal Reserve District were 20 per cent. 
greater in February 1941 than in February 1940, corresponding to 
unadjusted index numbers of 139.7 for February 1941, 120.7 for 
January 1941, and 116.4 for February 1940. Sales in Baltimore 
were 16 per cent. greater and in Washington were 24 per cent. 
greater in February 1941 than in February 1940. 
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1938 1939 1940 1941 


Sales of toilet articles and drug sundries by department stores 
in the San Francisco Federal Reserve District were 5 per cent. 
greater in February 1911 than in the same month of 1940, cor- 
responding to unadjusted index numbers of 97.5 for February 
1941, 105.6 for January 1941, and 92.9 for February 1940. Sales 
in Los Angeles were 4 per cent. greater, in San Francisco were 6 
per cent. greater, in stores of the Pacific North West were 15 per 
cent. greater in February 1941 than in February 1940. 


| CHICAGO FEDERAL RESERVE DISTRICT 


Department Store Sales of 
TOILET GOODS & DRUGS 





50 


1938 1939 1940 194] 


Sales of toilet articles and drug sundries by department stores 
in the Chicago Federal Reserve District were 11 per cent. greater 
in February 1941 than in February 1940. This corresponds to 
unadjusted index numbers of 133.5 for February 1941, 131.8 for 
January 1941, and 120.3 for February 1940. Sales in Indianapolis 
were 14 per cent. greater, in Detroit were 16 per cent. greater, and 
in Milwaukee were 1 per cent. greater in February 1941 than in 
the same month of the preceding year. 
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SCOVILL’S 
SALES-BUILDING 
SERVICE 







THE WEST GIVES 
THE SMILE OF APPROVAL 


 SCOVILL- 















MADE 
CONTAINERS 






From Hollywood studios to retail coun- 
ters, in the West it’s the Scovill-styled 
cosmetic containers that catch a woman’s 
eye. Surveys show that 66% of Holly- 
wood extras .. . 75% of Salt Lake City 
5 & 10 sales girls . . . 63% of Seattle 
housewives . . . 60% of women working 
in the Bank of America’s Oakland and 
San Francisco branches . . . use cosmetics 
manufactured by firms who have dressed 
one or more of their products in Scovill- 


made containers. 


Scovill cooperation gives you the benefit of expert designing help — the 
sales-pulling power of smart new metal and metal-plastic combinations — 
the savings of economical high-quality production facilities. 


Why not take advantage of Scovill service to solve your problems by calling 
in a representative from the nearest office listed below? Scovill Manufacturing 
Company, Drug and Cosmetic Container Division, 69 Mill Street, Water- 


bury, Connecticut. 
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NORTH, SOUTH, EAST AND WEST... 


SCOVILL CONTAINERS 


ARE SELLING BEST 
Ard = 


covill 


MANUFACTURING COMPANY 
WATERBURY, CONN. 
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Boston, Providence, New York, Philadelphia, Syracuse, Pittsburgh, Chicago, Cincinnati, San Francisco, Los Angeles 


IN CANADA: 334 King Street, East, Toronto, Ontario 
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JERGENS 





SUZANNE 





DAGGETT & RAMSDELL 


JERGENS 


Latest follow-up to Jergens face pow- 
der is a cologne with a delightful 
fragrance called Morning Glory. It 
makes its debut in two sizes, and is pack- 
aged in a white carton printed with 
delicately tinted morning-glories. Note- 
worthy is the trial size flacon enabling 
customers to get acquainted with the 
new product without too much initial 
expense. 


REVLON 


Revlon’s new shades, with Americana 
names, Cherry Coke, Hot Dog, Rosy Fu- 
ture, are specially packaged in a gay 
“Roadside Rest,’ with nail enamel, lip- 
stick and cheekstick. Cherry Coke is a 
burnished, brownish red, good for this 
spring's high style, beige. Hot Dog is a 
bronzed rose, wholesome accent for 
tweeds, stripes, plaids, and classic covert 
suits and coats. Rosy future is an Amer- 
ican beauty red, complement to navy. 


SUZANNE 


Suzanne's newest fragrance—her first 
in sixteen years—lIout de Suite, which 
was introduced early last Fall, is now 
available in an eau de cologne. The 
same lovely fragrance of the perfume has 
been captured in a lighter vein and is 
available in three sizes. The flacon is 
graceful, handsomely cut, and comes 
packaged in an attractive carton. 


HOUSE OF HERBS 


“Tressglo’ is described as a ‘new 
out-of-the-garden 9-herb hair rinse,’ 
created to help bring lustre and richer 
tone to drab, fading blonde, brunette, 
and red hair. It is not a hair dye. This 
fragrant hair rinse may be used at home 
or at the hairdressers. 


DAGGETT & RAMSDELL 


Daggett & Ramsdell announces a new 
kit called ‘The Traveler.’’ This kit was 
designed to give sufficient room for over- 
night necessities in addition to the 
Daggett & Ramsdell cosmetics with which 
the bag is equipped. There is also space 
for a change purse or wallet to be in- 
serted, thus making a thoroughly utili- 
tarian bag. The handsome black simu- 
lated leather kit contains cosmetic essen- 
tials for the daily care of the skin and 
complete make-up (four items in regular 
sizes and four in special sizes). 


MARY LEWIS 


In keeping with her shop in New 
York, which has pink and blue in all 
directions, Mary Lewis has introduced 
striped lipstick and compact, the covers 
of which are striped enamel in chambray- 
pink and powder-blue. 
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JOHN BRADSHAW 


A dainty, plain, colonial flask 
bottle, embellished with a wooden 
beehive motif cap and wooden 
base, holds John Bradshaw's new 
cologne, in Woodbine and 
Meadow Mist fragrances. The 
talcum container is a reproduction 
of an old colonial map case of 
grained wood, fitted with easy 
swivel cap for convenience. 


CHARBERT 


As a welcome to Spring flowers, 
Charbert tucks a tiny flacon of per- 
fume in a miniature garden sprink- 
ler. The tiny watering can is glori- 
fied in pastel woods, and filled not 
only with the perfume bottle, but 4 
little posy as well. 


LUCIEN LELONG 


Lucien Lelong is offering a 
whole array of beautiful items in 
“Nicole Pink.’’ Sachets; cologne, 
dusting powder, talc, sachet, soap 
and bath salts, accompany this new 
color in make-up. 


FRANCES DENNEY 


Frances Denney offers perfection 
of color harmony in make-up for 
the lips, face, and nails with its 
new 3o0naMatch’ package, con- 
taining lipstick, face powder, and 
nail lacquer, in four shades. 


PARFUMERIE DE RAYMOND 


Valli Lily X Cologne, in a hand- 
somely cut bottle with green 
closure and orchid label, is Par- 
fumerie de Raymond's contribution 
to Spring. The lovely fragrance, 
delicately feminine, has all the 
freshness of lilies. 


LENTHERIC 


Lentheric packs three one-dram 
flacons of Favorite fragrances, 
Tweed, Miracle and Confetti, or 
Tweed, A Bientot and Shanghai, in 
a quaint picnic package. The 
pretty box, which reproduces bas- 
ket wicker work, is decorated with 
a cluster of red roses. 


ST. DENIS TOILETRIES, INC. 


“Blue Sapphire” is a lovely new 
bath line created by St. Denis 
Toiletries, Inc. It includes per- 
fume, eau de cologne, dusting and 
talcum powders, bath crystals, bub- 
bling bath, bath oil, after bath 
balm, hand and body balm, all 
attractively packaged in blue, white 
and gold. 





PARFUM L’ORLE, INC. 
Parfum L’Orle, Inc., has designed 


a canteen kit containing four of its 
“essentials for men. It holds, 
Body Essential, Hair Dress Essen- 
tial, After Shaving Essential, and 
Foot Essential. 


ALLEN B. WRISLEY 


To pep up spring and summer 
sales, Allen B. Wrisley is introduc- 
ing ‘Bonnie’ dusting powder. 
‘Bonnie’ with her big hat and gay 
curls may be had in assorted colors. 


OLD SOUTH TOILETRIES 


Old South Toiletries presents a 
talcum powder in an_ attractive 
glass container, which is a replica 
of an old-fashioned, sterling silver, 
sugar shaker. 


HELENA RUBINSTEIN 


Helena Rubinstein’s Heaven- 
Sent eau de toilette, is a new 
Spring fragrance bottled in an 
interesting, angel-shaped, gold- 
domed bottle. Heaven-Sent dust- 
ing powder packaged in a pale 
blue box with a design of clouds 
and angels, bath oil and soap are 
all part of the new ensemble. 


YARDLEY 


Three Yardley compressed Lav- 
ender blossoms sachets are boxed 
together in an attractive package 
which has a diagonally cut lid with 
a yellow tassel. 


CECILE d’AVRIL 


Cecile d’Avril has created an 
interesting perfume trio called 
‘Bells of Peace,’ consisting of three 
tiny bell-shaped bottles, one red, 


one white and one blue. 


MAX FACTOR 


Lustron, Monsanto polystyrene 
plastic, is used in this sleek Max 
Factor compact package. An in- 
novation is the friction fit top, 
making unnecessary space-taking 
thread arrangements. 


HARRIET HUBBARD AYER 
Harriet Hubbard Ayer, is using 


crystal clear polystyrene in_ its 
molded eye shadow compact. 
Possessing the sparkle of cut crys- 
tal plus the necessary resistance to 
cosmetic ingredients, this eye ap- 
pealing compact is suitable for 
handbag or dressing table. 
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PARFUMERIE DE RAYMOND 


HARRIET HUBBARD AYER 
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YOU CAN BE SURE OF QUALITY AND UNIFORMITY 


atieyli y 


430 


IN MONSANTO 


Whether you use Salicylic Acid U. S. P. or any of 
the other Monsanto pharmaceuticals, you can be 
sure that every shipment is uniform and of the 
highest quality and that it comes to you fully pro- 
tected by suitable containers. 


For information on your special problems, get in 
touch with Monsanto’s Technical Service Department. 
You will find its staff experienced, resourceful and 
helpful. 


MONSANTO CHEMICAL COMPANY, Organic Chemi- 
cals Division, St. Louis, U.S. A. District Offices: New 
York, Chicago, Boston, Detroit, Charlotte, Birmingham, 


San Francisco, Los Angeles, Montreal. 
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MONSANTO CHEMICALS 


SERVING INDUSTRY WHICH SERVES MANKIND 
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ADMINISTRATIVE 
PROBLEMS 


HE QUESTION OF TRADE-MARK RIGHTS 
for the products of this industry has been very 
sharply brought to the attention of manufacturers 
through the proposed regulations of the Food and Drug 
Administration. These regulations cover that part of 
the act which call for the names of habit-forming in- 
gredients to appear upon labels. The law calls for the 
“common” names of these ingredients, and the FDA 
states that the common name of a product might be the 
trade-marked name owned by one manufacturer. 
Therefore, if a manufacturer other than the owner of 
the trade-mark uses the trade-marked name to describe 
an ingredient, he is subject to a suit on the part of the 
owner of the trade-mark. The FDA insists that such 
legal difficulties as may face a manufacturer who follows 
the edicts of the FDA are no affair of the enforcement 
Thus the FDA will order a manufacturer to 
obey its rulings even though, by doing so, the manu- 
facturer might be violating the rules of another govern- 
ment department. 


officials. 


What is behind an attempt to issue such regulations, 
no one can seem to tell. Many are of a mind to tie it up 
with the drive of Thurman Arnold and others in the 
government to invalidate patents, at least for the dura- 
tion of the defense effort. Naturally, the invalidation of 
patents only applies to those which are necessary to the 
defense effort, but no one can be certain that all patents 
could not be plausibly argued as of value to the defense 
effort. Commissioner Campbell says that any attempt 
to make the trade-mark provision in these regulations 
appear as part of a program by several government 
departments to invalidate trade-marks and patents is 
preposterous. 

What then is the reason? Is it to more firmly en- 
trench the owners of trade-marks? For it must be 
realized that if a manufacturer, other than the owner of 
the trade-mark, uses one of these trade-marks in ac- 
cordance with the regulations of the FDA, the courts 
might uphold the property rights of the trade-mark 
owner, and the other manufacturer might be forced to 
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stop marketing the product altogether. For if the man- 
ufacturer were faced on the one hand by the edict of the 
FDA that the trade-mark must be used to describe the 
ingredient, and on the other hand by the decree of the 
court that he is enjoined from using the trade-mark, 
the only thing he can do is stop marketing the product 
in question. Such a state of affairs allows no one but the 
trade-mark owner to market the product and estab- 
lishes a complete monopoly in the product for the 
trade-mark owner. We just cannot make any sense out 
of it and fail to see how such a condition will long be 
allowed to exist. 


NAHE FTC HAS BEEN CONDUCTING HEAR- 
INGS in the cosmetic cases in which the manu- 
facturers are charged with violation of the Robinson- 
-atman Act. The charges involve the granting of 
demonstrators to some retail customers and not to 
others. Coty, Primrose House, Hundnut and others 
were cited by the Commission on these charges. It will 
probably not be long now before this situation is clari- 
fied and manufacturers will then know just where they 
stand with regard to the use of demonstrators. How- 
ever, it is possible that one of the manufacturers might 
appeal from a cease and desists order, if such an order is 
issued, and then a further delay of a year might occur 
before this is finally passed upon the courts. 


“ AND NO ONE HAS EVER SEEN A VITAMIN 

EITHER!” So reads a headline of an advertise- 
ment for Collier’s pointing out the obscurity of the 
managing editor of the magazine, so far as readers are 
concerned,—the readers seeing only the effects of his 
work. 

A clever bit of copy writing we admit, but hardly 
up-to-date so far as the facts are concerned. Think of 
our chemical manufacturers who have advertised high 
wide and handsome that they are manufacturing an 
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Some years ago, in order to give a more intimate service to 


our customers here, we established a perfume laboratory in 


America. 


This laboratory, collaborating with our laboratories in 
France, and benefiting by the many years of world wide ex- 
perience in creating perfume odors and perfume specialties of 
the ROURE BERTRAND FILS & JUSTIN DUPONT labora- 
tories in Grasse, has long been in an excellent position to work 
with American perfume and cosmetic companies in developing 


original odors of great public appeal. 


We invite you, who are now thinking about a new product 
which needs that original perfume note, to visit our laboratory 


for consultation. 





ROURE-DUPONT, INC. 


353 Fourth Ave., New York City 


Agents for 
ROURE-BERTRAND FILS & JUSTIN DUPONT 
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impressive list of vitamins right in their plants and will 
sell you as much as you want. Perhaps not many of the 
average citizens of the country have seen naked vita- 
mins, but quite a long list of people are engaged in the 
manufacture, sale, distribution, and processing of them 
are not only seeing them constantly but handling them 
as well. 

We like smart advertising copy even when the facts 
are slightly distorted to make the story a little more in- 
teresting. But we must raise our voices in loud protest 
against this distortion since it strikes at one of the out- 
standing contributions of our industry to the public 
welfare. 


UR COMMENTS REGARDING BUNTE CASE 

DECISION published last month were somewhat 
in error. This is the case in which the U. S. Supreme 
Court decided that the Federal Trade Commission had 
no right to enjoin a candy manufacturer operating 
wholly within the State of Illinois from selling packages 
in which the amount of candy is dependent upon chance. 
We stated that this decision meant that Federal laws 
could not be applied in cases of intra-state commerce 
merely because this commerce affects interstate com- 
merce. The fact of the matter is that this decision only 
applied to the Federal Trade Commission Act which 
was being enforced in this case. And the Court de- 
cided as it did because Congress did not write into this 
particular law any provision bringing intrastate com- 
merce within the scope of the act. Such Federal laws 
as contain such a provision will still apply to violations 
that are intrastate in character. 


HE SITUATION DEVELOPING IN) INDUS- 
TRY AS A RESULT OF THE DEFENSE 
EFFORT is being made the subject of many newspaper 
stories that are so far from the actual facts as to be 
downright silly. The United Press recently went in for 
a front-page news story under the caption, “World 
Faces a Return of The Plain Jane; Cosmetics Being 
Shot Away by the Ton in War.” The article tells that 
there will be a shortage of blondes because peroxide is 
getting scarce. If it is getting scarce we never heard of 
it and cannot imagine why. “Many a head of hair 
that’s curly now will be straight tomorrow,” the article 
says, “because permanent wave solutions contain 
sodium and potassium, which the government is com- 
mandeering for gunpowder.” This is just more drivel, 
since there is no possible likelihood of a shortage of 
sodium salts, and sodium can be substituted for potas- 
sium in the large majority of instances. 
The article quotes a cosmetic manufacturer as saying 
that ‘‘nearly every chemical that goes on a woman's 


supply for a long time, and that essential oils and per- 
fume compounds must be made other ways due to the 
lack of imports, but we have heard of no instances of 
cosmetic manufacturers suffering from a shortage of any 
other raw materials with the exception of few that come 
from the blockaded countries. And these few raw ma- 
terials have either been replaced by domestic sup- 
plies or they have been proven unessential. 

It is sad when the daily papers go off half-cocked on 
articles of this kind. Most of them are unable to handle 
them in an intelligent manner and the usual result is 
that they appear ridiculous. They had best leave them 
alone. 


U.S. DISTRICT COURT IN LOUISIANA re- 

cently struck what might be a body blow for price 
maintenance as it is practiced in this industry. Ina suit 
brought by the Mennen Company against Krauss Com- 
pany, Ltd., the court decided that contracts setting up 
minimum prices are illegal in the State of Louisiana and 
that they violate the Louisiana Fair Trade Act. This is 
for the reason that the Louisiana law permits contracts 
which prohibit the retailer from reselling an article 
“except at the price stipulated.”” The Mennen contract 
is an agreement that the retailer will not sell at a price 
“less than the minimum retail or resale prices.””. Under 
this agreement the retailer was allowed to sell at prices 
higher than the stipulated minimum resale prices. The 
court said that the Fair Trade Act must be narrowly and 
specifically construed, and that a contract must follow 
the precise language of the statute. 

The part of the decision covering this point reads: 

** *in circumscribing the right of the retailer to price 
his own merchandise, language was embodied in the act 
clearly indicating that they (legislators) did not con- 
sider it wise to permit a variety of prices for any given 
commodity with the only limitation being that the 
price should not be less than a prescribed minimum. 
When the legislature of Louisiana adopted Act 13 of 
1936, legalizing contracts which provide that the buyer 
will not resell the commodity “‘except at the price stip- 
ulated by the vendor”’ it is presumed that they meant 
what was said and this language cannot be expended by 
implication to include contracts which provide that the 
retailer will not resell the commodity ‘at a price less 
than the minimum retail sale or resale prices in effect at 
the time of the sale of such commodity’.”’ 

The Mennen Company is appealing the decision to 
the Circuit Court of Appeals. If the decision is sus- 
tained, it will make a great change in the price main- 
tenance situation in this industry since seventeen State 
Fair Trade Acts follow the language of the Louisiana 
Act. These States are: 

North Dakota 


Arizona Massachusetts 


face to make it beautiful is indispensable to men bent California Michigan Pennsylvania 
on killing one another with bullets. Since bullets cur- Illinois Mississippi Tennessee 
rently seem to be more important than beauty, the lowa New Jersey Washington 
latter is beginning to suffer.” Just more twaddle. It is Kentucky New Mexico Wisconsin 
true that the metals for containers will be in smaller Louisiana New York 
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“Meee 


@ Put yourself behind the counter 
and you too would realize why 
attractively packaged products are 
the dealers’ choice. 

As many as 4 out of 10 buyers 
do not specify brands— 

What a chance for the dealer to 
create sales! Of course, he follows 
the line of least resistance, and 
folding cartons made of the 


smoothest, cleanest clay coated 


MADE AT RIDGEFIELD, N. 


boxboard earn his preference. 
That means Ridgelo clay coated 
boxes. 

Containers of this type are uni- 
form in shape, display well, iden- 
tify the enclosure, offer good pro- 
tection, pack easily. Remember 
these fundamentals of product 
presentation—and make your 
package choice a Ridgelo clay 


coated boxboard. 


Rid elo 


— COATED 


AT OFF 


BOXBOARDS + CARDBOARDS 





yyy, 


Ad them trlo Conlons 








RIDGELO PACKAGING 
SERVICE INCLUDES: 


CLAY COATED BOXBOARDS 

for flat or solid inks 

for varnish & lacquer 

for halftones & multi-color work 

for transparent laminating 
BRUSH FINISHES 

for high lustre—no extra impression 
LAMINATED PRODUCTS 

for high strength, special folding quality 

for extra thickness 

for grease & moisture resistance 
EMBOSSED DESIGNS 

for distinctive cartons 

applied before or after printing 

COLORS 

for litefast non-bleeding cartons 

16 in stock 
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BY LOWE PAPER COMPANY 








¢ Bradner Smith and Company and Mac Sim Bar Paper Company, Chicago ° H. B. Royce, Detroi! 


Representatives: E. C. Collins, Baltimore 
A. E. Kellogg, St. Louis Philip Rudolph & Son, Inc., Philadelphie 


Gordon Murphy and Norman A. Buist, Los Angeles 
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NTERESTING IN THE WORKINGS OF PRICE 

MAINTENANCE is the fact that Segram’s have 
taken a slightly different tack in issuing new contracts to 
again try and control retail prices on their whiskeys in 
the New York market. The new policy is that ship- 
ments of goods to dealers not signing contracts are 
banned in a provision in the contract. Here is an in- 
stance of a manufacturer not taking too much for 
granted. Even though the highest court has held that 
the law is constitutional in binding non-signers to the 
prices written in those contracts that have been signed, 
this manufacturer is going to see that non-signers do 
not get his goods. It will be interesting to see how this 
method works. 


HE INDICTMENT OF MANUFACTURERS IF 
INSULIN has been long rumored. Now the indict- 
ments have been filed against three of the manufactur- 
ers, but not against the fourth. Lilly, Sharp & Dohme, 
and Squibb are accused of fixing prices in unlawful com- 
bine, but Stearns has not been brought into the case. 
Individuals named are: Eli Lilly, president; Charles J. 
Lynn, vice-president; Earl S. Retter, director of Eli 
Lilly & Co.; John S. Zinsser, president, and Eugene H. 
Long, vice-president, of Sharp & Dohme; Carleton H. 
Palmer, chairman of the board of directors, and John F. 
Anderson, vice-president, of E. R. Squibb & Sons. 
While Insulin is made in accordance with patent 
licenses, and at the time when Insulin was first intro- 
duced price-fixing under patent licenses was believed to 
be legal and was generally indulged in, this method of 
price-fixing was outlawed by the U. S. Supreme Court 
in the recent Ethyl gasoline decision. Therefore, patent 
control of price-fixing cannot be offered as a defense. 


HE FEDERAL GOVERNMENT HAS BEEN 

TOLD THAT IT IS NOT A “PERSON” within 
the meaning of the Sherman Anti-Trust Act and there- 
fore cannot sue to collect triple damages under that 
Act. The case involved purchases of tires made by the 
Government. It seems that a long list of tire manu- 
facturers submitted identical bids to the Government 
and the Government claimed that it was damaged to 
the extent $351,158 by paying that more for the tires 
than other purchasers might have paid. The suit under 
the Act calls for triple damages, or $1,053,474, but the 
U.S. Supreme Court claims that the Federal Govern- 
ment cannot sue in this way because it is not a “‘person” 
within the meaning of the Act. There is nothing in the 
decision to prevent the Government from suing for 
single damages and the suit might proceed in this 
manner and be tried on its merits. 


HE NATIONAL WHOLESALE DRUGGISTS’ 
ASSOCIATION, for the first time in its history, is 
holding a mid-year meeting. Many will think that this 
is misstatement since for many years, many have 
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attended, and many others have heard of the Spring 
Meeting of the N.W.D.A., long held annually in St. 
Louis, and for a few recent years held in Chicago. But 
the so-called Spring Meeting was not really a meeting 
of the N.W.D.A. It was a meeting of wholesalers’ club 
which met in St. Louis every Spring. Over the years 
this meeting became a gathering place for N.W.D.A. 
members all over the country to gather and talk over 
their problems. So as everyone knows, the Spring Meet- 
ing was a real business session, while the official Fall 
meeting became more of a social gathering. 

But this year all is different, and President Hayes has 
called a Special Meeting of the Association to be held at 
the Palmer House, Chicago, April 17 and 18. And an 
entire program has been published with morning and 
afternoon combined wholesaler and manufacturer ses- 
sions during the first day with a joint informal luncheon 
in between. The Second day only announces one meet- 
ing in the afternoon for manufacturers and associate 
members, but the announcement says that ““No meet- 
ing of the N.W.D.A. is scheduled for active members, 
the wholesalers, on Friday the 18th. This time is left 
open for such informal meetings as wholesalers may de- 
sire to hold. 


FIXHERE IS NO QUESTION THAT A VERY 

LARGE NUMBER OF CHEMICALS of which 
this country has always been a very large producer will 
be in tight positions from time to time. But this does 
not mean that manufacturers in this industry will not 
get adequate supplies. Supplies needed in this industry 
of the basic chemicals needed to produce the ingredients 
of the products of this industry are relatively small 
when compared to the total consumption of these basic 
chemicals. Furthermore, this industry can afford to pay 
somewhat higher prices than other industries if this 
becomes necessary. 

But there is no reason to expect continued shortages 
in this country except in rare instances. It is quite true 
that the present capacity of this country is inadequate 
to supply the world with all the products its needs, 
especially when demands for all sorts of war materials 
are added to this load. But proper control of exports 
can do a lot to supply this country with normal supplies 
at normal prices. 

One of the serious difficulties at the present time is in 
formaldehyde. And since formaldehyde is one of the 
essential raw materials for most of the plastics, a 
shortage of formaldehyde threatens the expansion in 
plastics which has been promised as a means of main- 
taining normal conditions as metals were commandeered 
for the defense effort. The shortage of formalde- 
hyde goes back to another raw material—methanol. 
And the reason for the shortage of methanol is that a 
large synthetic plant which formerly produced meth- 
anol, has been turned over to nitration of toluol for use 


as an explosive. 
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We pre-test all raw materials before we incorporate 
them into Kolmar products . . . to be sure that they are 
up to our inflexibly high standards. And, because of 
this testing . . . YOU can rely on Kolmar uniformity 


KOIMAR 


LABORATORIES 


MILWAUKEE @® NEWARK 








Manufacturers of private label brands, only. 


Representatives 
” Mr. M. C. Boyd, Quinby Building, Newark, N 
Mr. Douglas Haggerty, 122 E 42nd St., New Y: 


J 
ork City 


Mr. Warren Curry, 3950 Club Drive, Atlanta, Ga 
Mr. Norman Kole, 980 Merchandise Mart, Chicago, III. 


Mr. R. F. G. Byington, 1260 N. Western Ave., 
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HE FIGHT ON PRICE MAINTENANCE BY 

THE GOVERNMENT is now right out in the 
open. Not only has Assistant Attorney General 
Thurman Arnold filed with the TNEC an adverse 
report urging repeal of the Miller-Tydings Act, but 
Miss Harriet Elliott, Consumer Commissioner of the 
National Defense Advisory Commission, said in a re- 
cent letter to TNEC: ‘Repeal of the Miller-Tydings 
Act as proposed by the Department of Justice would 
restore the effectiveness of the antitrust laws in dealing 
with certain types of price fixing activities which the 
law now permits. The memorandum prepared in the 
office of the Assistant Attorney General dated Feb- 
ruary 10, 1941, setting forth the grounds for repeal of 
this Act, appear to me sound, and I strongly urge that 
this recommendation be followed.” 

A bill has been introduced in Congress repealing the 
Miller-Tydings Act. Manufacturers know that if the 
Miller-Tydings Act is repealed price maintenance will 
largely become a dead number,—and the government 
officials know this also. For it was not until this act 
became law that complete operation under the State 
Fair Trade Acts became general throughout the indus- 
try. Setting up separate corporations in the various 
States for operation under these laws is too involved 
and too costly in many ways for the large majority of 
Therefore, the repeal of the Federal 





manufacturers. 
law would be a body blow to price maintenance as it 
now exists. Therefore, the N. A. R. D. and others in- 
terested in keeping price maintenance conditions as 
they now stand are girding for a real fight against any 
repeal effort to repeal the Miller-Tydings Act. Manu- 
facturers who are interested in continuance of price 
maintenance should put their support behind this 
effort. 


A TO REPEAL OR EMASCULATE 
FAIR TRADE ACTS are being made in some of 
the States. [owa House Bill 380 calls for repeal of the 
Fair Trade Act of that State. California Senate Bill 
1053 would amend the Fair Trade Act of that State so 
that resale prices named in contracts shall be reasonable 
and binding only upon the retailers signing the con- 
tracts. New York Senate Bill 632 provides that prices 
fixed under the Fair Trade Act of that State shall be 
reported to the Secretary of State and to each local 
seller by mail, and that any product of which the price 
is fixed by contract shall be labeled ‘‘Price fixed by the 
manufacturer under the Feld-Crawford law.” Wiscon- 
sin Assembly Bill 296 provides for the State registra- 
tion of each resale price maintenance contract there- 
under, subject to a fee of one hundred dollars, and of 
the production cost of each product covered by the 
contract. 


N INTERESTING FAIR) TRADE COURT 
DECISION was handed down by the Ohio Court 
of Appeals stating that an abuse of the law occurred 
when cigarette prices were horizontally fixed by Ohio 
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jobbers. The court said that there is an organization 
known as the Ohio Fair Trade Committee, Tobacco 
Division, whose secretary acted with the leading 
cigarette jobbers to fix minimum retail prices for 
cigarettes in Ohio, which the Division then issued in 
printed list to all retailers therein. Also that such retail 
prices were then established by retailers at the re- 
quest of Ohio jobbers and the Division, 


NEW YORK COURT DECIDED THAT A 

MANUFACTURER has the right to fix the price 
on a trade-marked article and then allow the same 
article under another name to be cut in price. This 
decision enjoined Bloomingdale Brothers, New York 
Department Store, from cutting to fifty-one cents the 
price of Pinesbridge Farm smoked turkey pate which is 
price fixed at sixty-five cents a jar. Bloomingdale’s de- 
fense was that they had cut the price because R. H. 
Macy & Co. was selling the identical product, but 
labeled Lily White instead of Pinesbridge Farm, at cut 
prices. 

The decision said that “basically, it does savor of 
unfair practice and an imposition on the public for any 
producer to sell the same article at a less price simply 
because it is packed in a container that does not bear 
the trade name of the producer. That the Fair Trade 
Act was intended to prevent this, I doubt.” 

The decision also said that the defendant (Blooming- 
dale) could “separate the physical property which he 
owns from the good-will which is the property of 
another and then sell the commodity at his own price, 
provided he can do so without utilizing the latter as 
an aid to that end.” 


HE REGRETTABLE MISTAKE WHICH OC- 

CURRED in the plant of the Winthrop Chemical 
Company is something that can probably be attributed 
to the errors that must be so carefully guarded against 
where the human element is involved. Tablets made of 
phenobarbital bearing a label indicating that they are 
tablets of sulfathiazole is a mistake of such gravity that 
all manufacturers should look to their own methods of 
controlling this uncertain human element. 


ee RIGAUD, INC., AND 
PARFUMS CORDAY RECENTLY FILED 
BRIEFS with the U. S. Circuit Court for the Second 
Circuit, in the appeals which these companies are mak- 
ing from the orders of the Federal Trade Commission 
that these companies must not indicate any foreign 
connections in their advertising or merchandising 
efforts. The next steps are the filing of the FTC briefs 
and oral argument. We are glad to see these cases 
appealed because we do not think that there was any 
deception in either case. Merely because a foreign com- 
pany performs some of his manufacturing operations in 
this country and forms an American corporation for 
easier operation is no reason, to our mind, to force him 
to stop referring to his foreign ownership or interest. 
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The Automatic 
POWDER BLENDER 
with Special Scale 


Completely eliminates old fashioned 
hand blending 
we 


ACCURATE STREAKLESS BLENDING 
IN LESS THAN ONE MINUTE 


USED IN DEPARTMENT STORES 
COSMETIC SHOPS AND LABORATORIES 


we 
Write for complete information 


we 


COSMETIC SALES COMPANY 


Distributor 


New York 
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... And a package in the hand is worth 
six on the counter or twelve on the shelf. 
Once the consumer picks up a Lusteroid 
sale or sample package, feels the light- 
ness and smoothness of the material 


he’s as good as sold. 


And that’s only one of the many mer- 
chandising features of Lusteroid. They re 
not only lighter and more colorful 

coming in all the colors of the spectrum 
plus multicolor labels applied integrally 





with the package—but they re stronger. 
They are, for all practical purposes, un- 
breakable. Which means the elimination 
of breakage and the paring of packag- 


ing and shipping costs. 


Try Lusteroid for completely satisfac- 


tory packaging service. 


A note or phone call will bring an answer to your 
packaging problem. 


LUSTEROID CONTAINER CO., INc. 


Formerly Lusteroid Division of the Sillcocks-Miller Company 
Parker Avenue, West e South Orange, New Jersey 
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E.T.C. ACTIVITIES 


Complaints 
Not Sterilizer 


Bard-Parker Co., Inc., and its sub- 
sidiary selling agent, Parker, White & 
Heyl, Inc., both of Danbury, Conn., are 
charged, in a Federal Trade Commission 
complaint, with misleading representation 
of “Bard-Parker Formaldehyde Germi- 
cide.” 

According to the complaint the re- 
spondents represent that ‘‘Bard-Parker 
Formaldehyde Germicide” is an efficient, 
practical and certain sterilization medium 
for surgical and dental instruments, and 
that it is a safe substitution for heat 
sterilization. 

The complaint alleges that while the re- 
spondents’ preparation has germicidal 
properties it will not, when used in accord- 
ance with the technique ordinarily asso- 
ciated with sterilization, destroy all forms 
of bacteria, and is neither an efficient and 
certain sterilization medium nor a safe sub- 
stitute for heat sterilization. 


Stipulations 


Stuart's Tablet Claims 

F. A. Stuart Co., Marshall, Mich., 
agrees to cease representing that Stuart’s 
Laxative Compound Tablets will in no 
case have any deleterious effects or are 
safe to use in all cases, or failing to reveal 
that (1) preparation should be discon- 
tinued where skin rash appears; (2) prepa- 
ration should not be used when abdominal 
pain, nausea, vomiting or other symptoms 
of appendicitis are present, and (3) fre- 
quent or continued use may result in 
dependence upon laxatives. 

Advertisements need contain only a 
statement that the preparation should be 
used only as directed on the label, if and 
when the label either contains warning 
statements of the consequences that may 
result from the preparation’s use under 
certain conditions, or specifically directs 
attention to similar warning statements in 
the accompanying labeling. The stipula- 
tion is supplemental to a_ stipulation 
accepted December, 1936. 


Rumagol Claims to Stop 

Trading as Rumagol Laboratories, Rio 
Grande Pharmacy, and Rio Grande Drug 
Co., A. Medrano, Los Angeles, agrees to 
cease representing that Rumagol is a com- 
petent remedy or effective treatment or 
analgesic for rheumatoid arthritis, muscu- 
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lar pains, lumbago, sciatica, gout, neuritis, 
arteriosclerosis, painful or twisted joints 
or nerves, or so-called rheumatism, and 
that preparations sold in competition with 
Rumagol such as rubefacient or counter- 
irritating liniments or ointments are in- 
effective in the treatment of such ailments. 
Respondent also agrees to cease advertis- 
ing that the preparation will reduce and 
eliminate excess uric acid by its action on 
the kidneys. 

Respondent further agrees to cease ad- 
vertisements which fail to reveal that it 
should not be used when abdominal pain, 
nausea, vomiting or other appendicitis 
symptoms are present, or which fail to 
reveal that frequent or continued use may 
result in dependence on laxatives. Such 
advertisements need contain only a state- 
ment that the preparation should be used 
only as directed on its label, if and when 
such label either contains a warning con- 
cerning consequences that may result from 
use of the preparation under certain condi- 
tions or specifically directs attention to a 
similar warning statement in the accom- 
panying labeling. 


Breck’s Claims Modified 

John H. Breck, Inc., Springfield, Mass., 
agrees to cease certain representations of 
medicinal preparations or cosmetics known 
as “Breck’s Hair Tonic,’ designated by 
the number 1A, 1B or 3, ““Breck’s Lather- 
Oil pH8 Shampoo,” “Breck’s Special 
Scalp Cream,” “Breck’s No. 1 Hair 
Cream,” “Breck’s No. 2 Hair Cream,” 
and “Breck’s Ointment.” 

Respondent agrees to desist from adver- 
tising that any of its preparations are a de- 
parture from other systems of treatment 
for the alleviation of hair and_ scalp 
troubles, or is a competent treatment or 
effective remedy for eczema of the scalp, 
psoriasis, alopecia areata, or for headache, 
troublesome monthly periods, or sick 
stomach. 

Respondent further agrees to cease 
representing, among other things, that any 
of its products is an effective remedy for 
adhesions or that it will bring about a 
normal condition of the scalp connective 
muscles; will cause hair to grow, save the 
old hair, stop or prevent falling hair or 
atrophy of the hair or the excessive loss of 
hair; that any such product will start or 
encourage new growth, quicken the growth 
of hair or delay the graying of hair; or will 
prevent the loss of hair following 
erysipelas, scarlet fever and other diseases, 
or conditions, or restore or aid in restoring 
hair where the loss is due to such causes. 
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Thoxine Claims Modified 

The Reese Chemical Co., Cleveland, 
agrees to cease representing that ‘” 
ine’ is a remedy or cure for sore throat or 
is of any value in its treatment except as 
it may afford temporary relief for certain 
aches and discomforts associated with a 


Thox- 


cold. Respondent also agrees to cease 
representing that its product soothes con- 
gested membranes all the way down, or 
works quickly through the entire system, 
and that it is the ideal preparation for 
children. The stipulation is supplemental 
to a stipulation accepted May, 1936, in 
which The Reese Chemical Co. agreed to 
cease making other representations con- 


cerning ‘““Thoxine.” 


Fernet Vittone and Acqua Fiuggi 

Ferdinand Pettinella, who conducts 
Pettinella Advertising Co., New York, 
agrees to cease advertisements which 
represent that Fernet Vittone is a tonic, 
unless expressly limited to its effect as a 
gastric tonic; that everyone requires a 
tonic, stomachic and digestive; that Fer- 
net Vittone is a competent treatment for 
intestinal disturbances or has any effects 
beyond those of a laxative, stomachic and 
gastric tonic, and that Acqua Fiuggi is an 
effective remedy for gallstones, kidney 
troubles, gout, calculus of the bladder, de- 
fective blood circulation or excessive uric 
acid. 


Hess Hair Milk Modifies 

Frank X. Hess, trading as Hess Hair 
Milk Laboratories, St. Paul, Minn., agrees 
to cease representing through testimonials 
or in any manner, that “Hess Hair Milk” 
is a “natural treatment” or natural prod- 
uct; that it will prevent falling hair; that 
it is a hair tonic or scalp conditioner or has 
any remedial or tonic effects on the scalp 
or hair; that its use will restore the original, 
natural or youthful color to gray or faded 
hair; that it will cause hair to have a 
youthful appearance, or that it will pre- 
vent the appearance of age. 


Zymole Trokey Claims Stopped 

Consolidated Royal Chemical Corpora- 
tion, and Benson & Dall, Inc., advertising 
agency, both of Chicago, agree to cease 
advertising that ““Zymole Trokeys”’ will go 
twice as far as cough syrup at half the cost; 
that it constitutes a new way to relief, and 
that the syrupy solution obtained by melt- 
ing this product in water will be beneficial 
to children suffering from croup. 
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Salve and Hair Tonic 


’ Four Cooperstown, N. D., individuals, 
trading as Almklov’s Pharmacy, agree to 
cease advertisements which represent that 
X.E.M. Salve is a remedy or cure for 
eczema, barber’s itch, refractory cases of 
ringworm, athiete’s foot, psoriasis, dan- 
druff, or any itching skin affections or erup- 
tion, or that it will remove the cause of 
these diseases or conditions or has thera- 
peutic value in their treatment in excess of 
affording symptomatic relief of itching and 
irritation. 

Respondents further agree to desist 
from advertising that Almklov’s Scalp and 
Hair Tonic extirpates dandruff, cures itch- 
ing scalp, keeps the hair from falling out, 
or penetrates the skin to extirpate the 
bacilli. 


Vitey Perles Stop 

H. Pierce Weller, trading as Weller Co., 
Atascadero, Calif., agrees to cease advertis- 
ing that “Vitey Perles’’ will increase 
energy, and has any effect whatever with- 
out expressly limiting such claims to cases 
where there is a lack of Vitamin E. Re- 
spondent further agrees to cease represen- 
tations that Vitey Perles stimulates sexual 
desire or ability. 


Rahnous Agency to Stop 

William Ganson Rose, Inc., Cleveland, 
an advertising agency agrees to cease ad- 
vertisements of Rahnous Capsules, Rah- 
nous Nasal Drops No. 1, and Rahnous 
Nasal Drops No. 2, which represent that 
these products, alone or in combination, 
are an effective remedy, cure or preventive 
of colds or catarrh or that they are a com- 
petent treatment in excess of affording 
temporary relief from the symptoms and 
discomforts associated with such condi- 
tions 

Respondent also agrees to cease adver- 
tising that by use of the preparations, alone 
or in combination, one will never be 
bothered with colds or will be enabled to 
forget colds, and that Rahnous Capsules 
are of aid in building body resistance or 
that they regulate the body. 


Laxative Warning 

J. H. Schenck & Son, Inc., Philadelphia, 
distributor of “Dr. Schenck’s Mandrake 
Pills,” agrees to cease advertisements 
which fail to reveal that the pills should 
not be used when abdominal pain or other 
appendicitis symptoms are present, and 
that frequent or continued use may result 
in dependence on laxatives. The stipula- 
tion provides that such advertisements 
need contain only a statement that the 
preparation should be used only as directed 
on the label, if and when the label either 
contains a warning of the consequences 
that may result from use of the product 
under certain conditions or directs atten- 
tion to a similar caution statement in the 
accompanying labeling. 
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Feminine Products 

Smith Laboratory, Inc., Kansas City, 
Mo., agrees to cease advertising pharma- 
ceutical products for feminine hygiene 
designated ‘‘Colagyn Hygienic Vaginal 
Jelly” and “O. M. 41 Hygienic Vaginal 
Jelly’’ as being dependable, reliable, or un- 
failing contraceptives. Respondent also 
agrees to cease representing that these 
products constitute a competent remedy 
for certain diseases of women. 


Absorbine Jr. Modifies Claims 

W. F. Young, Inc., Springfield, Mass., 
agrees to cease advertising that Absorbine, 
Jr. kills the fungi of athlete’s foot so as 
to represent that it kills such fungi as are 
buried beneath the corneous layer of the 
skin. Respondent also stipulates that it 
will cease the representation that the prod- 
uct has any effect upon tissues deeper than 
those supplied by the peripheral vascular 
system or that accepted laboratory tests 
have proved that it achieves such results. 

According to the stipulation, while it is 
contended that the respondent’s prepara- 
tion kills the fungi of athlete’s foot on con- 
tact, such fungi, during certain stages of 
development, are buried beneath the cor- 
neous layer of the unbroken skin and are 
then inaccessible to the product. The 
product has no effect on the tissues other 
than upon the peripheral vascular tissue 
structure, according to the stipulation. 


Thymo Borine Claims 

Thymo Borine Laboratory, Milwaukee, 
agrees to cease advertising that ““Thymo 
Borine,”’ sold as a mouth wash, deodorant 
and antiseptic, purifies the breath, miti- 
gates inflammation of the mouth resulting 
from artificial teeth, and stops perspiration 
odors or foot odors; that the preparation 
is a competent treatment for itching scalp 
or itching skin due to skin bites, poisons or 
hives; that it is effective in treating 
athlete’s foot, and that it is an effective 
germicide when used as a gargle. 


Mothersill's to Stop 

Ferd. T. Hopkins & Son, New York, 
agrees to cease advertising that “‘Mother- 
sill’s Seasick Remedy”’ will prevent or stop 
travel sickness or that it will assure travel 
comfort. The respondent’s stipulation re- 
lates that while this preparation may help 
to overcome some symptoms of travelsick- 
ness, it cannot be relied upon to stop or 
prevent them, nor to assure travel comfort. 


Berkeley Mineral Spring Water 

Burke Edwards, Bethesda, Md., agrees 
to cease representing that “Berkeley 
Springs Mineral Water” is beneficial in the 
treatment of, or is indicated as a treatment 
for, arthritis, diabetes, skin diseases or 
rheumatism, or constitutes a competent 
remedy for any of such maladies, diseases 
or ailments. 
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Orders 


BOR Claims Stopped 


Beeman’s Laboratory, Inc., S. W., 
Atlanta, has been ordered to cease mis- 
leading advertisements of “BOR,” a cold 
remedy. 

Commission findings are that the prod- 
uct is alaxative with mild analgesic proper- 
ties and has no curative action on the 
underlying factors that cause colds. 
Respondent must cease representing that 
BOR is a cure or remedy for colds; will 
prevent colds or cold infection; has any 
curative value in connection with under- 
lying factors which cause colds; or has any 
therapeutic value in treatment of colds in 
excess of that furnished by a laxative and 
a mild analgesic. 


Anti-Drink Claims Stopped 

Victoria Chemical Co., and Schwarz 
Druggists, Inc., 887 Broad St., Newark, 
N. J.; Schwarz Drug Co., 565 Bloomfield 
Ave., Bloomfield, N. J.; Schwarz Drug 
Stores, Inc., 457 Clinton Ave., Newark; 
Hiram Schwarz, Inc., 158 Main St., White 
Plains, N. Y.; and Sarah Schwarz, Esther 
Schwarz, Joel J. Schwarz, Samuel Schwarz, 
Ira L. Schwarz, Sylvan Schwarz, Hiram 
Schwarz, Oscar Katz and Jacob Eisen, 
officers of the respondent companies, are 
ordered to cease representing that Anti- 
Drink is a cure, remedy or a competent or 
effective treatment for alcoholism or the 
liquor habit; that its use will eradicate the 
desire for alcoholic stimulants, and that 
the preparation is harmless, or may be 
safely used, or which advertisements fail 
to reveal that use of the preparation may 
result in inflammation of the stomach and 
intestinal tract and disturbance of the 
heart and nervous system. 


Feminine Products Stopped 

Rosemarie Lewis, trading as Certane 
Co., Los Angeles, has been ordered to dis- 
continue misleading representations of 
feminine hygiene preparations consisting 
of an ointment, a jelly, an antiseptic 
powder, a douche powder and cones, all 
sold under the name ‘‘Certane,”’ and ap- 
pliances known as “Douche Shields,” 
‘‘Applicators,’’ ‘‘Dia-Caps’’ and ‘‘Dia- 
Domes.” 

Commission findings are that respondent 
represented that her products, if used as 
directed, constitute safe and_ effective 
preventive against conception and _ preg- 
nancy, and that they prevent disease and 
consist in whole or in part of ingredients 
which are effective in insuring health and 
youth to wives and mothers. 

According to Commission findings, the 
respondent’s products will not accomplish 
the results claimed and it is possible for 
serious injury to result from the use under 
certain conditions of the product known 
as “Douche Shields.” 
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Phalene and Burtone Claims 

J. H. Camp, trading as J. H. Camp and 
Drug Profits, Inc., Ravenswood, W. Va., 
has been ordered to cease representing that 
Phalene is a liver tonic; has any value in 
preventing premature aging, or has any 
value for removing poisons from the sys- 
tem in excess of that afforded by an ordi- 
nary laxative. The order also directs the 
respondent to desist from representing 
that Phalene has any therapeutic value in 
treating sick headache, nauseated stomach, 
loss of appetite, aching muscles and joints, 
restless sleep, tired rundown condition, 
indigestion, or acid conditions, in excess of 
causing a laxative action by the intestines 
and thus affording temporary relief when 
such conditions are due to or symptomatic 
of constipation. 

Under the order, respondent is further 
directed to cease representing that Bur- 
tone will correct faulty habits of elimina- 
tion, produce free organic action of the 
liver or lower bowl or free the body of 
toxic poisions, or that this preparation has 
any therapeutic value in the treatment of 
bilious attacks, stomach nausea, head- 
aches, indigestion, stomach gas, or sick, 
tired-out feeling, in excess of affording 
temporary relief when such conditions are 
due to constipation. 


Permanent Wave Claims Stopped 

National Mineral Co., trading as Helene 
Curtis Industries, Chicago, has been 
ordered to cease misrepresentations of 
“Helene Curtis Duchess Machineless Oil 
Wave,” and of “Helene Curtis Duchess 
Machineless Pads. ”’ 

The order directs respondent to cease 
representing that the oil has properties 
effective in supplying nourishment or 
strength to the hair, or causing hair to 
grow; that this preparation will nourish or 
invigorate the hair roots or hair shaft, and 
that it is the original machineless oil wave, 
and to cease representing that respondent 
manufactures this preparation, unless it 
controls a factory wherein the product is 
made. 

Respondent is further directed to cease 
advertising that the pad product contains 
a thermostatic device or that it will con- 
trol or regulate heat, or do more than indi- 
cate temperature changes. 


American Drug and Chemical 

American Drug and Chemical Co., 
Minneapolis, has been ordered to cease 
representing that Ardanol is a cure or 
remedy for sterility in either sex, or will 
restore or beneficially affect fertility, or 
possesses any value as a preventive of 
abortion; that Chloro-Zol and Germ-lI- 
Tabs have any value in connection with 
feminine hygiene other than as a douche, 
or that Chloro-Zol is a competent treat- 
ment for bromidrosis, tetter, Cuban itch 
and other skin diseases or conditions. 
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Gift and Free Face Powder 

Charles T. Pike, Elbert C. Pike and 
Ernest C. Pike, trading as Middle West 
Supply Company, St. Charles, IIl., are di- 
rected to cease misrepresentations of face 
powder. 

Commission findings are that respond- 
ents have sent prospective customers 
penny postals bearing so-called “‘special”’ 
or “introductory” offers of “‘free’’ face 
powder allegedly valued at $1, provided 
the customer remits 10 cents to cover 
handling charges, and sends the respond- 
ents six postals addressed to friends; and 
that the respondents advertised that cus- 
tomers responding in 10 days would re- 
ceive a “‘promptness prize.” 

Further findings are that in a large 
number of cases no face powder is sent 
upon receipt of the dime, or if the powder 
is sent it is not reasonably worth more 
than the customer’s dime, and that the 
respondents require an additional 24-cent 
payment before sending the ‘‘promptness 
prize.” 

According to Commission findings, the 
United States Post Office Department re- 
ceived almost 5,000 complaints regarding 
the respondents’ failure to live up to their 
offers and during one year the respondents 
bought more than 3,000,000 postal cards, 
at one time mailing about 50,000 a day. 

The order directs respondents to cease 
the words “free,” ‘“‘free offer,” ‘“‘gift,” 
“prize,” or “‘premium”’ to refer to any of 
their merchandise; to discontinue repre- 
senting that amounts charged for goods 
are anything other than their full retail 
price; to cease marking up regular prices of 
merchandise, and to desist from the repre- 
sentation that the respondents are con- 
ducting a special, introductory or adver- 


tising offer. 


Eucozone Claims Stopped 

Eucozone Laboratories, Inc., and_ its 
successor, Universal Eucozone of America, 
Inc., Detroit, have been ordered to cease 
representing that Eucozone, sold in the 
form of a liquid, an ointment, and nose 
drops, is a germicide or has any thera- 
peutic properties in excess of those of a 
mild antiseptic and counter-irritant; that 
it is an internal antiseptic or will supply 
oxygen to the bloodstream, and that it has 
therapeutic value in treating colds, ca- 
tarrh, sinus infection, rose fever, hay 
fever, or in treating localized congestion or 
discomforts associated with such condi- 
tions in excess of that afforded by a mild 
antiseptic and counter-irritant. 

The respondents are also directed to 
cease representing that their preparation 
is a cure or remedy for athlete’s foot or has 
therapeutic value in treating such condi- 
tion in excess of that afforded by a mild 
antiseptic; that the preparation has thera- 
peutic value in treating itch, carbuncles, 
skin irritations or piles, and that the 
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product is non-poisonous, non-toxic or 
non-irritating. or that it is suitable or safe 
for internal use. 

The Commission order also prohibits 
the respondents from representing that 
Eucozone is an ozonide of eucalyptol or is 
capable of releasing active or nascent 
oxygen in the presence of moisture or 
under any other conditions, or that it 
possesses any therapeutic properties or 
elements other than possessed by ordinary 
oil of eucalyptus or eucalyptol. 


Ru-Ex Must Stop 

The Ru-Ex Co., St. Paul, Minn., has 
been ordered to cease advertising that 
“Ru-Ex”’ is in all cases safe or harmless, or 
failing to reveal that the preparation 
should not be used by persons having 
tuberculosis or goitre. Advertisements 
need contain only a statement that the 
preparation should be used only as directed 
on its label, when the label warns that the 
preparation should not be used by those 
having tuberculosis or goitre. 

The product, advertised as a rheuma- 
tism, arthritis and neuritis remedy, con- 
tains potassium iodide in a quantity suffi- 
cient to cause injury to health if used 
under conditions prescribed in the adver- 
tisements or under customary or usual 
conditions. 


Claro Labs. Must Stop 


Claro Laboratories, Inc., South Bend, 
Ind. have been ordered to cease represent- 
ing that Claro Hair Remover constitutes a 
safe or non-irritating means of removing 
superfluous hair, or that it will permanently 
remove such hair or retard its growth. 

Commission findings are that because of 
the barium sulphide and potassium hy- 
droxide in the preparation, its use will dis- 
solve that portion of the hair above the 
skin with which it comes in contact, but 
will not affect the roots of the hair or re- 
tard hair growth and will not permanently 
remove superfluous hair. The preparation 
is not safe or non-irritating because under 
the conditions of use it will irritate the 
skin and is likely to cause severe dermatitis 
and chemical burns. 


Nu-Age Case Closed 

The Commission closed its case against 
Nu-Age Co., formerly of Tulsa, Okla., 
without prejudice to its right to resume 
proceedings, should the fact so warrant. 
The respondent corporation had been 
charged with violation of the Federal 
Trade Commission Act in the sale of a 
medicinal preparation, “‘Nu-Age’’, also 
described as “‘Natural Mineral Extract.” 

According to information received by 
the Commission, the respondent corpora- 
tion had discontinued the sale of iis “‘Nu- 
Age”’ preparation and its license to engage 
in business had been cancelled by the State 
of Oklahoma. 
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Citric Acid 


CRYSTALS - GRANULAR « POWDERED 


MADE IN WORLD’S LARGEST LEMON PRODUCTS PLANT 
BACKED BY THE SUNKIST GROUP OF 14,500 CITRUS GROWERS 


Located near thousands of acres of lemon groves, this mod- 
ern plant produces a complete line of fine lemon products. 





Copyright, 1940, California Fruit Growers Exchange, Products Dept. 


CALIFORNIA FRUIT GROWERS EXCHANGE, PRODUCTS DEPARTMENT 
189 W. MADISON ST., CHICAGO ONTARIO, CALIFORNIA 99 HUDSON ST., NEW YORK 


IMMEDIATE DELIVERY FROM WAREHOUSE IN NEW YORK, CHICAGO, PHILADELPHIA, SAN FRANCISCO 
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Associations 
A.D.M.A. Meeting 


At the thirtieth annual meeting of the 
American Drug Manufacturers’ Associa- 
tion at White Sulphur Springs, May 5 to 
8, Dr. John W. Oliphant of the National 
Institute of Health will speak on ‘In- 
fluenza Viruses and Immunization.’ This 
address will be given before the Biological 
Section, which meets at 9 A. M., May 5. 
Other authorities on the subject expected 
to be present at the meeting are: Dr. L. R. 
Thompson, Director of the National In- 
stitute of Health; Dr. M. V. Veldee, Chief 
of the Division of Biologic Con‘rol, Na- 
tional Institute of Health; and Dr. D. I. 





S. DEWITT CLOUGH 


Skidmore, Chief of the Division of Virus- 
Serum Control, Bureau of Animal Indus- 
try, U.S. Department of Agriculture. 

The Scientific Section will also meet at 
9 A. M. May 5. Dr. R. J. Fossbinder, 
chairman of the Scientific Section, has 
announced that the guest speaker at this 
meeting will be Prof. Vincent du Vigneaud, 
head of the Department of Biochemistry, 
Cornell University Medical School. His 
topic will be, ‘“The isotopes as tools in 
modern metabolic investigations and their 
possible role in future studies of drugs.” 
He will review some of the advances that 
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have been made possible by the isotopes 
and endeavor to show how these tools may 
be applied in various drug studies. It is 
Professor du Vigneaud’s opinion that this 
field holds the possibility of making over 
our knowledge of the intermediary me- 
tabolism of biological substances in drugs. 

Reports will also be made before the 
Scientific Section by the chairmen of the 
sub-committees. The sub-committee on 
Synthetic Organic Chemicals, of which 
Dr. E. H. Volwiler is chairman, has had 
under consideration during the past year 
problems pertaining to melting points of 
organic chemicals and their application in 
regard to medicinal purity, standards for 
Stilbestrol, and an assay method for 2- 
methyl-1, 4-naphthoquinone. 

The sub-committee on Pharmacological 
Assays, Dr. Marvin R. Thompson, chair- 
man, has devoted its efforts to cooperating 
with the U.S. P. Revision Committee with 
reference to its extensive research project 
on Digitalis Bioassay and Standardization. 
The U.S. P. monograph arising from this 
cooperation will almost certainly embrace 
major changes which were predicted in the 
report presented before the association 
last year. It is expected that the U.S.P.X1 
method will undergo serious revision and 
that a new standard reference powder will 
be adopted. 

During the past year the sub-committee 
on Vitamin Assays, of which Dr. Arthur D. 
Holmes is chairman, adopted a program 
for the study of various Riboflavin assay 
methods, which will be reported upon. 

Dr. J. B. Fullerton, chairman of the 
sub-committee on Analytical Assay Meth- 
ods, will present the results of collaborative 
studies concerned with the determination 
of Mercury, Calomel in complex mixtures 
and the U.S. P. Assay for Iron, in Iron and 
Ammonium Citrates. 

The sub-committee on Alkaloid and 
Drug Standards continued the studies 
undertaken in connection with the assay of 
Quinine Sulfate. Dr. D. M. Copley, chair- 
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man of the sub-committee, will report on 
this project which has proved to be quite 
complex, as well as upon the work carried 
out by the Contact sub-committee on 
Resin Scammony. 

A meeting of the Pharmaceutical Sec- 
tion will be held at 3 P. M., May 5th. 
The general sessions of the association will 
start at 9 A. M. on the second day, and 
will continue on May 7 and 8. The after- 
noon of the 6th will be devoted to the golf 
tournament, and the annual dinner will be 


held Wednesday, May 7. 


Chemical Salesmen Golf Dates 


Dates for the golf tournaments of the 
Salesmen’s Association of the American 
Chemical Industry have been set. The first 
meet will be held at Bonnie Briar Coun- 
try Club, Larchmont, N. Y., June 10; the 
second at Plandome Golf Club, Plandome, 
L. I., July 8 and the third August 12 at a 
course in New Jersey to be announced 
later. 

The association is also planning a 
twentieth anniversary outing to be held at 
Buckwood Inn Country Club, Shawnee- 
on-Delaware, Pa., September 5, 6 and 7. 
An informal get-together will be held Fri- 
day evening, September 5. The final golf 
tournament of the season will be held 
Saturday afternoon, followed by an out- 
door steak barbecue, a show and entertain- 
ment. Sunday has been reserved for 
convalescence. 

The regular Christmas party has been 
scheduled for December 18 at the Waldorf- 
Astoria, Starlight Roof. 


F.W.D.A. Fall Meeting 

The Federal Wholesale Druggists’ Asso- 
ciation will hold its twenty-sixth annual 
convention at the Greenbrier, White Sul- 
phur Springs, W. Va., September 14 to 17. 
The new address of the association is 220 
Fifth Avenue, New York, telephone 
LExington 2-8026. 
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A Dow Product 


| Offered to the Trade for Production of Pharmaceuticals and Dyes 
and for Use in Organic Syntheses 


ETHYL BROMIDE 


A Clear, Colorless, Volatile Liquid with a Pleasant 
Odor, a Sweet Taste and the Following Properties: 


Specific gravity at 25/25°C....00000080>e442e 
Pounds per gallon at 25°C.........6.6s11.8$5 


ee ince. 
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Pe OI oi nnd esse intakendecewsenn toe 


Dow Ethyl Bromide is shipped in Drums, tinned, s.t.c., 55 gallon, 500 
Ibs. net, 554 lbs. gross; Drums, tinned, s.t.c., 10 gallon, 120 Ibs. net, 
132 lbs. gross; Drums, tinned, s.t.c., 5 gallon, 60 lbs. net, 66 lbs. gross. 





Acetanilid, U.S.P. 

Acetphenetidin, U.S.P. 

Acety|! Salicylic Acid, U.S.P. 

Acetyl! Salicylic Acid, Granula- 
tion with Starch 

Ammonium Bromide, U.S.P. 


Ammonium Salicylate, U.S.P. 


Antipyrene, U.S.P. 
Benzoic Acid, U.S.P. 
Bromoform, U.S.P., [X 
Calcium Bromide, U.S.P. 
Camphor, Monobromated, N.F. 


Carbon Tetrachloride, C.P. 


Chloroform, U.S.P. 

Epsom Salt, U.S.P., Recrystallized 
Ethyl Chloride, U.S.P. 

Ferric Chloride, Crystals, U.S.P., X 
Ferric Chloride Solution, U.S.P. 


Glycine, Medicinal 


Hydrobromic Acid, U.S.P. IX Quality 


Iodine 

Lithium Bromide, N.F. 
Magnesium Salicylate 
Magnesium Sulphate, Desiccated 
Methy] Salicylate, U.S.P. 
Phenol, U.S.P. 


DOW PHARMACEUTICAL PRODUCTS INCLUDE: 


Potassium Bromide, U.S.P. 
Potassium Iodide, U.S.P. 
Salicylic Acid, U.S.P. 
Salol, U.S.P. 

Sodium Acetate, U.S.P. 
Sodium Benzoate, U.S.P. 
Sodium Bromide, U.S.P. 
Sodium Salicylate, U.S.P. 
Strontium Bromide, N.F. 
Strontium Salicylate, N.F. 
Tetrachlorethylene, Purified 
2,4,6-Tribromphenol 
Trichloracetic Acid, U.S.P. 


THE DOW CHEMICAL COMPANY, MIDLAND, MICHIGAN 


Branch Sales Offices: New York City, St. Louis, Chicago, San Francisco, Los Angeles, Seattle. 
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T.G.A. Suppliers Exhibit 

An exhibit of raw materials and supplies 
for the manufacture of perfumes and cos- 
metics will be held in connection with the 
annual convention of the Toilet Goods’ 
Association at the Waldorf-Astoria Hotel, 
New York, June 9, 10 and 11. 

L. R. Root, Scovill Manufacturing Co., 
chairman of the convention committee, is 
in charge of all arrangements for the con- 
vention as well as the trade show. Only 
associate members of the Toilet Goods’ 
Association will be eligible to exhibit their 
products at the meeting. 

The following committee has been ap- 
pointed by Mr. Root to serve with him: 
A. C. Burgund, Carr-Lowrey Glass Co.; 
Charles Fischbeck, P. R. Dryer, Inc.; P. 
Haebler, van Ameringen-Haebler, Inc.; 
W. E. Klaas, Brass Goods Mfg. Co.; 
M. Lemmermeyer, Aromatic Products, 
Inc.; M. Martin, U. S. Industrial Chem- 
icals, Inc.; W. P. Murray, Continental 
Can Co.; J. B. Walker, Hazel Atlas Glass 
Co.; and Karl Voss, Karl Voss Paper 
Box Co. 


D. S. C. Renames Loring 

At the twenty-eighth annual meeting of 
stockholders of the Druggists Supply 
Corp., at the Hotel Pennsylvania, New 
York, March 8, Charles A. Loring, Gilman 
Brothers, Inc., Boston, was_ re-elected 
president. 

Other officers elected were: first vice- 
president, H. M. Folsom; second vice- 
president, E. S. Albers; executive vice- 
president, G. F. Gardner; secretary, P. E. 
Cassidy; and treasurer, E. A. Elm. 

The stockholders meeting preceded the 
general convention of the Druggists’ Sup- 
ply Corp. which was held the week of 
March 10. 


Schlotterer Moves Offices 

Ray C. Schlotterer, secretary of the 
Federal Wholesale Druggists’ Association, 
and managing director of the Essential Oil 
Dealers’ Association of the U. S. A., has 
moved his office to larger quarters at 220 
Fifth Avenue, New York. 


Companies 
Schnell Buys Oil, Paint & Drug 


Reporter 

Oil, Paint and Drug Reporter has been 
sold to Harry J. Schnell who has been 
president of the Oil, Paint and Drug Re- 
porter Publishing Company for many 
years. Mr. Schnell has formed the Schnell 
Publishing Company, Inc., which also 
took over the other publications of the 
former company, the Green Book Buyers 
Directory, and National Painters Magazine. 
There will be no changes in the personnel, 
Management, and policy of the publica- 
tions under the new ownership. 
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Exhibit of P. R. Dreyer Inc. at the Annual 
Display and Dinner of the California Cos- 
metic Association. 


Sharp & Dohme Appoints Welter 

William L. Welter has been appointed 
director of pharmaceutical production and 
shipping by Sharp & Dohme, Philadelphia. 
He has been associated with the company 
for the past year as a consulting engineer, 
analyzing the operating methods of phar- 
maceutical production and establishing a 
standards department. 

Mr. Welter is a graduate in mechanical 
engineering of Stevens Institute of Tech- 
nology and has been associated as a con- 
sultant engineer with organizations in the 
automobile equipment, wearing apparel, 
candy and chemical fields. 


Alba Buys Calirad from Bayer 

Alba Pharmaceutical Co., New York, 
has purchased the trade-mark and business 
rights to Calirad Wafers from the Bayer 
Co. Alba will promote it as an ethical 
product. 


Stewart & Ross Buys Vitamin Ind. 

Stewart & Ross Corp., Long Island City, 
has been taken over by Vitamin Indus- 
tries, Inc., New York, which will operate 
it as a wholly owned subsidiary. New 
headquarters for both companies are being 
established at 20 West 43 St., New York. 
Ashley Thorndike has been named presi- 
dent and treasurer of both firms and 
Harvey Ross is vice-president. 


Firmenich Expands Space 

Firmenich & Co., New York, has taken 
an extra floor at its present address, 135 
Fifth Avenue. This extra storage space is 
expected to be necessary for the shipments 
which are coming through. 


Cyanamid Renames Plastic Division 

In anticipation of a substantial broaden- 
ing of its activities in plastics, American 
Cyanamid Co. has changed the name of its 
Beetle Products Division to Plastics Divi- 
sion. C. J. Romieux is sales manager of the 
division in charge of commercial activities 
and Dr. K. E. Ripper, as chief technologist, 
heads its technical activities. 


Burns Heads U. S. Vitamin 


H. B. Burns, former general manager, 
has been elected president of U.S. Vitamin 
Corp., New York, succeeding T. J. Lewis, 
who has resigned. Hamilton Pell has been 
elected chairman of the board. Arlen G. 
Swiger, secretary of the company, has also 
been named treasurer and M. Weiner has 
been made assistant treasurer. N. B. 
Schott becomes assistant secretary. Boyd 
Culver, sales manager, has resigned and 
the sales activities will be supervised by 
three district managers, A. Gould, F. 
Stickler and D. Viarengo. 





Exhibit of Mefford Chemical Company, agents for Albert Verley, Inc., at the Annual 
Display and Dinner of the California Cosmetic Association. 
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ORBISCO 
ROSE 











831 N. Wabash Ave. 


PROD ’UL TS 


oe Synthetic (to 


If the scarcity of the true Otto of Rose is 
causing you grave concern, it will pay you 


to investigate this product. 


Rivals nature at a fraction of the cost. 


Orsi 


CORPORA T 


ION 


215 PEARL STREET, NEW YORK - FACTORY & LABORATORY, NEWARK, N. J. 


CHICAGO 


BOSTON 
89 Broad Street 





PHILADELPHIA 
610 Brown Bldg. 


MEMPHIS, TENN. 
1620 Carr Ave. 








Water Soluble Gums 


Waxes Cosmetic Raw Material 


Thymol Stearic Acid Oleo Resins 
Aromatics Essential Oils Perfume Bases 
Rice Starch Zine Oxide French Olive Oil 







Fruit Flavors 
Food Colors 
Quince Seed 
Irish Moss 
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Eimer & Amend Buys Building 


Eimer & Amend, New York, has pur- 
chased the seven-story building at the 
northeast corner of Morton and Green- 
wich Streets, New York. The property, 
which is known as the Lehn & Fink Build- 
ing, has an extension running through to 
Barrow St. and is assessed at $750,000. 
There are 180,000 square feet of space in 
the building all of which will be occupied 
by the drug firm after alterations are com- 
pleted. 

The present quarters of Eimer & Amend 
on the east side of Third Avenue consisting 
of aseven-story building on the Eighteenth 
St. corner and a ten-story building on the 
Nineteenth St. corner assessed at about 
$350,000, have been sold. 


|. V. C. Appoints Ansbacher 


Dr. S. Lubarsky, president of Interna- 
tional Vitamin Corp., New York, has an- 
nounced the appointment of Dr. Stefan 
Ansbacher as director of research for the 
company. Dr. Ansbacher was educated in 


Europe, studying at the universities of 


Heidelberg, Tubingen, Freiburg and 
Geneva. 

He was associated with the Borden Co. 
for six years and his work on B-complex 
vitamins was rewarded with a silver medal 
from the American Medical Association in 
1936. More recently, Dr. Ansbacher has 
been associated in charge of vitamin re- 
search in the division of experimental 
medicine of the Squibb Institute for 
Medical Research. He is recognized as the 
discoverer of the most potent synthetic 
substance with vitamin K activity. 


Fritzsche Quarter Century Club 

Two new members have been added to 
the Fritzsche Brothers’ Quarter of a Cen- 
tury Club. Charles Schneider and William 
Keller, representing the sales and shipping 
departments respectively, are the four- 
teenth and fifteenth members to be ad- 
mitted into the company’s growing circle 
of employees whose service with the firm 
has reached the twenty-five year mark. 

A luncheon in honor of the occasion, pre- 
sided over by F. H. Leonhardt, president 
of the company, was held at Charles 
Restaurant March 11. Mr. Schneider and 
Mr. Keller were each presented with a gold 
wrist watch from the employees and, as 
usual, a substantial Government bond as a 
gift from the company in recognition of 
their long service. 


J.T. Baker Expands Plant 


Ground has been broken for two addi- 
tional manufacturing units costing about 
$60,000 for the J. T. Baker Chemical Co., 
Phillipsburg, N. J. This will add another 
half-acre of buildings to the Baker plant. 
The new units will be for industrial chem- 
icals and will be of modern construction 
throughout—fireproof, rotproof, and cor- 
rosive-resisting. 
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Kiger of Owens Succeeds Allen 

Charles J. Kiger, who has been actively 
engaged in a variety of sales activities with 
Owens-Illinois Glass Co. and its subsidiary, 
the Libbey Glass Co., during the past 
eight years has been promoted to the posi- 
tion of sales manager of the Owens-Illinois 
prescription ware division. 

The promotion was announced at 
Toledo by Faustin J. Solon, vice-president 
and general sales manager and Mr. Kiger 





CHARLES J. KIGER 


assumes his new duties April 15, succeed- 
ing William T. Allen who has resigned to 
take a new position with Topics Publishing 
Company. 

Mr. Kiger was born in Paducah, Ky., 
and joined Owens-Illinois after his gradua- 
tion from Dartmouth College in 1933. 
After several months in sales and factory 
training, he went into the prescription 
ware division as a field representative and 
in 1935 became a salesman in the New 
York office assigned to wholesale drug 
accounts. In 1938 Mr. Kiger was made 
eastern sales manager of the prescription 
ware division and subsequently joined the 
New York sales force of the Libbey 
Glass Co. 

Larkin Company Change 

The department store and mail-order 
business of the Larkin Co., Inc., Buffalo, 
has been taken over by the Larkin Store 
Corp. The Larkin Co., Inc. was founded 
in 1876. Harry H. Larkin is the president 
and treasurer of the new $100,000 corpora- 
tion which will continue to manufacture 
pharmaceutical, cosmetic and food prod- 
ucts. 


A Different Westmore 


The House of Westmore, Inc., New 
York, has announced that Ern Westmcre, 
who recently filed a petition in bankruptcy, 
has no connection whatsoever with the 
House of Westmore, of which Pere H. 
Westmore is president. 

Vitamin Co. of America Formed 

John H. Bragg and Mildred M. Bragg 
have established the Vitamin Co. of 
America with headquarters at 1402 North 
Stanley Ave., Los Angeles. 
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Anchor Cap Dissolved 


Anchor Cap & Closure Corp., Long 
Island City, N. Y., was liquidated and dis- 
solved as of March 1. All business, plants 
and property have been acquired by the 
Anchor Hocking Glass Corp., Closure 
Division. Headquarters will be located at 
Lancaster, O. 

Anchor Cap & Closure Corp. of Canada, 
Ltd., Toronto, becomes a wholly owned 
subsidiary of Anchor Hocking Glass Corp. 
with headquarters remaining at Toronto. 

The latest change in the company’s 
name marks the fourth in the long history 
of Anchor Cap & Closure Corp. Organized 
in 1904 as the Purity Stopper Co., the 
name was changed to the Sure Seal Co. in 
1908 and to Anchor Cap & Closure Corp. 
in 1913. 

This move in liquidating and dissolving 
the Anchor Cap & Closure Corp. is a 
logical outgrowth of the reorganization 
between Anchor Cap Corp. and the Hock- 
ing Glass Co. effected December 31, 1937, 
whereby the name of the former corpora- 
tion became Anchor Hocking Glass Corp. 
It is hoped that this centralization of 
operations and control will result in a 
further improvement in service to custom- 
ers. 


United Drug's New Officers 

Joseph A. Galvin, executive vice-presi- 
dent and treasurer of the United Drug Co., 
Boston, was elected president of the com- 
pany at a meeting of the board of directors 
March 26. In this position, he succeeds 
Louis K. Liggett, founder of the organiza- 
tion, who has been named chairman of the 
board. 

Mr. Galvin was born in Hyde Park, 
Mass., in 1884, and has been connected 
with the company since 1906. He began as 
a bookkeeper and was made auditor in 
1909. In 1916 he was elected assistant 
treasurer and in 1921 treasurer. He be- 
came vice-president in 1932 and executive 
vice-president in 1940. 

William F. Davis succeeds Mr. Galvin 
as executive vice-president and the duties 
of treasurer will be divided between Irving 
W. Smead, treasurer, and J. Rufus Sam- 
mons, comptroller. Florin J. Hailer, con- 
troller of purchases has been made vice- 
president in charge of purchases. 


Fritzsche Appoints Eller 

Fritzsche Brothers, Inc. has announced 
that Walter M. Eller of the Philadelphia 
branch will assume the duties of his late 
father, James R. Eller, as manager of the 
company’s Cincinnati office. 


Weil in Squibb Bldg. 

Alfred and Jacques Weil, original found- 
ers of Parfums Weil, Paris, and Francois 
Nazare, general manager, have taken space 
at 761 Fifth Ave., New York, pending 
selection of permanent quarters. 
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Wallace Labs. Build Plant 

Wallace Laboratories, Jersey City, is 
constructing a new plant in North Bruns- 
wick, N. J. The new unit which will be 
used for the manufacture of pharmaceu- 
ticals, cosmetics and _ fine 
located on an eighteen-acre tract of land 
which provides ample space for expansion 
and adequate parking facilities for em- 
ployees. The plant consists of a one-story 
factory building with a three-story portion 
for process departments, and mezzanine 
for employee facilities, including acafeteria; 
a two-story office building and a boiler 


chemicals is 


house. 

Work was started early in January and 
the unit will be ready for occupancy by the 
first of June. 


Marchand Advertising Bill 


Suit for $1,359,226 has been brought in 
the New York Supreme Court by John 
Gerdes, trustee in bankruptcy of the Street 
Railway Advertising Co., one of the late 
Barron G. Collier’s companies, against five 
members of the Collier family, two other 
former officers and directors of the com- 
pany, and eleven corporations owned or 
controlled by Mr. Collier or members of 
the family. 

The complaint charged that these com- 
panies had free advertising 
through the Street railway Advertising 
Co. and that other advertising by outside 
concerns had been paid for in favors to the 
Collier-controlled companies or to mem- 
bers of the family. 


received 


It was set forth that the Charles Mar- 
chand Co. Inc. owned by a trust set up by 
Mr. Collier for his wife and sons, had re- 
ceived free advertising to the extent of 
$671,064 from January 1, 1935 to June 5, 
1940. 


Reed Price Case Closed 

Judge F. R. Duffy of the U. S. District 
Court has signed a consent decree ending 
three years of litigation in the Wisconsin 
Circuit and Federal District 
Milwaukee over charges of violating the 
Wisconsin Fair Trade Practices Act by 
selling advertised and trade-marked goods 
below the established minimum prices. 


courts at 


Action was brought against the Reed 
Drug Co., Wisconsin chain, by four Wis- 
consin drug firms. When the Reed com- 
pany changed from a Wisconsin to a Dela- 
ware corporation, the case was transferred 
to Federal court. The plaintiffs that had 
tried to enjoin Reed from violating the act 
in 1938 waived damages. 


Domestic Spice Experiment 

As a result of the testimony of Dr. E. C. 
Auchter, senators agreed to add 35,000 to 
the annual farm bill for experimental pur- 
poses. Dr. Auchter pointed out that the 
southwestern United States might produce 
paprika, cinnamon, thyme, caraway seed 
and many other products now imported. 
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NEW PLANT OF WALLACE LABORATORIES 


Bristol-Myers Fellowship 

A post-doctorate fellowship for the 
study of physical, chemical and colloidal 
principles involved in colloids, emulsions 
and soap systems has been established by 
Bristol-Myers. The fellowship carries an 
annual $3,000 stipend for study at Stan- 
ford University, Palo Alto, Calif. Professor 
J. W. McBain is now considering applica- 
tions. 
Cyanamid Names Rice 

L. M. Rice has been appointed assistant 
sales manager of the Organic Chemicals 
Department, American Cyanamid & 
Chemical Corp. Mr. Rice’s entire business 
career has been with the Cyanamid or- 
ganization, for he entered the company’s 
employ when it was located at 511 Fifth 
Avenue, New York, as a member of the 
newly created insecticide department. 


Greeff Opens in Chicago 

R. W. Greeff & Co., Inc., New York, has 
opened a new office in Chicago. The 
address is 1905 Tribune Tower and the 
telephone is Whitehall 6960-61. J. E. 
Henely is in charge of the new branch. 


i] 





P. D. 75th Anniversary 

Parke, Davis & Co., Detroit, is celebrat- 
ing its seventy-fifth anniversary this year. 
Founded as Duffield, Parke & Co., in 
October 1866, the company name Parke- 
Davis & Co. was adopted in 1871. Prior to 
1866, Dr. Samuel P. Duffield, one of the 
founders, had begun the manufacture of 
drugs in Detroit. 


Merck Vitamin Brochure 

A brochure, “Vitamins in Nutrition,” 
has just been issued by Merck & Co., Inc. 
It is written in non-technical language 
and is being sent to food processors, in- 
cluding millers, bakers, cereal manufactur- 
ers, confectioners, and bottlers. It is an 
attractive booklet, conveniently arranged 
and illustrated with photographs taken at 
the Merck Research Laboratory in Rah- 


way, N. J. Copies are available upon 


request. 


Wilson—Stearns V. P. 

Robert Wilson, Jr., a sales executive of 
Frederick Stearns & Co., Detroit, has been 
elected vice-president of the company. 


Three hundred guests, executives of D.S.C. houses and reoresentatives of pharmaceutical 


houses associated with the 


D.S.C., were served a Southern Chicken Dinner on the ‘lawn’ in 


front of the MM&R “‘plantation mansion”’ erected for the occasion March 8, at the Hotel 
Astor, New York, where officials of Magnus, Mabee & Reynard displayed the kind of hos- 


pitality for which the South is famous. 
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McDaniel Heads Vitamins Plus 

E. D. McDaniel has resigned as vice- 
president in charge of sales of White 
Laboratories to become president of Vita- 
mins Plus, Inc. In addition, Mr. McDan- 
iel is also manager of the Vitamin Products 
Department of Vick Chemical Company, 
which company controis Vitamins Plus, 
Inc. 


Owens Changes 

H. S. Wade, president, Owens-Illinois 
Pacific Coast Co., San Francisco, has an- 
nounced a number of important personnel 
changes affecting several divisions of the 
company. 

Walter G. Thomas, who has been secre- 
tary-treasurer of the company since 1933, 
becomes vice-president and resident man- 
ager at Los Angeles. He will retain his 
title of treasurer. Mr. Thomas will co- 
ordinate all phases of the company’s activi- 
ties in the Southern California market. 

T. E. Manwarring, of the Los Angeles 
branch office, becomes assistant branch 
manager and will assist Mr. Thomas with 
sales. 

John R. Brown, who has been Los 
Angeles branch manager since 1936, be- 
comes sales manager of the newly created 
package sales division with headquarters in 
San Francisco. Mr. Brown will be chiefly 
concerned with corrugated products sales 
problems and will coordinate his efforts 
with those of C. C. Kennedy, who has 
previously supervised the entire cor- 
rugated products division, both sales and 
manufacturing. 


Colgate Loses Tax Suit 

Suits against the United States brought 
by Colgate-Palmolive-Peet Co. for the re- 
covery of nearly $2,000,000 of manufactur- 
ing processing taxes paid under protest 
have been dismissed by Judge John P. 
Nields in the Federal District Court. It 
was the contention of the company that 
the taxes were collected illegally for the 
processing of oil. 


Instrument Catalog 

American Instrument Co., Silver Spring, 
Md., has published a new 184-page 
catalogue which describes instruments and 
apparatus for chemical, biological, physi- 
cal, clinical, pathological, research, en- 
gineering and materials testing labora- 
tories. 

It presents recent additions to the com- 
pany’s line and includes useful data that 
enables the laboratory worker to select the 
most suitable and reliable controls and 
other devices for constant temperature 
applications. Another new feature is the 
section devoted to laboratory and field 
instruments used by soil chemists, agricul- 
tural chemists and agronomists. 

Copies of the catalogue (XG 41) are 
available upon request. 
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Gunning & Gunning Offer 
Vitamin Oil 

Gunning & Gunning, \Vew York, are 
offering in any quantities Oleovitamin A 
and D, U.S.P. This is the product which 
the Pharmacopoeia has recently added to 
U.S.P. XI by interim revision because of 
the acute shortage of natural cod liver oil. 
Oleovitamin A and D, U.S.P. can be fish 
liver oil or fish liver oil diluted with an 
edible vegetable oil, or a solution of vita- 
min A and D concentrates in fish liver oil 
or in an edible vegetable oil. The vitamins 
in the product must be obtained from 
natural sources. The product must con- 
tain not less than 850 and not more than 
1,100 units of vitamin per gram, and not 
less than 85 and not more than 110 units of 
vitamin D per gram. Gunning & Gunning, 
who has been processors and fortifiers of 
vitamin bearing oils for many years, are 
offering this product in carloads or less. 


Stokes Jr. Named Treasurer 

F. J. Stokes Machine Co., Philadelphia, 
has announced the appointment of F. J. 
Stokes, Jr., as treasurer and co-ordinator 
of engineering production. For several 
years Mr. Stokes has been actively engaged 
in engineering, especially in the develop- 
ment of high vacuum apparatus for drying 
blood plasma, serums and biologicals. 


National Oil Expands 


National Oil Products Co., Harrison, 
N. J., has purchased a six-story brick 
building adjoining its plant, marking the 
third expansion to the plant within the 
past year. Contracts have been let to re- 
model the structure which was formerly 
occupied by the Manufacturer’s Can Co. 
It is located between First St. and the 
Passaic River and adds 100,000 square 
feet of floor space to the property which 
now covers two city blocks with dock 
facilities on the river front. 


People 
F. H. Ungerer Recovering 


F. H. Ungerer, president of Ungerer & 





FREDERICK H. UNGERER 


Co., is recovering from an operation in 
Doctors’ Hospital, New York. 
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J. K. Lilly Gives Collection 

The Philadelphia College of Pharmacy 
and Science has acquired a large collection 
of apothecaries’ jars and mortars, as- 
sembled through several decades by the 
late David Costelo, class of 1879, profes- 
sional prescription pharmacist and owner 
of the Neergaard Pharmacy, New York. 
The collection was presented to the college 
by Josiah K. Lilly, class of 1882. 

The gift, according to Dr. J. W. Sturmer, 
dean of science, comprises the entire col- 
lection remaining in the possession of Mr. 
Costelo at the time of his death. Before 
that time he had given a large number of 
other valuable pieces to the college. 


Lewis Named Squibb Director 

James C. Lewis has been elected a mem- 
ber of the board of directors of E. R. 
Squibb & Sons. Mr. Lewis, secretary of the 
company and director of purchases, has 
been associated with Squibb for the past 
twenty years. 

After his graduation from the University 
of Kentucky, he obtained his M. A. at 
Columbia University. From 1919 to 1921, 
after serving as a major in the field artillery 
during the World War, he was professor of 
military science and tactics at the Uni- 
versity of Chicago. 

Dougan Retires from Merck 

Peter Dougan has retired after twenty- 
four years of service with Merck & Co. 
Mr. Dougan had concerned himself pri- 
marily with the promotion of the com- 
pany’s industrial disinfectants and was a 
former president of the National Associa- 
tion of Insecticide and Disinfectant’ Manu- 
facturers. He is also a former president of 
Home Products, Inc. 


Grandchild to Leonhardt 


Dr. and Mrs. Edward Stroh, Jr., have 
announced the birth of a son on March 6 
at the Lying-in Hospital, New York. 
Mrs. Stroh is the former Dorothea 
Louise Leonhardt, daughter of Mr. and 
Mrs. Frederick H. Leonhardt of Douglas- 
ton, N. Y. Mr. Leonhardt, is president of 
Fritzsche Brothers, Inc. 


Magnus’ Secretary Feted 

The office staff of Magnus, Mabee & 
Reynard, Inc., New York, held a cocktail 
party and informal dinner dance at the 
Hotel Astor in honor of Mrs. William T. 
Silverman who for the past seventeen 
years has been secretary to the president 
of the company, Percy C. Magnus. Mrs. 
Silverman is leaving Magnus, Mabee & 
Reynard to devote herself to her family. 


Schmidt Returns from Mexico 

James S. Schmidt, head of the vanilla 
department of Dodge & Olcott Co. re- 
turned March 17 from a five weeks’ trip on 
which he visited the company’s curers of 
vanilla beans in Papantla, Mexico. 
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Use BALL CAPS To give 


YOUR PRODUCT a LIFT 


The beauty of Brass in Ball Caps will give your package that 
modern, striking appearance creating EYE APPEAL—BUY 


APPEAL for your product. 

Obtainable in popular sizes in bright, lustrous Brass, Nickel, 
Chromium finishes. 

Specialists in manufacturing closures of all types. 
Application to your package will gladly be made on receipt 
of your container. 


BRASS GOODS MFG. CO. 


345 ELDERT ST. BROOKLYN, N, Y. 

















450 








Set-up Paper Boxes 
Fibre Cans 


Transparent Packages 












Free Design Service for es- 
tablished manufacturers. 
Write for samples, prices and 
complete information, 


Litcfl 
a 
W. ¢. AND COMPANY 


8847 BALTIMORE AVENUE, CHICAGO | 








Me \cnl Ball's 


AND 















JOHN HORN 





Sales Offices in Principal Cities A 








The Drug and Cosmetic Industry 








37-839 TENTH AVENUE 


~ 
TAL - EMBOSSED 


ME 
ENGRAVED 


DIE STAMPING FOR BOXMAKERS 


Apr. 741: 48,4 


























48, 4 





Buenos Aires Drug Man Here 

Mario de la Orden, general secretary of 
Pablo Bardin & Cia, Buenos Aires, is 
spending March and April in this country 
in the interests of increasing the company’s 
connections with American manufacturers 
of pharmaceutical products, drugs, cos- 
metics, and machines for the manufacture 
of such products. 


Wm. Neuberg Starts Business 

William D. Neuberg has opened an office 
at 420 Lexington Ave., New York, as a 
manufacturers’ agent and distributor of 
chemicals. His telephone number is 
MUrray Hill 5-9242. Mr. Neuberg has 
withdrawn from active participation in the 
business of the Neuberg Chemical Corp., 


New York. 


Alexander in Army 

Paul W. Alexander, advertising repre- 
sentative of DruG AND Cosmetic INDusTRY, 
has been inducted into the U.S. Army and 
is located at Fort Belvoir, Va. He will be 
back on the job when his service is com- 


pleted. 


Financial 


American Home Net 

American Home Products Corp. and 
subsidiaries report for 1940 a net profit of 
$4,291,240. This was equal to $5.32 a 
share on the 806,747 shares of $1 par 
capital stock and compares with a net of 
$4,207,427, or $5.23 a share in 1939. 

Net sales last year were $35,262,002 
compared with $31,668,264 in 1939. 


Anchor Hocking Profits 

Anchor Hocking Glass Corp. and sub- 
sidiaries report for 1940 a net profit of 
$1,224,061, equal to $1.43 each on 715,500 
shares of common stock. In 1939 the net 
profit was $1,445,498 or $1.65 a common 
share. No provision has been made for 
Federal excess profits taxes since pre- 
liminary calculations indicate that on 
basis of filing a consolidated return the 
liability, if any, for such taxes will not be 
material. 


Armstrong Net Off 


Armstrong Cork Co. reports for 1940 a 
net income from operations in the United 
States of $4,154,065, or $2.79 a share, 
compared with $4,440,194, or $3 a share, in 
1939. 

Sales of the company and its domestic 
subsidiaries amounted to $57,353,703 in 
1940 against $50,713,436 last year. 


Bourjois Earnings 
Bourjois Inc. and wholly owned sub- 


Sidiaries report for 1940 a net income of 
$720,453, equivalent to $1.54 each on 
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excluding 7,775 shares in treasury. This 
compares with a net of $707,435, or $1.50 
a share in 1939. 


Carbide Net Higher 

Union Carbide & Carbon Corp. reports 
for 1940, excluding unrealized foreign 
earnings, a net income of $42,247,274, 
equal to $4.55 a share. This compares with 
a net income of $35,847,399, or $3.86 a 
share, in 1939. 

During the year $19,676,293 was spent 
for construction. Although much of this 
was required to meet the increased de- 
mands from industry for established prod- 
ucts, a considerable part was to provide 
facilities for the manufacture of newer 
products. 


Chesbrough Net Down 


Chesbrough Manufacturing Co. and 
subsidiaries report for 1940 a net income of 
$760,393, equal to $6.33 each on 120,000 
shares of $25 par capital stock, against 
$944,457, or $7.87 a share in 1939. 


Colgate Net Off 

Colgate-Palmolive-Peet Co. reports that 
the net profit in 1940 was $4,044,760, or 
$1.72 a share on the common stock. This 
figure does not include the results of the 
company’s English and continental Euro- 
pean subsidiaries. In 1939 the earnings 
were $6,632,655, or $2.74 a share on the 
common stock. Excluding the European 
subsidiaries this would have amounted to 
$2.14 a share. 


Coty Net Up 

Coty, Inc. and subsidiaries report for 
1940 a net of $1,013,973, equal to 66 cents 
each on the 1,537,435 shares of $1 par 
capital stock outstanding. In 1939 the net 
profit was $937,610, or 61 cents a share. 
H. L. Brooks, president of Coty, said that 
the profit was more than $1,000,000 for the 
first time since 1930. 


Crown Cork Earns More 

Crown Cork & Seal Co., Inc. and its 
wholly owned domestic subsidiaries report 
for the year 1940 a net profit of $2,525,968. 
This is equivalent to $3.90 a share on 
517,614 common shares, excluding 13,617 
treasury shares and compares with a net 
income of $1,956,049, or $2.80 a share in 
1939. 

Sales for 1940 amounted to $33,797,832, 
against $28,233,361 in 1939. The Crown 
Can Co., a subsidiary, had its first profit 
since it was started in 1936 according to 
Charles A. McManus, president. 





Cyanamid Earnings 

American Cyanamid Co. reports for 
1940 earnings of $6,395,666, equal to $2.44 
a share on the common stock and compar- 
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ing with an income of $5,420,748, or $2.07 
a share in 1939. Exclusive of customs 
duties, taxes for 1940 amounted to $4,741,- 
571, or almost double those for 1939. Net 
earnings before taxation in 1940 were 
$11,371,300, against $7,994,904 in 1939. 


Dodge Cork Earnings 

Dodge Cork Co., Inc. reports for 1940 a 
net income of $38,775, or $1.12 each on 
34,660 capital shares against 1939 net of 
$36,829, or $1.06 ashare. The sales in 1940 
were $603,447 against $527,468 in 1939. 





Dow Dividends 

At a meeting of the board of directors of 
The Dow Chemical Co., held March 25, 
dividends were declared payable May 15 
to stockholders of record May 1 as follows: 
preferred stock, 1!4 per cent.; common 
stock without par value 75 cents per share. 


Hayden Net Up 


Heyden Chemical Corp. and subsidiaries 
report for 1940 a net income of $807,858.77 
as compared with $772,093.11 in 1939. 


Mc & R. Net a Record 


McKesson & Robbins Inc. reports for 
1940 the highest profits in the company’s 
history. The net profit before deductions 
for Federal income taxes, interest and re- 
organization expenses paid by the trustee, 
William J. Wardall, was $5,904,809.97, 
compared with $5,057,713.76 for 1939, the 
first full year of the trusteeship. 

The highest comparable figure reported 
by the company prior to the reorganiza- 
tion proceeding was $5,739,104.23, for 
1937. Then the 1937 operations were re- 
audited in connection with the reorganiza- 
tion, the accountants reported that the 
actual net operating profit for that year 
was $3,978,126.92, or $1,926,683.05 less 
than the figure for 1940. 

The net profit for 1940 was $4,395,648.96 
as compared with $4,134,176.64 for 1939. 


McKesson to Reorganize 

The reorganization plan for McKesson 
& Robbins, which was submitted late in 
February by William J. Wardall, trustee, 
to the Securities & Exchange Commission, 
was approved by the commission March 
25. At a hearing held March 31 before 
Judge Alfred C. Coxe in the Federal Court 
for the Southern District of New York 
formal approval was given to the plan and 
the trustee was directed to submit the plan 
to a vote of McKesson’s creditors and 
stockholders. 

Spokesmen in the proceedings have ex- 
pressed the belief that the reorganization 
may be put into effect in June and the 
company turned back to its owners on or 
about July 1. 
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Merck Net Up 

Merck & Co., Inc. reports for 1940 a 
consolidated net income of $2,463,683, 
equivalent to $7.28 per share on the 300,- 
000 shares of common stock and conipar- 
ing with a net income of $1,856,830, or 
$5.26 a share in 1939. Sales for 1940 
amounted to $23,766,375 against $20,- 
060,958 the previous year. 

George W. Merck, president, has an- 
nounced a plan for financing the expanding 
business in vitamins and other drug and 
chemical products, through the issuance of 
additional common stock. The registra- 
tion statement filed with the Securities and 
Exchange Commission, which the Com- 
mission has approved, covers 202,372 
shares of common stock. Of these 100,000 
are unissued stock which the company pro- 
posed to offer to its stockholders in the 
ratio of one additional share for each nine 
shares held, and 102,372 shares are out- 
standing stock now held by certain mem- 
bers of the Merck and Rosengarten fam- 
ilies. After the offering these families will 
remain substantial stockholders. The pro- 
ceeds from the sale of 100,000 shares 
cffered will be allocated only to its general 
fund. 


Plough Earns More 

Plough Inc. and subsidiaries report for 
1940 a net profit of $264,920 equal to 88 
cents each on 300,000 shares of $7.50 par 
capital stock, against a 1939 net of $253,- 
694, or 84 cents a share. 


Sun Ray Earns More 

Sun Ray Drug Co. reports for the year 
to January 31, 1941, a net income of $232,- 
389, equal to $2.12 a share on 102,517 
common shares and comparing with $214,- 
211, or $1.94 a common share in the pre- 
ceding year. 


Obituaries 


Mrs. Francis E. Dodge 

Mrs. Francis E. Dodge, widow of the 
late Francis E. Dodge, died at her home in 
New York, March 19. She was eighty-six 
years old. Mrs. Dodge was the mother of 
Francis T. Dodge, president of the Dodge 
& Olcott Co., and her husband was for 
many years senior partner in the old firm 


of Dodge & Olcott. 


H. Paul Gaynor 

H. Paul Gaynor of Rochester, N. Y., 
sales representative for Commercial Sol- 
vents Corp., New York, died suddenly 
March 8 of a heart attack. He was forty- 
two years old. 

Mr. Gaynor had spent fifteen years in 
the industrial alcohol business, having 
been with Rossville Alcohol Co. before it 
became a part of Commercial Solvents. 
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William A. Gotcher 

William A. (‘‘Fred’’) Gotcher, treasurer 
of Nomotizine, Inc., Chicago, died March 
25 after an illness of many months. 


John J. Haigney 

John J. Haigney, retired president and 
general manager of the Manhattan Drug 
Co., died March 25 in a hospital in Brook- 
lyn. He was sixty-eight years old. 

Mr. Haigney was a graduate of New 
York College of Pharmacy and had been 
until 1904 general manager of William B. 
Riker & Sons, predecessor of the Liggett 
Drug Stores. He retired from the Man- 
hattan Drug Co. in 1939. 


Georges Morel 

Georges Morel, a member of the firm 
Lautier Fils, Grasse, France, died June 17 
as the result of wounds received in battie 
two days previously. He was in his 
twenty-sixth year. 

Mr. Morel, a lieutenant serving with the 
tank corps in the battle for France was, on 
June 7, awarded the Croix de Guerre with 





GEORGES MOREL 


Etoile d’Argent and his commandant had 
asked for him the Croix de Chevalier de 
la Legion d’Honneur in recognition of his 
valiant conduct in encounters with the 
enemy. 

Lieutenant Morel was the youngest son 
of Alphonse Morel who is the eldest 
Brother of Paul and Francois Morel, the 
well-known proprietors and directors of 
Lautier Fils. 


John M. Pfaudler 

John M. Pfaudler, founder of the Pfaud- 
ler Co., Rochester, died in that city March 
13. He was ninety-three years old. Mr. 
Pfaudler was in control of the company 
from 1878 to 1902 when it was sold to 


other interests. 


John W. Reeser 

John W. Reeser, a retired perfumery 
manufacturer, died March 15 at the Pal- 
mer Nursing Home, Summit, N. J., after a 
four months’ illness. He was eighty-two 


years old. 
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Mr. Reeser was born in Sunbury, Pa., 
and operated a drug store at Curwensville, 
Pa., until about twenty years ago when he 
moved to South Orange. At that time he 
purchased the Richard D. Young Perfum- 
ery Co. of New York and managed it for 
about five years before he sold it to the 
American Druggists’ Syndicate. He con- 
tinued to manufacture perfumery and 
toilet preparations until his retirement a 
few years ago. He made his home with his 
son, Myron D. Reeser, in Maplewood. 


William H. Rothen 

William H. Rothen, a chemist with 
Hoffman-La Roche, Inc., Nutley, N. J., 
died March 12 as the result of injuries 
suffered in a tobogganing accident a few 
days previous. He was twenty-seven 
years old. 


Benedict F. Zimmer 

Benedict F. Zimmer, vice-president and 
western sales director of Fritzsche 
Brothers, Inc., New York, died at his 
home in Chicago, March 16. He was sixty- 
two years old. 

Mr. Zimmer was born in Chicago and 
joined Fritzsche Brothers in 1901. He was 
put in charge of the Chicago office about 
1906 and at the company’s incorporation 
in 1919 was elected vice-president in 
charge of western sales. 
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BENEDICT F. ZIMMER 


Mr. Zimmer was active as a member of 
the Chicago Drug and Chemical Associa- 
tion of which he was a past president and 
also of the Chicago Perfumery. Soap and 
Extract Association. He was a member of 
the Chicago Athletic Club, the Skokie 
Country Club, the Tom O’Shanter Coun- 
try Club and the Minocqua Country Club 
of Minocqua, Wisc., where he maintained 
a summer home. 

He is survived by his widow, Nellie B. 
Zimmer, his son, Benedict F. Zimmer, Jr., 
of Manhasset, L. I., a daughter, Charlotte 
C. Zimmer, a brother, John A. Zimmer and 
a sister, Mrs. Katherine C. Gauer. 
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Wallace Labs. Build Plant 

Wallace Laboratories, Jersey City, is 
constructing a new plant in North Bruns- 
wick, N. J. The new unit which will be 
used for the manufacture of pharmaceu- 
ticals, cosmetics and fine chemicals is 
located on an eighteen-acre tract of land 
which provides ample space for expansion 
and adequate parking facilities for em- 
ployees. The plant consists of a one-story 
factory building with a three-story portion 
for process departments, and mezzanine 
for employee facilities, including acafeteria; 
a two-story office building and a boiler 
house. 

Work was started early in January and 
the unit will be ready for occupancy by the 


first of June. 


Marchand Advertising Bill 

Suit for $1,359,226 has been brought in 
the New York Supreme Court by John 
Gerdes, trustee in bankruptcy of the Street 
Railway Advertising Co., one of the late 
Barron G. Collier’s companies, against five 
members of the Collier family, two other 
former officers and directors of the com- 
pany, and eleven corporations owned or 
controlled by Mr. Collier or members of 
the family. 

The complaint charged that these com- 
panies had advertising 
through the Street railway Advertising 
Co. and that other advertising by outside 


received — free 


concerns had been paid for in favors to the 
Collier-controlled companies or to mem- 
bers of the family. 

It was set forth that the Charles Mar- 
chand Co. Inc. owned by a trust set up by 
Mr. Collier for his wife and sons, had re- 
ceived free advertising to the extent of 
$671,064 from January 1, 1935 to June 5, 
1940. 


Reed Price Case Closed 

Judge F. R. Duffy of the U. S. District 
Court has signed a consent decree ending 
three years of litigation in the Wisconsin 
Circuit Federal District 
Milwaukee over charges of violating the 
Wisconsin Fair Trade Practices Act by 


and courts at 


selling advertised and trade-marked goods 
below the established minimum prices. 
Action was brought against the Reed 
Drug Co., Wisconsin chain, by four Wis- 
When the Reed com- 
pany changed from a Wisconsin to a Dela- 


consin drug firms. 


ware corporation, the case was transferred 
to Federal court. The plaintiffs that had 
tried to enjoin Reed from violating the act 
in 1938 waived damages. 


Domestic Spice Experiment 

As a result of the testimony of Dr. E. C. 
Auchter, senators agreed to add 35,000 to 
the annual farm bill for experimental pur- 
poses. Dr. Auchter pointed out that the 
southwestern United States might produce 
paprika, cinnamon, thyme, caraway seed 
and many other products now imported. 
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NEW PLANT OF WALLACE LABORATORIES 


Bristol-Myers Fellowship 

A post-doctorate fellowship for the 
study of physical, chemical and colloidal 
principles involved in colloids, emulsions 
and soap systems has been established by 
Bristol-Myers. The fellowship carries an 
annual $3,000 stipend for study at Stan- 
ford University, Palo Alto, Calif. Professor 
J. W. McBain is now considering applica- 
tions. 


Cyanamid Names Rice 

L. M. Rice has been appointed assistant 
sales manager of the Organic Chemicals 
Department, American Cyanamid & 
Chemical Corp. Mr. Rice’s entire business 
career has been with the Cyanamid or- 
ganization, for he entered the company’s 
employ when it was located at 511 Fifth 
Avenue, New York, as a member of the 
newly created insecticide department. 


Greeff Opens in Chicago 

R. W. Greeff & Co., Inc., New York, has 
opened a new office in Chicago. The 
address is 1905 Tribune Tower and the 
telephone is Whitehall 6960-61. J. E. 
Henely is in charge of the new branch. 





<i 


P. D. 75th Anniversary 

Parke, Davis & Co., Detroit, is celebrat- 
ing its seventy-fifth anniversary this year. 
Founded as Duffield, Parke & Co., in 
October 1866, the company name Parke- 
Davis & Co. was adopted in 1871. Prior to 
1866, Dr. Samuel P. Duffield, one of the 
founders, had begun the manufacture of 
drugs in Detroit. 


Merck Vitamin Brochure 

A brochure, “Vitamins in Nutrition,” 
has just been issued by Merck & Co., Inc. 
It is written in non-technical language 
and is being sent to food processors, in- 
cluding millers, bakers, cereal manufactur- 
ers, confectioners, and bottlers. It is an 
attractive booklet, conveniently arranged 
and illustrated with photographs taken at 
the Merck Research Laboratory in Rah- 
way, N. J. Copies are available upon 
request. 


Wilson—Stearns V. P. 

Robert Wilson, Jr., a sales executive of 
Frederick Stearns & Co., Detroit, has been 
elected vice-president of the company. 





Three hundred guests, executives of D.S.C. houses and reoresentatives of pharmaceutical 
houses associated with the D.S.C., were served a Southern Chicken Dinner on the ‘lawn’ in 
front of the MM&R “‘plantation mansion” erected for the occasion March 8, at the Hotel 
Astor, New York, where officials of Magnus, Mabee & Reynard displayed the kind of hos- 


pitality for which the South is famous. 
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PURITY BY THE TON 


When you look at a field of glowing white lilies, you can actually see purity 
by the ton. 


It’s more difficult to grasp the concept of purity by the ton in Fine Chemicals. 
Yet Baker has achieved just that. 


How? By control methods and men—the same men who achieved purity 
to the third and fourth decimal in Baker’s Analyzed C. P. Chemicals. 


Today, Baker’s controlled purity by the ton sets standards of purity hereto- 
fore unknown. Pharmaceutical manufacturers, using Baker’s Fine Chemi- 
cals in the preparation of their products, obtain smooth operation and 
finer quality all the way. 


Look at the list of tonnage Fine Chemicals on this page. Those are only a 
few of the many Baker Fine Chemicals that have won us a host of friends 
from large pharmaceutical and drug houses. 


Wherever Fine Chemicals are used, the name Baker, is known. So be sure 
to get samples of Baker’s, and compare. It is on this basis alone that we 
ask you for your business. Your inquiries are invited. 


J.T. BAKER CHEMICAL CO., Phillipsburg, New Jersey 


NEW YORK PHILADELPHIA CHICAGO 
420 Lexington Avenue 220 South 16th Street 435 North Michigan Avenue 


B aker’s fine chemicals 





Barer” 
ime 


A partial list of Tonnage Fine 
Chemicals held under rigid 
control, at no price premium. 


Alkali Bromides 
Potassium lodide 
Magnesium Oxide 

Magnesium Carbonate 

Cream of Tartar 


Bismuth Subcarbonate— 
Subnitrate and other Salts 


Caustic Potash and Soda 
Sticks and Pellets 


Rochelle Salt 
Lead Acetate 
Salicylates 



























STREAMLINED SERVICE! 


The efficiency of ““D & O” service, backed by ample 
resources and long experience, is being demonstrated 
today to the advantage and intense satisfaction of many 
of the leading manufacturers of perfumes and 
cosmetics. 





Nationally advertised products have been able to 
continue on the market because of ‘“‘D & O” ability to 
maintain supplies of important raw materials and 
finished odors. 


Not only old friends but new friends have enjoyed 
the benefits of “‘D & O” preparedness. 


Let your motto be 
“Depend on ‘D & O’ ” 


We shall always be happy to serve you. 


AN 


i ec 180 VARICK STREET 


Branches: BOSTON + CHICAGO + PHILADELPHIA - ST. LOUIS + LOS ANGELES 


® 





Oils distilled by 
°°D & o”’ a | & or’ 
Synthetie Oils 


Amyris, Clove 





Cardamom, Ginger Bergamot 
Nutmeg, Patchouly Cinnamon, Ceylon 
Sandalwood Geranium 
Lavender, Neroly 
Verbena 
“Dm & Oo” 
Perfume Bases 
for all purposes. 
Formulas reserved 
for your exclusive 
use. 
We welcome your 
inquiries 
de Laire’s 
de Laire’s Jasmin Vrai 
Lilas Triple 
Bouvardia Neroli 132 
Cinnamylal Oeillet 232 
Civette Artificial Rose H 
Forestal Syringa 
Framboisis 
Nonyl Acetate 
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For over fifty years American chemists and 
drug and cosmetic manufacturers have learned 
by experience that they can depend on 
STURGE STANDARD PRECIPITATED 
CHALK for Unfailing Uniformity, Unfailing 
Quality and Unfailing Deliveries. 


JOHN & E. STURGE 
Limited 


H. J. BAKER & BRO. 


— Le Ave. * New York, N. Y. 











McDaniel Heads Vitamins Plus 

E. D. McDaniel has resigned as vice- 
president in charge of sales of White 
Laboratories to become president of Vita- 
mins Plus, Inc. In addition, Mr. McDan- 
jel is also manager of the Vitamin Products 
Department of Vick Chemical Company, 
which company controls Vitamins Plus, 
Inc. 


Owens Changes 

H. S. Wade, president, Owens-Illinois 
Pacific Coast Co., San Francisco, has an- 
nounced a number of important personnel 
changes affecting several divisions of the 
company. 

Walter G. Thomas, who has been secre- 
tary-treasurer of the company since 1933, 
becomes vice-president and resident man- 
ager at Los Angeles. He will retain his 
title of treasurer. Mr. Thomas will co- 
ordinate all phases of the company’s activi- 
ties in the Southern California market. 

T. E. Manwarring, of the Los Angeles 
branch office, becomes assistant branch 
manager and will assist Mr. Thomas with 
sales. 

John R. Brown, who has been Los 
Angeles branch manager since 1936, be- 
comes sales manager of the newly created 
package sales division with headquarters in 
San Francisco. Mr. Brown will be chiefly 
concerned with corrugated products sales 
problems and will coordinate his efforts 
with those of C. C. Kennedy, who has 
previously supervised the entire cor- 
rugated products division, both sales and 
manufacturing. 


Colgate Loses Tax Suit 

Suits against the United States brought 
by Colgate-Palmolive-Peet Co. for the re- 
covery of nearly $2,000,000 of manufactur- 
ing processing taxes paid under protest 
have been dismissed by Judge John P. 
Nields in the Federal District Court. It 
was the contention of the company that 
the taxes were collected illegally for the 
processing of oil. 


Instrument Catalog 

American Instrument Co., Silver Spring, 
Md., has published a new 184-page 
catalogue which describes instruments and 
apparatus for chemical, biological, physi- 
cal, clinical, pathological, research, en- 
gineering and materials testing labora- 
tories. 

It presents recent additions to the com- 
pany’s line and includes useful data that 
enables the laboratory worker to select the 
most suitable and reliable controls and 
other devices for constant temperature 
applications. Another new feature is the 
section devoted to laboratory and field 
instruments used by soil chemists, agricul- 
tural chemists and agronomists. 

Copies of the catalogue (XG 41) are 
available upon request. 
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Gunning & Gunning Offer 
Vitamin Oil 

Gunning & Gunning, New York, are 
offering in any quantities Oleovitamin A 
and D, U.S.P. This is the product which 
the Pharmacopoeia has recently added to 
U.S.P. XI by interim revision because of 
the acute shortage of natural cod liver oil. 
Oleovitamin A and D, U.S.P. can be fish 
liver oil or fish liver oil diluted with an 
edible vegetable oil, or a solution of vita- 
min A and D concentrates in fish liver oil 
or in an edible vegetable oil. The vitamins 
in the product must be obtained from 
natural sources. The product must con- 
tain not less than 850 and not more than 
1.100 units of vitamin per gram, and not 
less than 85 and not more than 110 units of 
vitamin D per gram. Gunning & Gunning, 
who has been processors and fortifiers of 
vitamin bearing oils for many years, are 
offering this product in carloads or less. 


Stokes Jr. Named Treasurer 

F. J. Stokes Machine Co., Philadelphia, 
has announced the appointment of F. J. 
Stokes, Jr., as treasurer and co-ordinator 
of engineering production. For several 
years Mr. Stokes has been actively engaged 
in engineering, especially in the develop- 
ment of high vacuum apparatus for drying 
blood plasma, serums and biologicals. 


National Oil Expands 


National Oil Products Co., Harrison, 
N. J., has purchased a six-story brick 
building adjoining its plant, marking the 
third expansion to the plant within the 
past year. Contracts have been let to re- 
model the structure which was formerly 
occupied by the Manufacturer’s Can Co. 
It is located between First St. and the 
Passaic River and adds 100,000 square 
feet of floor space to the property which 
now covers two city blocks with dock 
facilities on the river front. 


People 
F. H. Ungerer Recovering 


F. H. Ungerer, president of Ungerer & 





FREDERICK H. UNGERER 


Co., is recovering from an operation in 
Doctors’ Hospital, New York. 
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J. K. Lilly Gives Collection 
The Philadelphia College of Pharmacy 


and Science has acquired a large coliection 
of apothecaries’ jars and mortars, as- 
sembled through several decades by the 
late David Costelo, class of 1879, profes- 
sional prescription pharmacist and owner 
of the Neergaard Pharmacy, New York. 
The collection was presented to the college 
by Josiah K. Lilly, class of 1882. 

The gift, according to Dr. J. W. Sturmer, 
dean of science, comprises the entire col- 
lection remaining in the possession of Mr. 
Costelo at the time of his death. Before 
that time he had given a large number of 
other valuable pieces to the college. 


Lewis Named Squibb Director 


James C. Lewis has been elected a mem- 
ber of the board of directors of E. R. 
Squibb & Sons. Mr. Lewis, secretary of the 
company and director of purchases, has 
been associated with Squibb for the past 
twenty years. 

After his graduation from the University 
of Kentucky, he obtained his M. A. at 
Columbia University. From 1919 to 1921, 
after serving as a major in the field artillery 
during the World War, he was professor of 
military science and tactics at the Uni- 
versity of Chicago. 

Dougan Retires from Merck 

Peter Dougan has retired after twenty- 
four years of service with Merck & Co. 
Mr. Dougan had concerned himself pri- 
marily with the promotion of the com- 
pany’s industrial disinfectants and was a 
former president of the National Associa- 
tion of Insecticide and Disinfectant Manu- 
facturers. He is also a former president of 
Home Products, Inc. 


Grandchild to Leonhardt 


Dr. and Mrs. Edward Stroh, Jr., have 
announced the birth of a son on March 6 
at the Lying-in Hospital, New York. 
Mrs. Stroh is the former Dorothea 
Louise Leonhardt, daughter of Mr. and 
Mrs. Frederick H. Leonhardt of Douglas- 
ton, N. Y. Mr. Leonhardt, is president of 
Fritzsche Brothers, Inc. 


Magnus’ Secretary Feted 

The office staff of Magnus, Mabee & 
Reynard, Inc., New York, held a cocktail 
party and informal dinner dance at the 
Hotel Astor in honor of Mrs. William T. 
Silverman who for the past seventeen 
years has been secretary to the president 
of the company, Percy C. Magnus. Mrs. 
Silverman is leaving Magnus, Mabee & 
Reynard to devote herself to her family. 
Schmidt Returns from Mexico 

James S. Schmidt, head of the vanilla 
department of Dodge & Olcott Co. re- 
turned March 17 from a five weeks’ trip on 
which he visited the company’s curers of 
vanilla beans in Papantla, Mexico. 
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Buenos Aires Drug Man Here 

Mario de la Orden, general secretary of 
Pablo Bardin & Cia, Buenos Aires, is 
spending March and April in this country 
in the interests of increasing the company’s 
connections with American manufacturers 
of pharmaceutical products, drugs, cos- 
metics, and machines for the manufacture 
of such products. 


Wm. Neuberg Starts Business 

William D. Neuberg has opened an office 
at 420 Lexington Ave., New York, as a 
manufacturers’ agent and distributor of 
chemicals. His telephone number is 
MUrray Hill 5-9242. Mr. Neuberg has 
withdrawn from active participation in the 
business of the Neuberg Chemical Corp., 
New York. 


Alexander in Army 

Paul W. Alexander, advertising repre- 
sentative of DruG anp Cosmetic INpustry, 
has been inducted into the U.S. Army and 
is located at Fort Belvoir, Va. He will be 
back on the job when his service is com- 
pleted. 


Financial 


American Home Net 

American Home Products Corp. and 
subsidiaries report for 1940 a net profit of 
$4,291,240. This was equal to $5.32 a 
share on the 806,747 shares of $1 par 
capital stock and compares with a net of 
$4,207,427, or $5.23 a share in 1939. 

Net sales last year were $35,262,002 
compared with $31,668,264 in 1939. 


Anchor Hocking Profits 


Anchor Hocking Glass Corp. and sub- 
sidiaries report for 1940 a net profit of 
$1,224,061, equal to $1.43 each on 715,500 
shares of common stock. In 1939 the net 
profit was $1,445,498 or $1.65 a common 
share. No provision has been made for 
Federal excess profits taxes since pre- 
liminary calculations indicate that on 
basis of filing a consolidated return the 
liability, if any, for such taxes will not be 
material. 


Armstrong Net Off 


Armstrong Cork Co. reports for 1940 a 
net income from operations in the United 
States of $4,154,065, or $2.79 a share, 
compared with $4,440,194, or $3 ashare, in 
1939. 

Sales of the company and its domestic 
subsidiaries amounted to $57,353,703 in 
1940 against $50,713,436 last year. 
Bourjois Earnings 

Bourjois Inc. and wholly owned sub- 


sidiaries report for 1940 a net income of 
$720,453, equivalent to $1.54. each on 
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392,225 shares of no-par common stock 
excluding 7,775 shares in treasury. This 
compares with a net of $707,435, or $1.50 
a share in 1939. 


Carbide Net Higher 


Union Carbide & Carbon Corp. reports 
for 1940, excluding unrealized foreign 
earnings, a net income of $42,247,274, 
equal to $4.55 ashare. This compares with 
a net income of $35,847,399, or $3.86 a 
share, in 1939. 

During the year $19,676,293 was spent 
for construction. Although much of this 
was required to meet the increased de- 
mands from industry for established prod- 
ucts, a considerable part was to provide 
facilities for the manufacture of newer 
products. 


Chesbrough Net Down 


Chesbrough Manufacturing Co. and 
subsidiaries report for 1940 a net income of 
$760,393, equal to $6.33 each on 120,000 
shares of $25 par capital stock, against 
$944,457, or $7.87 a share in 1939. 


Colgate Net Off 

Colgate-Palmolive-Peet Co. reports that 
the net profit in 1940 was $4,044,760, or 
$1.72 a share on the common stock. This 
figure does not include the results of the 
company’s English and continental Euro- 
pean subsidiaries. In 1939 the earnings 
were $6,632,655, or $2.74 a share on the 
common stock. Excluding the European 
subsidiaries this would have amounted to 
$2.14 a share. 


Coty Net Up 

Coty, Inc. and subsidiaries report for 
1940 a net of $1,013,973, equal to 66 cents 
each on the 1,537,435 shares of $1 par 
capital stock outstanding. In 1939 the net 
profit was $937,610, or 61 cents a share. 
H. L. Brooks, president of Coty, said that 
the profit was more than $1,000,000 for the 
first time since 1930. 


Crown Cork Earns More 


Crown Cork & Seal Co., Inc. and its 
wholly owned domestic subsidiaries report 
for the year 1940 a net profit of $2,525,968. 
This is equivalent to $3.90 a share on 
517,614 common shares, excluding 13,617 
treasury shares and compares with a net 
income of $1,956,049, or $2.80 a share in 
1939. 

Sales for 1940 amounted to $33,797,832, 
against $28,233,361 in 1939. The Crown 
Can Co., a subsidiary, had its first profit 
since it was started in 1936 according to 
Charles A. McManus, president. 


Cyanamid Earnings 


American Cyanamid Co. reports for 
1940 earnings of $6,395,666, equal to $2.44 
a share on the common stock and compar- 
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ing with an income of $5,420,748, or $2.07 
a share in 1939. Exclusive of customs 
duties, taxes for 1940 amounted to $4,741,- 
571, or almost double those for 1939. Net 
earnings before taxation in 1940 were 
$11,371,300, against $7,994,904 in 1939. 


Dodge Cork Earnings 

Dodge Cork Co., Inc. reports for 1940 a 
net income of $38,775, or $1.12 each on 
34,660 capital shares against 1939 net of 
$36,829, or $1.06 ashare. The sales in 1940 
were $603,447 against $527,468 in 1939. 


Dow Dividends 

At a meeting of the board of directors of 
The Dow Chemical Co., held March 25, 
dividends were declared payable May 15 
to stockholders of record May 1 as follows: 
preferred stock, 114 per cent.; common 
stock without par value 75 cents per share. 


Hayden Net Up 


Heyden Chemical Corp. and subsidiaries 
report for 1940 a net income of $807,858.77 
as compared with $772,093.11 in 1939. 


Mc & R. Net a Record 


McKesson & Robbins Inc. reports for 
1940 the highest profits in the company’s 
history. The net profit before deductions 
for Federal income taxes, interest and re- 
organization expenses paid by the trustee, 
William J. Wardall, was $5,904,809.97, 
compared with $5,057,713.76 for 1939, the 
first full year of the trusteeship. 

The highest comparable figure reported 
by the company prior to the reorganiza- 
tion proceeding was $5,739,104.23, for 
1937. Then the 1937 operations were re- 
audited in connection with the reorganiza- 
tion, the accountants reported that the 
actual net operating profit for that year 
was $3,978,126.92, or $1,926,683.05 less 
than the figure for 1940. 

The net profit for 1940 was $4,395,648.96 
as compared with $4,134,176.64 for 1939. 


McKesson to Reorganize 

The reorganization plan for McKesson 
& Robbins, which was submitted late in 
February by William J. Wardall, trustee, 
to the Securities & Exchange Commission, 
was approved by the commission March 
25. At a hearing held March 31 before 
Judge Alfred C. Coxe in the Federal Court 
for the Southern District of New York 
formal approval was given to the plan and 
the trustee was directed to submit the plan 
to a vote of McKesson’s creditors and 
stockholders. 

Spokesmen in the proceedings have ex- 
pressed the belief that the reorganization 
may be put into effect in June and the 
company turned back to its owners on or 
about July 1. 
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Merck Net Up 

Merck & Co., Inc. reports for 1940 a 
consolidated net income of $2,463,683, 
equivalent to $7.28 per share on the 300,- 
000 shares of common stock and compar- 
ing with a net income of $1,856,830, or 
$5.26 a share in 1939. Sales for 1940 
amounted to $23,766,375 against $20,- 
060,958 the previous year. 

George W. Merck, president, has an- 
nounced a plan for financing the expanding 
business in vitamins and other drug and 
chemical products, through the issuance of 
additional common stock. The registra- 
tion statement filed with the Securities and 
Exchange Commission, which the Com- 
mission has approved, covers 202,372 
shares of common stock. Of these 100,000 
are unissued stock which the company pro- 
posed to offer to its stockholders in the 
ratio of one additional share for each nine 
shares held, and 102,372 shares are out- 
standing stock now held by certain mem- 
bers of the Merck and Rosengarten fam- 
ilies. After the offering these families will 
remain substantial stockholders. The pro- 
ceeds from the sale of 100,000 shares 
cffered will be allocated only to its general 
fund. 


Plough Earns More 

Plough Inc. and subsidiaries report for 
1940 a net profit of $264,920 equal to 88 
cents each on 300,000 shares of $7.50 par 
capital stock, against a 1939 net of $253,- 
694, or 84 cents a share. 


Sun Ray Earns More 

Sun Ray Drug Co. reports for the year 
to January 31, 1941, a net income of $232,- 
389, equal to $2.12 a share on 102,517 
common shares and comparing with $214,- 
211, or $1.94 a common share in the pre- 
ceding year. 


Obituaries 


Mrs. Francis E. Dodge 


Mrs. Francis E. Dodge, widow of the 
late Francis E. Dodge, died at her home in 
New York, March 19. She was eighty-six 
years old. Mrs. Dodge was the mother of 
Francis T. Dodge, president of the Dodge 
& Olcott Co., and her husband was for 
many years senior partner in the old firm 
of Dodge & Olcott. 


H. Paul Gaynor 

H. Paul Gaynor of Rochester, N. Y., 
sales representative for Commercial Sol- 
vents Corp., New York, died suddenly 
March 8 of a heart attack. He was forty- 
two years old. 

Mr. Gaynor had spent fifteen years in 
the industrial alcohol business, having 
been with Rossville Alcohol Co. before it 
became a part of Commercial Solvents. 
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William A. Gotcher 

William A. (‘‘Fred’’) Gotcher, treasurer 
of Nomotizine, Inc., Chicago, died March 
25 after an illness of many months. 


John J. Haigney 

John J. Haigney, retired president and 
general manager of the Manhattan Drug 
Co., died March 25 in a hospital in Brook- 
lyn. He was sixty-eight years old. 

Mr. Haigney was a graduate of New 
York College of Pharmacy and had been 
until 1904 general manager of William B. 
Riker & Sons, predecessor of the Liggett 
Drug Stores. He retired from the Man- 
hattan Drug Co. in 1939. 


Georges Morel 

Georges Morel, a member of the firm 
Lautier Fils, Grasse, France, died June 17 
as the result of wounds received in battie 
two days previously. He was in _ his 
twenty-sixth year. 

Mr. Morel, a lieutenant serving with the 
tank corps in the battle for France was, on 
June 7, awarded the Croix de Guerre with 





GEORGES MOREL 


Etoile d’Argent and his commandant had 
asked for him the Croix de Chevalier de 
la Legion d’Honneur in recognition of his 
valiant conduct in encounters with the 
enemy. 

Lieutenant Morel was the youngest son 
of Alphonse Morel who is the eldest 
Brother of Paul and Francois Morel, the 
well-known proprietors and directors of 
Lautier Fils. 


John M. Pfaudler 

John M. Pfaudler, founder of the Pfaud- 
ler Co., Rochester, died in that city March 
13. He was ninety-three years old. Mr. 
Pfaudler was in control of the company 
from 1878 to 1902 when it was sold to 
other interests. 


John W. Reeser 

John W. Reeser, a retired perfumery 
manufacturer, died March 15 at the Pal- 
mer Nursing Home, Summit, N. J., after a 
four months’ illness. He was eighty-two 
years old. 


The Drug and Cosmetic Industry 


Mr. Reeser was born in Sunbury, Pa., 
and operated a drug store at Curwensville, 
Pa., until about twenty years ago when he 
moved to South Orange. At that time he 
purchased the Richard D. Young Perfum- 
ery Co. of New York and managed it for 
about five years before he sold it to the 
American Druggists’ Syndicate. He con- 
tinued to manufacture perfumery and 
toilet preparations until his retirement a 
few years ago. He made his home with his 
son, Myron D. Reeser, in MapJewood. * 


William H. Rothen 

William H. Rothen, a chemist with 
Hoffman-La Roche, Inc., Nutley, N. J., 
died March 12 as the result of injuries 
suffered in a tobogganing accident a few 
days previous. He was twenty-seven 
years old. 


Benedict F. Zimmer 

Benedict F. Zimmer, vice-president and 
western sales director of Fritzsche 
Brothers, Inc., New York, died at his 
home in Chicago, March 16. He was sixty- 
two years old. 

Mr. Zimmer was born in Chicago and 
joined Fritzsche Brothers in 1901. He was 
put in charge of the Chicago office about 
1906 and at the company’s incorporation 
in 1919 was elected vice-president in 
charge of western sales. 





BENEDICT F. ZIMMER 


Mr. Zimmer was active as a member of 
the Chicago Drug and Chemical Associa- 
tion of which he was a past president and 
also of the Chicago Perfumery, Soap and 
Extract Association. He was a member of 
the Chicago Athletic Club, the Skokie 
Country Club, the Tom O’Shanter Coun- 
try Club and the Minocqua Country Club 
of Minocqua, Wisc., where he maintained 
a summer home. 

He is survived by his widow, Nellie B. 
Zimmer, his son, Benedict F. Zimmer, Jr., 
of Manhasset, L. I., a daughter, Charlotte 
C. Zimmer, a brother, John A. Zimmer and 
a sister, Mrs. Katherine C. Gauer. 
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Safeguarding the dependably high quality of Calco 
Pharmaceuticals begins literally at the beginning— 
with equipment designed and installed by our own 
technical and construction staff. Our steady expansion 
of facilities is dramatic proof of how well Caleo prod- 
ucts, produced on Calco equipment merit the con- 
fidence of their users. 
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we go beyond the requirements of the 
U. S. Pharmacopoeia. 








The exceptional stability and shelf-life which 
characterize Sonneborn White Mineral Oil and 
Petrolatum have been achieved through skillful 
refining processes which only long years of ex- 
perience and research have made possible. 









To the Drug and Cosmetic Industries, this means 
a definite form of insurance against the return of 
merchandise for reasons of changes in color, odor 
and taste. Returned merchandise loses customers, 
prestige, goodwill and money for you. 










Guard against such losses by specifying ‘‘Sonne- 
born’ when you order White Mineral Oil and 
Petrolatum, U. S. P. 


L. SONNEBORN SONS, INC., New York 


Refiners of White Mineral Oil & Petrolatum 


Chicago Baltimore Los Angeles Philadelphia 


Refineries: Southwestern Distributors: 
Petrolia & Franklin, Pa. Sonneborn Bros., Dallas, Tex. 
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tegrated Whole; Il The Erect and Moving Body; III 
Integration and Control of the Body by the Nervous 
System; IV Maintaining the Metabolism of the Body; 
V The Reproductive System. The fundamental 
knowledge of physiology and anatomy is presented in 
simple language and by 474 carefully prepared illus- 
trations. Fifty-four new illustrations have been intro- 
duced throughout the text. Illustrations of bones, 


Each new book by Dr. Montague is a welcome addi- 
tion to the literature on public health. This is true, not 
merely because of his achievements as a specialist in the 
field of stomach and intestinal diseases, but because he 
has a literary style that is infectious enough to create an 
extensive reader following. His latest work “Broadway 
Stomach” (stomach with the jitters) is well up to the 
standard set by previous efforts of the author in the 


the arteries and veins have been simplified. Several of the (| ; : ; 
: : P . field of popular health books. Not only does it point 
illustrations of nerves have had color added. The dis- : 7 
: : ; out the pitfalls that confront the collective stomach of 
iii cussion concerning the skeletal and muscular systems he hiet epee ‘let f 
. . » ao » “i » « T ve 4g re * 
| and has been completely revised. There is a more thorough = rte tension tne to "ays wi i cates a arr ee 
cillful consideration of the control of respiration and acid-base lieving the nervous tension which is the basic cause of 
f ex- balance; the structure of the skin has been more fully &@Stritis, dyspepsia, ulcers, etc. If you want a regimen 
. . . oe 7 co xe ‘ : ’ 
treated and material on vitamins has been brought for living healthily and wisely, read Dr. Montague’s 
_ up-to-date. latest. If you don’t care what happens to you, Dr. 
rm 0 M y ; 
i . ; . Montague will also tell you how to achieve that 
odor Retailing by Pharmacists, by A. Hamilton Chute, bitio, ' : 
re i ae ‘ . ambition. 
mers, Ph.D., 333 pp., Burgess Publishing Co., Minneapolis, “ 
Flex. Bind. $3.50. Simple Experiments on Physico-Chemical Prin- 
pe This book has been written primarily for pharmacy ciples, by M. L. Schroff, A.B., M.S., and G. P. 
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students who are studying retail store management. 
The nature and scope of this work, however, suggests 
the possibility that it may well lend itself to use by in- 
dependent retail pharmacists who are interested in re- 
viewing or improving their knowledge of merchandising 
methods. Contents include: The pharmacist in the 


Srivastava, B.Sc., 292 pp. cloth, The Indian Pharma- 

ceutical Association, Benares Hindu University. 

This book is based on a course of experimental physi- 
cal chemistry offered to the students of pharmaceutical 
chemistry at the Benares Hindu University during the 
last eight years. When there are a number of excellent 


pha marketing process; The pharmacy among retail institu- textbooks on practical physical chemistry in the field, 
.. tions; Organizing, locating and financing a drug store; the appearance of this book needs a word of explanation. 
Drug store layout, equipment and lighting; Risks facing The needs of the students of pharmaceutics are partly 
the pharmacist; Purchasing for the drug store; Pricing those of the students of industrial chemistry and partly 
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FLAVOR 


FRITZSCHE BROTHERS, INC. 


76 Ninth Avenue, New York, N. Y. 
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ASK OUR JOBBERS FOR SAMPLES 
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Producing Plant: The Exchange Orange Products Company, Ontario, California 
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EXCLUSIVE WITH HOPKINS 















HOPKINS’ FACTOLAC 


For permanent emulsions of both 
fixed and volatile oils. Insures com- 
plete, homogeneous mixture without 
trituration or special apparatus. An 
ideal, trouble-saving, money-saving 
emulsifier. 





HOPKINS’ PINEALCO 


To make a dependable Syrup of White 
Pine Compound, N. F., standardize 
on Hopkins’ Pinealco. Therapeuti- 
cally reliable, uniform in color, odor 
and flavor. So highly concentrated, 
a single pound of Pinealco will yield 
about 20 pints of Syrup. 











BASIC INGREDIENTS 


FOR TOILETRIES * COSMETICS * PROPRIETARIES 















HOPKINS’ NEUTRAL 
POWDERED WHITE SOAP 


Assures snow-whiteness, neutral 
taste, absence of free alkali, low 
moisture content and very low resi- 
due of alcohol, water and sodium 
carbonate. Completely denendable 
uniformity and performance. 





HOPKINS’ EGYPTIAN 
HENNA 


Consists solely of choice Egyptian 
Henna leaves. Laboratory tested. A 
100% vegetable product. Milled on 
slow stone grinders assuring maxi- 
mum coloring content. For repackag- 
ing or sale in bulk, this is the Henna 


that will build a profitable, repeat, 


quality business. 














J.L.HOPKINS & COMPANY 220 Broadway 


“Quality is remembered 
long after price is forgotten” 


FREE UPON REQUEST 


Samples and quotations for any 
of these Hopkins’ Specialties, 
upon request. We invite corre- 
spondence on any problems to 
which our technical staff can 
bring its expert cooperation. 


NEW YORK 
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those of the students of medical sciences. The authors 
found no single book which suited the requirements of 
their students. Either the books were too theoretical 
or mainly qualitative. This book describes such ex- 
periments as will be of practical value to them whether 
they enter an industrial concern or a public health or a 
drug control laboratory. 


Physical Diagnosis, by W. Nance Anderson, B.Sc., 
M.D., 424 pp., Illus., Lea & Febiger, Phila., Cloth, 
$4.75. 

This work on physical diagnosis is designed to supple- 
ment the skill and enthusiasm of the instructor and the 
experience of the general practitioner. Throughout the 
book, the aim has been to correlate and simplify the 
treatments in common use rather than to introduce 
new treatments. The fundamental principles of palpa- 
tation, percussion and auscultation are discussed in the 
opening section. In the second part of the book the 
methods of examination are covered. The third portion 
of the book presents a description of the characteristic 
symptoms and signs of important diseases of the heart, 
circulation, respiratory system and abdominal organs. 
It teaches bedside diagnosis from the symptoms of 
disease that makes the practice of medicine an art and 
gives to each symptom its proper valuation which may 
afterwards be confirmed in the laboratory. Part I— 
Fundamental Principles of Physical Diagnosis; Part 
II—The Physical Examination; Part III—Physical 
Diagnosis in Disease. 


Taking The Merchandise Inventory, by James J. 
Jackson, 262 pp., Chemical Publishing Co., Bklyn., 
Cloth, $4.00. 

The purpose of this book is to show how the physical 
inventory, instead of being a nuisance to be disposed of 
as quickly as possible, can be done quickly, accurately 
and easily. It outlines the fundamental principles of the 
physical inventory as a basis for the financial reports 
and other data used in the operation of modern business. 
It is primarily a guide for the executive who finds him- 
self confronted with the problem of taking an accurate 
physical inventory in a limited space of time and at a 
minimum cost. The principles discussed may be applied 
to manufacturing plants, warehouses, or any other 
place in which goods are stored. The book covers these 
basic general principles: The Need of Planning for an 
Inventory; Why a Physical Inventory Should Be 
Taken; Preparation for a Physical Inventory; Actual 
Taking of the Inventory; Computation of the Inven- 
tory; Verification of the Inventory. 


What Are The Vitamins, by Walter H. Eddy, Ph.D., 
247 pp., Reinhold Publishing Corp., New York, 
Cloth, $2.50. 

The author of this latest work in the ever growing 
literature on the vitamins is a director of Good House- 
keeping Bureau and professor of physiological chemis- 
try, Teachers College, Columbia University. The text 
endeavors to answer the following questions which will 
be asked more frequently as the general public becomes 
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ever more vitamin conscious: What Are Vitamins? 
What do they do? Which ones do I need? How much of 
each do I need? How can I determine my own particular 
need? Where and how can I get them? Incidentally 
this is one of the most interesting and informative books 
on the subject of these chemical compounds. A very 
complete bibliography after each chapter indicates a 
most exhaustive investigation of the literature on the 
vitamins. 


Union Policies And Industrial Management, by 
Sumner H. Slichter, 597 pp., The Brookings Institu- 
tion, Washington, Cloth, £3.50. 

This volume grows out of a study begun some years 
ago when Professor Slichter, on leave of absence from 
Cornell University, was a temporary member of the 
staff of the Institute of Economics. The original project 
was focused on the policies and altitudes of trade unions 
with reference to production. But since any such policy 
expresses itself through a variety of practices and shop 
rules embodying those practices, it became clear that 
production policy could not be appraisea except on a 
basis of a fuller analysis of a wide range of relativaships 
between trade unionists and employers. In its p: 2sent 
form, the volume presents a comprehensive discussion 
of both the content and the process of collective bar- 
gaining except as to wage rates. In a comprehensive 
manner it answers such questions as: How do unions 
attempt to control entrance to trades; Are the union 
restrictions on the number of apprentices reasonable; 
Does the closed shop produce labor shortages; How do 
seniority rules affect the efficiency of labor; How have 
unions attempted to limit the displacement of men by 
laborsaving machines; Under what conditions have 
unions encouraged employers to introduce new ma- 
chines; Do unions cooperate with management for the 
purpose of increasing production and reducing costs; 
What have been the results of competition between 
union and non-union plants; Why do some unions pre- 
fer piecework to time work; What principal problems 
has union management cooperation encountered; How 
does union-management cooperation raise the efficiency 
of management; What is the outlook for union-manage- 
ment cooperation? 


Biological Aspects of Infectious Disease, by F. M. 
Burnett, M.D., 308 pp., Cambridge: The University 
Press, New York: The MacMillan Co., Cloth, $3.75. 
Infectious disease, in chis book, is seen as part of the 

balance of life, where existence of one form of life de- 
pends upon the existence of others. The organisms of 
disease live upon the life of man and other animals, so 
that the solution to be looked for, from the point of 
view of nature, is an equilibrium. The ecological ap- 
proach is a contribution to medicine from biology, and 
has had great effect upon the medical control of 
disease. This approach foi ms the basis of Mr. Burnet’s 
book, in which he describes in a way comprehensible 
and interesting to everyone, the present state of knowl- 
edge of infections, the methods by which they are 
studied, and the manner of their discovery. 
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Improved 33-Punch “Rotary” Makes 


I 700 T abiets per minute... 



























This is a “Special” Stokes BB-2 Rotary 
Tablet Machine, similar to the standard 
machine except that it has a 33 hole head, 
with 33 pairs of punches and dies in- 
stead of the 27 with which the BB-2 is 
regularly equipped. As in other Stokes 
Rotary models of large capacity, each 
pair of punches produces two complete 


tablets at each revolution of the head. 


This machine is making tablets of ac- 
curate weight at the rate of 1700 per 
minute. Maximum tablet size is 7/16” 


diameter. 


It has an improved variable speed V-belt 
drive which is quickly adjustable and 
enables the machine to be operated at 
maximum production rates on tablets of 
different size and with materials of vary- 


ing characteristics. 


Other features include semi-steel con- 
struction, ample strength and ruggedness 
for continuous production, improved 
cams permitting smooth operation at 
higher speeds, means for adjusting for 
tablet weight and hardness while the 


machine is running. 


Let us send complete description of this 
and other Stokes Tablet Machines. 


F. J. STOKES MACHINE CO. 


5932 Tabor Koad Philadelphia, Pa. 
Olney P. O. 


Representatives in 


New York, Chicago, Cincinnati, St. Louis 
Cleveland, Detroit 





Pacific Coast Representative: 
L. H. Butcher Company, Inc. 


TABLET MACHINES = 





PHARMACEUTICAL EQUIPMENT. 
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BATCH SIZES 

At the recent meeting of the production section of the 
American Pharmaceutical Association, Jack Frosst of 
Charles E. Frosst & Co., Montreal, raised an interesting 
point in connection with economical batch sizes. He 
pointed out that conditions have changed very ma- 
terially since the old days when it was very desirable to 
turn inventories over just as rapidly as possible in order 
to minimize working capital invested in inventories and 
to make as much money from inventory investment as 
possible through rapid turnover. However, as Jack 
pointed out, conditions have changed and if you 
haven’t got your money in inventory, where else can 
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you put it? The market for money outside the par- 
ticular enterprise is very limited, especially for large 
funds. The return from safe investments is very small. 
Nothing can be safer than an investment in your own 
business where you are directly responsible for manag- 
ing your own money and it remains for you to draw the 
line between economical and uneconomical batch sizes. 

Obviously, an answer to the problem cannot be given 
for every plant. Circumstances in each case will decide 
the best course to pursue. When Jack threw the subject 
open for discussion, many points of view were expressed 
from the floor. First of all, there is the question of 
chemical assay. Every batch of finished products must 
pass through the laboratory and it is obvious that if you 
make a thousand gallon batch of a product instead of 
ten hundred gallon batches your assay cost is reduced to 
one-tenth of what it is when you deal with a multiplicity 
of small batches. 

Next comes the cleaning of equipment. Every time 
processing or packaging equipment is switched from one 
product to another, it must be cleaned and the character 
of the product determines the length of time taken in 
the cleaning. This is an important point to consider. 

Next is the necessary paper work involved. Produc- 
tion orders must be issued, labels must be withdrawn 
from stock and numbered, inventory accounts must be 
credited and debited, and various other records must be 
kept throughout the plant. Obviously, the paper work 
on a five gallon batch is just as expensive as that on a 
thousand gallon batch. 

Next comes the question of whether to store the prod- 
uct in bulk or whether to finish it up in finished pack- 
ages. Provided there is no corrosion or deterioration 
involved, finished products can be stored in tanks, 
drums, or barrels until wanted.’ This takes a consider- 
able number of tanks or barrels and a substantial 
amount of storage space, but the storage space is vastly 
less than is the case when the product is finished up into 


containers. 
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Three striking savings are offered »y machine bundling—and many manu- I: 
facturers are now taking advantage of them. If you operate cartoning or mS 
wrapping machines, the chances are that you can benefit, too, by modern 
bundling methods. 

From the very first day our bundling machine starts work in your plant, 
here’s what happens: 

1. DOWN GO PACKING MATERIAL COSTS—Using a strong kraft 
paper for bundling instead of costly made-to-order boxes makes an im- 
mediate saving of 60%. 

2. DOWN GO SHIPPING COSTS—Paper for bundling weighs one-third 
as much as cardboard containers. 

3. DOWN GO LABOR COSTS—One bundling machine handles the out- 
put of one or more cartoning machines, making important savings over 
hand packing. 

We would like to send you complete information on our 
NEW ADJUSTABLE BUNDLING MACHINE 


Write for Literature 


PACKAGE MACHINERY COMPANY, Springfield, Massachusetts 




















NEW YORK CHICAGO CLEVELAND LOS ANGELES TORONTO 
Mexico, D. F: Agencia Comercial Anahuac, Apartado 2303 Peterborough, England: Baker Perkins, Ltd. 
Buenos Aires, Argentina: David H. Orton, Maipu 231 Melbourne, Australia: Baker Perkins, Pty., Ltd. 
] — 2 
—" iy E 
> 7 
Our new adjustable at fs Sea ee, = 
bundling machine wore : wy ae “S 
shown in the Bristol- {es 


Myers plant. May 





PACKAGE MACHINERY COMPANY 


Over a Quarter Billion Packages per day are wrapped on our Machines 
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Next is the question of raw and packaging material 
cost. It often happens that in the face of a rising 
material market it is desirable to buy just as heavily as 
possible and to put the raw materials together in the 
form of finished stock with the utmost expedition. One 
of my clients, in anticipation of an increase in the alco- 
hol tax, manufactured and bottled thousands of gallons 
of various alcoholic extracts. 

Next there is the question of production efficiency. 
Quite apart from the problems involved in the process- 
ing departments, every production man knows that the 
longer you can run a line of packaging equipment, the 
cheaper will be your cost per unit. This is true also of 
packages which are assembled by hand. 

In the chemical stock room the weighing out of 
materials for a thousand gallon batch does not take 
very much more time than weighing out the same 
materials for a ten gallon batch. Also in the packaging 
material warehouse the assembly of the necessary pack- 
aging materials for the large batch is just about the 
same as it would be for the smaller one. 

So all in all the economic factors favor big batches 
even when a single batch may furnish a supply of a 
particular item sufficient for the needs of one, two, or in 
war times, three or four years. There are certain factors 
that must be evaluated carefully. First, assuming you 
have proper storage facilities, it is necessary to deter- 
mine whether the particular product deteriorates with 
age. Second, it is necessary to know whether prolonged 
standing in contact with a particular metal will cause 
corrosion of any kind. Next it is obviously necessary to 
work out your batch sizes in relation to the capacity of 
your equipment in order to secure maximum operating 
flexibility. For instance, if you have a great number of 
different kinds of tablets to manufacture and among 
them you have one or two which you can push through 
the department in 10,000 pound lots, it might not 
always be desirable to make such big lots because your 
dryers and presses and probably your coating pans 
would be tied up for a sufficiently long period of time 
to interfere with the production of miscellaneous items. 

This whole question offers a fascinating possibility for 
further study. We have all been prone to follow cost 
figures too literally. As a rule cost figures are meaning- 
less because they are insufficiently detailed to tell the 
whole story and too many general expense items are 
absorbed in meaningless cost accounts. Taking all of 
these factors into consideration, it should be possible by 
careful statistical study to determine, on the other hand, 
how small a batch of a particular product a company 
can afford to handle. If all of the factors of paper work, 
assay cost, cleaning time, setup time, etc., are carefully 
weighed, | think we would find that many of the small 
run items cannot be economically made in any but 
large batches and the movement of the items them- 
selves does not justify the investment that the large 
batches would entail. It is difficult as blazes to get a 
sales department to discontinue an item that is bringing 
in a few dollars. Salesmen are too apt to consider gross 
sales instead of net profits. 
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DUSTLESS POWDER FILLER 

An auger feed powder filling machine is not new but 
a machine like the one shown in the photograph is new 
in a number of particulars. It is fast, having a produc- 
tion of 70 and upward per minute. Double this speed 
can be obtained by using four stations instead of two. 
It is dustless. The filling operation as constructed 
makes very little dust, but even that very small amount 
together with any spillage on the stainless steel woven 
wire belts is drawn into an exhaust system and so dis- 
appears. The outside of the containers which are being 
filled is absolutely free of any dust or dirt. 

It is equipped with variable speed drive so that the 
production may be adjusted to closing operations which 
follow the filling. The finish of the machine is in keeping 





STOKES & SMITH AUTOMATIC POWDER FILLER 


with clean and efficient operation and its installation in 
a factory would certainly encourage the management 
and the operators to keep everything “‘ship shape.” 
Non-corrosive metal and chrome plate are freely used. 

In the filling operation the face powder drum is lifted 
up against a pad on the end of the auger sleeve and the 
pressure with which the powder leaves the auger makes 
sure that the powder drum is filled so that there will be 
a solid surface of powder under the transparent face of 
the drum. While the model of machine was developed 
for face powder drums, it is equally as good for cans, 
bottles, and a number of different kinds of containers 


VA 


within its range—minimum 114” x 1144” x 14” high and 
maximum 414” x 414” x 8” high. One particular feature 
which is to be noted is a package trip which acts with a 
“feather weight” package so that the “no package no 
fill’’ operates efficiently even with the lightest powder 
drum. A section of supply pipe above the hopper of the 
machine is furnished with a transparent window to 


show whether there is any interruption in the supply of 
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Get FACTS — 


and you’ll get Labelrites! I N G 


ore 
YOU CAN DEPEND ON MAJOR SAVINGS 
WITH THIS MINOR INVESTMENT -- -- -» 


Ask the 500 manufacturers who have bought over 700 
Labelrites about vital savings they made by modernizing 
their labeling equipment. Using either Pony Labelrites or 
fully automatic Labelrites gave them better labeling, and 
made amazing economies. 


e PERFECT REGISTER 


e NO BOTTLE-WIPING fp PONY OR 
FULLY AUTOMATIC 


With their wide range of sizes in containers or labels, their 
easy change-over with ‘‘petty-cash’’ change parts and their 
ability to handle a full line of products, Labelrites deserve 
your attention. Get FACTS, and you’ll get LABELRITES! 


NEW JERSEY MACHINE 


CORPORATION 
16th Street and Willow Avenue ... . . . Hoboken,N. J. 








CHICAGO OFFICE, 549 WEST WASHINGTON BLVD. 
@ Sales and Service Representatives in 14 Industrial Centres! @ 
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material coming to the hopper. The more important 
operating mechanism is fully enclosed and the machine 
is heavily constructed for long wear. The measurement 
of the powder is by the number of turns of the auger 
feed which is regulated by an adjustable can. A non- 
stop adjustable device can be furnished if desired. This 
machine is being offered by Stokes and Smith Co. of 
Philadelphia. 


MULTIPLE-EFFECT WATER STILL 

The accompanying photograph shows a triple-effect 
water still of 300 gallons per hour capacity recently 
built by F. J. Stokes Machine Co., Philadelphia, for 
Sharp and Dohme. Multiple-effect water stills such as 
this produce water of exceptional purity, with total 
solids of less than 3 to 5 parts per million and to meet 
resistance tests of 300,000 ohms or better per cubic 
centimeter. 





STOKES TRIPLE EFFECT WATER STILL 


Another and very important advantage of this type 
of equipment is its high efficiency. As compared with 
single-effect distilling apparatus a triple-effect still re- 
quires only one-third as much steam and water to pro- 
duce an equal quantity of distilled water. The yearly 
savings, in the case of a 300 gallon still such as that 
shown, will amount to several thousand dollars per 
year, depending, of course, on the cost of steam and 
water. It is stated that multiple-effect stills will usually 
save their entire cost in two years or less. 

The installation shown is equipped with automatic 
controls to maintain a fixed water level in the storage 
tank. These controls start and stop the still and auto- 
matically flush it out after each cycle. The photograph 
shows evaporators, centrifugal entrainment separators, 
preheater, condenser, cooler, tank and feedwater pump. 
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WARNING 

As you all know, it is getting more and more difficult 
to get equipment involving the use of stainless steel and 
aluminum. Deliveries are being quoted up to a year 
and even fifteen months on certain types of equipment. 
On others no promises are being made at all and in 
every instance every shipping promise is predicated 
upon defense conditions. If you are contemplating the 
purchase of new equipment this year, by all means 
order it now because God knows when you will get it. I 
don’t mean by this that you should anticipate your 
needs for 1942 and 1943 and try to get the orders in now 
because I think that such an attitude (which I know 
some people are following) is downright panicky and 
unpatriotic and it is unfair to machinery builders. The 
machinery builders are receiving orders far in excess of 
the capacity of their plants and are being pressed for 
unreasonable deliveries simply because too many of us 
did not have sense enough to make our equipment re- 
placements during the depression when we could have 
gotten equipment at a fraction of its present cost or be- 
cause we did not have confidence enough in the future 
of the company to risk a few dollars in the replacement 
of obsolete equipment when it could have been done 
without interferring with the defense program or with- 
out imposing an unreasonably severe load on the 
machinery builders 


SMALL ALL GLASS PUMP 

One of the unusual developments of the past year was 
the Nash pump of glass, a 114” x 2” centrifugal pump 
of “Pyrex” brand glass, produced jointly by Nash and 
the Corning Glass Works and marketed by Nash Eng. 
Co., South Norwalk, Conn. The outstanding success of 
this pump in service created a demand for a smaller size, 
and a 34"’x 1” pump, with a capacity of ten gallons per 
minute, has been perfected and is now available. This 
capacity is ideally adapted to the smaller installations 
and for laboratory and pilot plant service. 

Like the larger pump, this new size is actually con- 
structed of glass, volute, head and rotating impeller, 
and is fully transparent, and has the same advantages 
where corrosive liquids or liquids which must be kept 
chemically uncontaminated are to be handled. A 
unique mechanical seal replaces the conventional stuf- 
fing box, and a safety unloading device eliminates the 
possibility of fracture of the glass casing. This pump 
will handle hot acids or brine-cooled liquids with equal 
facility and should offer the solution to many chemical, 


process, and food plant problems. 


COOLING TOWERS 

There is an organization in New York at 71 Nassau 
St. called the Water Cooling Corp. This firm makes a 
specialty of cooling towers, evaporative condensers, 
spray ponds, and similar water treating equipment of 
every conceivable type. 
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No. 3 Hand Paste Filler 


seal tubes for applying clips. 


suited for your purpose. 


2620 East Jefferson Avenue 





Hand Tube Closer 


Colton Hand Operated Machines 


No. 3 Collapsible tube filler (hand operated) for tubes up to 1” x 514” long. 
Hand operated tube closer made in two sizes and styles to seal tubes with the Colton Clipless Closure or to 


Foot operated crimper for applying final corrugation to the closed end of the Colton Clipless Closure which 
gives it a decorative appearance as well as greater rigidity to the closed end of tube. 

We also furnish this same machine without the crimping jaws for applying clips. 

Our catalog No. 11 illustrates a variety of fillers and closers to suit production required. Please make 
us acquainted with your requirements and capacity, and we will be pleased to recommend machines best 


ARTHUR COLTON COMPANY 


Established 1884 


Foot Power Crimper 


Detroit, Michigan, U. S. A. 























Filling the Little Stone Jugs! 


ERTEL EMSA MODEL 


@ Filling the little stone jugs of McKelvy’s Seaforth line, which won 
Top Award in the Family Group of the All-America, is no easy task. The 
jugs are of an odd shape and must not be filled beyond a specified height 
in order that the fluids (cologne, deodorant and shaving lotion) may be 
easily dispensed through the special closure. 

@ The line has been a huge success in retail shops throughout the country, 
necessitating greatly increased production to meet orders. Here the 
great flexibility of the ERTEL EMSA VACUUM FILLER is well demon- 
strated. It has eliminated the filling bottleneck, nightmare of so many 
packagers. 

Fills 12 bottles at a time, foot pedal connecting spout and bottles—lever 
on top housing raises and lowers spouts to coincide with size of bottles— 
bottles filled at rate of 3-344 gallons per minute... automatically oiled 
pump—-conveyor folds when machine is not in use, saving floor space— 
furnished in bronze nickel plated or stainless steel—easy to clean and 
operate. 


UNUSUALLY ECONOMICAL — WRITE FOR FURTHER 
INFORMATION 


ERTEL ENGINEERING CORP. 
Manufacturers and Designers of Liquid Handling Equipment 
KINGSTON, NEW YORK 
New York Show Room, 40 West 48th St. 
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FASTEST 
METHOD OF 
ASSEMBLING 








@ Morrison Wire Stitching 
Machines with the new Type- 
SL Stitching Head meet today’s 
demand for the fastest, safest, 
most economical method of 
assembling and sealing corru- 
gated and solid fibre containers 
and numerous other types of 
fastening work. 


. Don’t delay! Write for complete 
information, catalog data NOW! 


SEYBOLD DIVISION, Harris» Seybold Potter Co. 
851 Washington St. + Dayton, Ohio 
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STATIC ELIMINATOR 

The new static eliminating device made by the Simco 
Co., Philadelphia, shown in the accompanying photo- 
graph consists of three transformers, a rectifying tube, 
and three Simco “neutrastats”” mounted in an iron box. 
On the left of the box is a two pole attachment plug for 
110 volts, 60 cycles, alternating current. The wire com- 
ing out of the side of the plug is to be attached to a 
ground. On the top of the unit is a single pole, two- 
piece connector, the male portion of which is attached 
to the static bar shown above. The female portion is 
the outgoing terminal of the Ionizer power unit. 

The static bar above the power unit is a standard 
Simco open-type static bar with fibre discs to protect 






hirer 
SN 


SIMCO STATIC ELIMINATOR 


the points from mechanical damage, but the Simco 
metal encased static bars are most frequently used with 
this unit. The bar is usually provided with 15 feet of 
cable and is supported in such a position that the points 
of the bar are directed toward the material to be dis- 
charged, the distance from the points of the bar to the 
material being about 12’. Where material to be dis- 
charged is moving very slowly, this distance may be 
increased to a few feet. 

The Simco Ionizer utilizes a new method of electri- 
cally propelling static charges out into space. A static 
field is produced equivalent to that of 100,000 volts, or 
more, direct current, and only a few thousand volts are 
generated by the Ionizer to accomplish this. The 
ionizing bar, mounted over top of the high speed paper 
handling equipment neutralizes the static charges. 


SMALL EQUIPMENT 

Following my note on small laboratory and pilot 
plant equipment I received a letter from A. K. Brennan, 
sales manager of Read Machinery Co. pointing out that 
although his company has built all manner of large 
mixers as well as many other types of processing equip- 
ment, they also have made a practice of duplicating the 
large units in very small sizes for pilot plant work. He 
also mentions that this company has followed the prac- 
tice of furnishing small laboratory equipment on a 
thirty-day trial basis provided the prospective customer 
pays the freight both ways. Therefore, if you are 
interested in any type of small processing equipment 
such as liquid, paste, and powder mixers and sifters, get 
into touch with Read Machinery Co., York, Penn. 
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BALL MILL 

To meet the increasing demand for grinding or 
processing materials that must not in any way be con- 
taminated by the metal of which the mill is constructed 
and in order to control also operating temperatures, 
Abbe Eng. Co., 50 Church St., New York, has recently 
built a complete all stainless steel unit. This particular- 
ly meets the needs of the plastics industry in grinding 
various types of resins for molding compounds. In the 
mill illustrated the cylinder is made of stainless clad 
steel welded to stainless clad steel heads. Inside the 
cylinder a series of rounded battle bars are welded to 





ABBE ENG. BALL MILL 


produce a wave like interior surface to provide the re- 
quired cascading action for the material and grinding 
medium during the rotation of the mill. 

In order to cool the mill during grinding, or heat it if 
the process so indicates, dished heads are welded to the 
outside of the mill heads and a connection is supplied to 
the cooling water or steam jacket surrounding the 
cylinder which is provided with baffles to effect uniform 
distribution of the cooling or heating medium. A rotary 
joint at one end of the mill permits the introduction of 
the heating or cooling medium to the jacket while 
the mill is running. The heating or cooling medium 
is removed at the opposite end through a similar rotary 
joint. The entire mill is set on fabricated steel pedestals 
with an extended base on which is mounted a geared 
head inching motor drive with motor mounted brake 
for stopping and holding the cylinder at any desired 
position. 

As a special precaution against contamination of the 
material during feeding and discharging, a special all 
stainless steel housing fits around the entire cylinder 
covering the width of the manhole area. A large opening 
feed door at top, a clean out door at the side, and a 
slide gate discharge at the bottom are also provided. 
Thus without coming in contact with the outside 
atmosphere, the ground and mixed material discharges 
directly into a screw conveyor or whatever receptacle 
may be required. Where it is necessary to evaporate 


the product during milling, to operate under vacuum, 
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BOTTLERS MACHINERY CO. 


4009 N. ROCKWELL ST., CHICAGO 











CLEANING... 
FILLING... 
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A list of concerns who have tried one Mikro-Pulver. 
izer and repeated their orders for many, reads like a 
Who’s Who in Industry. Twenty-three of the world's 
largest manufacturers, for example, are now using over 















MIKRO 


10 Mikros each and their average is 20 units each. 


Some of them have found a power saving of as much 
as 75°. All of them have found that a Mikro does a 
better job, quicker, without fuss and without dust. 


Write for the complete story. 


PULVERIZING MACHINERY COMPANY 
108 Valley Road 
Roselle Park, N.J. 
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wth SPARKLER 


HORIZONTAL-PLATE FILTERS 





FROM LABORATORY THROUGH PRODUCTION 


Forget filtering worries. There's a Sparkler Horizontal- 
Plate Filter to meet every requirement of drug and 
cosmetic manufacturer. Sparkler equipment is en- 
gineered to cut filtering time, improve quality and re- 
duce costs. It filters anything from heaviest wax to the 
most volatile chemicals—faster, more efficiently than 
any other unit on the market. Five gallon to 25 gallon 
batches handled completely. Advantages include 
greater speed and capacity; compactness; portability; 
intermittent service without disturbing clarity; and easy 
cleaning. Asa filter medium, filter papers of all grades 
may be used as well as cloth, asbestos cloth or asbestos 
paper, glass cloth, metal cloth or filter aids of various 
kinds. Capacities from 1 pint to 10,000 g.p.h. 


Write for full information today 


SPARKLER Manufacturing Company 


1204 WEBSTER AVENUE CHICAGO, ILL. 














Here’s what you'll like about 
the new 





... HAGERTY 
HANDY FILLER" 








e Durable e Simple to operate 
7 Mode rately e Convenient sizes 
priced 


e Eliminates 
spilling 


e Light construction 


The most practical hand filler 
for creams, lotions and liquids. 


Write for illustrated folder and prices 


HAGERTY BROS. & CO. 


10 Platt Street New York, N. Y. 
Est. 1849 
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to add liquids or gases, or to operate under pressure, a 
combination stuffing box can be supplied. This pro- 
vides a connection for introduction of the heating or 
cooling medium and a connection for adding of liquids 
or gases or for evacuation of the mill. 


DRUM CLEANER 

The Vol-U-Meter Co. of Buffalo announces the per- 
fection of an efficient, compact inside drum cleaner. 
With this drum cleaner the drum can be easily rolled 
over the edge of the carriage and tossed in—no lifting 
necessary. The channel iron carriage is balanced on 
trunnions, allowing either end to be elevated. Power is 
furnished from a light socket to a 14 H. P. motor. Both 
ends of the drum can be cleaned by alternate tipping of 





END TO END ROTARY DRUM CLEANER 


the carriage. The 4-inch drive wheels are wide enough 
to prevent denting of drum sides and the carriage is 
equipped throughout with ball bearings, having grease 
gun fittings. Complete information and prices can be 
had by writing the above company. 

Please note that while this device is intended as a 
drum washer, it also could be used as a liquid or granu- 
lation mixer. By adding a motor driven rocker to the 
arriage, it could be made to tilt back and forth auto- 
matically as the drum rotates. This end to end pitching 


would provide effective mixing. , 


SCIENTIFIC ODOR CONTROL 

W. B. Connor Eng. Co., 114 East 32 St., New York, 
recently published Bulletin 111 which contains en- 
gineering data of vital information to everyone in- 
terested in modern air conditioning. This bulletin tells 
precisely what positive, scientific odor control con- 
tributes in terms of savings to central heating and cool- 
ing systems. Detailed comparisons are made between 
the cost of heating and cooling outside air as against 
recirculating conditioned air through activated carbon 
odor adsorbers. Maintenance, amortization, etc., all 
are carefully worked out. 

Because it is the new outside air introduced that re- 


quires the bulk of the conditioning energy, all econom- 
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ically planned systems are designed to recirculate a 
maximum of the air circulated. This maximum, how- 
ever, is limited to the health and comfort of the occu- 
pants—which requires from 15 to 30 cubic feet of pure, 
odor-free air per minute per person. Dorex Odor Ad- 
sorbers, when applied to the recirculated air, permit a 
reduction in the outdoor air supply to 3 to 5 cubic feet 
per minute per occupant (more than ample for oxygen 
requirements) and thereby provide air conditioning 
comforts at considerably reduced air conditioning costs. 
Savings afforded by Dorex equipment are frequently as 
high as $160 per annum for each thousand cubic feet 
reduction in outside air, or over 100% annual return on 
the cost of the Dorex installation. Dorex Odor Adsorb- 
ers may be applied to existing as well as new air condi- 
tioning systems. 

Dorex Odor Adsorbers are the commercial application 
of the gas mask principle. Employing specially 
processed, highly activated coconut shell carbon, they 
adsorb, or, more simply, extract and hold odorous gases 
and vapors in a condensed state. Upon saturation, the 
carbon may be economically reactivated and reused. 


SOUND PROOFING 

In a recent issue of Colliers | read an account of 
studies made by one of the large insurance companies. 
This study related to the value of sound proofing offices 
and it showed, by comparing errors before and after 
sound proofing that typists’ errors decreased 29 per 
cent. Errors made by operators of calculating machines 


decreased 52 per cent. 


LIGHTING FIXTURES 


So much is being written about fluorescent and other 
types of lighting it seems desirable to call your attention 
to the fact that the Graybar Electric Co., Graybar 
Building, New York, supply fixtures for every type of 
lighting regardless of what it is. They also have a 
lighting service conducted by qualified lighting engineers 


to aid you in modernizing your lighting equipment. 


SEND FOR A COPY 

T. Shriver and Co., Harrison, N. J., have a new bulle- 
tin No. 112 on Shriver Diaphragm Pumps which is in- 
teresting if you have a tough pumping problem. 

Gale Oil Separator Co., 405 Lexington Ave., New 
York, have issued a bulletin describing their liquid in- 
terceptor and conditioner. 

A. F. Hinrichsen Inc., 50 Church St., New York, 
have published a booklet on air conditioning which is 
very handy to have around because it deals with all 
kinds of air conditioning equipment. In a recent issue 
we mentioned Anemostats and they are fully explained 
here. By all means get this booklet entitled, “Air Con- 


ditioning—Success or Failure?” 
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WHITE OILS 


Dependable ° Economical * Uniform 


| citer meet all U.S.P. requirements | 


Ultrols guaranteed colorless, bloomless 


THE ATLANTIC 
REFINING COMPANY 
Philadelphia, Penna. 
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The Perfect BgiMga tay 


and 
Outstanding 
Cr 


Established 1890 


PURIFIED TITANIUM DIOXIDE 








makes its use particularly desirable in high 
grade Cosmetics, Deodorants and allied prod- 
ucts in which ultra white color and extreme 
fineness are important @ So well is its purity 
controlled that we are able to guarantee in 
Whittaker Titanium Dioxide less than 20 
P. P. M. Lead. . . and less than 2 P. P. M. 


Arsenic. 


Samples for comparison will be sent, 


together with prices, upon request. 


WHITTAKER, CLARK 
& DANIELS, INC. 
260 West Broadway © New York 


CHICAGO: Harry Holland & Sons 
PHILADELPHIA: Peltz & Company 
TORONTO: Richardson Agencies, Ltd. 
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kCOMPOUNDERS CORNER 


BEAUTY MASKS 


Properly formulated face packs confer 
undeniable benefits upon the facial skin. 
Their action is: 

Cleansing, 

absorbent, 
inflammation-reducing 
softening, 

astringent, 
stimulating; and 
refreshing. 

Accentuation of the diaphoretic, siim- 
ulating or emollient properties o1 face 
packs may be produced by the inclusion of 
appropriate specifics in the formula. The 
degree of turgescence, which leads to the 
temporary suppression of wrinkles, may 
likewise be controlled by means of ade- 
quate formulation. Bleaching action, or 
enhanced emollient effect, is sometimes 
demanded—but in general the most de- 
sired and readily applied properties are 
those tabulated above. 

Probably the most important of all face 
pack constituents are china clay, colloidal 
kaolin and fullers’ earth. 

Cornish china clay makes an admirable 
base for face packs, but even more effective 
in practice is the impure variety of kaolin 
(containing iron and magnesium), known 
as fullers’ earth. This latter earth is, of 
course, widely used for the industrial 
bleaching of oils and fats. It seems to 
possess certain peculiarly beneficial proper- 
ties, when applied in paste form to the 
skin, which kaolins as a class appear to 
lack. In Bleaching Face Packs it should 
always be used as the basic ingredient. 
Another excellent raw material, from the 
dermatological standpoint, is calamine. 
Occasionally fullers’ earth is objected to, 
because of its greyish and rather unsightly 
tint, but so-called “white” fullers’ earths 
are also obtainable. Better still, however, 
is the joint application of fullers’ earth, 
light-colored kaolin, and a whitening 
material such as zinc oxide or titanium 
dioxide. 
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Bentoinite and wilkinite. are very useful 
—although the gelatinous mass that they 
form with water is too slimy in character 
to be suitable for use by itself. For that 
reason, a mixture of bentonite, china clay 
and fullers’ earth is to be preferred. The 
bentonite must first be specially treated, 
in order to remove gritty particles. The 
already abnormal water-absorbing proper- 
ties of this inert, non-fermentable colloid 
may be turther enhanced by the addition 
of a ‘ittle magnesium oxide. 

Other potential constituents of this clay 
type of pack include magnesium carbo- 
nate, kieselguhr, talc, starch, borax, mag- 
nesium sulfate and precipitated chalk; also 
medicaments such as precipitated sulfur, 
ichthammol, etc. Camphor and menthol 
are frequently incorporated in_ traces. 
Emollient and softening effects may be 
produced with mineral and vegetable oils, 
cetyl and stearyl alcohols, waxes and cos- 
metic emulsifying agents. 

Packs in paste (or so-called ‘‘cream’’) 
form require a suitably viscous, preferably 
hygroscopic vehicle. This may consist of 
appropriate combinations of the following: 
distilled water and aromatic waters, witch- 
hazel, aromatic tinctures, glycerin and 
substitutes, gums and substitutes (e.g., 
methyl cellulose and sodium alginate), 
quince and other seed mucilages, Irish 
moss mucilage, camphor milk, beauty 
milks, liquid creams, etc. Sodium alginate 
gives an excellent vehicle, when used in 
association with lime water. 

Preservatives such as the methyl or 
propyl ester of parahydroxybenzoic acid 
are frequently necessary. Any perfume 
used must be definitely non-irritant. It 
may be noted that phenylethyl alcohol 
exerts a mildly anesthetic action. Orange- 
flower water acts in similar fashion to 
-amphor—but, of course, less drastically. 
Boric, citric and other weak acids are very 
useful for correcting alkalinity, particular- 
ly in view of the fact that the pH of certain 
grades of kaolin is rather on the high side. 
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The addition of astringents such as alum, 
and of stimulating irritants, is not to be 
recommended. 

Less effective than face packs based on 
absorbent earths, though apparently popu- 
lar, are those made from gums (e.g., traga- 
canth and acacia), gum substitutes, albu- 
men, gelatin, agar-agar, quince and other 
mucilaginous seeds, Irish moss, sodium 
alginate, casein, glycerite of starch, dex- 
trine, methyl cellulose, ete. Gum acacia is 
particularly favored by some workers, as it 
facilitates the production of quick-drying 
alcoholic masks, which may be rendered 
further astringent by the addition of dex- 
trine or starch. 

Albumen has always been popular, but 
calls for very effective preservation. Casein 
is quite good, but has the disadvantage of 
being slightly odorous. If albumen is used 
in the form of egg white, it should be 
agitated thoroughly with water, and 
strained off so as to remove the membra- 
nous insoluble matter. One part of egg 
white to four parts of water is frequently a 
useful solution. It should be remembered 
that albumen is coagulated by heat and by 
the presence of electrolytes. A little 
ammonia added to the water helps to pre- 
vent coagulation and precipitation. If 
commercial dried albumen is employed in 
place of egg white, it will be found that 
this dissolves slowly in about ten parts its 
weight of water, being more readily soluble 
in the presence of a little sodium chloride. 

Gelatin tends to set too solid for incor- 
poration in the more popular mask creams, 
but is a useful base for the ‘“‘gelanthum” 
type of mask, which may be either potted 
or tubed. The tubes or pots are left in hot 
water prior to use, in order to get their 
contents into a suitably melted state. 

Thorpe Deakers considers that a proper- 
ly formulated mask does not have to rely 
upon irritants, such as an unnecessarily 
high concentration of perfume oils or 
capsicum, to stimulate the glands. Thus, 
a product containing acacia gum, a small 
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Pp ey R O H O L (Isopropyl Alcohol) 


for ASTRINGENTS — LINIMENTS 













PETROHOL is an excellent solvent for aromatic and 


essential oils. It exhibits stronger killing power toward 


THE ORIGINAL 
SYNTHETIC SOLVENT 
MANUFACTURERS lar to alcohol. 


It is free of impurities, but still non-potable. 


bacteria and yeast, still its effects on the skin are simi- 


& 
The pharmacology of Petrohol is reviewed in our 


Petrohol booklet. 


STANDARD ALCOHOL COMPANY 
26 BROADWAY, NEW YORK, N. Y. 





























H. KOHNSTAMM & CO., INC. 
89 PARK PLACE 11-13 E. ILLINOIS ST. 
NEW YORK, N. Y. CHICAGO, ILL. 
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amount of dextrine, alcohol, glycerin, a 
non-irritating preservative like the methyl 
ester of parahydroxybenzoic acid, a trace 
of cetyl alcohol, boric acid, and perfumed 
with camphor, menthol, and lavender, 
makes a refreshing and cooling mask. If a 
“tingle” is desired, increase the menthol a 
trifle until the right effect is achieved. Do 
not under any conditions employ such 
substances as salicylic acid for this pur- 
pose. 

Many and various are the 
gredients” that may be used in face packs 
and face masks. They range from bleach- 


‘special in- 


ing agents to anti-acne medicaments, 
herbs, vitamins, hormones, etc. Most of 
them cannot honestly be recommended. 


As bleaches—dilute acids, urea-hydro- 


gen peroxide (the so-called ‘solid per- 
oxide”), zinc and magnesium peroxides, 
may be used. Sodium perborate is defi- 
nitely not suitable for incorporation in 
face packs. 

Zine oxide and zine carbonate are excel- 
lent for alleviating inflammation. Also 
effective, though not so pleasant to use, is 
ichthammol 

Fine oatmeal, farina, pea and bean meal, 
etc., exert a beneficial action on the skin, 
when applied in the form of a wet com- 
press. Face packs containing special yeast 
extracts have recently proved very success- 
ful. Worth experimenting with are amor- 
phous silica, sodium alginate, arnica tinc- 
ture, Peru balsam, carotene, pepsin, inert 
alumina gel, and milk powder. Most of the 
so-called radio-active earths, etc., should 
be avoided. 

The following formulas are suitable 
bases for individual experimentation: 


China clay, whitest grade........11.0 ¢. 
Colloidal clay, finest............ 2.0 
PUMCES CARE... .... 5. ks ess os 5.0 
4me-carbonate. . ... 6.5.6. e5 +s 25 
Titanium dioxide............... 2.0 
MOAI ccs ccc oo eink eiea eiegticve we 2.0 
U2) 0 IE a lame eae ee 0.05 
OTT 5 ee ge ee soe Cel 
Witchhazel extract.............. 10.0 
Phenylethyl alcohol. ............ 0.5 
Perfume, non-irritant rose or 

magnolia type................ 0.5 
Glycerin or substitute......... 10.0 
Distilled water................. 55.0 


The mixed powder materials are wetted 
by the liquid vehicle. The resulting mass 
may be rendered more or less viscous by 
varying the constituents of the liquid 
vehicle and the balance of liquids to solids. 
Thus a gum mucilage may be used, if de- 
sired, to replace the glycerin. The per- 
fume materials may be rubbed up with one 
of the powder constituents. 


I oo eo Vy Shs 10.0 g. 
Fullers’ earth, whitest grade... . . 6.0 
Magnesium oxide............... 1.0 
Magnesium carbonate, baht... .... 2:9 
Cetyl alcohol................... 1.0 
Tincture arnica (or plain spirit). . 5.0 
Soap/gum beauty milk.......... 74.5 
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The mixed powders in this and similar 
formulae may be moistened with a soap- 
gum beauty milk or thin liquid cream, or 
with a camphor milk, cucumber and gly- 
cerin lotion, thin quince seed or Irish moss 
mucilage, etc. A greaseless cream is used 
in the following: 


Pallers’ earth... .....<sc2<.c.>. 2 
OS) SE ep ee he 1 oz. 
Sodium benzoate. ............. 1 dr. 
PORRGING Ole 55h ns 5ic ec akdos 25 drops 
Distilled water. . ......6.6-.00% 1 oz. 
Greaseless cream.............. 10 oz. 


The water is heated and the sodium 
benzoate dissolved in it. The perfume is 
thoroughly mixed with the fullers’ earth, 
the kaolin being then added. The aqueous 
solution is next worked up into the powder 
base, adding a little more water if neces- 
sary, to give a stiff paste. Finally, the 
greaseless cream is well mixed in—and 
the container appropriately sealed to ex- 
clude air. 


Pullers’ cantht... ...... 2.20 aes 14.0 oz. 
Prepared calamine............. 2.0 oz. 
PRCOSWNES Poft ah asco ash 0.5 oz. 
Lanolin, anhydrous......... -1 £062. 
OTS Se ne Ce ee een I 1.0 oz. 
OSE ELT ae eRe 0.5 pint 


These facial clay packs, when of an off- 
white color, are often tinted with a soluble 
blue or green dyestulf. Here the borax and 
rosewater solution is stirred into the 
melted wax and lanolin. The fullers’ 
earth and calamine are then stirred in, and 
the mass milled until perfectly smooth. 





Tragacanth, best quality......... 2.0 g. 
Gelatin, white 5 
70S. 1G Ce Oe RE 25 
Glycerin or substitute........... , 30 
Preservative (e.g., as above)...... 0.2 
Orangeflower water.............. 10.0 
Dhistilied water. ..... 2.62 052606 55 79.8 


Various formulas have been published 
for mud packs, etc., “containing oil.” The 
presence of waxy and oleaginous sub- 
stances is occasionally desirable, but they 
should never be incorporated in excessive 
amounts, as otherwise the characteristic 
absorbent, astringent action of the result- 
ing preparation is considerably decreased. 
C. H. Allen, S. P. C. 


SHAMPOO HAIR DYES 


In spite of criticisms of paraphenylene- 
diamine and allied compounds for dyeing 
hair, these materials appear to have come 
to stay because of the good results ob- 
tained when they can be used. Shampoo 
dyes are enjoying considerable popularity. 
These products consist essentially of dye- 
stuffs of the “‘para’’ type in alkaline solu- 
tion, together with a wetting agent which 
may be soap or a synthetic such as sodium 
lauryl sulfate. 

According to British Patent No. 524,293, 
the dyestuff plus alkali is incorporated in a 
soap cake. For example, 80 grams of para- 
amino-phenol are mixed with 75 grams of 
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soda ash and 100 grams of the methyl 
tauride of oleic acid, the mixture being con- 
verted into a paste with 75 grams of water. 
This paste is milled with 675 grams of 
toilet soap chips with a fatty acid content 
of 75-80 per cent. The homogeneous prod- 
uct after milling, is plodded and cut to 
shape. Dipped in a 2 per cent. solution of 
hydrogen peroxide, and applied by rubbing 
on the hair, the product is stated to give a 
reddish brown shade. Other tints can be 
produced. Manufacturing Chemist. 


DEODORANT PATENTS 


Dr. Jules Montenier, president of Mon- 
tenier Laboratories, manufacturing chem- 
ists, Chicago, has recently been granted, 
under date of January 28, 1941, three 
patents by the United States Patent Office, 
pertaining to astringents and body de- 
odorants and means of rendering them 
safer to various types of clothing. 

In Patent No. 2.230.082, with the addi- 
tion of a water soluble substance of an 
amide type, for instance acetamide in 
proper proportion to the cream or astring- 
ent lotion, the astringent effect of the 
aluminum chloride is in no way impaired 
but the free hydrochloric acid is bound in 
the form of acetamide hydrochloride 
which has no ill effect on fabrics. 

In Patent No. 2.230.083, another class 
of compound is used to give a similar 
buffering action. They are the nitriles 
such as acetonitrile. 

In the third Patent No. 2.230.084 the 
imides, such as carbondiimide, are used, 
and combine with free mineral acid to 
form a new addition compound without 
deleterious effect on fabrics. 


KEMULSION BASE AA 

A clear liquid of oily consistency, almost 
water white. Practically neutral and odor- 
less. Forms a brilliant liquid mixture with 
essential oils and aromatics by simple hand 
stirring at room temperature. These 
blends then dissolve or emulsify spon- 
taneously in water to form clear or col- 
loidal solutions or white emulsions, accord- 
ing to proportions used. 

Use 0.5 to 3.0 pounds of base per pound 
of aromatic, depending upon: 

(a) The particular aromatic or blend to 
be made soluble. 

(b) The degree of solubility and stabil- 
ity required. 

(c) The amount of water to be added 
to the soluble compound if any. 

Merit has been shown for blending with 
such essential oils and aromatics as 
Citronella, Rosemary, Methyl Salicylate, 
Sassafras Artificial, Clove, Terpineol, Pine 
Oil, Bouquets. Recommended for all 
technical manufacturing and cosmetic ap- 
plications, to impart solubility in water to 
essential oils, perfumes, allied materials. 
Not for food or drug use. Kem Products 


Company, Newark, N. J. 









RARER ESSENTIAL OILS 
Devardari Wood Oil 
erythroxylum monogynum Roxb. is little 


derived from 


known; it is an essential oil, the odor of 


which forcibly recalls guaiacwood and 
araucaria oils. By triturating the wood, 
which occurs in the East Indies, and Cey- 
lon, and by distilling the shavings with 
steam, a yield of about 1.85 per cent. is 
obtained. The oil has about the same con- 
sistency as guaiacwood oil. 

The use of this volatile wood oil as a 
fixative for perfumes and soaps is to be 
particularly recommended, since it can be 
worked to advantage into many composi- 
tions, in white rose, for example—and in 
lime, white lilac, chypre, fougére, Crépe- 
de-Chine, Mitsouko, Pompeia and related 
types. 

Regarding the composition of the oil, 
not much is known, but it consists mainly 
of sesquiterpenes and sesquiterpene alco- 
hols, an alcohol with the formula CooH320, 
bissabolene and cadinene, as well as capric 
acid. 

Better known oil of 
eucalyptus citriodora Hook. The oil to be 


is the essential 
found in the trade is chiefly from Queens- 
Jand, but recently samples have been ob- 
tained from a Kenya source. As the oil 
has a fairly high citronella content, and 
has moreover an extremely powerful odor, 
it definitely deserves attention. 

Oil of eucalyptus citriodora is specially 
indicated for use in soap perfumes, but 
may also be utilized for obtaining citron- 
ellal. 

The composition of the Kenya oil has 
not been fully investigated, but according 
to a publication of the Imperial Institute, 
London, it contains no less than 96.5 per 
cent. acetylizable components of the form- 
ula C;9H,s0 
ing. 

According to statements of the same 


with citronellal predominat- 


Institute, eucalyptus citriodora has _re- 
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cently been cultivated on the Seychelles 
Islands and supplies from the leaves 1.7 
per cent. of an essential oil with a still 
higher aldehyde content than the foregoing 
higher aldehyde content than the fore- 
going, viz., 78.7 to 82.6 per cent. citronellal. 


The essential oil of E. citriodora of 
Queensland contains, on the other hand, 
only 55.06 per cent. citronellal, 5 per cent. 
geraniol, 15 to 20 per cent. 1- and d- 
citronellol, 1 to 2 per cent. isopulegol, 
traces of cineol and sesquiterpene com- 
binations. 

The fruits, native of Africa, of Fagara 
Lemairei Willd. gave, on steam distilla- 
tion, 2.25 per cent. of a pale-yellow essen- 
tial oil, with a fresh odor of lemons, but 
with a somewhat bitter after-taste, due to 
the citronellal content. 

Fagara Lemairei oil may very con- 
veniently be used in the perfumery trade 
for the production of fine eaux-de Cologne, 
for its odor is extraordinarily fresh and it 
is precisely this fact which permits the oil 
to be used as a top note and in perfume 
compositions which have if possible a 
heavy background. 

The composition of the oil is little 
known; it contains citral, citronellal, 
methyl anthranilate, and terpene alcohols 
of the formula C;9HisO (of which geraniol 
could be proved, as_ well 
Linalyl acetate and d-limonene were also 


as linalool). 


found to be present. 

Little known in the perfumery industry 
is oil of hops, derived from humulus 
lupulus L., which in the brewing and 
mineral water trades, on the other hand, 
is much used. Perfumery is only con- 
cerned with the oil of the female inflores- 
cences, while: the so-called lupulin oil 
is unsuitable. 

This aromatic hop oil can be used to 
great advantage in fancy compositions of 
the Crépe-de-Chine and Mitsouko types, 
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and also in Chypre, fougére, Lierre and— 
above all—in tobacco perfumes. In addi- 
tion, it may be used advantageously in 
iris-like compositions, where it forms a 
very suitable base. 

Quantitatively, American hop oil is 
composed as follows: 30 to 50 per cent. 
myrcene, 15 to 20 per cent. humulene 
caryophyllene+traces of £-caryo- 
phyllene) and 20 to 40 per cent. esters. 
Czech hop oil contains 30 to 50 per cent. 


(i-a 


myrcene, 15 to 25 per cent. sesquiterpenes, 
myrcenol, geraniol, linalol, luparenol and 
luparone. The presence has been proved in 
hop oil of dipentene, myrcene, linalool, 
possibly isononylic acid; also “humulene,” 
consisting of caryophyllenes, free formic 
acid, heptylic acid, valeric acid, esterified 
formic acid, acetic acid, decylic acid, 
nonylic acid, octylic acid, butyric acid, 
myrcenol; free and esterified oenanthylic, 
caprylic and pelargonic acids. 

Very little used in practical perfumery is 
the oil of helichrysum italicum and augus- 
tifolium D.C., in spite of its fine odor, 
which makes it a suitable oil for almost all 
modern fancy compositions. 

Helichrysum oil is particularly recom- 
mended for use in extracts of the following 
types: Maderas de Oriente, Hawaii, Sprint, 
Maja, Goyesca, Tropiques, Tendres Nuits, 
Chanei No. 5, Normandie, Scandal, Ar- 
pege, Rumeur, Bellodgia, Fleurs de Ro- 
caille, Zibeline, Cassandra, Chinchilla, 
Cuir de Russie, Sous le Vent, Floraison, 
Country Club, Crepe-de-Chine, Mitsouko, 
Shanghai, Kobako, etc. 

As components of the Italian heli- 
chrysum oil, P. Rovesti obtained furfurol, 
isovaleric aldehyde, d-pinene and nerol. 

The best known of the helichrysum oils 
is the Dalmatian, which Schimmel & Co. 
obtained in a yield of 0.75 per cent. from 
the dry plant. 

Less well known on the European mar- 
ket is Hinoki oil, of which there are three 
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PRACTICE AND PURPOSE 


“\ ECENTLY we received the following report from one 
of our representatives: 


"Yesterday I called on Mr. and received his 
order for several items. In the course of our conversa- 
tion he asked me to express his appreciation to the New 
York office for the promptness with which they handle 
mail orders... . Fritzsche Brothers, Mr. ...... Says, 
gives the fastest service of any fim he has ever done 
business with and he duly appreciates a house which 
takes care of his orders the same day they receive 
them... he feels also that Fritzsche Brothers fils a 
small order with the same care and consideration as a 


39 


large one.... 


Of course this customer is right; we do make it a point to 
fill and ship all orders, regardless of size, the same day they 
are received if it is humanly possible to do so. And while 
this is but one phase of our business, it is indicative, never- 
the-less, of the practices that govern every single operation, 
from selection of our raw materials to delivery of finished 
product to the customer’s plant, for in all of these we have 
one purpose in mind: To give matchless service and the 
finest products at a cost that is fair to all. 


FRITZSCHE BROTHERS, Inc. 
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MAKE IT THE FEATURED FRAGRANCE 





























































GARDENIA 410 
| Gardenia fragrance for a complete 
line of cosmetic preparations except 
| creams 
. $18.00 per Ib. EE 
GARDENIA #26 
Inexpensive, rich floral perfume 
offered especially for creams and 
powders 
. sade | «| jen Nnnn Sec: $10.50 per lb. 

en: HE appeal of gardenia is like that of many . 

1 GARDENIA #30 
i an unforgettable melody . . . the pleasure of its Excellent for creams containing lano- 
cae | line 

a presence never dies. In consequence, the demand - $10.00 per Ib. 

: en do GARDENIA #27 

Tl for gardenia-scented toiletries, perfumes and cos- a ee : 

j Distinctive floral fragrance for ex- 
| iii Se — ee ee iis ts om tracts, toilet waters and powders 
ae | metics is relatively stable, and for the manufac- Pe Banas $18.00 per Ib. 
reeled turer who wants an assured market for his new | GARDENIA +34 
a 2 a High percentage of natural floral 

wa line, the fragrance of gardenia is a wise and poss imparting the living flower 

character 
, = 50.00 per Ib. 
aia logical choice. Modified versions of gardenia are $ = 

ee i GARDENIA #28 

also popular, providing, as they do, a modern a Spo 
ee = $35.00 per lb. 

% and distinctive appeal. : 

\ | PP GARDENIA #29 

hel For fine extracts and toilet waters 

ae. In the course of their work, our laboratories have fio 2 0" eRe ors 

GARDENIA #8 
developed scores of outstanding gardenia com- An inexpensive gardenia for extracts 
et a ; ; and toilet waters 

; | positions. Some of these, briefly described, are JP eee ees $8.50 per Ib. 

. . . . . fi | | 
ae listed with current prices in the adjacent panel. ea Pred st 
F ine fragrance for extracts 

a : : seen ee 2 I os eee: $18.00 per Ib. 
/ Samples, fuller details and specific suggestions for 

aa pera ‘ . 

7 . . GARDENIA #16 

their use will be furnished promptly to interested Dielighelel-gnedeata ollaie tee ciate 
——- ee) RR eee $14.00 per Ib. 
manufacturers upon written request. Consider zs 
COLOGNE #14 
se now, GARDENIA for the featured fragrance of A refreshing cologne based upon 
an gardenia 
yournew line! es $9.00 per Ib. 
g \ N : NY ‘ \ 
Saad FRISCH BE QnA . 
YY NN VY FNS SN SX X = § NV XX § VSNSN VN SSN SKS N 
\ ss YX ys VN Vs YSN NSS SVN &¥ VV LsSQVs: Y WY N 
\ ASS & ies ls ds Y LS CLAS & CSAIL LLNS. SUVS 
a aha Obs Woda a ohW @ dadalisy aalbs 
PORT AUTHORITY COMMERCE BLDG., 76 NINTH AVENUE, NEW YORK, N. Y. 
BRANCH STOCKS 
BOSTON CHICAGO LOS ANGELES ST. LOUIS TORONTO, CANADA MEXICO, D. F. 
FACTORIES AT SCECeRYr Oe, N. 4 AN OD S$@tt ans (VAR) FRANCE 




















YOU CAN RESTORE 
THE ORIGINAL APPEAL OF YOUR FORMULA 





HE odor quality of countless perfume formulae has been seriously affected 
either by the total lack of certain essential constituents or by their present pro- 
hibitive cost. But for many of these our laboratories have supplied such effec- 
tive substitutes that noticeable alteration of fragrance has been entirely avoided. 
Our duplication of such oils aa BERGAMOT, LAVENDER, GERANIUM, 
ESTRAGON, PETITGRAIN, ORRIS ROOT, YLANG YLANG, NEROLI 
and many others has been so exact that in many cases no manipulation other 
than their substitution for the genuine oil has been necessary. In other 
formulae, preservation of the original character has been achieved by using 
these synthetics slightly modified to meet conditions individual to each particular 
product. 


One of your vital concerns today is to protect your costly investment in original, 
sales-compelling perfume formulae and one of or functions is to help you do 
this. As proof that we can, we'd like nothing better than to work with you on 
any one of your more difficult replacement problems. A sample of your prod- 
uct with a full explanation of your needs will enable us to do this. Why not 
get in touch with us today and see if we cannot help you? 
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different varieties, viz., that from the 
leaves of the hinoki tree (Chamaecyparis 
obtusa Endl.), that from the wood, and 
that from the twigs. Only the wood-oil is 
available in commerce today. 

Hinoki wood oil is mainly used as a sub- 
stitute for lavender oil, but as such it is 
only made use of in the soap industry, for 
in perfumery it is less suited as a substitute 
for lavender oil, owing to its own individ- 
ual perfume. It consists of about 70 per 
cent. of d-a-pinene and 24 per cent. of 
sesquiterpenes, especially cadinene. 

Hinoki leaf oil is constituted as follows: 
Hinoki acid, C;;H2s02, which is tasteless 
and odorless, d-a-pinene and cadinene; 
furthermore d-limonene, d-borneol, bornyl 
acetate, bornyl nonylate, a tricyclic ses- 
quiterpene C;H»24, a bicycle sesquiterpene 
alcohol C,;H26O, and a tetracyclic diter- 
pene, CooH 2. The major portion of 
hinoki leaf oil consists of 40 per cent. 
limonene, 25 per cent. esters (especially 
bornyl acetate), 20 per cent. tricyclic ses- 
quiterpenes, 10 per cent. sesquiterpene 
alcohol, 5 per cent. diterpene. 

Hinoki root oil, which smells strongly of 
camphor, would especially lend itself as a 
substitute for camphor oil. 

In Uganda there occurs the labiate Hos- 
lundia opposita Vahl, called Kamynye, 
which furnishes a pale-yellow oil with a 
pleasant vanilla-like odor. This oil is of 
interest to the perfumery industry and 
could find application as a base for Spanish 
extracts, and also for the Chanel, Nor- 
mandie, Shanghai, Pompeia types, etc. 

As regards its composition, the only fact 
that is known is that the oil is supposed to 
consist to a large extent of sesquiterpenes 
and sesquiterpene alcohols. 

A new French oil, which promised in 
pre-war days to be of interest to the per- 
fumery industry, is the kafa oil from 
Ischaemum brachyatherum Fenzl. The 
roots yield 1 per cent. of an essential oil, 
which in odor strongly recalled vetiver oil. 
Suggested uses are in perfume complexes 
of the following types: Reve d’Or, Mit- 
souko, Fougere, Chypre, Maderas de 
Oriente, Maja, Tendres Nuits, Chanel, 
Tabac Blond, Cassandra, Zibeline, Flora- 
ison, Kobako, Crepe de Chine, Vertige, 
Bois Dormant, etc. 

Regarding the composition of kafa oil, 
so far nothing is known. The oil obtained 
contained 46.2 per cent. alcohols (com- 
puted as C;5;H2,O), of which 14.5 per cent. 
consisted of tertiary sesquiterpene alco- 
hols, corresponding to the formula 
C,sH2,0 and C,;H2,0; on treatment with 
formic acid, the alcohol C,;H2,0 was 
obtained. 

Of great interest, especially for lipsticks, 
is the extract-oil of black currant (Ribes 
nigrum L.), which was brought out about 
16 years ago by the firm of Dhumez, 


Grasse, and has also recently been placed 


on the market by Messrs. Chiris, Grasse. 
L. S. Glichitch and M. G. Igolen at the 
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laboratory of the latter firm obtained by 
means of benzol from the buds by extrac- 
tion in the cold 2.4 to 3 per cent. of a semi- 
crystalline, dark green colored, power- 
fully scented concrete oil with the acid- 
figure: 120; quantity of ester: 15.5, whose 
smell, like that of black currant wine, is 
reminiscent of bugs (Wagner). By means 
of water vapor distillation and cohobation, 
it was possible to obtain from the extract 
16 to 17 per cent. of a pale green volatile 
oil, having the same scent as ribes nigrum. 

As already mentioned, the oil of the 
buds of the black currant is specially suited 
for scenting lipsticks and, moreover, gives 
excellent nuances in Chypre, Fougere, 
Ambre, Lierre and fancy perfumes with an 
Oriental scent after the manner of Crepe 
de Chine, Goya, etc. Where price plays no 
part, it is also to be recommended for soap 
perfume oils, as truly remarkable effects 
can be secured with it. 

The oil of the buds of black currants, 
has the following components: 85 per cent. 
terpenes and sesquiterpenes, including 8 
pinene, sabinenes, d-caryophyllene, a 
further 6 per cent. non-identified terpene 
alcohol, 0.25 per cent. phenol, including 
carbolic acid and 8-naphthol, 0.7 per cent. 
bound acetic acid and 0.5 per cent. higher 
acids. The peculiar scent of black currants 
is, apparently due to the cumin aldehyde 
content. 

In Florida and North Carolina there 
occurs in great quantity the composite 
Liatris spicata Willd. (hound’s tongue), 
which is not without interest for the per- 
fumery trade and which supplies 0.09 
per cent. volatile oil from the leaves. 

The volatile oil could be used for 
tobacco perfumes, as it smells both of 
coumarin (the oil has even been used in- 
dustrially for obtaining coumarin) and of 
vanilla. Its odor makes it suitable for 
use in Crepe de Chine, Chypre, Fougere, 
Mitsouko types, etc. 

As for the composition of the oil, nothing 
is known except that the leaves contain 
0.78 to 0.98 per cent. coumarin, besides a 
disagreeably smelling and persistent body 
which, according to T. F. Wood is sup- 
posed to be liatrol. As little is known 
about the constants of this oil as about its 
composition. 

In former days only the volatile oils 
from the roots, fruit and vegetation of the 
levisticum officinalis L. were known, but 
recently A. Chris has obtained the volatile 
oil from the entire growing plant in a yield 
of 0.248 per cent. 

The oil could be used in expensive fancy 
perfumes, where marvellous effects could 
be secured, since the oil is scented like 
celery and angelica, and is thus adapted to 
serve as background; the celery element 
would then strike a spicy note in the per- 
fume, whilst the angelica would give the 
amber tone. 

An oil used in large quantities in Japan 
as lavender substitute, although scarcely 
known in Europe, is kuromoji oil of Lin- 
dera sericea Bl., which is obtained by the 
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water vapor distillation of the leaves and 
twigs. Two oils are known in the trade 
under the same name. 

As regards their use, the distilled prod- 
uct is chiefly used, containing linalool and 
geraniol; it can serve as part-substitute 
both for lavender and bergamot and could 
find a ready sale in the soap industry. 

Regarding the constants of the leaf-oil, 
nothing is known, although Shinohara 
wrote about the oil in 1915. The composi- 
tion of the oil investigated by Shinohara 
was as follows: 50.9 per cent. terpenes, 7.7 
per cent. cineol, 11.4 per cent. esters, 20.2 
per cent. free alcohols, 9.1 per cent. alde- 
hydes and ketones, as well as traces of 
phenols. The total oil contained 11.4 per 
cent. linalool and 7.1 per cent. geraniol. 
An oil investigated by Schimmel & Co. 
contained, besides anti-clockwise terpenes, 
cineol, linalool and geraniol, the latter 
chiefly as the acetate. 

In French Ubangi there occurs Laggera 
alata Roxb. Sch. Bip., from the leaves of 
which L. Jolly obtained 0.01 to 0.065 per 
cent. volatile oil by water-vapor distilla- 
tion. Owing to its odor, which forcibly re- 
calls tansy, the oil could be used for 
Fougere perfume and soap oils. Regarding 
the components of the oil, all that is known 
is that it contains 80 per cent. of an un- 
known phenol ether. 

In the trade one only very seldom meets 
with the leaf oil of Magnolia grandiflora L., 
which is produced both in Italy and North 
America. It is obtained as a faintly green- 
ish oil, having a pleasant odor, in a yield 
of 0.1 to 0.15 by water-vapor distillation. 

The oil could be used in fine perfumery, 
and also in the soap industry, where it is 
particularly suited for rose, fougere, 
chypre, heliotrope, and musk soaps. 

Not very much is known regarding the 
composition of the oil. It shows a total 
alcohol content (calculated as CioH,s0) 
of 13.45 per cent., an ester content (as 
C,2H2902) of 9.42 to 10.6 per cent.; it 
further contains 3 per cent. phenols, car- 
bonyl compounds, cineol, and, in the main 
fraction, a mixture of sesquiterpenes and 
oxygen-containing compounds of unknown 
structure. 

The same author obtained after the 
water-vapor distillation of the blossoms of 
Magnolia grandiflora L. 0.04 per cent. of a 
slightly yellowish volatile oil, which is said 
to have a less pleasant odor than the leaf 
oil, although in reality the blossoms smell 
much pleasanter and are rather reminis- 
cent of orange blossom. 

H. M. Dumont, S. P. C. 


SYNTHETIC BERGAMOT 


A type of synthetic bergamot, not con- 
taining ingredients likely to increase in 
price, is now being offered by Compagnie 
Parento, Inc. This substitute is similar to 
the natural product not only in odor 
character, but also in stability and solu- 
bility. 
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FORMIC ETHER AMYL BUTYRATE 


AMYL FORMATE BUTYRIC ETHER 


RUM ETHER BUTYRIC ACID 





These Northwestern Products are especially made for 


flavoring purposes. 





THE NORTHWESTERN CHEMICAL COMPANY 


THE LARGEST MAKERS OF BUTYRIC ETHER IN THE WORLD 
WAUWATOSA, WIS. 

















SHERWOOD...A Name that Means 
QUALITY to Particular Buyers 


WHITE OILS 


PETROLATUMS 
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For details 


SHERWOOD PETROLEUM CO., Inc. 


REFINERY: WARREN, PA. 





ENGLEWOOD, NEW JERSEY 








THE REFINERY OF CONTROLLED SPECIALIZATION 
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STAPHYLOCOCCIC INFECTIONS 


Osgood subjected 13 patients with 
serious staphylococcic infection to treat- 
ment with neoarsphenamine or sulfathia- 
zole alone, to neoarsphenamine and sul- 
fathiazole or to neoarsphenamine and sul- 
famethylthiazole. Twelve of the patients 
recovered. His limited experience leads 
him to believe that it is important to start 
therapy at the earliest possible moment, to 
maintain blood levels continuously, to 
drain localized accumulations of pus, to 
introduce sulfathiazole in suspension lo- 
cally, as suggested by Spink and Hansen, 
and to continue treatment for at least one 
week after evidence of infsction has dis- 
appeared. The optimal concentration of 
sulfathiazole is from 5 to 10 mg. per 
hundred cubic centimeters. In some ex- 
periments with cultures of living marrow 
neoarsphenamine was superior to sul- 
fathiazole, in others the reverse was true. 
The combination of the two drugs was 
often more effective than either alone, but 
always more effective than the less effec- 
tive of the two used. Neither drug led to 
complete sterility of the cultures 
many cases as did sulfanilamide against 
the beta hemolytic streptococcus when 
similarly tested. The larger the inocula- 
tion of organisms, the less effective were 
the drugs. The available data suggest 
that each drug will have a place in the 


in as 


therapy of staphylococcic infections and 
that their combination may prove more 
effective than either alone in the most 
serious infections. J. Pediatrics, vol. 17, 
p. 740. 


BELLADONNA AND APPETITE 


Greene observed that hunger could be 
controlled by belladonna and bromide or 
phenobarbital. He gave such medication 
to 39 obese patients, 5 with diabetes and 
overweight and 1 with chronic pyelone- 
Phritis with overweight. The medication 
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ADVANCING THERAPY 


given the without their 
knowledge of its purpose. The appetite of 
40 of the 45 patients was diminished after 
medication. The medication was an im- 
portant factor in reducing the appetite, as 
10 patients who omitted the medication of 
their own accord resumed it because hun- 
ger returned. The effect of the drug appears 


was patients 


to continue indefinitely as long as the 
medication is continued. One of the 
patients with diabetes and moderate 


obesity is of particular interest. She was 
never able to control the diabetes because 
hunger caused her to eat between meals. 
Tincture of belladonna, 10 drops three 
times a day, before meals, eliminated this 
hunger and permitted the control of the 
diabetes. The patient with the pyelone- 
phritis was forced to limit her activity be- 
cause of the nephritis and hypertension, 
she began to gain weight and the adminis- 
tration of tincture of belladonna decreased 
her food intake sufficiently to stop the 
gain in body weight. Omission of the drug 
at a later date was followed by gain in 
body weight, and reduction again followed 
the administration of the drug. The cause 
of the increase in appetite of patients with 
obesity is not known. Harrington and 
Newburgh have stated that many patients 
ingested food at frequent intervals because 
of nervousness or of habit. The author’s 
observations support this contention and 
for this reason a mild sedative is of dis- 
tinct aid in controlling the appetite of such 
patients. The fact that belladonna de- 
creases appetite suggested that an altera- 
tion of the motility of the stomach or small 
intestine may be a contributing cause. 
J. Lab. Clin. Med. vol. 26, p. 477. 


NAIL POLISH DERMATITIS 


Burgess reports 10 cases with a history 
of repeated violent or mild exacerbations 
every few days of a patchy eruption of the 
face and neck. The eruption was not 
uniformly symmetrical but was frequently 
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unilateral. The areas affected were usually 
about one or both eyes, about the mouth, 
the sides of the neck and the supraclavicu- 
lar regions. In 1 case pruritus ani was due 
to repeated contact with nail polish, in 2 
the eruption was on the shoulders and in 2 
in the midsternal areas. Obviously re- 
peated contact with the fingers in these 
areas precipitated the dermatitis and, once 
the eruption occurred, the incessant burn- 
ing and irritation greatly increased the con- 
tact. Freshly applied nail polish appeared 
more highly irritant than when it had been 
on the nails for some days. Eczema in- 
volving the fingers was encountered only 
once. The patch test in the reported cases 
was uniformly positive. In order to ascer- 
tain its value, 25 random cases were tested 
to different nail polishes and each gave a 
negative patch test. A number of other 
cases with similar eruptions gave negative 
reactions, but the eruption disappeared on 
discontinuance of nail polish. It is prob- 
able that a negative patch test on some 
other area of the body does not necessarily 
exclude the possibility of nail polish as a 
causative agent, and in the absence of 
other etiologic factors contact with nail 
polish appears indicated. Can. Med. 
Asso. J. vol. 43, p. 544. 


VITAMIN B COMPONENT 


Identity of a new B vitamin, needed by 
rats to keep their hair from turning gray, 
was announced by Dr. S. Ansbacher, of 
the Squibb Institute for Medical Research. 

This member of the vitamin B complex 
is p-aminobenzoic acid. Besides its role 
in preserving hair color in black and pie- 
bald rats, the vitamin is needed by chicks 
and bacteria for growth. 

Human importance of this vitamin at 
present probably attaches less to its effect 
on hair color than to its action on sul- 
fanilamide. Dr. Ansbacher points out that 
last year D. D. Woods and P. Fildes, in 
England, reported that in test tube ex- 
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POWCO BRAND Neutral Soaps are ‘‘tops’’ 
in the trade because their chemical and physical 
characteristics are dependably uniform. Year 
after year, the volume of Powco Soaps has grown 
as Dentifrice and Toilet Requisite manufacturers 
have switched to these American products. To- 
day, this large quantity production makes it pos- 
sible to offer air floated POWCO BRAND 
Neutral Soaps of the highest quality at an actual 
saving to you. 


Our laboratory will gladly work with you in 
determining the Powco Soap with the chemical 
and physical characteristics required for your 
formula. 


OWwCO 


BRAND 


Tested Quince Seed : Powdered Neutral Soap 


Concentrated Shaving Cream Base 





JOHN POWELL & Co. 
112 East 32nd Street, 
New York City. 
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BYPASSING THE 
‘BOTTLENECK 








ONE IMPORTANT STEP TO AVOID 
BOTTLENECKS IN YOUR PRODUCTION 
IS TO DEAL WITH A SUPPLY SOURCE IN 
WHICH THEY ARE HAPPILY MISSING 


With ample stocks maintained in New 
York, at our branches listed below, and in 
our Jersey City plant, we are making 
prompt deliveries on practically all lines. 
Our representatives are qualified to ap- 
proach your problems with sympathetic 
understanding. 


ISCO ABSORPTION BASES 
Too many people buy absorption bases without 
regard to variety and consequently fail to get the 
best the market affords. Although there are 
many varieties of absorption bases, you need 
know only a few to get the best for your particu- 
lar purpose. 
1—Oxycholesterin Absorption Bases—for high grade 
Cosmetic Creams. 
2—Cholesterol Concentrates—for practically all 
creams of the water-in-oil type, to give them 
cholesterol value without changing their formula- 
tion. 
3—Good creams for ointment manufacturers. 
4—Excellent Absorption Bases for the manufacturer 
of hair preparations. 
ISCO TRINITY TALC 
This excellent American Talc will reflect its good 
qualities economically in any product in which it is 
used. A trial run will prove to be convincing evidence. 


We have a complete line of Specialties for the Phar- 
maceutical and Cosmetic manufacturer. 


WATER SOLUBLE GUMS, WAXES AND 
ALLIED PRODUCTS 


INNIS, SPEIDEN & COMPANY 


Established 1816 


117-119 Liberty Street New York, N.Y. 


BRANCHES: CHICAGO + CLEVELAND - PHILADELPHIA 
BOSTON + GLOVERSVILLE, N. Y. 
FACTORIES AT Niagara Falls, N.Y. and Jersey City, NJ 
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periments the vitamin, or acid, nullifies 
the action of sulfanilamide in checking 
growth of hemolytic streptococci. This 
seems to raise the question, for medical 
scientists to answer, whether doses of 
vitamin B complex which many people are 
now taking should be stopped during 
sulfanilamide treatment. Science News 
Letter, March 1, 1941. 


PHENOTHIAZINE 


According to Manson-Bahr, pheno- 
thiazine, a thiazine dye, has been shown to 
be effective against culicine larvae, against 
strongyloid worms in sheep and against 
stomach worms in animals. It is excreted 
in the urine and acts as a urinary antisep- 
tic. Three Indian lascars infected with 
Ancylostoma duodenale were given pheno- 
thiazine in doses ranging from 30 to 40 
Gm. but the results suggest that the drug 
is ineffective for worms in the small in- 
testine; similar results have been found in 
animals. Nine patients with Ascaris lum- 
bricoides were treated; 5 had a double 
infection with round-worms and_ hook- 
worms and 2 a double infection with round- 
worms and whipworms. These 7 patients 
were given total doses ranging from 16 to 
48 Gm. Only one roundworm was recov- 
ered, and the whipworms were unaffected. 
Of the remaining 2 patients, I had a mul- 
tiple infection with roundworms, hook- 
worms, whipworms and threadworms, the 
other had roundworms only. They were 
given 8 Gm. daily for three days, followed 
by a dose of sodium sulfate, and results 
were more satisfactory, all the round- 
worms being removed. Phenothiazine has 
given good and permanent results in the 
treatment of threadworm infections, espe- 
cially in children. Effects on 6 children 
and 3 adults are recorded; all were cured, 
though 3 (1 child and 2 adults) required a 
second course. The following doses are 
advised: 2 Gm. daily for seven days for 
children under 8, and half the dose for 
children under 4; 8 Gm. daily for at least 
five days for adults. Lancet, vol. 2, p. 808 
(1940). 


ENCEPHALITIS 

According to Sas, encephalitis is usually 
a sequel to acute infectious disease, par- 
ticularly influenza. Since a number of 
acute infectious diseases are influenced 
favorably by chemotherapy there seemed 
to be justification to try this treatment in 
encephalitis. The author regards sodium 
salicylate as the best drug in encephalitis. 
He employed it successfully in treating 24 
patients. All of the patients recovered and 
no sequels remained. Adults were given 
5 Gm. of sodium salicylate daily. This 
quantity was divided into five doses of 
1 Gm. each, one of which was administered 
during the night. The individual dose was 
dissolved in a spoon of water. For children 
the doses were reduced. In case of gastric 
disorders, or in unmanageable children, the 
drug can be given by rectum. If the pulse 
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becomes irregular, or the patient develops 
a moderate fever, digitalis is administered. 
Antipyretic treatment is advisable for high 
fever. The author suggests that vitamin B 
preparations might prove helpful. He 
stresses that encephalitis occurs also in 
nurslings, particularly at a time when in- 
fluenza is prevalent. They should likewise 
be treated with sodium salicylate. In- 
dividual doses of from 0.14 to 0.18 Gm. 
should be given four times during the day 
and once at night. Singultus is often the 
only apparent symptom of encephalitis. 
This symptom may persist for several 
days and may make food taking impos- 
sible because the first act of swallowing 
elicits the hiccup. The author found 
sodium salicylate helpful in the treatment 
of the hiccup as well. Wien. klin. Woch. 
vol. 53, p. 541. 


METHENAMINE FOR VIRUS 
DISEASES 


Jaeger reports on the therapeutic effects 
of methenamine in herpes, erythema and 
varicella. The drug, given orally and by 
injection in relatively large daily doses 
totaling at least 6 to 8 Gm. in adults, was 
able to heal rapidly different types of 
herpes, such as herpes zoster and simplex. 
Cases of herpes simplex, with few excep- 
tions, yielded at once to medication, ir- 
respective of their site or etiology, whether 
due to infection, digestive disorders or the 
menstrual cycle. The drug was no less 
effective in erythema multiforme and 
erythema nodosum. In twenty cases of 
chicken-pox the course of the disease was 
abbreviated and the appearance of the 
rash prevented in others. Mild hematuria 
that occasionally occurred under the im- 
pact of heavy doses could be promptly 
checked through discontinuation of the 
drug without sequels. Forts. Therapie, 
vol. 16, p. 231. 


FOOD SENSITIVITY IN ACNE 


Cormia suspected food sensitivity in 25 
of 80 private patients with acne vulgaris. 
Twenty of them were given elimination 
diets. Twelve additional patients, all with 
severe acne of two or more years but lack- 
ing a history of food sensitivity were in- 
cluded as a basis for comparison. Skin 
testing with the common food allergens 
was done in 13 of the 32 from 15 to 34 
years of age who had had acne from two 
to seventeen years. The results were 
checked against those obtained with the 
elimination diets. The chief aggravating 
factors were inadequate rest, menstrual 
periods and alcohol. Sixteen patients be- 
lieved that one or more foods caused flare- 
ups. All patients were placed on elimina- 
tion diets; roentgen therapy was used but 
was delayed until food testing was nearly 
complete, and endocrine therapy was 
given when indicated. The foods most 
frequently mentioned were chocolate and 
tomatoes. Other foods incriminated were 
pork, potatoes, cheese, bread, eggs, apples, 
tea, coffee and oranges. Of the twenty- 


The Drug and Cosmetic Industry 


four foods listed by 16 patients, thirteen 
caused a flare-up of the eruption on in- 
gestion. Four patients would not be 
tested by ingesting the specific food be- 
cause of previous severe reactions. Gen- 
erally the patients who reacted most 
vigorously to the ingestion tests gave posi- 
tive intradermal reactions to the food in 
question. After the eruption improved, 
the foods were gradually reintroduced into 
the diet, and only rarely did they cause 
subsequent reactions. The foods, in order 
of frequency, causing demonstrable flare- 
ups were chocolate, tomatoes, nuts, 
spinach, wheat, white bread, coffee, 
potato, eggs, peas, grapefruit, milk, string 
beans, tea, beef, oatmeal, fish, corn, 
carrot, lettuce, beet, cheese and cabbage. 
Four patients reacted positively to white 
bread but gave negative reactions to 
wheat. This is confirmatory evidence that 
bread improvers containing bromates 
could be responsible for flare-ups (Wise 
and Sulzberger). Food elimination diets 
were curative in 2 patients, showed from 
75 to 90 per cent. improvement in 5 and 
from 50 to 75 per cent. improvement in 8. 
The observation period was from one to 
three years. J. Allergy, vol. 12, p. 34. 


CHOLINE 

In view of the increasing interest evi- 
denced by biochemists and physicians in 
the physiological significance of choline, 
the American Lecithin Company has re- 
cently issued a review of the literature with 
special reference to soybean lecithin as a 
dietary source of choline. 

Choline is a nitrogenous base containing 
methyl groups and is split from the lecithin 
molecule during digestion. Best and his 
associates found that choline deficiency in 
the diet resulted in fatty liver degenera- 
tionlin test animals, and other reports have 
since been published indicating an even 
more important role of choline in metab- 
olism than previously supposed. 

Choline is today often referred to as a 
member of the vitamin B complex and 
there are without doubt connections be- 
tween the effects of choline and_ the 
B vitamins. 

Choline seems to be essential for certain 
functions of liver and kidneys. It seems 
also to play an important role in methyla- 
tion in the body and in the production of 
certain vital substances, for instance, 
creatine, contained in muscles. Recent 
experiments indicate that soybean lecithin 
exerts a favorable effect in cases of poor 
fat absorption which may be attributable 
to chloine. 

In considering the availability of choline 
in the modern diet the review quotes 
figures indicating a lower intake than 
formerly due to lower consumption of 
cereals and bread and the extensive use of 
refined foodstuffs. Copies of this review 
can be obtained by writing to American 
Lecithin Company, Elmhurst, L. I., N. Y. 
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LACQUERS 
¢ for fine 


e finger nail enamels 


e developed to the highest 


“arsine. @ Cegree of perfection. 


LACQUERS, INC. + FINGER NAIL ENAMELS ¢ ENGLEWOOD, N. J. 











155 VARICK ST., NEW YORK, N.Y. 






GELLOID 





Ns PAW MATERINS w: (Pure Calcium Carragheen Sulfate) 
Cable Address: “CELAITCH” 
Binder: 
In tablet making. 
CAMPHOR, U.S.P., Domestic, Japanese Moisture Retention: 
MENTHOL CRYSTALS, U.S.P. Unexcelled for paste dentifrices. 
FINE CHEMICALS 


Quick Dry Preparations: 
GUMS 


; ; Very compatible with alcohol. 
Arabic, Olibanum, Shellac, Tragacanth 


Alkaloids Santonine —_Spermaceti JACQUES WOLF & C0. 


Naphthalene Cocoa Butter, U.S.P. 
. Manufacturing Chemists and Importers, PASSAIC, N. J. 


WAREHOUSES: Providence, R. I., seg 9r°2 
Pa., Utica, N. Y., Chicago, Ill., Greenville, S. C., 
IMPORTERS and EXPORTERS Chattanooga, Tenn. Midwestern Distributor: 
Bradley F. Marthens, Chicago, IIl. 
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REPEAT ORDERS 


COME EASILY WHEN ORIGINAL SHIPMENTS 
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PHARMACEUTICAL and COSMETIC MANUFAC. 
TURERS: Make your preparations “right” with a Penn- 
your preparat g 
Les [ Drake Petrolatum or White Oil base. These full-bodied 
deterioration-proof products blend well with medicinal 
onrproof products blend wel 
or cosmetic ingre lents, an retain their 
ad ° \y 
original tasteless, odorless character for life. ae Y 
e Their Permanent Purity has a real cash | “ga Za 
value that you can readily capitalize on. 
Write today for full details. 
petroleum 
products 
BUTLER,PA. 
Makers of fine White Oils, Petrolatums, Silivolaan Sulphonates 
aT, . 
aa. 
D mM : BASIC MATERIALS 
MAY CLE 
fate) for Drugs and Cosmetics 
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rendered by the House of McKesson 
1 NEW MOSQUITO REPELLER aul ope Aaron ase mipot 
At last—a mosquito repeller that gives abso- MHS og ih 8 ome 
lute protection! Has a pleasant odor—Safe to use— Improved, perfected and extended, 
will not stain or injure clothes. It can be applied this important service to the PHS 
directly to the skin or over stockings. This is the try is now used by scores of manufacturers to help 
mosquito repeller that your customers have been produce drug and cosmetic preparations which sat- 
waiting for—it will sell like wild-fire and bring you isfy the exacting needs of millions of consumers. 
extra profits! Inquiries welcomed. 
NEW SUN-TAN LOTION Agents and Distributors for: 
A real money-maker that has a huge demand ~* ay Sales sary 4 alain Co. 
at the first beam of the summer sun. A New Sun- a ets 
tan Lotion that allows tanning without the dis- Paradichlorobenzene aarp ct ma 
comfort of burning. It is very easy to apply—not E. I. Du Pont de aco 
messy or greasy—and has the pleasant odor that Nemours, Inc. 
women like. Feature this item to your customers Camphor, USP, XI Stontiet COenslcel Co. 
and you’ll bring yourself BIG profits. Com 7 pn Co. Gram acd 
NZ0IC AC 
5 WRITE TODAY FOR FREE SAMPLES Soda p Resa British Cod Liver Oil 
= ee ee eta S| Brown Company Producers _ 
SOLO LABORATORIES DEPT. 301 ee een 
| 3450 W. Lake St. Chicago, Ill. P Pere 
Vithout obligation, — ion | 2 ae eo and complete | Heavy Chemical Division 
of your new Mosquito RepellerO and/or your new Sun-tan Lotion) , 
elphia, | Deming OF Tata b linha mnt cc sisessssvecoéceessicvsseassestisisssdesieavecdsnecie is | MCKESSON & ROBBI NS, Inc. 
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iia women choose the facial cream with the 
finest texture and the purest color. Facial cream made 
with a Beehive Brand Beeswax base has a better chance 
to meet these requirements. 

Beehive Brand Beeswax is 100% pure, it is uniform in 
texture and perfectly white. Our buyers se lect it from the 
finest grade of crude beeswax. It is then tested for purity, 
quality and uniformity in our own laboratories, and 
bleached by the sun and air. 

Uniformity of Beehive Brand Beeswax will keep your 
product always up to the high standard you set for it. 
The quality and uniformity never change. It is entirely 
free from adulterants and imperfections of any kind. And 
back of every tablet of Beehive Brand 
Beeswax stands the reputation of the 


manufacturer. 


WRITE DEPT. D-4 TODAY FOR COMPLETE 
INFORMATION 


ae 1l/ oA 


WILL G BAUMER a Cco., 
Establ 185 
Buckley Road “essed New York 
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4221 So. Western Ave., Chicago, III. 


also 


816 First Ave., New York 
Drexel Bldg., Philadelphia 


869 Folsom St., San Francisco 
1608 E. 15th St., Los Angeles 
619 Clark Ave., 
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101 W. 31st ST. 


THE MERCK MANUAL 


of THERAPEUTICS and MATERIA MEDICA 


IS NOW AVAILABLE 


The seventh edition of The Merck Manual 
of Therapeutics and Materia Medica, 
completely revised, is now available. 


An important work for ready reference in 
daily medical practice—1460 pages, clearly 
printed on fine paper, bound in blue 
Fabrikoid covers with gold stamping. 


The Merck Manual is intended for phy- 
Sicians, dentists, pharmacists, chemists, 
nurses, and those in allied professions. 


SEND FOR YOUR COPY TODAY 


Price $2.00 in United States 
Outside U.S. $2.50 


THE 


DRUG AND COSMETIC 


INDUSTRY 


Book Department 


NEW YORK, N. Y. 
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For over 75 years the recognized 


source of supply 


Arabic 


Tragacanth 


Karaya 





All powdered gums standardized by 


Laboratory Control 





THURSTON & BRAIDICH 


286 Spring Street 
Represented in Chicago by A. C. Drury & Co., Inc. 


Look for the Symbol of 
Standardization”’ 


New York 
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CAMPHOR 
MENTHOL 
SPERMACETI WAX 
ZINC OXIDE U.S. P. 
COD LIVER OIL 
LANOLIN 


FINE CHEMICALS 
GUMS OILS 
WAXES 


FINEST MEDICINAL COD LIVER OIL 


GUARANTEED U.S.P. 


H. H. ROSENTHAL CO., Inc. 


NEW YORK, N. Y. 


Tel. AShland 4-7500 
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PERMANENT WAVE _ FOR- 
VULAS:I manufacture a permanent 
wave solution containing ammonium 
carbonate, sodium sulfite, borax, 
ammonia water, and a proprietary 
permanent wave oil which seems to 
work satisfactorily. However, I am 
trying to compound a mizrture with 
similar properties, but which con- 
tains no solids; a formula I have in 
mind would contain ethanolamine 
sulfite, methyl cellulose, glycerin, and 
permanent wave oil. What do you think of this proposed mixture? 
TI also wish to make a quick-drying wave set based upon methyl cel- 
lulose, glycerin, alcohol, ethanolamine sulfite, and water. What is 
your opin ion of this mixture? Any suggestions you can offer will be 





appreciated? St. Paul. 

.. Since your present formula seems to be satisfactory, that is the 
best comment that could be made about it. Borax, however, in 
combination with other ingredients present, seems to be of no 
special value and could safely be omitted or replaced by addi- 
tional ammonia water. Concerning your proposed experimental 
mixture, the methyl cellulose can serve no apparently useful purpose 
and should be omitted. You may have to adjust concentrations 
of the ethanolamine sulfite in order to get the proper waving 
qualities, but the ingredient seems to be a good one. If the solu- 
tion containing this is evaporated to dryness under the proper 
conditions, a salt will be deposited, but this solid should not 
appear during the actual waving process; the high temperature 
will cause dissociation into mildly alkaline monoethanolamine, 
which is volatile, and sulfur dioxide, which is gaseous. On the 
other hand, the ethanolamine sulfite can serve no useful purpose 
in the wave set mixture and should be omitted. With the high 
alcohol concentration you expect to use, the wave set should dry 
quickly, but you must determine for yourself if that much alcohol 
may be used in combination with methyl cellulose without caus- 
ing precipitation. 


HAIR POWDER: We have recently 
had several inquiries about a dry powder 
to be sprinkled on the hair and then 
brushed away, removing excess oiliness. 
This powder seems to be based on starch 
or orris root and we would appreciate any 
suggestions you could give us concerning 
useful ingredients. Philadelphia. 

The principle of preparations of this 
type is the absorption of oil, and ac- 
companying dirt, by absorbent pow- 
ders. Starches, powdered oatmeal or 
bran and similar absorbent powders 
should be reasonably effective. Probably fuller’s earth, mag- 
nesium carbonate, and other absorbent inorganic powders would 
increase the absorbent effect. 
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SAPONIN FOAM BATH: In 
your February issue, in answer to an 
inquiry regarding “‘Foam Baths,” you 
recommend saponin as a good constit- 
uent of such a_ preparation. In 
November 1940 you also highly recom- 
mended saponin as a foaming agent. 
But in July 1940 you stated ““Saponin 
is known to be quite torie and should 
not be used in powder foam baths. A 
recent circular from a supplier recom- 
mends saponin as a good foaming agent and further states that it is 
frequently used in drinks such as Root Beer or Sarsaparilla. These 
statements are conflicting and perhaps some clarifying statement 
might avoid future confusion. Los Angeles. 

If this sort of thing keeps up, it may be necessary to print this 
magazine in disappearing ink, or to stop indexing it, or in some 
way prevent alert readers from calling our attention to mistakes 
that are not as infrequent as we’d like them to be. Seriously, we 
make mistakes as seldom as we can and we are always pleased to 
be able to correct errors or explain them if possible, without blam- 
ing the printer. In this particular instance, the error is one of 
omission, in which we tell a complete story on one occasion and 
then fail to repeat the whole story because of lack of space, a 
somewhat different slant on the problem, or what have you. 
Saponin is used in some soft drinks, in extremely minute quanti- 
ties that cannot be harmful, in order to give better foaming prop- 
erties. The particular type of foam it produces, namely, very 
heavy, stable, and moist, is highly suitable for foam baths. But 
the material is quite toxic when taken internally in fair size doses, 
and for that reason should be avoided in foam baths or other 
cosmetic preparations. This is especially true now that a great 
many synthetic foaming agents of low toxicity are available for 














use in foam baths. 


MILK OF MAGNESIA CREAM: We are interested in 
making a milk of magnesia cleansing cream, the aclive ingredient 
being magnesium hydroxide. Unfortunately, this ingredient is in- 
compatible with cold cream, and we are seeking some other method of 
approach. Our idea is to incorporate magnesium hydroxide in a 
cleansing cream mizture containing about 20 per cent. of water and 
capable of being poured hot. Any suggestions you can offer will be 
appreciated. Binghamton. 

Magnesium hydroxide is not compatible in ordinary cold 
creams because it reacts with the soap formed (from borax and 
beeswax acids) to produce a magnesium soap which inverts the 
emulsion and breaks the cream. On the other hand, a substantial 
amount of magnesium hydroxide can easily be added to a water- 
in-oil absorption base cream, since no inversion can take place. 
These creams cannot be poured hot. Finally, the Phillips Com- 
pany has a patent covering the use of magnesium hydroxide in 
cleansing creams, which seems to finish the problem. 
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QUENTI 


VEGETABLE OILS: Just as a matter of 
checking my own findings, can I persuade 
you to give me a list of animal and vege- 
table oils which, according to accepted 
opinion, represent the finest ingredients 
that can be incorporated in a cosmetic 
cream? What I am seeking is those oils 
which, regardless of cost, possess the 
choicest characteristics from the standpoint 
of blandness, emollience, and the greatest 
freedom from allergy factors. I am familiar with lanolin, almond, 
peanut, avocado, raisin seed, peach kernel, and apricot kernel oils. 
Ts there any other vegetable oil which I have missed because its high 
price has prevented it from gaining general acceptance. Your frank 
reply will be extremely helpful and appreciated. Buffalo. 





Off-hand, the only usual vegetable oils missing from your list 
are grape-seed oil, olive oil (for which peanut oil is a complete 
substitute), and sesame oil. Every vegetable oil is pretty much 
replaceable by any other in cosmetic mixtures, and all have cer- 


tain individual advantages to be balanced against disadvantages. 





Things to be considered include resistance to rancidity action, 
effect on consistency of the cream, stickiness, etc. All vegetable 
oils seem to be very similar as regards their emollient action and 
their allergy factors (which are virtually non-existent). Jamie- 


covers the science and technology 


” 


son’s ‘Vegetable Fats and Oils 
of these products very thoroughly and should be of considerable 
assistance to you. Some of the liquid fatty alcohols now available 
are valuable because of their emollient action, and it would also 
repay you to investigate various liquid esters of butyl and ethyl 
alcohols with a variety of fatty acids and fatty acid mixtures. 


GROWING HAIR: Is there any preparation or treatment, in 
your opinion, that will stop the loss of hair, or grow new hair? I 
read from time to time that the Federal Trade Commission issues 
restraint orders against false claims for “hair tonics’ and “hair 
growers” and should like to know if there is any merit in the many 
products and treatments available. St. Louis. 

It is our impression that no preparation now available has more 
than slight effect, if that, in stopping loss of hair or promoting the 
growth of new hair. All present evidence seems to indicate that 
no attempts at “feeding”’ the scalp or hair have any effect on hair 
growth, with the possible and doubtful exception of some of the 
newer vitamins still in the laboratory experiment stage. Scalp 
stimulation, either by means of physical massage or chemical 
irritation or stimulation, may temporarily increase the flow of 
blood to the scalp and improve hair growth, but evidence as to the 
permanence of this effect is not convincing. The answer must 
therefore still be “No.” 
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IRRITATING DEODORANT: A 

Ms small percentage of our customers have 

eC complained that our deodorant cream 

irritates their skin. We would greatly 

appreciate any suggestions from you as 

to how we can improve this product. 
Tampa. 

Your formula shows the presence of 
3.5 per cent. of methenamine, which is 
the cause of the irritation reported to 
you. This trouble may be lessened by decreasing the methen- 
amine in the formula from one pound to 12 ounces, but there will 
still be some persons sensitive to this lessened amount. If there 
were another substance as good as this I should be glad to recom- 
mend it to you, but I know of no common substance that com- 
bines deodorant and astringent properties with the ability to be 
incorporated in a vanishing cream without breaking down the 
cream. Incidentally, the boric acid in your cream serves no 
apparently useful purpose and may be safely omitted. The zinc 
peroxide should also be omitted, since the water in the formula 
quickly causes it to break down with the liberation of oxygen and 
formation of zinc oxide. Zinc oxide is not compatible with vanish- 
ing creams of your type and causes them to break down. , If the 
zinc peroxide was put into the product for antiseptic or other 
value depending upon liberation of oxygen, rest assured that just 
about all of the available oxygen will have escaped from the 
product long before the package comes into the hands of a 
customer. 


BLEMISH CREAM: Will you please ad- 
vise us what is wrong with our formula for a 
vanishing cream type of blemish cream? It has 
4 a good texture and leaves no visible greasy film, 
but has a tendency to irritate sensitive skin. We 
would appreciate your suggesting other medica- 
ments that might be equally effective in this base 
without the irritation. Another problem has us 
completely stopped. This is the formulation of 
an astringent antiperspirant containing aluminum sulfate or alu- 
minum sulfocarbolate in a vanishing cream base. Even the best mizx- 
ture we have so far made breaks down in a few days. Trenton. 
Because of the great variety of medicaments present in your 
blemish cream, we can offer no constructive suggestions for in- 
proving healing qualities. However, irritation can be greatly re- 
duced and probably eliminated completely by the addition of a 
suitable proportion of ethyl aminobenzoate acting as a local 
anesthetic. Your approach to the problem of a vanishing astrin- 
gent cream has been all wrong in that it is not feasible to mix a 
strongly acid substance such as an aluminum salt with the alka- 
lies necessary for the formulation of usual vanishing creams. In- 
stead you must use one of the proprietary acid emulsifying agents 
offered by advertisers in this magazine, and which will produce 
stable vanishing creams with aluminum salts in concentrations as 
high as 15 per cent. 
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We can contribute years of 


\ successful experience to 


your cosmetic manufacturing 
problem. Inquiries invited. 


. | 
dresden cosmetic co., inc. 


122 WEST 26 ST. @ NEW YORK 


MOULDS 


e LIPSTICK e 
e STYPTIC PENCILS e 
SUPPOSITORIES e MASCARA 


PROGRESSIVE MACHINE WORKS, INC. 


137 West 22nd St., New York, N. Y. 














ROUGE e COMPACT POWDER 


ro DIES 


PUNCHES FOR TABLETS 
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@ PURE WHITE 
@ EXTRA QUALITY 
@ ABSOLUTELY PURE 


@ ABOVEU.S.P. 
STANDARDS 


Samples will gladly be sen 
on request—at no obligation. 


Serving The Trade For 89 Years 


THEODOR LEONHARD WAX C0O., INC. 


HALEDON, PATERSON 


NEW JERSEY 


Western Distrinutor: A. C. Drury & Co., 219 E. North Water St., Chicago, III. 











oe 


101 W. 31st Street 





As a service to our subscribers who may not 
find a bookstore convenient we offer for sale 
any book published in the United States at 


regular publisher’s price. 


DRUG AND COSMETIC INDUSTRY 


New York, N. Y. 
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particularly white product 


have made it ODORLESS 


kept for a long period. 


3. Special production methods... 
over more than a quarter of a century 


1. Backed by the longest commercial Stearate 
manufacturing experience in America... 
M. W Parsons offer you this new product as 
the finest Zinc Stearate that can be made. 


2. Years of research have made possible a 


developed 


4 It will not develop offensive odors even it 


FE casons Why PLYMOUTH 


ZINC STEARATE U. S. P. 
IS BEST FOR DRUGS AND COSMETICS 


5. It enables your face powder to retain the 
same odor that you give it. 


6. A smooth, light, fluffy texture has been 
finally and definitely achieved. 


7 Tested independently it shows the follow- 
ing results: ARSENIC (Gutzeit and Spectro- 
graphic Test) .. Not Found. LEAD (Spectro- 
graphic Determination) ... 1.7 parts per million. 


8. The reputation and record of M. W. Parsons 
assure you of Uniformity in all shipments. 


We also manufacture a superlative grade of PLYMOUTH MAGNESIUM STEARATE 


M. W. PARSONS 


NEW YORK, WN. Y., U &..A. and PLYMOUTH ria LABORATORIES, Inc. cable Address. PARSONOILS, NEW YORK 


59 BEEKMAN STREET 


A complete line of 


Cosmetic 


Telephone. BEEKMAN 3-3162—3163—3164 


Raw Materials. cs 














CERTIFIED 
COSMETIC COLORS 


LIPSTICKS FACE POWDERS 
ROUGES COMPACTS LIP POMADES 
NAIL POLISHES 


also 
COSMETIC INORGANIC PIGMENTS 
COSMETIC TITANIUM DIOXIDE 
’’Colors Designed to Meet Every Requirement’’ 


Samples and full particulars cheerfully submitted. 
Our laboratory is ready to assist in your problems. 


Anshacher ieee 





cP BrP OR ATI 


WManufactucecs of Fine Chemical Pigment Coloes 
OTs ae lm Oli late Meld Seer tele or leleletielals; 

1 CO)) 30 7,008 Gum Wy, ae A) Wad DAE AN a ZO): 6 Gan. ee @ 

Boston, Chicago, Los Angeles, Cleveland, Detroit, San Francisco, 

Richmond, 


Toronto, Can, 
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A BLUE BOOK of 
Prominent Gosmetic Houses 


Kelton’s roster of customers reads like a blue 
book of cosmetic houses—an heraldic list of 
nationally known trade-marks that are emblems 
of quality to women everywhere. 

Kelton has helped many of them grow from small 
beginnings, and stands ready to be equally co- 
operative with you. Whether your requirements 
are large or small. 

For Kelton knows only one quality—the highest 
—both in product and service. 

Enlightening samples of Kelton Cosmetics are I 
yours for the asking (please use your business | 
letterhead). Samples that will tell you more 
volubly than words why you should seriously 
consider Kelton as your source of supply. 


KELTON | 


Cosmetic Company 
43 West 27th Street WA 


New York, New York 


819 Santee Street 
Los Angeles, Calif. | 


Lipstick @ Eyeshadow @ Rouge @ Mascara @ Powder 
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PURCHASING D. 





MARCH MOVEMENTS 


EAPARTM: 


Lid 








Up 





Acetophenone 28c 

Almond oil, sweet 20c 

Anise oil 10c 

Benzoin gum Sumatra 4c 

Bergamot oil $1. 

Bois de Rose Braz. 5c 

Burdock root 5c 

Cade oil 5c 

Cananga oil, native $2.25 
rectified $2.75 

Candelilla wax 1c 

Caraway oil 50c 

Cardamom oil $3. 

Cassia oil redist. 15c 

Cedar leaf oil 10c 

Citral 55c 





Citronella oil, Ceylon 3c 
Java 3c 
Collodion 2%ec 
Coriander oil $1.25 
Cream tartar 5c 
Cubebs oil 25c 
Elder flowers 3c 
Ginger oil $1.05 
Henbane leaves $1.10 
Horehound herb Ic 
Lemon grass oil 20c 
Lime oil dist. 25c 
expressed 25c 
Menthol Chinese 5c 
Oleoresin ginger 70c 





Olive oil edible 65c 

Pimento berry oil 31.05 

Pine needle oil 10c 

Rochelle salt 3c 

Saffron, American 5c 
Valencia $4 

Savin oil 25c 

Senega rvot 5c 

Stearic acid TP 114c 

Stramonium leaves 12c 

Tansy oil 2c 

Tartaric acid 12c 

Turmeric root Aleppy le 

Valerian root 50c 

Zinc stearate 5c 





Down 





Arabic gum sorts 4c 
Balsam, Peru 3c 
Tolu 5e¢ 





Mace oil, dist. 10c 
Nutmeg oil 10c 


Peppermint oil natural 25c 
redistilled 25c 
Wormseed oil 5c 








25 Cosmetic Raw Materials—Unweighted Price Index. 1926100. 
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The cosmetic raw materials index ad- 
vanced fractionally to 89.7 from the 
previous 89.6. Candelilla wax was up 
1 cent to 21 cents and stearic acid ad- 
vanced from 1234 cents to 14 cents. 
Balsam Peru declined from 73 cents to 70 
cents and Balsam Tolu was lower by 5 
cents to 80 cents a pound. The Balsams, 
coming primarily from South America are 
not so directly affected by the war as are 
so many of the commodities in this group. 


The botanicals index declined fraction- 
ally from 211.3 to 211.2. Balsam Tolu de- 
clined from 85 cents to 80 cents, repre- 
senting the only price change in this group. 
This, however, does not indicate a greater 
degree of stability in the market as a 
whole. It rather points to a seasozal 
change in demand which influenced the 
market to the extent that prices did not 
fully reflect the supply position. 
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The price index of fifty commodities for April increased to 115.7 from 
the previous 114.1. Generally speaking, opinion now leans toward a long 
drawn out war. Recent developments in the Balkans tend to confirm such 
7 a development with probably more areas coming under the dominating in- 
fluence of armed forces. With such a prospect in view commodity prices 
” have a natural tendency to advance. Then too, with the cost of living in the 
United States up 8 per cent. since the start of the war abroad, it is only 
logical that raw material prices reflect the general trend in values. Most 
- factors look for continued price strength in general with scarcity in im- 
ported commodities gradually becoming more acute. 
- 15 Essential Oils—Weighted Price Index. 1926100. 
d- The essential oil index was up to 109.2 
he from the previous 107.3. Anise oil ad- | 
up vanced from 85 cents to 95 cents; berga- | | | | 
d- mot was higher at $15 from the previous | | | | rat 
ts. $14 a pound; boise de rose increased 5 oT 100 7 
7 cents in price to $2; cananga was ma- | | 
5 terially advanced to be offered at $5; | | | | | | 30 
1S, cassia was also up from $1.85 to $2.; and | | I | | | | -— 
re citronella oil was also up from 38 cents to | | | [| Pe UAT 
re 41 cents. The only decline in this group io — ts 60 
p. was peppermint which went from $3.65 to ae — iS rh | || | id 
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15 Medicinal Chemicals—Weighted Price Index. 1926100. 
Medicinal chemicals index advanced to 
n- 103.1 from the previous 101.8. Cream of | 
e- tartar was up from 48 cents to 53 cents L 
e- and mercury advanced from $173 to $178 100 — | 
p. a flask. The tartrates as a group have ad 
er been the feature of the medicinal chem- 80 Lala} 
a icals market for several months now. ~ L | v4 
al Strength in these products is occasioned 
he by the difficulty experienced by manufac- 60 
ot turers in obtaining adequate supplies of 
raw material. nc 
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A GRADE 
FOR EVERY 
PURPOSE 


COSMETIC and INDUSTRIAL 
PURE + FLOATED - PROCESSED 


If you have a TALC problem, write us. 
We will suggest the right grade for a 
cheap, medium or high quality product. 
Samples and prices cheerfully submitted. 
Ample stocks of all grades for prompt 
shipment. Ask for our interesting pamph- 
let ‘“‘The Whys and Wherefores of Talc.” 


KAOLIN e ZINC OXIDE e FULLERS EARTH 


ZINC STEARATE e PRECIPITATED CHALK 
RICE STARCH e@ MAGNESIA e BENTONITE 
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CHARLES B. CHRYSTAL CO., INC. 
16 HUDSON ST. © NEW YORK 





















QUALITY 
RAW MATERIALS 


Our complete stocks guarantee that you can obtain 
the exact grade and quality for your requirements 
without delay. 


BEESWAX, sunbleached and yellow 
Refined U.S.P. 


TRAGACANTH GUM, all grades 
KARAYA GUM, all grades 
LANOLIN, anhydrous U.S.P. and B.P. 
STEARIC ACID, fancy triple pressed 
QUINCE SEED, Persian, recleaned 


also 
SPERMACETI WAX CERESIN WAX 
MENTHOL CAMPHOR 
and all other cosmetic raw materials. Samples on request. 


Write for latest stock list 


WALTER H. JELLY & CO. 


INCORPORATED 
412 N. Western Avenue Chicago, Illinois 























DESCOLLONGES FRERES 


Lyons, FRANCE 


SYNTHETIC JASMIN 


Bar Over twenty years Messrs. Descol- 
longes Freres have specialized in the reproduction 
of Jasmin oils. Under present conditions, their 
leadership in this field is more important than ever 
to the American perfumer. We recommend espe- 
cially our— 


JASMIN DE PROVENCE 


used alone or in combination with natural Jasmin 
its effectiveness has long been known. Ample 
stocks of this and many other specialties, plus the 
facilities of our American Laboratory, assure unin- 
terrupted supplies at reasonable prices. 


We will gladly furnish samples 


and prices on request 


BENJ. FRENCH, INC. 


160 FIFTH AVENUE NEW YORK 
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OUR facilities can cut 
down YOUR costs... 


Are your production, packing and shipping costs going 
up? Our services can bring them down. Turn over the 
expensive steps in your business to us—our larger facilities 
can save many dollars for small and medium sized manu- 
facturers. Absolute, strict confidence is the foundation 
upon which we have built our reputation. A brief talk 
may prove mutually advantageous and will incur no 
obligation. 


Also Headquarters for Drugs, 
Chemicals, Essential Oils and 
Allied Products 


R. GESELL, INCORPORATED 





formerly Ehrmann-Strauss, Co., Inc. 
203 W. Houston Street, New York 
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PEPPERMINT OIL 


Peppermint oil developed definite 
strength with the turn of the year, prices 
for natural oil advancing 25c per pound in 
January from the level of $2.85 prevailing 
in December, 1940. In February of this 
year there was another sharp advance 
amounting to 50c a pound, bringing the 
spot market price for natural oil up to 
$3.65 a pound. 

It was generally anticipated that the 
market would continue to advance to at 
least $4.00 a pound. However, a reaction 
set in during March trading with the result 
that spot market prices were reduced by 
25c a pound, making the natural oil $3.40 
and redistilled material $3.65. 

There are various factors which might 
account for the reversal in the trend of 
peppermint oil. A sizable amount of the 
annual domestic production of this oil is 
shipped to foreign markets each year. 
There has been no alarming drop in pep- 
permint export business but it is below 
normal. It is reports of large production 
of peppermint oil in /Russia, however, 
which most likely has influenced the 
American market. These reports indicate 
that one shipment expected to arrive in 
New York in March amounts to from 75,- 
000 to 80,000 pounds of oil. This shipment 
alone would represent an amount of 
peppermint oil equal to 1-5 the total an- 
nual American consumption. 


TARTRATES 


For the third time this year tartrates 
have been advanced sharply by chemical 
manufacturers. The latest change estab- 
lishes the market as follows: tartar emetic 
in barrels 45c a pound; tartaric acid in 
barrels 64c a pound; rochelle salt in barrels 
39c a pound; seidlitz mixture in barrels 
3114¢ a pound; cream of tartar in barrels 
53c a pound. 

The strength of the tartrates market is 
attributed to a growing shortage of crude 
material and mounting costs. Earlier in 
the year crude material had been available 
at around $75. per 100 kilos, but today 
manufacturers are reported to be paying 
over $100. per 100 kilos. As there are no 
indications that domestic sources of crude 
material will be sufficient to offset the loss 
of such producing countries as France, 
Italy and Spain, high prices are likely to 


prevail for some time. 


ZINC STEARATE 


Producers of zinc stearate raised prices 
3c a pound during the trading period under 
review. Fifty pound lots are now 28c a 
pound, 25 pound lots 33c a pound. 
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VANILLA BEANS 


The vanilla bean situation continues to 
become more serious, if that is possible. 
Bourbon grades are so scarce on spot that 
the market is purely nominal. Future sup- 
plies of beans from Madagascar are 
clouded in considerable uncertainty. Vari- 
ous importers are continuing their efforts 
toward having the British issue navicerts 
for shipments of Bourbon beans from the 
islands, but as yet have been unsuccessful. 
The prospects for an early settlement of 
this difficulty are not good. 

There are reports that indicate infiltra- 
tion of German technicians and agricul- 
tural experts into the French-held islands 
of the Indian Ocean. These reports are 
given credence in import circles here as the 
islands would be a most valuable acquisi- 
tion to Germany at this time. They are 
very fertile and capable, under intensive 
development, of producing much needed 
foodstuffs for both France and Germany. 
Under such circumstances, it is needless to 
say, shipments from these islands will be 
closely watched by the British. 

The extreme shortage of Bourbon beans 
throws the whole burden of supplying con- 
sumers on the none too ample supply of 
Mexican vanilla. The entire crop of Mex- 
ican beans has been sold to manufacturers. 
New crop cut beans are commanding full 
prices on spot. Whole beans will not begin 
to arrive in this market until the latter 
part of April. Mexican cuts are still 
offered at from $8.50 to $8.75 a pound, 
although the past month saw another 
advance in Mexican whole beans to the 
new schedule level of from $9.50 to $10. a 
pound. Importers feel that by June the 
situation in Mexican vanilla will be most 
acute. 

Tahiti beans can be purchased freely 
from the source but shipping conditions 
are so uncertain that local sellers are insist- 
ing on full prices for spot goods. 


AGAR AGAR 


Agar agar, a laboratory and hospital 
necessity, hitherto obtained almost exclu- 
sively from Japan, will still be available in 
adequate quantities from an American 
source if commerce with Japan is inter- 
rupted. A Pacific Coast manufacturer, 
located at San Diego, has just completed a 
new plant which will triple its former out- 
put of a maximum of 20,000 pounds a 
year. 

Agar agar is a gelatin-like substance of 
vegetable origin, extracted from two 
closely related species of seaweed. Used for 
food in Japan, it was found to be an ideal 
medium for the cultivation of bacteria, 
molds and other microorganisms. It has 
also come into considerable use in medi- 
cine, where filling bulk is wanted without 
roughness. Large quantities of agar have 
been imported in the dried condition, from 
Japan every year. 
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Some years ago a group of Japanese in 
San Pedro, finding suitable quantities of 
the right kind of seaweed along the 
southern California and Lower California 
coast, undertook to manufacture agar in 
this country. They were bought out by an 
American company, which subsequently 
failed. The new company seems to have 
been favored, in San Diego, with a better 
location. 

While Japanese agar was selling for 50c 
a pound a few years ago, its price has now 
gone up to $1.50. The American firm has 
held its price steady at $1.40, claiming 
superiority in quality to offset the price 
differential. Now it also enjoys the ad- 
vantage of a price on a par with the im- 
ported material. 

Production figures tell the story of the 
growth of the San Diego firm. In 1936 the 
output was 4,000 pounds. It rose to 5,000 
pounds the following year, and to 7,000 
pounds in 1938. Then, in 1939, the figure 
almost doubled, to 13,000 pounds, and last 
year the 20,000 pound mark was passed. 
With an apparently unlimited supply of 
raw material in sight on the nearby sea 
bottom, the company is confident of being 
able to carry its share of the scientific and 
medicinal defense load. 


ALCOHOL 


While production of industrial alcohol 
showed a marked increase last year, pro- 
ducers are advising the consuming trade to 
take commitments in full. While no short- 
age is likely or anticipated, it was stated 
that when the huge powder plants now 
building, go into operation this summer, 
the demand for alcohol will be sharply 
stepped up. The result will be felt, not so 
much in the inability of distillers to supply 
the peaceful industries, but rather in de- 
lays in delivery because of the more urgent 
demands from the war industries. 

Ample provision is being made toward 
the end that this country will not ex- 
perience a shortage of raw materials used 
in the production of alcohol. One large 
firm is reported building great molasses 
storage tanks in the Everglades area of 
Florida. The purpose of this development 
is to build up reserves of raw material here 
so that should shipping facilities between 
Cuba and the United States become dis- 
rupted because of demands made on cargo 
ships an ample supply of molasses will be 
centrally available. 

Production of all grades of denatured 
alcohol experienced a large increase to 
126,761,830 wine gallons, compared with 
100,740,510 wine gallons in 1939 and 94,- 
607,741 during 1938. 

The production of specially denatured 
alcohol for the fiscal year 1940 amounted 
to 111,409,797 wine gallons, which com- 
pares with the previous peak production of 
83,561,077 wine gallons for the fiscal year 
1939. 
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MYSORE GOVERNMENT 
Sandalwood 


a 


Distilled from 
Santalum Album 


INSIST ON ORIGINAL 
CANS AND CASES 


Sole Agents for the United States 


In Canada: Sole Agents 
W. J. BUSH & CO. (Canada) Ltd. Montreal 


W. J. BUSH & CO. 


(Incorporated) 


Essential Oils | | | | 

















New York 


National City, Calif. Montreal 


Chicago 





TRAGACANTH | 


LOCUST BEAN 
KARAYA ("un") 
ARABIC 


IMPORTERS .--- MILLERS 


160 WATER STREET NEW YORK, N. Y. 
Telephone BOwling Green 9-4363-4364 


Om~AmUVUzOnry & mMeOrts 


206 State St 

Baston, Mass 
383 Brannan St 
San Francisco, Cal 


1001 Chestnut St BRANCH OFFICES 
Philadelphia, Pa 
912 East Third St 
Los Angeles, Cal. 


389 St. Paul St., W 
Montreal, Canada 











ABBOTT C) by DRUGS 


AND CHEMICALS.... 






ANESTHETICS 
Procaine Hydrochloride . . . Procaine Base . . . 
Benzocaine . . . Procaine Borate 


ANALGESICS 
Cinchophen . . . 
ANTISEPTICS 
Acriflavine ... Calcium Mandelate . .. Mandeiic Acid 
HYPNOTICS 

Barbital . . . Phenobarbital 

ALKALOIDS AND DRUG EXTRACTIVES 


Berberine . . . Colchicine . . . Ephedrine 
. . . Hydrastine . . . Lobeline Sulfate ... Podophyllin 


Neocinchophen 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES, North Chicago, Ill. 
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Fine (hemicals 


—§- 


PHARMACEUTICAL 
CHEMICALS 


AMINOACETIC ACID POTASSIUM OXYQUIN- 
AMINOPHYLLINE OLIN SULPHATE 


BENZOCAINE PHENOBARBITAL 
CHLORBUTANOL PHENOBARBITAL 
CINCHOPHEN CALCIUM 
8-HYDROXYQUINOLIN PHENOBARBITAL 
SODIUM 


NEO CINCHOPHEN 
SULPHANILAMIDE 


OXYQUINOLIN 
BENZOATE TETRA-IODO-PHENOL- 
OXYQUINOLIN PHTHALEIN SODIUM 
SULPHATE THEOPHYLLINE 
AROMATIC and FLAVORING 
CHEMICALS 
BROMSTYROL METHYL PHENYL 
DIACETYL ACETATE 


METHYL CINNAMATE PHENYL ACETIC ACiD 


BENZOL PRODUCTS CO. 


237 SOUTH STREET NEWARK, N. J. 
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SHARK OIL 


Shark fishing may become as important 
as whaling used to be in this country at the 
rate the shark industry is progressing. A 
search for new uses of shark by-products is 
going on in industry and in laboratories 
and experimental stations. 

From the nothing of a few years ago the 
shark industry now is producing several 
million dollars a year, and the business, it 
is asserted, has only been scratched on the 
surface. 

The latest discovery is that the shark 
pancreas is a source of supply of enzymes 
used in industry and which formerly came 
from German hogs and cows. It is re- 
ported that shark oil injected into dive 
bomber pilots will prevent bleeding at the 
eyes and nose. At least one doctor, it is re- 
ported, is recommending shark oil for the 
cure of sinus trouble. 

An important business has been built 
up on the west coast in fishing for the soup- 
fin shark, whose liver, it has been dis- 
covered, is rich in vitamins. 

About 150,000 sharks were brought into 
San Francisco last year, with a value of 
$1,500,000. Some 80,000 sharks were 
shipped to the East in 1940 for tanning. 
No expensive equipment is required to 
produce the hides, fins, oil, meat and 
teeth. An average shark will yield, in ad- 
dition to the hide, valued according to its 
length, about 214 pounds of dried fins, a 
luxury to the Chinese, 3 gallons of shark 


liver oil and 150 sound teeth of large size. 


MERCURY 


Considering the dislocation of supply 
sources and the comparatively higher cost 
of producing the metal in this country, the 
current prices for mercury of $178. a 75 
pound flask are not exorbitant, it was 
stated in trade quarters here in comment 
upon Commissioner Henderson’s charge of 
unduly high prices for this product. Cer- 
tain manufacturing interests, on the other 
hand, were inclined to agree with the com- 
missioner’s views. 

In quarters of the chemical trade here 
where sale of mercury is handled for pro- 
ducers on the West Coast, it was pointed 
out that as recently as January this year, 
the State Department made known that it 
would be glad to entertain offers of mer- 
cury from Mexico, at a time when the 
metal was obtaining a peso price in Mexico 
equivalent to $190. to $200. a flask, or 
about $210. to $220. here, duty paid. 

The Administration on previous occa- 
sions had offered to purchase Mexican 
mercury at attractive prices in a move to 
outbid Japan and prevent the latter from 
obtaining the Mexican supply. 

It was also recalled that the Navy De- 
partment itself set an extraordinarily high 
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price on mercury during the first World 
War, when it established a quotation of 
$325. a flask for metal needed for its own 
purposes. 

The world market for mercury, on the 
basis of prices set by the Spanish-Italian 
cartel, has ranged well above the domestic 
during the present war, and while the 
spread between domestic and cartel prices 
has narrowed recently, it is still more than 
$40. a flask higher than the American- 
mined metal. Present world prices are 
around $200. a flask, f.o.b. Spanish port, 
not including the duty here of $19.70 a 
flask. 

Low world prices which permit the entry 
of foreign mercury into this country also 
discourage domestic production, it was 
stated here, and it was thought that not 
even the few low-cost and marginal mining 
properties operating in California and 
Oregon could contribute substantially to 
the supply at low cartel prices which pre- 
vailed in 1936-1938. 

While largely representing the cartel 
price as well as the domestic and therefore 
not fairly comparable with the present 
situation, the following five-year highs and 
lows were offered to show what consumers 
paid for mercury prior to the present war: 


Year High Low 

1940 $228 .25 $155.00 
1939 170.00 77.00 
1938 98.00 69.00 
1937 98 .00 81.00 
1936 95 .00 73.50 


COLLODION 


The price of collodion was advanced 
during the past month to the following 
basis: collodion U.S. P. 325 lb. drum 15c a 
pound; 20 lb. boxed tin 20c a pound. Col- 
lodion flexible U.S. P. 325 lb. drum 17c a 
pound; 30 Ib. boxed tin 22c a pound. 


QUININE 


Continued arrivals of both quinine and 
cinchona bark from the Dutch East 
Indies indicates the well planned policy of 
building up reserves of this vital drug. 
During March the “Steel Seafarer’ ar- 
rived with a cargo of 700,000 ounces of 
quinine, and over 3,300 bales of cinchona 
bark. This quantity of bark is equivalent 
to upwards of 850,000 additional ounces of 
quinine. 

Normal consumption of quinine in this 
country is somewhat over 4,000,000 ounces 
per year. But in addition to this, the 
Government is building up a huge reserve 
stock through purchases being made by the 
Strategic Materials Corporation. <A re- 
serve stock of some 6,000,000 ounces is 
being taken by the Government as rapidly 
as it can be obtained so as to be ready for 
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the armed forces if necessary. Since the 
men being trained under the draft law are 
all being sent to Southern camps, large 
amounts of quinine must be on hand in 
case malaria breaks out in the South. 

While the Dutch quinine is now being 
made in the East Indies instead of in Hol- 
land, capacity there is somewhat limited. 
However, manufacturing capacity here 
has been greatly expanded and quinine is 
being produced as rapidly as bark can be 
obtained. It takes almost three months 
for a ship to arrive here after leaving Java. 
There are now afloat almost 3,000 bales 
more of bark which will mean that upwards 
of 800,000 more ounces of quinine will be 
available here before July. 

Quinine manufacturers hers have been 
able to take care of their regular customers 
even to the point of letting them have 
more than regular supplies. It is said that 
most of the consumers of quinine have 
been taking on additional supplies slowly 
so that now many of them have in their 
hands a six months’ reserve stock. The 
danger of Java being cut off will exist as 
long as the war in Europe continues and 
as long as there is any danger of differences 
arising with Japan. Therefore, continued 
accumulation of quinine stocks in this 
country are the part of wisdom. 

Recently there was an announcement 
that a company had been organized in this 
country to produce quinine from bark 
imported from South America. The plant 
was operating, the announcement said, 
and goods were freely offered at the same 
prices as the quinine produced from East 
Indian bark. However, South American 
bark is wild and has a much smaller yield 
of quinine than the East Indian bark. The 
yield from South American bark runs 
about three per cent., while the East 
Indian bark yields upward of eight per 
cent. There are no records of any South 
American bark coming irto this country 
this year although over 200,000 pounds 
came in during 1940. 

The company that so freely offered 
quinine made here from South American 
bark has withdrawn from open offering to 
proceed quietly in a small way building up 
a little at a time. Naturally anyone offer- 
ing quinine freely at this time would be 
swamped with orders and would be unable 
to fill them. The quinine manufacturers 
who have always been in the business have 
expanded their manufacturing facilities to 
the limit and still they are unable to supply 
the quantities that consumers would take 
in to set up further reserves. 

There are huge quantities of quinine in 
this country but they are in firm hands 
and these holders would take more if they 
could get it, so the position of quinine re- 
mains firm and tight with increases in the 
surcharge possible. 
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GREBPE 


ACETANILID 
CHLORBUTANOL 
CALCIUM LACTATE 
GLUTAMIC ACIDS AND SALTS | 
REDUCED IRON 
THEOPHYLLINE 





PIWAGR Eon 


10 ROCKEFELLER PLAZA, NEW YORK CITY 















i, MASCARO 








‘ SUPPOSITORIES f.: 
 STYPTIC PENCILS JZ ROUGE 
or COMPALT POWDER 
ee i ss ee P Wut for 

EA. CAVALLA, inc. 163 W. 181 ST. NEW YORK 











for steady sales:— 


Deodorants 


in paste, lotion, liquid and powder forms; 

a complete service to meet your needs. 

We also manufacture all other cosmetic products- 
Samples on request. 


Jules M y - oe 
— ONTCNULECYL co. 





—— NOW! Fill Containers To A= 
| @ YZ 3 Divine? Bol 


New Filling Machine CUTS COSTS! SPEEDS PRODUCTION! 


Underfilled containers...hand finishing...overflow...smearing of 
jars, labels, belts and capping machines ...you face all these prob- 
lems UNLESS your Fillers automatically compensate for 
unavoidable variations in jar capacity. 

The new FMC Predetermined -Level Filler 
fills containers to a uniform level, at speeds up 
to 100 or more 1 ounce jars per minute! 

Eliminate the waste of over-filling—the cus- 
tomer dissatisfaction resulting from underfill- 
ing! Tell us the product and size of container 
and we'll send detailed information. 

FOOD MACHINERY CORPORATION 

















(Sprague-Sells Division) HOOPESTON, ILLINOIS 











LET US SOLVE YOUR 


COLOR PROBLEMS 


NEW D & C---EXTERNAL D & C 
COLORS FOR 


Perfumes, Soaps, Shampoos, Creams, Lotions, Bath 
Salts, Toilet Preparation Compounds, Cosmetics, etc. 


Eastern Representative of Wm. J. Stange Co., Chicago, Ill. 
CERTIF'ED PURE FOOD COLOR (F D & C COLORS) 
LEEBEN CHEMICAL CoO., Inc. 


Successors to H. LIEBER & CO., Inc. 
3€9 Washington St., New York, Tel.: WAlker 5-0210, 0211 
































ESSENTIAL OILS, AROMATICS 
PERFUME and FLAVORING MATERIALS 


Specialists in Creating and Duplicating 
Artistic and Distinctive Perfume Oils, Flavor 
\& ‘Oils, and Essences for the Manufacturer 


COMPAGNIE DUVAL~ 


121-123 East 24th St. New York 

















ANTISEPTICS 








SEY DBL 





. r 
ANTIMOL 
BENZOIC ACID 
BENZOATE OF SODA 
OXYQUINOLIN BENZOATE 
RESORCINOL MONOACETATE 
ESTERS OF PARA HYDROXY BENZOIC ACID 


Literature on request 


SEYDEL CHEMICAL CO. 


JERSEY CITY, N. J. 














Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc 


e 
Your inquiries are invited 
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ALL GRADES OF 


REFINED GLYCERINE 


REFINERIES LOCATED AT 
* Brooklyn, N.Y. 

* Jeffersonville, Ind. 
* Jersey City, N. J. 

* Berkeley, Calif. 

* Kansas City, Kans. 





U.S.P. 56. P. 
YELLOW DISTILLED 
HIGH GRAVITY 
DYNAMITE 





COLGATE -PALMOLIVE-PEET CO. 
@ 105 HUDSON STREET 


GLYCERINE DEPT. 
JERSEY CITY, NEW JERSEY 














CERTIFIED 
COSMETIC COLORS 


Also 


COSMETIC 
Inorganic Pigments 


SUBMIT YOUR INQUIRIES 


INTERSTATE COLOR CO., INC. 


7 Beekman Street New York City 

















Galloping Gallons 


WITH A 
HORM 


Horm Junior, pictured herewith, 
handles from 3 to 5gallons a minute. This 
model free-flow, rapid change filter oper- 
ates on two filter disks, which can be built 
up to eight disks as required. Positive 
rotary gear pump speeds production. 





Write now for new, compiste catalog a) 
of Horm products 


F. R. HORMANN & CO., INC. 


127 Boerum Place Equipment En-ineers Brooklyn, N. Y. 
FILTERS TANKS MIXERS FILLERS 

















fatha 


Reg. U.S. and Foreign Countries 


The Heart of LANOLIN 











THE. ORIGINAL ABSORPTION BASE 


Write for booklet 
| 


Péaltz & Bauer, Inc. 


EMPIRE STATE BUILDING, NEW YORK 





CONSOLIDATED OFFERS: 


1—World Rotary Automatic Labeling Machine. 

2—Pneumatic Scale 6-head Cappers, with automatic Cap Feeders. 

2—Kar! Kiefer Visco Filling Machines. 

1—World and 1—Ermold semi-automatic Labeling Machines. 

1—Pfaudler 500 gal. Glass Lined jack. Kettle with Stainless 
steel agitator, motor driven. 

I yeas yf No. 500 Viscolizer. 

1—75 gal. Glass Lined Mixer, stainless steel agitator, m.d. 

1—U.S. Bottlers Combination No. 4 Filter Filler, Pump & Motor. 

6—Single Punch and Rotary Tablet Machines: 2—Colton Ro- 
tary No. 2, as 1—Stokes Rotary RD No. 1, 1”; 1—Stokes 
Single Punch, 34” ee H, Single Punch, 2”; 1—Stokes 
T, Single Punch, 

1—Colton No. 14 poll Tube Filler, Closer, Clipper. 

1—Stokes No. 15 Powder Filler, auger type. 

5—Dry Powder Mixers from 50 to 2000 lbs. 

1—Stokes gear type Tube Filling Machine. 

29—Aluminum, Copper, Glass Lined, jacketed and agitated 
a, 

prices for quick sale. Act at once! 


CONSOLIDATED PRODUCTS COMPANY, Inc. 


20-21 Park Row New York, N. Y. 
Warehouse and Shops: 331 Doremus Ave. awakes N. J. 














BERGAMOT SYNTHETIC A 


duplicates the odor of natural Bergamot with exceptional 
fidelity. From 10 to 15 per cent stronger than the natural 
product and has a more lasting odor. 


JASMIN 60 


is an excellent synthetic Jasmin that can be used at a sub- 
stantial economy with natural Jasmin without depreciating 
its characteristic note. 

Samples upon request 


VAN DYK & COMPANY 


INCORPORATED 1904 
Perfumery = Cosmetic Raw Material 
ffices and Factor 
57 WILKINSON AVENUE, JERSEY Grey, Nw J£. 
LOS ANGELES OFFICE: 1282 SUNSET BOULEVARD 





















EP inita SFassile Q ] Linshitiliin 
DRUGS «+ COSMETICS 


BULK OR PACKAGED FORM 


NEWEST FORMULAE AND SPECIALTIES 
AVAILABLE OUR EXPERIENCE WILL 
BENEFIT YOU. WRITE FOR QUOTATIONS. 


The WATCHUNG LABORATORIES, Inc. 


BOUND BROOK NEW JERSEY 





















FILTERING 
MATERIALS 


. for every filtering 
process and every filter- 
able substance in the drug 
and cosmetics industries 

. filter paper, asbestos 
pads, cloths, filter aids, 
etc. Large stocks, top 
quality, attractive prices. 
Samples and technical 
suggestions gratis. The 
Filter Paper Company, 
53 East 24th Street, 
Chicago. 





FILCO 
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Professional 


Service 





Classified 





Situations Wanted 





Philip B. Hawk, Ph.D. Bernard L. Oser, Ph.D. 
President Direetor 


FOOD RESEARCH 
LABORATORIES, Inc. 
RESEARCH — ANALYSES 
CONSULTATION 
Specialists in Vitamins 
WRITE FoR “ScrENCE aT YOUR SERVICE” 


Members Assn. 


48-14 Thirty-Third St., 
Consulting Chem. 


Long Island City, 














THE 
COLUMBUS LABORATORIES 


Analytical and Consulting Chemists 
Bacteriologists 


We have been solving problems pertaining to 
foods, drugs and cosmetics since 1893. 


33 N. STATE ST. CHICAGO, ILL. 











RESEARCH — CONSULTATION —ANALYSIS 


Development of Formulae 
Specialists in the Drug and Cosmetic Field 


THE WATCHUNG LABORATORIES, 


MANUFACTURER’S PHARMACIST: Super- 
visor, 20 years experience Ointments, Creams, 
Tooth pastes, Shoe pastes, manufacturing and pack: 
aging. Gilbreth Motion Economy Principles, 
Factory timekeeping and costing. American, 
Christian, 39, married, employed, references. Box 
255, DRUG AND COSMETIC INDUSTRY. 





EXPERT PERFUMER AND COSMETICIAN, 
with European and American practice, thoroughly 
familiar with all new cosmetic formulas, all modern 
French perfume bases and synthetic flower oils, 
speaks and writes French, desires position. Ba. 
263. DRUG AND COSMETIC INDUSTRY 





PERFUMER-COSMETIC CHEMIST competent 
analyst with unusual experience in blending and 
manufacturing perfumes and cosmetics seeks posi- 
At present employed. Can furnish high-class 








Charles H. LaWall, 1871-1937 Jos. W. E. Harrisson 


Analytical and Consulting Chemists 


Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, a ied and Water Analyses 
egal Testimony 
214 South ane ‘Street Philadelphia, Pa. 











H. A. Sen, Ph. D. E. B. Port, Ph. C., B. Sc. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Formerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 


Beverages Essential Oils 
Flavoring Extracts Toilet Preparations 
Fo Spices Drugs 


Proprietary Medicines Special Formulas 
Pyrethrum, Rotenone and other 
Organic Insecticides 


Lab’s: 16 East 34th St. New York, N.Y. 
Telephone MUrray Hill 3-6368 

















PATENT YOUR IDEAS 


send i) Sketch or Model 
of your invention for 









. S. Pat. Off. records searched 
for ANY Invention or Trade Mark 














WASHINGTON SERVICE 


H. C. HALLAM 


20 Years Experience in Government Procedure 
Personal Attention Given to 
Food & Drugs Alcohol Cosmetics 
Trade-Marks Prints Labels Copyrights 
Internal Revenue Federal Trade Commission 
Correspondence Invited 





Second National Bank Bldg. Washington, D. C. 
Metrepelitan 2253 
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graduated abroad in Pharmacy and Chemistry, 

exceptionally fine scientific background, in 
present connection 14 years. Thoroughly ex- 
perienced in essential oils, aromatic chemicals, 
perfume blending, and very efficient in duplicat- 
ing perfumes, as wel! as in the manufacture of 
facial and scalp preparations desires connection 
with reputable firm. Box 265, DRUG AND 
COSMETIC INDUSTRY. 














Classified 





Machinery for Sale 





Complete line of rebuilt, guaranteed machinery. See 
detailed announcement on Page 493 of Consolidated 
Products Co., 20-21 Park Row, New York City. 


CONVEYORS, DRYERS, FILLERS: Liquid, 
powder, tube; Filters, Kettles, Labelers, Mills, Mix- 
ers, Coating Pans, Percolators, Sifters, Tablet 
Machines, Tanks, etc. Send us your inquiries and a 
list of your idle equipment. Loeb Equipment Sup- 
ply Co., 912 North Marshfield Ave., Chicago, IIl. 


FOR SALE: 1—Karl Kiefer 16 spout automatic 
rotary Filler; vn, corking wheel and chain Con- 
veyor; Kiefer No. 1 double cell pulp Filters and 
Pulp Washers; J. H. Day Pill mass Mixer. Write 
for complete stock list. Sell us your surplus equip- 
ment. PERRY EQUIPMENT & SUPPLY CO., 
142 North 10th St., Philadelphia, Pa. 


GUARANTEED REBUILT MACHINERY: Col- 
loid Mills; Powder Mixers & Sifters 100 to 3500 lbs.; 

Powder Fillers; Tube & Jar Fillers & Closers; G lass 
Lined and Steel Vac. Stills, Kettles, and T anks from 
25 to 2000 gals.; Rotary, Centrifugal and Vacuum 
Pumps; Single Punch and Rotary Tablet Machines; 
Copper Coating Pans; Bottle Fillers; Portable 
Agitators; Disc Filters ‘and Filter Presses; Pebble 
and Jar Mills, Pony and Change Can Mixers; Oint- 
ment Mills, Crushers, Pulverizers, Rotary Cutters, 
Laboratory Equipment, etc. Send for complete 
listing. We buy your surplus equipment for cash, 
aa E _—— Corp., 426 Broome St., New 

ork, N 











New York and Chem. Eng. aS 
Incorporated ; references. Box 264, DRUG AND COSMETIC 

BOUND BROOK N. J. INDUSTRY. 
Ecce gntno extensive anlochains pean 
abroad, possesses outstanding French formulae 
LAWALL & HARRISSON PERFUME CHEMIST, COSMETICIAN, especially of basic compounds. Modest salary to 
266, DRUG AND COSMETIC IN- 


start. Box 


DUSTRY. 





CHEMIST—FRENCH PERFUMER: Extensive 
knowledge of the foreign and domestic raw ma- 
terials, long experience in duplication of the higher 
class of French perfume extracts, proven ability 
to create perfumes with distinctive character in 
the traditional perfumer’s art; as well as to 
create original notes of odors and presentations to 
mark the present evolution in the history of Amer- 
ican perfumery. Will consider connection in various 
Box 252, 





capacities and possible arrangements. 

DRUG AND COSMETIC INDUSTRY. 
PHARMACOLOGIST 

Desires advancement in drug industry to position 

having direction of research or control laboratory 


with salary in proportion to responsibilities. 


Background consists of ten years continuous employ- 
ment in government and industrial laboratories, 
five years of which have been spent in supervising 
control and research laboratory: education has been 
obtained in recognized medical and undergraduate 
institutions. Box 272, DRUG AND COSMETIC 
INDUSTRY. 





Business Opportunities 





BEAUTY SHOPS, MANUFACTURING COS- 
METIC DEALERS, ATTENTION. NATO- 
BARRO POWDER, prepares into that distinctive 
FACIAL PACK. Sought by all interested in 
BEAUTY AIDS. Easy to prepare, apply and re- 
move. SAFE—INVIGORATING. Contains many 
beneficial natural elements, unobtainable in other 
clays. NATO-BARRO POWDER comes from the 
only known deposit of its kind. For eleven years a 
proven FACIAL by many well-known Cosmetic 
Dealers, with six years as our own prepared Medici- 
nal Pack. Introductory offer, five pounds postpaid, 
$1.50. Prices quoted on any amount. Sole Dis- 
tributors, SUTTON-HUNGER INC., 9821 Burgen 
Ave., Los Angeles, Calif. 





Machinery Wanted 





WANTED AT ONCE: Pneumatic Scale Packazg- 
ing Machine, Dry Powder Mixers, Tablet Machine, 
Pony Mixer and Filter, Pebble or Ball Mill, Screen, 
Kettle and Vacuum Pan. We want good equip- 
ment. No dealers need answer. Box 214, DRUG 
AND COSMETIC INDUSTRY. 





Situations Wanted 





CHEMIST, PERFUMER, COSMETICIAN. 
Years of experience both here and abroad. Your 
formulas can be rebuilt, others created. is a 
most essential factor in the face of scarcity or 
absence of natural raw materials. Absolute control 
of all phases of business. Highest credentials. En- 
gaged at gore Available within reasonable time 
to inform employers. Box 249, DRUG AND 
COSMETIC INDUSTRY. 
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CONSULTANT CHEMIST is interested in taking 
on two more accounts. Familiar with developing 
formulas in various lines. Box 273, DRUG AND 
COSMETIC INDUSTRY. 





Help Wanted 





A nationally known essential oil and cosmetic raw 
material house has some choice territory available 
for experienced salesmen. Must have ability to sell 
full line of perfume compounds. Box 274, DRU 
AND COSMETIC INDUSTRY. 





PHARMACEUTICALS CONTROL CHEMIST: 
With some experience in drug analysis. Christian. 
Moderate salary to start with an excellent future. 
Give full personal data, academic and practical 
training, references, photograph, and salary ex- 

pected. New York eaichaeall pharmacist preferred. 
Box 275, DRUG AND COSMETIC INDUSTRY. 
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ZINC STEARATE 


S 


CALCIUM STEARATE 
ALUMINUM STEARATE 
MAGNESIUM STEARATE 





STEARATE OF 
MAGNESIUM 


Light, Great Adhesiveness. Pure 
White, Immeasurable Fineness. 
Heavy if desired. Dusts out 
under the puff like the finest 
pollen. Made to satisfy most 
exacting requirements. 


8 
Prompt Shipments in any quantity 
Write for samples and prices 


STOCKS CARRIED: Chicago, St. Louis, San Francisco, 
Los Angeles, Kansas City, Mo., Des Moines, New Orleans 


STEARATE OF 
ZINC 


Odorless, Impalpable. Pure 
White. Water Resistin —_ 
Adhesiveness. Light or fica 
desired. Highest standard of Pur- 
ity and Uniformity. 


FRANKS CHEMICAL PRODUCTS CO. jin 


wae oo”? STREET 


BUSH TERMINAL BLDG. NO.9 


= 9 fele) <a 4. A 4 








Ande to er yee 
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Allied Products, Inc........ Pace a aie 375 
Aluminum Co. of America.... . Le . 369 
Aluminum Ore Co.......... iit iak Gute eit oats 376 
Praminum: Seal Co.. ..... 0.50066 Insert facing 393 
American Can Co... Sniewe Saeere 381 


American Cyanamid & Chem. C Sorp.. aaah 
Insert facing pe 

American Mirror Works..............0cece00. 
Anchor-Hocking Glass Corp.. . 
Insert between 376, 377 


Ansbacher-Siegle Corp... .. 0... .cccccccncess 485 
Atlentic Refining Co., Inc... . ...... 2. cccecsees 468 
Baker Chemical Co., J. T........ Insert facing pon 
MON BOCES. 55 4ic:a 65 See ve aiseont wens 49( 

Brass Goods Mfg. Co............. we leevn es “450 
Bridgeport og Goods Mfg. Co....... 5 cate Soe 
MN Oi WN. Boss ooo. bac $6 baie 08 .490 
Calco Chemical Co., Inc... . or 454 


California Fruit Growers E Exchange - 442, 456 
Carr-Lowrey Glass Co... 

Cavalla, Inc., A.......... 
Celluplastic C ‘orp... Theres 
Chrystal & Co., Chas. B.. 
Colgate-Palmolive-Peet Co...........00.eeeee 
eolton Co., Arthur... .....6.660% 

Commercial Solvents C Sorp 
Consolidated Fruit Jar Co 
Consolidated Products Co., 
Continental Can Co............. 

Cosmetic Sales C MMOD 0 s:s<'s vvicnsstucneuen 
Crown Cork & Seal Co..... 


Dodge & Olcott Co.......Insert between 448, 449 
4 


. Insert between 384, 385 





MU PEICAUICO: «so es be do ab oo ov ncoad 44 
Reader’ Cosmetic CO... ...56..cwcsccaccsseses 484 
PIER IIR occ occ ky a oeewea ed aaee 395 
Drury & Co., Inc., A.C......... Insert facing 373 
Durlin Corp... ST ST era aR 396 
MEAN Carnage; sce d50c66 ccc ceehs .. 492 
Ertel Engineering Corp...............0eec00 464 
mwas ChemeticS, INC... <6... ico ce cece sess 387 


Felton Chemical Co., Inc... 
ezandie & Sperrle, Bae rest dines tee ee 
Seren Manet Go., DHE... <<. .cscss coveeene 493 
irmenich & Co., Inc..... 
Florasynth Labs......... is : 
Food M MORIMED CORD. « 5i2%)) coe pi 60 33 as < nee 
Frank-Vliet Co : eats 
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Franks Chemical Prod. Co., Inc............ 495 
SSRGnCke Nile, PIE. actus cats tateseuumes 488 
Fritzsche Bros...... 


General Drug Co. 
Gesell, Inc., R. 
Givaudan-Delawanna, Inc..Insert between 392, 353 


Goldschmidt Corp., Th... oa .373 
Greeff Co., Inc., R. W.. , ». 492 
Hagerty Bros. & Co. ar Cibvut oenes 466 
Harris-Seybold- Dobie Cavs cs oc. os Lec 4604 
Pieliviels Labé.......ccciccncees Insert facing 385 
Heyden Chemical C ig be ees 380 
Hopkins & Co., J. L. ae 6 
Hormann & Co., Inc., ER... .. 493 
ct ee ‘ 5 ari a 
Huisking & Co., Inc., Chas. L....... 498 
Industrial Chemical Sales................ Cover 2 
Innis, Speiden & Co., Inc.. ; ...476 
Interstate Color Co., Inc....... , ‘ .. 493 
Vel & Co, trie) Walter Fh... 5 can ccncen 488 
eg Se eee 485 
Kimble Glass Co. , . Insert mies 396 
Kohnstamm & Co., 3 ae vee ; .470 
Kolmar Laboratories..... : Serre 
Lacquers, Inc.. ee PER 
Leeben Chemical Co., Inc...... my .. 492 
Leonhard Wax Co., Th... ; : .. 484 
Lowe Paper Co.......... ‘ bine 
Lueders & Co., George. a ee jak a 
Lusteroid Container Co........ eee, 
Magnus, Mabee & Reynard, Inc........ <ita 


Mallinckrodt Chemical Works. . . . 
Insert between 396, 397 


McKesson & Robbins, Inc vee RL Se 479 
Dherokt GF Coy... ccc cences : : ee 
Monsanto by nig 2 iy, oe ? eee 
Montenier & Co., Inc........... woke eee 
National Can Co......... ; ieneceewded 420 
Naugatuck Aromatics..... . 25% 00a th 
New England Collapsible Tube Co... + acoree ee 
New Jersey Machine Corp.......... dete 462 
N. Y. Quinine & Chemical Works. . bandh xia an 
Norda Essential Oil & Chemical Co.. es 
Northwestern Chemical Co. «o.oo c.6. 56 sis sieecce 474 
Orbis Products Corp...... se ghabiinhs cia coke ae 446 
Oauzyir Sales Co... 6.55. 0 : eee re 390 
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Package Machinery Co....... Pere er 460 
Parento Inc., —e- : '484 
Paris Cosmetics, Inc.. _Insert facing a 
Parsons Imports, M. a ae eee .48 
Penick & Co., S. B.. “Insert between 396, 197 
Pennsylvania Glass Products Co...... 


Pennsyivania Refining Co... . . SER EO ENE ‘9 
Pfaltz & Bauer Co., Inc....... ae .. 493 
Pfizer & Co., Inc., Chas........... .. 386 
Plaskon Company, Inc... . rac, Pe 7 4 
Powell & Co., Inc., John Wier or erg eRe 476 
Progressive Machine Works, Inc..........---- 484 
Pulverizing Machinery Co.................-. 466 
Peitere Gb Cai We Cao oie Siew ceisciee cele Sulewave 450 
Rosenthal Co., Inc., H. H.. atoeocui adden 481 
Roure-Dupont, | AE a ae Dean 432 
Seanad Gi Ces. Wieas csic ates ec ssid cco occnlines 379 
Schmidt Co., George A.......... wen ove cae 
Scovill Manufacturing Co............. ....426 
Seydel Chemical Co........... SPA. 492 
Sherwood Petroleum Co............... ...474 
Solo Labs.. F RATES S Serpe Bek 
Sonneborn Sons, Inc. Li... Bete een 
Sparkler Mfg. Co........... sank cn Co 
Standard Alcohol Company ee awa as ee 
Standard Oil Co. (Indiana)... .. i enews 371 
Standard Synthetics, og ae ai as Bde x oaks sae oe 
Stokes Machine Co., F. J. i a Weare ome 458 


Sturge Ltd., John WE... a 
Swindell Bros., Inc.... 


Synfleur Scientific Labs........ shew 301 
"PRIGROGR OF CINCMONN oo sais 6.5 55s cd once e cue ee 481 
Tombarel Products Corp..........-..+-- 481 


Ungerer & Co., Inc............ saa se 

U. S. Bottlers Machinery > ee rere 466 

U. S. Industrial Chemicals, ake 
Insert between 440, 441 


van Ameringen-Haebler, Inc..............++. 
Insert between 372, pe 


Van EAN OF Cae ic cciccecdscesepesuseueneda 49 

Verley Inc., Albert....... Insert between 380, 38] 
Victor Metal Products Corp...... Insert facing 425 
Wateieesetes 3 ile Ties 5s 4 n'on oan cae aes 493 
Whittaker, Clark & Daniels, Inc..............468 
Will @ Beumer Candle Co... oo. ee cce cs 480 
Wilson Laboratories, Inc....... snd ata Siew 
Woll- G& Car. 2 Janet. one sins dic cwiesacaes 478 





The new 1940-41 edition of the 
DRUG AND COSMETIC REVIEW 


A LARGER BOOK, BETTER ARRANGED, 
WITH VALUABLE NEW DEPARTMENTS 


THE DRUG AND COSMETIC INDUSTRY 
101 West 31st St., New York City 


Please send me at once “Drug and Cosmetic Review” for which I enclose 
three dollars. 


Address...... 


Ee a TE ea OE aE 


If after 24 hours examination I wish to return ““Drug and Cosmetic Review” 
it is understood that my money ($3.00) will be refunded at once, on pub- 
lisher’s receipt of the book. 


Over 4,500 copies of the last edition wer 
distributed to buyers, chemists, perfumers, 
plant managers in the United States and 
to drug and cosmetic manufacturers in over 
32 foreign countries. 


Here are some of the features in this new 


edition which will make it a must for ready 


reference in your office— 


] 


Directory in three separate, but consecutive 
sections, on different color paper for quick 
reference for: Packages, Equipment, Chemicals 
and Raw Materials. 


The cream of formulas, manufacturing methods,’ 
practical articles, assembled from the last two’ 


years of Drug and Cosmetic Industry and other 
literature. 


Statistics—10 year range in prices on over 1,00 
materials, imports, etc. 


Laws affecting this industry, enforcement 
officials, and members of associations in the 
trade. 


The most complete reference of sources of sup 
ply for this trade ever published. Full story, 


many in catalog form, of where to buy and who 
to buy from. 


ORDER AT ONCE! 


Drug and Cosmetic Review 
1940-41 Edition 
$<B.00 
Postpaid 


Beautifully Bound 
500 Pages 





le 


> \ 
% 





